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By These Marks You Can Be Sure 





inspire quick, favorable attention. FOr ns Wo 
quality has been accepted by painters as a standard for brush 
comparison. The continuous determination to design them 
better — to make them better, has brought this wide acceptance 
throughout the painting craft. Wherever displayed these 
famous trade marks catch the eye—get action. Ask your 
distributor’s salesman for details. 
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WOOSTER Nsi8R BRUSHES 


THE WOOSTER BRUSH CO. © WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE 1851 — THRU 4 WARS 
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\ Ocean City 
SMOOTHFLITE No. 970 
An Antibacklash Reel 


f A new priced, precision-built, chrome-plated 
j reel. pA sacle baitcasting reel hos an aluminum 
/ spool with a permonent cork arbor. The ontibacklash 

device is the new Smoothkast contro! located on the 
; . W also has oilife bearings, click, and is 


F si? 









. Ocean City 
LEVEL WIND REEL No. 81 


A \beautiful streamlined, low priced reel. Sturdily 
made for long trouble-free service. Has black bakelite 
side plates and o strong frame with improved level 
winding mechanism. Quadruple multiplying — full 
100-yard line capacity. 


Price $2.75 






Made to close precision 
standards of the finest 
materials, these 1947 Ocean City 
baitcasting reels are designed for 
high quality leadership. Every reel contains 
patented features originated by — and exclusive with — 


Ocean City. Be sure you are ready to meet the 


tremendous demand for these reels created by consistent 


National advertising in leading sport and 


general magazines. 
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Ocean-City 
INTERSTATE No. 998 


This handsomely chrom- 
ed baitcasting ree! is 
flow furnished with an 
anodized oluminum 
Spool. tt is an outstand- 
ing value with its three 
piece take-aportcon- 
struction, disc style right 
end plate ond compact 
new bridge. Oilite bear- 
ings, jeweled adjustable 
spindle caps, quadruple 
multiplying with 100- 
yard line capacity. 


Price $8.50 
Ocean City products are distributed 
nationally by leading Hardware and 
Sporting Goods jobbers. 








OCEAN CITY 
MFG. CO. 


A AND SOMERSET STS, 
PHILADELPHIA 34, PA. 


3 





Philadelphia 39, Pa. 
Single copies, 25¢ each. Vol. 159, No. 2 


Entered as second-class matter March 24, 1933, at the Post 













































































@ How did your 1946 sales chart look? Per- 

tH haps you thought your sales of nuts and bolts 

G 0 e were not as great as they should have been. 
Well, here’s a tip. The circle ® line of fasten- 

ers means just one thing... greater volume all 

i along the line. From cap screws to stove bolts 

e@eW ear * every circle ® product has the same uniform- 
ity and quality that make for plenty of profit- 

able repeat business. Furthermore, the circle 

® line is widely advertised to your customers 

and prospects...creating a constant desire 

which you can profitably fulfill. Start off the 


new year right by stocking the money-making 
circle ® line of nuts and bolts. 


(B) BUFFALO BOLT COMPANY 


NORTH TONAWANDA, N. Y. - SALES OFFICES IN PRINCIPAL CITIES 


Export Sales Office: Buffalo International Corp., 50 Church Street, New York City 
HARDWARE AGE 





| Exdoteed by Expetid ..- AMERICA’S FINEST PADLOCK 


FAMED == 
no? 


$4 50 


RETAIL. 





” Mast r Padlocks 


EVERY ONE AN OUTSTANDING VACOE 


Master Jock Company, Milwaukee. Wis. World's Leading Padlock Wanufactuners 
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EDW. ABERNATHY, M. D. MYERS COMPLETE LINE 





A MESSAGE TO MYERS DEALERS 
‘ 


In your case the initials “M.D.” stand for MYERS DEALER, 
not “Doctor of Medicine.” But to the prospects for water 
systems in your community, yours is a true professional stand- 
ing. You are the expert. They look to you for sound advice 
in choosing the kind and capacity of Myers Water System 
exactly suited to their present and future needs. 







PLUNGER TYPE 
For Shallow Wells 







EJECTO For Shaliow 
and Deep Wells 






You can write the prescription, and fill it, fron, Myers com- 
plete line of Ejecto and Plunger Type Water Systems. And 
the Myers you install will turn in an equally professional 
performance for many years to come. 





PLUNGER TYPE 
For Deep Wells HEAVY DUTY 
Shallow Well System 





THE F. E. MYERS & BRO. COMPANY 
Dept. 45, Ashland, Ohio 
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Punches and chisels are the heart of any mechanic's 
tool set! To make up matched, single-brand sets of 
these important, basic tools, guide your mechanic 
customers to the COMPLETE PLOMB LINE of 70 
punches and chisels! Plomb's user-tested designs 
provide the strength, lightness and ease of handling 

mechanic needs to do better work. They're 


properly forged, hest treated and 
insure years of service. You will find 
and chisels sell themselves, ond at # 
you! Display the COMPLETE PLOMB 
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e Snow, sun, salt air or acid fumes 
can’t even get a toehold on Lumite 
to wear it down! Here’s why: The 
strong threads of Lumite screen cloth, 
made of Dow’s Saran, are essentially 
unaffected by chemical action. 

Lumite’s incredible toughness gets 
rid of three common screen troubles: 
ugly staining of window sills and 
sidewalls, rust corrosion and annual 
painting. 

Lumite screens cannot streak or 
stain or rust. They never need paint- 


Distributed through Hardware & Woodwork Wholesalers 


LUMITE DIVISION, Chicopee Manufacturing Corporation 
47 Worth St., New York 13, N. Y. 





MODERN INSECT SCREEN CLOTH 


RAINY REGIONS 
TOUGH TEST FOR LUMITE 
In the Pacific Northwest, with 


heaviest annual rainfall in U.S. 
(over 100 inches), Lumite screens 
are proving absolutely rustproof! 





TAKE IT HERE 
yD UP ANYWHERE! 





ing because their color is part of the 
threads—and never fades. Thus Lu- 


mite screens always look as new as LUMITE iS THE SCREEN 


when they were first put up. No 
bulging or sagging, either—Lumite 7 
“gives” under pressure, then in- FOR YOUR AREA, TOO: 
stantly snaps back. 

Because Lumite screens can “take 


it” anywhere, Lumite ‘screen cloth Cannot stain 


sales are booming all over the coun- 
try. Send now for descriptive folder 
and free sample. 


Won't rust or rot 
Never dents or bulges 
Needs no painting 


Strong! (Lumite is wo- 
ven of heavygauge 
filament .. . 0.015”) 
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When Customers Buy Dust 
or Powder Insecticides— 


Sell an “ADMIRAL” 


DUSTER, Too! 


Housewives, gardeners, farmers, poultrymen—many 






thousands buy powder insecticides and dust. They 






are buying right now. 















How do they apply these dusts? 

























































Here is the profit-making answer. Sell everyone 
THE FINEST DUSTER EVER OFFERED ’ ' 
0: @ Perfect application—puts the right who buys dust, a Hudson Admiral Duster. The 
erfe —pu er : 
ee wer eee ee eee Admiral is the nationally accepted applicator. That's 
@ Easier to operate—smooth, lazy stroke ° 
does the job. Backed By all—and you’ve made an extra sale—an easy sale— | 
@ Long reach—keeps dust away from face. Advertising fi 1 { 
No stooping, no stretching. Millions of advertises & PTO table sale. 
@ Rotating Nozzle—lets users dust up, down, eS ee ; 
pote ne ; aaa at aoe Every housewife, every poultryman, every gar- 
@® Easier to wide mouth, large cap with sell the Hud Ad- . : = ° ° | 
built-in scoop. 7 miraltoyour prospects ener is an easily sold prospect. Order for immediate 
© Reso enave—entes cnpactiy-tes coliling. delivery, they will sell on sight. Send coupon today. 
@ No eee— songs is permanently lubri- ; 
cated Free Merchandising " j 
aS éiieneseds~-eenens 6 —— Helps H. D. HUDSON MANUFACTURING COMPANY i 
- beautiful four-c sh, é “eee 2 : 
Self-selling on counters and shelves. Counter and window 589 East Ilinois Street, Chicao 11, Illinois 
display, envelope Branches in Principal Cities in the U. S. 
idaho) stuffers packed with 
ee ee ee scene ang ceetansi Ne SNORE cman 
bite paper mots available H. D HUDSON MANUFACTURING COMPANY 
ae Ee vit 3 ' Dept. A-2, 589 E. Illinois St., Chicago 11, Ill. : 
_ Please ship me immediately____dozen Hudson Admiral 
e Dusters at $12.60 per dozen ($14.75 Western territory). De- I 
j= livery charge extra t 
. Ream M Deaier's vame : 
Date _FAL_]-oee, Order Today i 
: *s Street t 
Pf bY «=—- Ready to ship! ’ i 
: Tested. and Proved : ae oe) nee ee State ' 
: Mail your order NOW. ! 
° > SPRAYERS AND DUSTERS ; My Jobber’s Name A 
Wihidadtdebentnneaneséeeadl EE EET 
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BASIER IRONING UNDER BUTTONS, 
The new Button Bevel Edge of the 
General Mills Tru-Heat Iron isslanted 
all around so that every part of it 
slips easily under buttons. 





RESTS ON ITS Sipe, Stays put on 


its low Safety Side Rest, with little 
danger of falling. Takes 15% less 
effort to roll it on its side than to 
lift an iron up onto a heel rest or 
separate stand. Yes, it’s safer and 
easier to use! 





THE SURFACE THAT IRONS THE FABRIC 
is part of the Tru-Heat Control, the 
most accurate known type of iron 
heat regulator. No dangerous over- 
heating to harm delicate fabrics. No 
cooling off to waste ironing time! 





RIGHT HEAT FOR EVERY FABRic, Iron 
every fabric at its best temperature. 
Tru-Heat Fabric Selector has both 
fabric and temperature markings. 
Follows recommendations of Good 
Housekeeping Institute. 


10 


lrons faster beca 
its tapered at the 





Mz 


"lll. 


EITHER ENDIS THE''FRONT"” Thetapered, 
rounded back of the General Mills Tru- 


Heat Iron means less twisting and turning 
of the iron because it reaches into hard-to- 
iron places so easily. This new shape lets 
the iron glide smoothly in any direction 
with no overhanging heel rest “bustle’’ to 
hide the work. What’s more it covers more 
ironing at every stroke because the sole- 


The iron sponsored b 


Bette Crocksa 





NOW BEING DISTRIBUTED IN: 
Minnesota, Nebraska, the Dako- 
tas, Wisconsin, Iowa, Michigan, 
Indiana, Ohio, Montana, Wyo- 
ming, Utah,Colorado, New Mexico, 
and parts of Idaho, Illinois, Ken- 
tucky, West Virginia and Penn- 
sylvania. 


GENERAL MILLS, INC., HOME APPLIANCE DEPARTMENT, MINNEAPOLIS 13, MINN. ; 


Copyright 1947, General Mills, Inc. 


i : Pe a 

plate is 15.7% larger, 28% longer than the 
average of five other leading irons. These 
are just a few of the exclusive features that 
speed and lighten ironing chores for your 
customers. They’re reading the whole ex- 
citing story in large newspaper ads . . . hear- 
ing it on the famous General Mills Radio 
Hour, in all the territories where distribution 
is already under way. 
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Betty Crocker 
isa 
trade name of 
General Mills 


HARDWARE AGE 












d 
(= 


See ¢ 
Atlan 











Oe 






, ges 
amd oul, Queensware quality is convincing! 
4 1. IT'S THICKER THROUGH- 7. INSULATED UTENSIL 




























OUT! Spreads and holds HANDLE! Cool, non-slip, 
even heaf. charproof. 
2. TWO POURING LIPS! 8. ANGLE-FREE INTERIOR 
patie “strain as you DESIGN! Smooth rounded f 
‘ design interior—no corners—easy 
3. POLISHED. “SUN - RAY to whisk clean. 
INTERIOR! Both coverand 9. DOMED, EXTRA-CAPAC- 
ey 3 Powe a utensil interiors are spe- ITY COVER! Plenty of room 
These ‘ woe cially polished. and automatic basting too! 
» thet 3 —_—_- 4. SWEDGED COVER 10. VAPOR-LOK COVER RIM! 
your HANDLE! Solidly formed Seals in flavor, food value, 
le ex- . into metal—cannot loosen. aropa! 
hear. for only in QUEENSWARE do 5. NO RIVETS, NO JOINTS, 11. LUSTROUS JEWELCRAFT 
adio NO ROLLED EDGES! One- FINISH! With the splendor 
ution you get all of these features ! piece perfection — clean, of hand-worked nae 
sanitary. 12. SUPERIOR ALUMINUM 
6. PRECISION FITTED ALLOY! Close-grained 
COVER! Close, level fit to quality for amazing resist- 
prevent warping. ance to stains and pitting. 









3 QT. DOME- 
COVERED 
SAUCEPAN 








See our exhibit — Booth 249 Gy . 
Atlantic City Housewares Show 
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THE MOST EXCITING NEWS 
EVER TO HIT THE MARKET 


“E-Z-DO is first again,” declared 
Harry Derman, E-Z-DO’s presi- 
dent, “first with an original idea 
in wardrobe design. E-Z-DO Ward- 
robes with Set-o-Matic construc- 
tion requires no spreaders or 
any visible metal gadgets ... are 
completely wood-framed ... and 
are built like fine furniture. Natu- 
rally, Set-o-Matic is fully covered by patents. 


You Can Expect These 
“Firsts’’ From E-Z-DO 


The first kraftboard wardrobe was created by Harry 
Derman. And E-Z-DO is the first—and only—maker in 
the field that completely manufactures its products 
from the raw wood to the finished wardrobe. 


National Adverti Makes E-Z-DO Tne One Name Your Customers 
por on! a | un — =~ for you. 1947 
schedule includes magazines w lu es lor toppi 

the list. Tle in with it! a 


SEE YOUR WHOLESALER 











This Is One Time a Picture Can't Tell The Whole Story 


You must see Set-o-Matic construction to appreciate its conven- 
ience...its originality ...its importance to you as a merchant. 
The sooner you see it, the sooner you can set up your promo- 
tional plans for 1947. On display in our showroom and at: 


BOOTH 248 Housewares Show, Atlantic City, Jenuary 5—!0 
ROOM 1128 Merchandise Mart, oe Housefurnishings Market, 
January 6—! 

ROOM 640 Parker House—New England Housewares Show, 
February |!0—I4 











Get Big Volume! Big Profits! Stock Now 
and Feature the Complete Line of COSCO 
Step, Regular and Bar Stools. 





IF your city has 10,000 (or less) population, or if you are 
located in an outlying shopping-center of a larger city... 
write, wire, or phone—NOW! Make plans to stock 
America’s top-selling, top-quality metal stools . . . the COM- 
PLETE LINE OF COSCO STEP, REGULAR and BAR 
STOOLS! 


Eleven fast-selling models! Early delivery! Fair-traded to && 
protect your profits! 


Cash-in today —on COSCO’S proved popularity! Con- 
sumer demand for COSCO products is already big — and is 
suill growing! Right now, MORE PEOPLE WANT TO 
BUY MORE COSCO STOOLS ...IN YOUR STORE! 


Yes, COSCO Stools move fast, sell easy . . . because of the 
gay-color, trim-line, sell-on-sight COSCO APPEARANCE! 
. . . the unsurpassed safety-and-service of COSCO DESIGN. 
ENGINEERING! .. . and top COSCO GUARANTEES! 


* Chromium or white enamel with bright trims: red, 
blue, green, or black! 


* Strong, all-steel interlocking construction, tubular 
-or semi-tubular! Models with or without backs! 
With or without upholstery! Comfort-designed in 
correct size and proportions for posture-aid! Safer 
construction! 


*. Guaranteed by the nation’s leading manufacturer of 
quality stools! Carrying the Good Housekeeping 
Guaranty! 


National consumer advertising — coordinated with attractive 
dealer helps — the year ’round! 


Send for complete information today! Feature COSCO 
STEP, REGULAR and BAR STOOLS in your store . . . for 
increased volume, increased profits — for you — today! 





COMPLETE LINE 
FROM ONE SOURCE 


VAL A | 





METAL STOOLS 


HAMILTON MANUFACTURING CORPORATION 
Columbus, Indiana 


ole Story 


ts conven- 
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Show, 


oF Number Attractive Hardware 
Lint ed Dealerships Still Open! 















ct OR 4 REFUND OF 
P Guaranteed by 
Good Housekeeping 
Ka hop ~ 


[ 


4C, STEP-STOOL 
REGULAR, WITH 
BACK — 24” high seat, 
35” overall, semi-tubu- 
lar construction, all 


enamel. Retail, $7.45. + 





[ 


4A, STEP STOOL 1A, REGULAR STOOL iL, REGULAR STOOL, 

REGULAR — 24” high, — 24” high, semi-tubue WITH BACK — 22” 

2 steps, semi-cubulas lar construction, all high seat, 33” overall, 

‘onstruction, all enamel. enamel. Retail, $1.95. semi-tubular construc- 

Retail, $6.45. — all enamel. Retail, 
2.45. 


«++ And seven other top-selling COSCO metal stools! 
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* » informa. 
Co Line of Metal Stools 
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KNIFE SHARPENER 


HOMES — FARMS — RESTAURANTS — INDUSTRY 


They all want the HOLCO, because it is the only knife sharpener anyone can use. gg 
Knives are simply drawn through from heel to tip — guides hold the knife in exactly 
the right position to put the edge where it belongs — on the edge. Only takes a few 
seconds and HOLCO saves your knives! SHARPENS HOLLOW GROUND KNIVES 
PERFECTLY, no “nicks,” no “bellies,” it’s the perfect partner for fine cutlery. 
There’s a market for HOLCO in every home. Increases efficiency, saves time and , 
money for professional users because knives are sharpened right — right on the job. It 
de 
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“STANDARD” MODEL—for Hotels, Restaurants, Farms, 
Industry and other heavy duty users. 2 abrasive wheels 
(1 for grinding —1 for honing). Over-all dimensions: 


SON SERINE BT SE 












3” x 5” x 434”. Weight, 2 lbs. 6 ozs. RETAIL PRICE: ev 
$7.00. Replacement Head (Complete) $5.00. you 
styl 
V 
the 
and 
bea 
all- 
: larg 
nice 
con 
” e mal 
HOUSEHOLD” MODEL—for Homes, Luncheon- 
ettes, small businesses and industrial estab- 3 S 
lishments. 1 all-purpose abrasive wheel — red A quo 
plastic handle. Over-all dimensions: 24%” x 27%” i kit 
x5Y4”. Weight, 10% ozs. RETAIL PRICE: es 
$3.00. Replacement Head (Complete) $1.50. : €as) 
3 desi 
a and 
ADVERTISING TESTS PROVE THIS — We are now advertising nationally in — i SHI 
sr ag Farm Journal * Parents’ Magazine * House Beautiful * House and Garden & 
Comes American Restaurant °¢ Restaurant Management ° Institutions Magazine % 
& 





GORDON W. CLARK & CO. 


154 NASSAU STREET NEW YORK 7, N. Y. 4 
National Sales Agents — “Holco” Products 
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THE FAVORITE ‘54" > 


The ideal unit for most kitchens. Double drain- 
board and large, single bow! sink fill most 
requirements of meticulous housekeepers . . . 
shelf and drawer space handily arranged. 


It’s a cheerful earful...and a 


SNR ib LRM IN Sse RA GOR MIMS 





@When YOU sell Shirley, you sell all the advantages 
your customers want—economy, efficiency, quality, 
style and beauty! 

Watch for satisfied smiles as your customers test 
the “solid feel” of Shirley’s quiet, easy-opening doors 
and drawers . . . as they marvel at the gleaming 
beauty of easy-to-clean, porcelain steel sinks and 
all-steel cabinets. To them, such big sink bowls and 
large drainboards mean time-saving efficiency .. . 
nicely arranged shelves, drawers and cupboards place 
convenience within arm’s reach—ends their kitchen 
=a marathon. 
ab- : 
red i quote them your reasonable figures on a new Shirley 


kitchen. Your Shirley unit line will be complete .. . 
easy to order and stock . . . profitable to handle... 
designed to sell! Write for name of your distributor 
and full details. 


Stop prospects from “looking around” when you 





SHIRLEY CORPORATION e INDIANAPOLIS 2, IND. 


SHIRLEY 
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delightful eyeful...with SHIRLEY 


La 
Beautiful! 
And that’s not all! There’s plenty 
of dish room inside these big, 
porcelain sink bowls—yet lots of 
room to work. Drainopening may 
be fitted with either crumb-cup 
strainer or garbage disposal. 


S. he * tf 

Pressed in the ledge of every 
Shirley sink is a self-draining 
soap dish that is easily cleaned 


—another example of designing 
for efficiency. 


* 
Convenient { 
Shirley fixed a nicely designed 
wire basket inside one door of 
every sink-cabinet ... keeps soap 
powders and brushes within 
easy reach. 


STEEL KITCHEN CABINETS 
PORCELAIN STEEL SINKS 

























PRODUCTS OF 


Sur WIN- 
WILLIAMS 
RESEARCH 
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gninsi THE MARVELS OF Serre AMERICAN WOW’ 









GREATEST 






ACME WHITE LEAD & COLOR WORKS, Detroit 


JOHN LUCAS & CO., INC., Philadelphia 
THE MARTIN-SENOUR CO., Chicago PA | | T 
ROGERS PAINT PRODUCTS, INC., Detroit 


THE SHERWIN-WILLIAMS CO., Cleveland [om ISTO R y! 
MOST 


\ TS SENSATIONAL 


OF ALL DDT BUG KILLERS! 











PESTRO Y 
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W. W. LAWRENCE &@ CO., Pittsburgh 
THE LOWE BROTHERS CO., Dayton C ESS | N 































AMERICA’S 
NUMBER 1 
WEED 
KILLER! 






THESE PRODUCTS ARE SOLD BY THE MOS 





7 PROFITS! 


HATTER ALL RECORDS FOR SALES, TURNOVER, PROFIT! 








le 


want it, P in the world, 
BUG & buy it! You can’t miss — 


Repeat sales! av, sue sales! F, 
for you! “M4 @ pocketful coun 





AMERICA’S FASTEST-GROWING 
LINE OF HOME BRIGHTENERS! 








Cleans —Waxes —Polishe 
in 1 Operation ~~ 
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‘OSHOWERFUL ADVERTISING IN THE FIELD! 























_ SS 


WS 
ee as 


hia 


7“ 4. Dy 


BASEMENTS, 
FURNACES, PIPES 


Yes... Cres-Lite SYNCHROME Aluminum Paint is 
truly ‘“The Paint of 1001 Uses’: 


It is a quick-drying, synthetic resin, oil paint, guar- 
anteed to contain only pure 325 mesh aluminum, and 
the highest quality grades of OIL, PIGMENT, and 
SYNTHETIC RESIN. 


One coat of SYNCHROME completely covers most 

surfaces with a chrome-like finish unsurpassed for its 

SPRAY OR BRUSH + SELF-LEVELING » resistance to heat, moisture, fumes, weather and cor- 

INTERIOR * EXTERIOR » QUICK-DRYING rosion. Its high hiding power and durability make it 

+ UP TO 800 SQ. FT. PER GALLON + the best protective coating for any interior or exterior 

1 COAT COVERS MOST SURFACES . surface. For complete details write for a free copy of 
RESISTS HEAT UP TO 600° F. “A Guide to Using Aluminum Paint’’. 








Manufactured by 


CRESCENT Bronze Powder Company 


116 West Illinois St., Chicago 10, Illinois « 1841 South Flower St., Los Angeles 15, California 
HARDWARE AGE 
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Thousands of homes like this 


will have MULTI-STRAND Screening 


ned | 
OPAL 
pe apna 


_UBeRTY 








Screening for windows, doors and porches will have 
a ready market for years to come—as home building 
and repairing get under way. 


When supplies become greater, those who sell OPAL, 
LIBERTY and ALDURA wire screening, and 
PLASTISCREEN, will get far greater market coverage 
by dealing with one dependable source of quality 
screening. 


Thousands of home owners will find their choice 
among these 4 brands which offer a selection for all 
climates and pocketbooks. 


These home owners and many more customers will 
be attracted by the unique MULTI-STRAND EDGE 
on our wire screening. This edge gives extra strength 
where needed and provides easy, long-lasting instal- 
lations. 

As we are able to step-up future production, we hope 


to help more and more dealers, distributors and job- 
bers get their share of this huge screening market. 


NEW YORK WIRE CLOTH COMPANY 


500 Fifth Avenue 
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New York 18, N.Y. 














February 9th 
through 13th 


_ Plan your buying trip now! 
Visit this important California 
toy market. Be sure you attend 
the largest, exclusive trade 
show ever held in the West. Oit@3 
Bigger than ever! Five full days 
.-. Sunday through Thursday. 
125 exhibitors. Thousands 
of complete new spring lines... 
featuring California, Eastern : 
and Mid-West merchandise. See NOTICE 
advanced offerings of things new 
and different. Select 
profitable, timely toys for every 
age and every purpose at the 


_ < | | fore 
CALIFORNIA Ona ¢ 
TOY SHOW : 


LOS ANGELES 
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PRICES 


N FRONT 
/parel 


Jfehilling 
sty — 





sorted $549 


JEhilling 
“Kiddie-Rider” 
#505 


sored $4.29 


JSehilling 
SCOOTER. 
#511 


Suggested $ 
retail price 449 
F. O. B. YOUNGSTOWN, OHIO 


Prices slightly higher wes? of Rockies « Prices include tire tax 


Pedal. Bike |: 


NOTICE THE 


“Kiddi Rid “4 (No. 505) « 16 gauge steel ¢ Overall height, 1742” « Seat 
I ie- | er height, 10° © Seat width, 7%" «© Overall length, 23” 
Overall width, 15%“ (from outside of back wheel to outside of opposite wheel) * Three wheels, 


6%" O.D. + %” tires on all wheels * Packing % doz. Weight approx. 19 Ibs. per carton « Wood 
handle. pointed red * Body and Fork—all metal—Fire Engine Red * Wheels, lvory—red striped. 





(No..511) * New improved specifications * 16 gouge stee 
Wacloat 6 ¢ Overall! length, 35” « Overo height? 
tires 1"- «© Packing—l to carton »* Weight—11 Ibs. per carton Tole) Fork —F E 
Red « Wheels—lvory with red stripes * Wood handle, painted red 








at the Show 
Room 925 


where our entire new line 
will be on display... 
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THE KNOWN VALUE EIGHT STAR LINE 


%*% 1 TRUE TEMPER HAMMERS: Dynamic 
Nail and Ripper—America's finest tools. Exclu- 
sive patented design merits universal preference 
for balance, power and incomparable value. 


*& 2 TRUE TEMPER HATCHETS: Patented 
Dynamic Design. True Temper quality and work- 
manship plus power centered balance places the 
Tommy Axe, Tomahawk, and Dynamic Hatchet 
years ahead in sales appeal, utility and value. 


*% 3 TRUE TEMPER AXES: The Perfect and 
Flint Edge—Precision production on most mod- 
ern equipment. Their balance, utility and value 
have won for them universal user preference. 


*& 4 TRUE TEMPER SHOVELS: Solid Shank 
and Dynamic Forged Socket—Perfect balance and 
double strength in relation to weight, is obtained 
by taper forging blades, shanks and sockets in 
one piece from a bar of high content manganese 
steel. Their utility and value are unequaled. 


%& 5 TRUE TEMPER STEEL GOODS: Indus- 
try leaders for over 100 years. The latest major 
improvement which greatly increases utility and 
value is “Fire Hardened” handles. “Fire Harden- 
ing” produces the best to use, and the most 
protective handle finish. 


* & TRUE TEMPER RODS AND BAITS: The 
* Rod of Champions—The Lure of Experts—Fisher- 
men declare that even our competitive rods are 
the equal of “‘others’ Bests” in action, quality 
and finish. Available only from True Temper 
Distributors. 


* 7 TRUE TEMPER HEDGE AND PRUNING 
SHEARS: A complete new line produced in new 
factory with all new modern equipment. Sets a 
new high in design, quality and value. 


* 8 TRUE TEMPER SCYTHES: Weed and 
Grass Tools—A complete line of quality tools 
produced in the only completely modern factory 
by modern methods on modern equipment. Re- 
sult, increased values and better qualities. 


Distributed by: Selected Hardware 
Jobbers in every State. 


All inquiries, requests for information and literature 
regarding True Temper Fishing Tackle should be ad- 
dressed to—Sporting Goods Division, The American 
Fork and Hoe Company, Geneva, Ohio. 


| TEMPER 











PrRooUuCTS 
Fine Tools - Fashing Reda > Co0lf; Shafi 
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Yiven A Bee OK.... 


BY THE PAINT AND DECORATING INDUSTRY 











A few months ago Ma-crepe was introduced to the Paint 

and Decorating Industry. A group of our first customers 
have recently been solicited as to their reaction to this modern. 
drop cloth. Of the replies receiyed, over 99% indicated a most 


favorable acceptance. Decorators, paint contractors, and painters 





were outspoken in their praise of Ma-crepe. Manufacturers and 

partment store 
k job. 

demanding that it be used on fine paint jobs in industry. Home jobs—also, ote —_ 


a a 
owners who had seen Ma-crepe were insistent that this cleaner,drop | tomer reve improve.” Peopl 
it w 


cloth be used in place of soiled cloths when decorating was done 
in their homes. Try Ma-crepe! No other drop cloth offers so Linings en 


merchants because of its dust proof and paint resistant features were large de 


RA ITTSBUI 
: z Dynan 
manv advantages. 3 plains sim 
” “Secured three large machine shop jobs because ciples of 1 

Made of wax and plastic impregnated paper which has all-way cre dust and lint proof a On wpe effect upo 
stretch. Size 10 ft. x 12 ft. Packed one dozen per case. Dealer’s ur customers thought Crepe was e : ous full-cc 
cost—$1.20 each. Suggested retail—$1.80 each. Five dozen home-dwe 
lots or over, freight prepaid. If your distributor can’t . this new 
supply you, mail coupon for trial order. prove th 
well-bein; 


0! Hundreds 

dozen Ma-crepe drop cloths, . at Feo Pg booklets 
at $14.40 per dozen. [J Enclosed is our check, money p 4 | 4 - iy ‘ {- ~ among e 
order, or [] send bill. (Indicate one.) ‘4 ; ee a 3 AN 








! 
i 
' 
! 
' 


‘ Name. 





' Address 
' Distributor’s 
| Name 











Ma-CREPE WILL SELL MORE JOBS FOR YOU 
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COLOR DYNAMICS... 


People—Everywhere—Cheer for This New Pittsburgh Sales Idea! 


ITTSBURGH’S new booklet—“Color 

Dynamics for the Home’—ex- 
plains simply and concisely the prin- 
ciples of the energy in color and its 
effect upon human beings. Numer- 
ous full-color illustrations suggest to 
home-dwellers how they can utilize 
this new painting method to im- 
prove the comfort, efficiency and 
well-being of their families. 


Hundreds of thousands of these 
booklets have been distributed 
among enthusiastic home-owners. 


Many of them have been impressed 
by the logic of these principles, 
the ease with which they can be 
applied and the benefits in comfort, 
well-being and efficiency, as well 
as in beauty and charm, which 
these principles produce. 


The science of COLOR DYNAM- 
ICS was devised by Pittsburgh in 
keeping with its policy to provide 
its dealers with highest-grade prod- 
ucts and service. The booklet, 
“Color Dynamics for the Home,” 


is supplied to dealers in keeping 
with Pittsburgh’s policy to provide 
them with up-to-date merchandis- 
ing helps which will build a bigger 
and more profitable business. 


Now is the time to take advantage 
of the interest in this big new sales 
idea. If you are interested in han- 
dling Pittsburgh Paints in your com- 
munity, write us—today! We'll 
gladly have one of our representa- 
tives call to discuss it with you! 








PITTSBURGH PLATE GLASS COMPANY, PITTSBURGH, 


jp PITTSBURGH PAINTS 


PITTSBURGH 
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STANDS FOR 


QUALITY 


PA. 


PAINT AND GLASS 
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ve Good Hardware | 


® Research indicates that while 
builders’ hardware in the year 
ahead may be novel to a degree 
and new materials used—by far the 
greatest demand will be for high 
quality, highly functional designs 
executed in the TIME-TESTED, 
traditional metals—BRASS and 
BRONZE. 


We at P. & F. Corbin look for- 
ward, in the months to come, to a 
general improvement in the flow of 
hardware and are devoting our full 
facilities and skills towards over- 
coming the conditions that be- 
deviled all of us last year. 


Nv 


Simplification of our general line 
—more hardware of all kinds for 
our trade—availability of most of 
the new items previously an- 
nounced are well within the scope 
of reasonable expectation this year. 


Hard-headed experts reason that 
the consumers have had their fill 
of emergency substitute materials 
_and will insist on getting nationally 
known trade-marked goods. 


It is P. & F. Corbin’s intention to 
cooperate with you in capturing 
this quality-conscious market in the 
days to come. 


P. & F. Corbin Division 
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SHARPENING STONE 
DISPLAYS 


NEW PROFITS from 
America’s “Dull Tool” asers 


Here are three new sales-packing displays aimed at 
doing something about your biggest and most neg- 
lected customer group—America's army of dull- 
tool users. Mr. and Mrs. John Public, U.S. A., 
are addicted to dull edges, yet sharpening those 
edges is a very simple matter of stroking them on 
the right kind of sharpening stone, with a slight 
tilt to “hold the bevel." With these new “sharp- 
ening sense” displays, you can convert this con- 
dition into the greatest service to your largest 


customer group—and enjoy a nice profit 
spread to boot. 


These stones are right—all Norton Abrasives 
famous Crystolon brand silicon carbide, 
with kiln-fired, vitrified bond. They are all 
dual-purpose, combination stones in coarse 
and fine grits. The bench stones are of 
our finest industrial quality, factory oil- 
filled to retard glazing and promote 
faster cutting. The All-Purpose Sharp- 
ener is a brand new hardware store 


item just released following enthusias- 
tic field sales tests. 


Go after those "dull tool” profits 


with these sharp-looking displays. 
Ask your jobber to include one of 
each with your next order. 


BEHR-MANNING - TROY,N.Y. 


QUALITY COATED 


ABRASIVES 





I= NORTON ABRASIVES - 











ench Stones 
s 6 to 8 


er Cost $8 60* 
Dealer Profit $4 64 


CRYSTOLON 
Al Purse HARPEMER 


i is /@ 




















Be “Heating 


THE Bow OF THE 


Only QUAKERTROL automatically produces and 
synchronizes a regulated flow of air with the flow 
of oil at every flame setting. Only QUAKERTROL 
automatically provides the right draft for maximum 
combustion regardless of chimney condition or 
weather. 25% fuel saving over any natural draft 
heater guaranteed! 


QUAKER MANUFACTURING COMPANY 
223 W. Erie Street, Chicago 10, Illinois 


UAKE 


“The FIRST name cx ol heaters 
“The LAST WORD cx efficcency/ 


‘/ didn't hesitate a 
minute...¢ bought 
a QUAKER heater” 


The QUAKERTROL Unit. 
> Patented and manufactured 


hy i exclusively by QUAKER. 
a 


Lo eae eae, 
ep ee 


Pa ab 


s Se Pe 
Model 2006 iG Ee 


Model 2008 
THERE'S A QUAKER BURNO/L HEATER ‘Medel 2010 Medel 2013 
FOR EVERY SIZE SPACE HEATING JOB 


HARDWARE 





JANUAR’ 






























































VISIBLE Mark 
of Good 


Construction . 











THE STANLEY WORKS, NEW BRITAIN, CONNECTICUT 
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NUTONE MODELS 
that sound 4 or 8 
Westminster notes! 


\ 


Here again is door chime engineering that helps you sell. 

As you know, some folks like to hear all eight notes 
from a Westminster door chime. Others prefer only four. 
To help you satisfy both kinds of customers, NUTONE has 
designed a selector switch that permits the choice to be 
made... at home. It is an exclusive feature of the four 
NUTONE models illustrated ($26.95 to $59.95 list). 

We are in full production now on all four of these 
Westminster door chimes. So be sure to get your share. 
Call your wholesaler, today! 


An exclusive NUTONE fea- 
ture! Selector switch gives a 
choice of 4 or 8 chime notes. 


8 


NUTONE INCORPORATED, 
0 N EF Merchandise Mart, Chicago 54; 
200 Fifth Ave., New York 10; 
- err 931 East 31st St., Los Angeles 11; 


DOOR CHIM ES Terminal Sales Bldg., Seattle 1. 


All products bearing the NUTONE trademark 
are fair-traded in all fair-trade states. 
your n 


profits 


I. THE SYMPHONIC $26.95 
2. THE MAJESTIC $39.95 
3. THE JEFFERSON $59.95 
4. THE CENTURY $59.95 
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Wortley of thee Finidl Felicliive 


Alert merchants know that the feminine taste can not be 
overlooked—even when it comes to padlocks. High security isn’t 


enough for Mrs. Housewife. She wants smart styling, too. 


* 


To meet this demand, Eagle has created a trim, extruded brass 


padlock in appealing two-tone finish as illustrated. The result is EAGLE LOCK NO. 04867 

1%” x 1'%", 5-pin tumbler, extruded 
brass padiock. Case hardened, cadmi- 
um-plated steel shackle. 144 key 
changes. Can be master-keyed. 


a combination of traditional Eagle security and looks to satisfy 
your most exacting trade. It all adds up to more sales and 


profits for you. Order this timely seller from your jobber today. 


f BOWSER, In 
es Representativ 


Keate ‘adusibae; ine. BOWSER 
General Sales Offices: 110 N. Franklin St., » Chicos 6, ill. 


oana 
Locks 


_ Sines 1833 
ueriea's Fast Loobmaticrt Stee Y THE EAGLE LOCK COMPANY 


Padiocks Night Latches Stove Bolts 
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ERE IT IS! 


T&R’s 
NEW PAINT THINNER § 
awe be 


EVEN FLOW 


* 
CONTROLLED EVAPORATION 


* 


LONG LEVELLING 
(No Brush Marks) 


* 


LONG WET EDGE 
(No Lap Marks) 


* 
QUICK DRY 


* 
NO SAG . 


* 
NON-TOXIC 


* 
EXCELLENT CLEANER 


* 
PLEASANT ODOR 


ORDER TANDROTINE TO- 
DAY FROM YOUR OLD RE- 


LIABLE SUPPLIER OF T&R 
GUM TURPENTINE. 
























Ti 
i 


[androtine 









Ya) 














° pi 


| 


TURPENTINE & ROSIN FACTORS, INC. 
SAVANNAH, GEORGIA 










——, 





MANA 


| 


_—— — —. 















JANUAI! 





HARDWARE AGE 





Selling DuST-STOP Replacement Filters is nice business. 
And it gets better and better each year. 

Standard equipment in nearly two million home-heating 
and air-conditioning units—each needing replacement of 
from two to six filters at least oncea year—DUST-STOPS have 
become a fast-moving, highly profitable item for alert re- 
tailers. And, this is the peak selling season, the best time to 
get into the business. 

Contact your DuUsT-STOP Distributor at once and get a 
stock of this fine nationally advertised product—DUST-STOP 
Air Filters. For his name and address, write Owens-Corning 
Fiberglas Corp., Dept. 934, Toledo 1, Ohio. 


In Canada, Fiberglas Canada Ltd., Toronto, On:ario. 


Yt, 


AIR FILTERS 
-a FIBERGLAS product 


*T.M. REG. U.S. PAT. OFF, 


Every owner of a filter-equipped warm-air furnace 
needs two or more DUST-STOPS at least once a year. 
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*DustT-STOPS and other 
Fiberglas products are fea- 
tured in a new “Popular 
Science”’ short, produced by 
Jerry Fairbanks for Para- 
mount Pictures distribution. 
Be sure to see it at your local 
theatre. 
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If lawyers wrote advertisements 


our name would appear like this... 


Css THERMDS. 4s -—~_> 


ADE MARR HED. 3. PAL UF 


* Our attorneys point out that careless sales-people (who really know 
better) may sometimes refer to all vacuum bottles as “Thermos.” 
It’s a fact, however, that only one brand of vacuum-insulated 
products (manufactured by The American Thermos Bottle Com- 
pany) may rightfully be referred to by the registered trade name 
“Thermos.” Thermos is a brand name—a coined word—always 
spelled with a capital T. 
So protect yourself and your customers. When you sell vacuum 
ware, show them the trade mark “Thermos.” (It’s on the bottom Have 
of the vacuum bottle, and it’s on the filler, too.) 























THE AMERICAN THERMOS BOTTLE COMPANY, NORWICH, CONNECTICUT 


Thermos Bottle Co., Ltd., Toronto Thermos Limited, London 


A» 


S Now Te 

' é = case, as 

2 Tet =% in the ¢ 
mCi It’s f 


TRADE MARK REG. U.S. PAT, OFFICE 
cheery | 


touch to 
natural 
breakin; 
does. It 
entire f 
light,” ¢ 
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Have you seen the 


Anoruer Telechron First. 
Now Telalarm Jr. comes with a 
case, as well as a face, that glows 
in the dark. 

It’s fascinating to see how its 
cheery glow can add a friendly 
touch to a pitch-dark room. It’s a 
natural for children’s rooms, 
breaking up the darkness as it 
does. It will be welcomed by the 
entire family as a little “night 
light,” as well as a clock. 


JANUARY 16, 1947 


clock that 


By day Telalarm Jr. is a hand- 
some little clock in a rich, ivory- 
colored plastic case. It’s a de- 
pendable electric clock with the 
exclusive control-a-tone alarm 
that can be regulated low or loud, 
and keeps on ringing until the 
sleeper awakes and shuts it off. 
With the self-starting Telechron 
motor that’s famous for accuracy 
and long life, it never needs 
winding, oiling or regulating. 


‘wy in the dark? 


© TeLacarM Jr.—7H135LP with luminous 
case and dial. To retail at 


approximately i. 
us tax 


TELECHRON INC., ASHLAND, MASS. 


Cfelechion 


ELECTRIC CLOCKS 














that u/! 


In so far as brick, mortar, steel and modern machinery can demon- 
strate confidence in our country’s future—and in the future of the 
electrical appliance industry—we have cast our ballot. This is 
evidenced by the modernized expanded plant shown below. 


ominionw 


TRACE MARK 





Our subsidiary planfs in other Ohio cities are also producing 
Dominion appliances at top speed—in greater volume than ever 
before. For the implied vote of confidence we are grateful. 





Flat Irons, Toasters, Waffle Irons, Sandwich Toasters and Grid-A-Bouts, Table 
Stoves, Heaters, Poppers, Curling Irons, Hair Driers, Mixers, Heating Pads, Infra- 


Red Lamps, Fans. 





DOMINION ELECTRICAL MFG. 1.5 MANSFIELD, OHIO 
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res leading hardware jobbers are now 
receiving shipments of Steel City Garden Tools from 


GARY PIONEER STEEL CORPORATION 
National distribution in four months is the result of 
producing the finest value in Hand Garden Tools by 

GARY PIONEER STEEL. CORPORATION 
A word to the wise is sufficient. Investigate these 
fine tools offered by 

GARY PIONEER STEEL CORPORATION 


KD) 














eS) DEALERS: “ seca'Sartzc! 
GARY PIONEER STEEL CORPORATION + sxcvan 
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EXPECT th 
splay suite 
bles and m 
2 expande 
erse number! 
Did exclusive 

for yours 
ealers alre 


Converss 


CONVE 
MALD 


CHIC 
LS 





Sy) @ 8-7-1 ee) | O) 


OTL: 


TENNIS 
OXFORDS 


ONVERSE 
CONVERSE RUBBER oibiiinl porting 


MALDEN 48, MASSACHUSETTS 


CHICAGO 6: 564 West Monroe wal Owe al 


NEW YORK 13: 241 Church Street 


is, 


EXPECT three things when you visit the Converse 


splay suite in New York: A hearty welcome... 


* 


les and merchandising ide@s ... and a view of 





@ expanded Converse lines fér 1947. Every Con- 





erse number you'll see at the show is made to be 






Id exclusively through sporting goods stores. Find 


for yourself what other volume-wise, profit-wise 





ealers already know: It pays to keep company 


Converse! 















offers an amazing improvement in Fly-Box design 


Bh 


with 10 Exclusive Features | 





| streamline de- 
1. potaretene = of attrac- 
tive PLASTIC. 


2, Extremely rugged—light 


oS ot—will withstand 


ver 1200 Ibs. pressure. 
rt- 
0 roomy compa 
3. es abel 96 om. 
also leaders and line 


dressing. 
4, Fits pocket and hand — 
* perfectly. 


esitive locking 
5. poner sharp cor- 


ners. 


















6, Easy access to >" com 


of base—select- 

7. SYP Polors—transparent 
covers. 
* joops- 


to last for years— 
9. poe Ha fully quer 


anteed. 
Right price—good deal- 
er profits. 


cord 









10. 


An INSTANTANEOUS SELLER 
in Attractive, Durable Plastic 
HE True Art "Fly-Caster™ has 


bb OL, % yy | | 
HPy- Casler 3s 




















Snug fitting, easy 


opening covers serve 
as a wind screen 
against loss of flies. 














Compact—yet with 
enough space to 
hold flies for a day's 


or a month's fishing. 


more eye appeal—more sales 
appeal — more good sense built 
into it than any other fly-box 
available today! It's new — it's 
different—and it affords dealers 
an opportunity for a good profit 
on a fast seller, retailing for only 


$3.50. 


sales by having a representative 


* 
4 
Get your share of early Spring 
E 


assortment of colors on display. 
Just one minute's demonstration 
to any fishing-tackle customer will 
make an instantaneous sale for 
there's never been a Fly-Box so 
unusual in design and so practical 
to use. You can recommend it 
with assurance. 





REPRESENTATIVES 


James Hopper 
149 Temple St., New Haven, Conn. 
Spencer “Jack"’ Waddell 
101! Elvira Ave., Nashville, Tenn. 
Herbert O. Fischer & Associates 
214 W. 12th St., Winfield, Kansas 


Wm. L. Cratty & Associates 
Wrigley Bidg., Chicago, Ill. 
McDonald & Co. 
619 Mission St., San Francisco, Calif. 
Jos. S. DeChantigny 
Box 845, Peterborough, Ontario 
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* When you pick up Actionrod and try a few practice casts, 
your sense of balance and feel will tell you that here is truly 
a great new casting rod. You'll feel what 16 years of research 
and development have done to give Actionrod the right kind 
of action, in the right amount, at the right place. 

And, take a good look at that handle. You can see the 
quality there . . . built-in reel lock with no protruding parts. . . 
patented blade lock that works like a micrometer and lines 
the guides up exactly right . .. grooved, non-slip plastic grip 
... name plate disc on butt. 




































Owners’ Name 
Engraved Free 


Self-Aligning 
Blade Lock 





Copper-Wound 
Mildrum Guides 






Actionrod is available now in both round and square models, 
43”, 55”, 61” lengths. Complete with slotted wood protector 
and water-proof carrying case. Retail price: $20 and $22.50. 






ORDER A SAMPLE ACTIONROD FROM YOUR JOBBER NOW 


Actionrod is ready now for spring business. Ask your jobber 
to send out a sample for your examination. Or write direct 
to the factory for the name of your nearest Actionrod jobber 
and full information about Actionrod prices and sales policies. 




















We'll be looking for you 
NSGA Show—Feb. 1-7 


Chicago Display Room 
201 North Wells St.—Suite 922 






ORCHARD INDUSTRIES, INC . 
DETROIT 12 


20201 SHERWOOD AVENUE 
MICHIGAN 
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For FIRST CHOICE 


im Cireulators (as in Ranges) 
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MONARCH OIL CIRCULATOR 


Whether it’s a kitchen range or a circulator heater — 
exclusive features make MONARCH a first choice among 
quality-conscious buyers. Every Monarch product is de- 
signed to give Monarch dealers definite advantages in 
exclusive selling features — and Monarch users definite 


advantages in service and satisfaction. 


MALLEABLE IRON RANGE COMPANY 


2417 Lake St. Beaver Dam, Wis. f 
HOME OWNERS CATALOG 


Monarch Circulators will be featured in a 
4-page, 4-color insert in the 1947 edition 
of Home Owners Catalog with distribution 
approximating 100,000. (Monarch Ranges 
will be featured in an 8-page, 4-color 
insert.) 
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Sell the screening that can’t rust! 


Firestone 


TINTED SCREENING 


All metals oxidize, some more rapidly than others. When used 
in fine strands for screening, any metal will disintegrate 
before the combined attack of moisture, wind, salts and acids 
present in every atmosphere. 
Velon screens can’t corrode, can’t rust. Yet Velon costs no more 
than good metal screening. 
This is a story your customers ought to know. We're telling it 
to them when they read national magazines... Be sure you tell them 
when they come in to buy. You'll never satisfy a customer more — 
and remember, one tells another. 
Feature Velon . .. now available in standard widths 
and gauges. Write Firestone, Akron, for free samples 
and full color booklet on Velon. 

Listen to the Voice of Firestone Monday Evenings over NBC 


*TRADE MARK 











RACER INTL a : 





SRS EL GTS 





és 


RM BUILDING HARDWARE & EQUIPMENT 
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@ There’s 2 definite place jn your store 
for farm building hardware and equip- 
ment. But for the most sales and prof- 
its, line up with the leader. Line up with 
Louden — First Since 1867. Noted for 
outstanding quality, consistently ad- 
yertised, and well accepted everywhere, 
the complete line includes modern steel 
stalls and stanchions, wate , feed 
and litter carrie 

ing tools, sliding 

equipment, horse 

a complet 

us for the name of 

in your territory. 





THE LOUDEN MACHINERY co. 


Est. 1867 


51 E. court STREET 
ALBANY 1. NEW YORK 


FAIRFIELD. 1OWA 


Few anys Zi st 


VENTILATION 
_—~ 





agai | 


BULL & HOG PENS 
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With Three Great NEW 
EXCLUSIVE SELLING FEATURES 


ee ) NEW DUST-PROOF PULSATOR 
Ba Only two moving parts! No springs, 
trips of gaskets. Permanent, porous 
metal air filter. So simple you can 
take it apart and assemble without 

any tools, 


NEW SELF-CENTERING cLAW 
Balanced on all four teats. Milk nip- 
ples slant upward assuring free milk 
flow. Comes apart with a twist of 
the wrist. All milk surfaces visible 
for easy, positive cleaning. 


NEW RoTO-MATIC PUMP 
Oil seal oscillator creates constant 
vacuum, Quiet. No valves, pistons 
or rings. Automatic oiling system 
improves Jubrication, saves oil, 


PLUS tapered, soft-nose inflations — the secret 
RITE-WAY ! of Rite-Way’s famous calf-like milking action 
MILKER _, , transparent milk tube which tells instantly 
when the cow is milked ..- Sani-matic stall cocks 

which deliver vacuum automatically when aif 


hose is inserted. 


Now’s the time 

. to get a Rite-W. 

. ay deal i 

yourself ! Write today for pe ae . = 
ation 


a re | & | '¢ E R on the money-making Rite-Way franchise 


RITE-WAY 
1 PROD 
1241 Bel UCT 
Branches: sheenanng rye eon g HA, fy A eal 
T ' 
In Canada: MASSEY-HARRIS COMPANY, Li _ 
Y, 





LTD. 
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TOO MANY JOBS ARE OVER-VALVED 






































he 


Using Oversize Valves is 


like drinking out of a pail 


only more costly. 





They are no more dependable, no more efficient . . . 
Unfortunately, many installations show the results of inadequate planning, 
because higher pressure valves are doing jobs that could be done by Gate 
Valve No. 819, as illustrated. 

This top-quality valve will handle up to 125 pounds working pressure with 
absolute safety . . . is precision-built with double disc and rising stem for 
general service on steam, water, and oil lines. 

No. 819 — like all other types of Rockford Brass Valves — embodies the 
best in metals, modern design, and workmanship. 


Get the valve that is engineered for the job! Investigate the features and 


adaptability of Gate Valve No. 819 today. 


ROCKFORD BRASS WORKS, ROCKFORD, ILLINOIS, U.S.A. 
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Two new lawn tools—a 

hedge shear and a pruner 

x will increase your 

Doo-Klip sales! 

Both incorporate 

new improvements. 

They'll be widely 

advertised in leading con- 
sumer magazines. 


Dealers and jobbers now get 
plenty of DOG-Klip action 
thru Spring, Summer and Fall. 


The new Dodo-Klip double-action pruner a 
has soft metal replaceable anvil. Upper hard- t. ‘ 
ened steel blade slices forward as it cuts Ee. 
down. Has terrific cutting power. Price,$2.50. ‘— 


The new Doo-Klip hedge shear cuts faster, 
has better balance and feel. Rubber handles 
cushion cutting shock. Escalloped blades a 
hold twigs firm, t bunching. Patented ' 
poet ee a pata seuseilh ADD THEM UP 
‘ .-.- D66-Klip long- 


non-binding action! Price, $4.50 “ Rene Cites Steen, 


LEWIS ENGINEERING & ~ Standard Grass Shear, 
MANUFACTURING COMPANY ~ pan sn. St acta cng 


Hedge Shear, Pruner. 
ALLIANCE, OHIO ‘* 


JANUARY 16, 1947 




















HUEGER SEMSATIONA 


DEVELOPMENT. 


Now it can be fold! 


SCIENTIFIC, NEW TYPE LAWN FERTILIZER } 


APPLIED BY RIEGER SPRINKLERS 
WILL DOUBLE YOUR LAWN SPRINKLER SALES 


The most outstanding contribution to the science of lawn care since 
the development of the lawn sprinkler itself! Rieger (Concentrated) 
Fertilizer Tablets, developed for exclusive use in Rieger Lawn Sprinklers, 
make grass healthier, thicker, greener after just a few applications— 
and anyone can fertilize his lawn with complete success this easy way! 


—— 





| R THE WHOLE 


ORDE 
RIEGER LINE OF QUALITY 


- LAWN SPRINKLERS FROM 
your Jobber NOW! 


Big, 100-Tablet Package of 


FERTILIZER TABLETS 
— Regular 79 Value— : 
included with every Sprink 
rder for a limited time only 


ler 
will be 


you o 











RIEGER ROYAL DELUXE 


New ball bearing action—operates at.any water pres- 
sure! New miniature adjustable nozzles, for com- 
plete, big-area coverage. New—but already trade- 
accepted, trade-acclaimed beyond every expectation! 
Engineered construction, trouble-free operation . . . 
big volume,’big profits guaranteed! To retail for $3.97. 
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The hormone-enriched tablets are inserted in the sprinkler, as 
shown in the cut-away view at right, and the fertilizer is distributed 
evenly, in solution, over the area treated, and washed into the sub- 
soil, where it is needed. No danger of burning up lawns this way! 
Every Rieger Lawn Sprinkler is equipped with the special fertilizer 
NT *“chamber,”’ and may be used with or without the fertilizer tablets. 

Nation-wide publicity, supported by a strong, sales-compelling adver- 
tising campaign, will tell your customers about this sensational new 
horticultural development—throughout the selling season. Order the 
whole Rieger line from your jobber and cash in on this phenomenal 
sales opportunity! 





SENSATIONAL FREE INTRODUCTORY OFFER 
FOR A LIMITED TIME ONLY! 

Here’s a DEAL that’s a clincher! While his limited stock 

lasts, your jobber will furnish as a customer give-away, 

a large, 100-tablet package of Rieger (Concentrated) 

Fertilizer Tablets, regularly priced at 79c, with every 

Rieger Lawn Sprinkler you order! 


old! 


LIZER 
KLERS 
SALES 


‘are since 


And over 100 million advertising messages will describe 
this FREE OFFER to enthusiastic sprinkler buyers in 
all the big-circulation flower and garden publications. 
Attractive window stickers, posters, an authoritative 


entrated) lawn care booklet will be furnished as additional stimu- 
wrinklers, lating sales material! Be ready for the big customer de- 
cations— mand ... this is the biggest idea that ever hit the 
asy way! industry! 


Sve 
8 


ROTO-MASTER SPIN-MASTER 


Bl ROTOMASTER 


> 


SQUARE ROUND 


RETAILS FOR $1.69 


The original Spinning Turbine 
Sprinkler. The best selling lawn 


RETAILS FOR $2.97 
Covers an area up to 2800 square 


YS A DEFINITE SQUARE PATTERN! 
VES WATER! RETAILS FOR $3.49 


TTT Vila vaill tit icne 


sensational sprinkler with a sen-- 


tional sales story—sprays a 
ware pattern to eliminate waste 
nkling of walks, sides of house, 
eway! Covers an area up to 
’ square feet at average water 
ssure. Precision made through- 
it—indestructible steel base, 
i brass assembly, expertly ma- 
ined, and guaranteed to give a 


q Hetime of satisfactory service! 


feet. Large area coverage makes 
this sprinkler—the Rieger Roto- 
Master Round—an unchallenged 
leader in its price class. Embodies 
every Rieger characteristic for 
quality construction, skillful en- 
gineering, and rugged, long-wear 
materials. Sprays a circular pat- 
tern of water over an area from 52 
to 60 feet in diameter. Popularly 


- priced, and guaranteed satisfac- 


story in every respect! 


sprinkler on the market for several 
seasons, and destined to lengthen 
its leadership this year! Operates 
at a minimum of water pressure, 

ing a fine, misty spray— 
ideal for newly seeded lawns—over 
an area up to 32 feet in diameter. 
Its exceptional low price gives it 
terrific sales power. Many dealers 
sell hundreds each season. Guar- 
anteed!. 


ORDER FROM YOUR JOBBER 


MIAMISBURG, 
@ OHIO, U.S.A. 
































is: ai ia 


Put a Jamesway Department in your Business 


HERE’S “something missing” in your line of mer- 

chandise if it doesn’t include barn equipment! 
Farmers are always in the market for time savers. And 
when they come in to look, inquire or buy — the brand 
they want is Jamesway! 

Jamesway barn and poultry equipment fits in per- 
fectly with machinery or hardware. It rounds out 
your sales line, gives you extra chances to make extra 
profits. It means satisfied customers, repeat sales. 

You'll like the big, complete, fast-selling Jamesway 
line — the line with a 40 year reputation for quality, 
leadership and aggressive advertising! Get set now 
to put a money-making Jamesway department in your 
store. For complete information on a Jamesway fran- 
chise, write Dept. HA-147. 


Jgamesway 


REG. U.S. PAT. OFF. 


Fort Atkinson, Wis. 
Elmira, N. Y. Oakland, Calif. 
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SERVING THROUGH SCIENCE 


A SIMPLIFIED LINE OF 


Here is a compact, simplified line of tive insects, weeds and plant diseases 
agricultural chemicals. —and it offers you the opportunity 

It offers the home gardener complete to make substantial profits on a small 
protection against common destruc- investment. 


ness 


e of mer- 
quipment! 
vers. And 
the brand 


its in per- 
nds out 
ake extra 
ales. Think of the advantages in handling this simplified line! 
Jamesway 1. With these six Garden Chemicals, 3. Backed by national advertising. 
ir quality, you can supply the protection needs 4. You will make a generous profit on ibn 
set now of the average home gardener. every sale! ry) 
t in your 2. Only six items mean a small inven- For further information regarding this 
way fran- tory for you — easier stock-keeping, popular, nationally-advertised line— AGRICULTURAL 
better-turnover! write to: CHEMICALS 


UNITED STATES RUBBER COMPANY 


Agricultural Chemical Division 


1230 Avenue of the Americas + Rockefeller Center, New York 20, N. Y. 























Then Ky COOKWARE 


ous of Los Angeles 


STAINLESS STEEL 


COPPER BOTTOMS 
SENSATIONALLY BEAUTIFUL 


*K 5-IN-1 COMBINATION COOKER 


Other Exclusive Thermic-Ray Features 


® ¢ Vapor Seal, for flavor control 
COPPER BOTTOMS ¢ Diametric, proportions—science proved—for better cooking 
e Handles of air-cooled bakelite, for firm grip, easy pouring 


Copper, best known heat con- Ps 
d om teadiites tant evel Bs a ¢ Balanced weight—heavy enough for long life, light enough 

wip ~e : Y “ to handle with ease 
gives best results in low-water eo 
cooking. Note Thermic - Ray " 
heavy copper bottoms (atomi- No other cookware can compare for beauty, for efficiency, for healthful cook- 
cally bonded) extend to point : ing. Stainless steel—always mirror-shiny—achieves new beauty in Thermic-Ray 
just under the low-water line to 
prevent foods from scorching. 


s aia 
AR 


“< Exclusive National Sales Representatives 


design. Copper bottoms distribute heat evenly-—stainless steel retains heat— 
giving the ultimate in efficient heat control. Thermic-Ray is the only copper bot- 


tom stainless steel cookware with the health-cooking feature—Vapor Seal. 


w ere a 
R 


Vherinti: 
a 


nt a THE ¢. 8S. KEATING ASSOCIATES 


* Genera! Offices and Display Room: 222 NORTH BANK DRIVE, CHICAGO 54, ILLINOIS 


cor 


DIVISIONAL SALES OFFICES * Eastern: S. T. WILLIAMS CO., 220 FIFTH AVE., NEW YORK 1, N.Y. * West Central: B. J. CLARK CO.. 506 MDSE. MART, KANSAS 
CITY 8, MO. * South Western: J. C. BERNARD CO., SANTA FE BLDG., DALLAS 2, TEXAS * Western: E. L. ECKENRODE, 122 EAST 7TH ST., LOS ANGELES 14, CAL. 
52 HARDWARE AGE 
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PYREX WARE 
MASS DISPLAY STAND! 


FLAMEWARE 


OVENWARE 


Ask your distributor for complete details. . . 


ERE’S a really great value in a permanent table- 

top counter display—available now on a special 
plan through your Pyrex ware distributor. Lovely, 
long-wearing colors. All-metal with fluorescent illumi- 
nation. Just the thing to add color and life to your 
mass display of Pyrex ware and boost over-the- 
counter sales! 


One look at this sparkling display piece and you'll 
know that it cost many times the nominal charge to 


you. Your Pyrex ware distributor and Corning are 
absorbing all other costs for just one reason: we know 
that this display will increase your sales—and ours— 
from the day it goes to work for you. Get in touch 
with your Pyrex ware 

distributor today. Your 

new Pyrex ware mass dis- 

play stand will pay for 

itself in no time at all! 





CONSUMER PRODUCTS DIVISION, Corning Glass Works, Corning, N.Y. 


“PYREX” is the registered trade-mark of Corning Glass Works in the United States and in Canada of Corning Glass 


Works of Canada, Ltd. 
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Fae THE NEW IMPROVED CAFEX ALUMINUM PERCOLATOR! 














roing are AMERICA’S FAVORITE coffee-making method .. . the percolator way . . . has 
we know established a tremendous demand for a better percolator. Cafex has it in this The Cafex Idea 
ad ours modern, practical 8 cup percolator of highly polished, heavy gauge aluminum ex - + + to make 
oa ... mo pads needed .. . fits any burner. Beautifully clear coffee along with every product offered under the 
in touch thorough flavor extraction achieves percolator performance at the peak of Cafex label a definite advance 
perfection. . contributing improvements 
On-the-alert dealers everywhere are stimulated by Cafex’s effective and to the pleasure and ease of 
startling merchandising display package. Country-wide distribution is being American home life. 
made on a fair and equitable basis . . . providing all territories with a 
gradually increasing volume . . . with more to come. For further information 
see your nearest distributor or write to the address below. 
X Cat. No. Std. Pkg. Wt. Std. Pkg. List Price Each 
c 2-0108 6 15 Ibs. $4.95 


Hartford Products Corporation 
308 West Washington Street, Chicago 6, Illinois 
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in QUALITY-PACKAGE DESIGN 
and 


HOME MAKER’S ACCEPTANCE 


PROMPT DELIVERY 


vipa 


MERCHANDISE MART 
CHICAGO 54, ILLINOIS 


Visit our showroom during Home Furnishings Market January 6th — 18th, ROOM 14-111 


THE BIGGEST NAME IN HOUSEHOLD FABRIC UTILITIES 
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SAMSON ELECTRICAL APPLIANCES 


WHEN you put a Samson SHOWBOX in your 

window or on your counter, you automati- 

cally flash a stop signal that even the casual 

shopper can’t ignore. But this eye-catching 

red SHOWBOX is more than just an attention- 

getter. It shows what the appliance looks like... 

and tells the advantages of owning one. All 

of which leads naturally to an examination 

of the actual product—and the eventual sale! 
Remember, too, that whether placed singly 

or in groups, every Samson SHOWBOX is a 

complete, compact merchandising display. And caai¢ emeuet see 

because Samson SHOWBOXES are uniform in 

color and design, prospects soon realize that 

Samson offers a complete line of distinctive 

electrical appliances ... each a quality product 

at a popular price. From this “family recogni- 

tion’’ come additional sales and extra profits. 


SAMSON UNITED CORPORATION 
ROCHESTER 10, N.Y. 
Samson United of Canada, Limited, Toronto 


SAFE-FLEX RUBBER BLADED FANS 


SAFETY-TILT 
AUTOMATIC IRONS 





COPR, 1847, SAMSON UNITED CORP. 
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Y MAY, we will have increased our facilities so 
that we'll be able to produce seven times our 
original volume of Revere Ware. 


To back this extraordinary growth we’ve planned 
the biggest, most aggressive campaign we’ve ever had. 
Radio on a nationwide scale—more than 300 stations; 
140,000,000 magazine impressions that will reach 
every age level and every income strata; permanent 
store displays; and every merchandising help that 
could be put back of a quality product such as Revere 
copper-clad stainless steel ware. 


Any, © 


* 
OO) BOLALAFAM SG 


We intend to build our business still further. And, 
all the time, the more we build for ourselves, the more 


, profitable business we are building for you. 


May 1947 be an outstanding year for you. 


REVERE COPPER AND BRASS INCORPORATED 
Rome Manufacturing Company Division, Rome, New York 


Listen to Exploring the Unknown on the Mutual 
Network every Sunday evening, 9 to 9:30 p.m., EST. 
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ECAUSE the Revere Ware Pressure Cooker is the 
only one of its kind women everywhere have 
already made it their first choice. And sales in 1946 
prove that it is going to be a great year for this won- 
derful, new business-builder. 


We expect the demand to grow, for we’re backing the 
Revere Ware Pressure Cooker with the most powerful 
campaign ever put back of such a product—with maga- 
zines in the mass and class groups, with the terrific 
pressure of more than 300 radio stations, and with 
every possible merchandising help. 


JANUARY 16, 1947 


We're in production now. And we promise you that 
no matter how much more that demand grows we'll 
gear ourselves to take care of it. 


So, get back of this money-making, prestige- 
building, volume item. 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division, Rome, New York 
Listen to Exploring the Unknown on the Mutual 
Network every Sunday evening, 9 to 9:30 p.m., EST. 








. Yes, sir, you’ve got smooth sailing. All the Flatlux 
sales in your neighborhood are your sales. All the Flatlux 
profits are your profits. Why? Because you’re the only 
man in your neighborhood who sells this fast-moving, 
one-coat wall paint. 

A Flatlux franchise gives you exclusive rights. And 
with the superior results people get from Flatlux—made 
with oil—that ‘‘exclusive’”’ means a lot of repeat busi- 
ness. Mister, with a deal like that, it’s worth money to 
you to display and push Flatlux. 
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NICHOLS 


Shes —> 
x 


Sales Features 


WON'T RUST — Cannot stain clothes as alum- 
inum will not rust. 


A PROFIT - PACKED 
TRAFFIC BUILDER 
FOR WINTER SALE 


Something new and different in clothesline material. NICHOLS 


WON'T ROT — Unlike regular cotton line, 
weather will not affect the life of NICHOLS 
Aluminum Clothesline — be it winter, summer, 
rain or snow — it's weatherproof. 


WON'T CRACK OR CHIP — NICHOLS 
Aluminum Clothesline is all aluminum through 
and through. No outer shell or wrapping — no 


the original Aluminum Clothesline is one of the most popular 
other material is used in its manufacture. 


post-war household items ever produced. Here is a real traffic 
HOLDS ALL TYPES OF CLOTHESPINS — 


builder for slow winter months. Recent sales checks prove that satehS Alasteun Whe te J” Gemeter. 


atlux 
atlux the sale of NicHots Aluminum Clothesline brings along with ne eee Se es = 
only ETT ahi ee 
ving, it added profits from the sale of other allied items in your store. PERMANENT — 
i " Once put up, you’ 
Don’t wait! Order a supply of this attractive eye-catching leave it up all year 
And $ : ae ‘round. Does away 
iil NicHots Aluminum Clothesline from your favorite jobber with clothesline nui- 
: a ’ sances. Ideal for 
busi- TopaAy! Watch it ring your cash register. yard, basement or 
>y to attic. 


Won - genuine without the name Nichols 





ALUMINUM 
OTHER POPULAR NICHOLS ALUMINUM PRODUCTS is NOT A 


“Salea aie” —neetn ie Wat ons SUOSTIVETE: 


Plain and Corrugated Gambrel Roof Joint 
ig Eave Troughs Roof Edging 


Ridge Roll Conductor Pipe 


wesiage WIRE & STEEL CO. 
Davenport, lowa 
Mason City, lowe ° Battle Creek, Mich. 
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ABOUT 
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P-ss-tt... please believe it! INSECT- 
O-BLITZ is NOT just a seasonal 
product...just another fly-spray 
to be removed from your counters 
MANUFACTURED BY and put in the basement until the next 
ANDUSTRIAL MANAGEMENT CORP 


Mr Oi on Arp 


season comes along. 
INSECT-O-BLITZ is a year-round per- 
former that brings year-round profits and 


1 Walger, tmnt 





steady repeat business for you! 
Winter months often mean an increase in 
certain types of insects. So tell your customers 
these welcome facts! 
in ht patente pga Official testing laboratories all over the country have 
© Harmless to humans when used as directed proved that INSECT-O-BLITZ absolutely destroys cockroaches, 
ee silver fish, moths, bed bugs, water bugs, beetles, fleas and ants 


when used as directed. 


And because INSECT-O-BLITZ means DEATH to insects...it means LIFE to sales! 
KEEP IT ON YOUR COUNTER! 








Price List: Aerosol INSECT-O-BLITZ 


retail list price $3.00 per unit. Fair- 
INSECTICIDE DIVISION 
traded $2.95. Subject to liberal 


INDUSTRIAL MANAGEMENT CORPORATION trade discounts. F.O.B. destination 


SALES OFFICES: 458 SOUTH SPRING STREET, LOS ANGELES 13, CALIFORNIA; on three cases or more. Currently 


38 S. DEARBORN ST., CHICAGO 3, ILLINOIS « FACTORY: VALPARAISO, INDIANA - 
packed 24 units per case. 
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WHY THE STRIKING 
SALES INCREASE 


IN LINGERWETT and WONDER- PASTE? 


We asked our Dealers and Jobbers 
—and this is what they said 

















Lingerwett and Wonder-Paste have been 4. The quality of Lingerwett and Won- 












the leading paint removers for many der-Paste was maintained during scar- 
years. And within the past year or two, cities. And the painters and public did 
sales of these products have climbed not fail to notice that! Here’s a big re- 
faster than ever. So we thought we’d ask peat market that can be counted on. 
the trade what, in their opinion, was the 

reason. As a dealer, it will interest you to 5. Both Lingerwett and Wonder-Paste 
know, and perhaps profit, by what they are well supported by publication ad- 
toldus. Sohere’s what their replies reveal: vertising to potential users and by ef- 






fective store displays, leaflets, exc. 





1. Users of paint removers have found that 
Lingerwett and Wonder-Paste really 6. Salesmen in stores handling Linger- 
do the job. Therefore they prefer them. wett and Wonder-Paste push these 
products ... Our guess is that they do 
it for the very good reason that they 
believe in these removers themselves. 








2. Many dealers now handle Lingerwett 
and Wonder-Paste exclusively — be- 
cause they know that the public pre- 
fers them and because it simplifies 
their selling efforts. 







HOW ABOUT YOU? If you are not now 
handling Lingerwett and Wonder-Paste, 
3. When materials were scarce, the Wil- mail the coupon and we'll send you com- 
son-Imperial Company, makers of Lin- plete information. It will pay you to cash 
gerwett and Wonder-Paste, set a good in on these two profit-makers without 
record in maintaining deliveries. delay. 
















WILSON-IMPERIAL COMPANY, Dept. H-17, 115 Chestnut St., Newark 5, N. J. 


IT PAYS BEST TO PUSH THE BEST 
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still open... 


I Please send further information on your products. 


Name. nil inlateiaiesitnniinaishepeaiiti ae 
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MAIL COUPON FOR INFORMATION 
SL Individual’s Name__— seaeieanitecnaiiatiiain = —E— 
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RUBBER SPLICING TAPES 
, QL 








Tre high elongation and tensile 
strength of PANTHER and DRAGON Rubber Tapes are 
important qualities in making them wrap smoothly. And their 
excellent fusing characteristics bond successive layers into’a 


watertight splice. 


They have high dielectric strength—they’re made by a company 
that has specialized in electrical insulation for nearly 70 years. 
Friction Tapes also are available in PANTHER and DRAGON 
brands. All tapes meet A.S.T.M. and government specifications. 





Diamond No. W-10 Store Display 24” x 58” 
All PANTHER and DRAGON Tapes are 


sold only through recognized wholesalers. D | A M O N D T OO LS 


Strong .. . dependable. Drop forged 
of tool steel or special alloy steel. 
Carefully hardened and tempered. Ad- 
justable auto and monkey wrenches, 
combination pliers, side cutters, line- 
men’s and long nose pliers, nippers, 
crate-openers and utility tools. Every 
tool carefully tested. Thin, light and 
convenient to handle. Withstand se- 
verest strains. 





Write for Catalog! 


friction & rubber TAPES 
Sold Through Recognized Independent Wholesalers D | A M O N D C A [ K 


# HAZARD » HORSESHOE CO. 


INSULATED WIRE WORKS 
Division of The Okonite Co. 4622 Grand Ave. Duluth 7, Minn. 664 


Wilkes-Barre, Pennsylvania «¢ Offices in Principal Cities 
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ORDER YOUR SUPPLY OF 


new LuStrelast ow! 


It’s the improved linoleum lacquer that does 
away with scrubbing, waxing and polishing. 





Of course you want women! Particular- 
ly the additional women who'll rush to 
your store when they hear you're carry- 
ing Lustrelast, the wonderful new lino- 
leum finish that puts an end to floor 
drudgery for them. 





Cash in on the “pull” of Lustrelast’s 
national advertising campaign, the free 
merchandising helps, and the many 
point-of-sale display aids. Tie in to 
bring the women in! It means new, prof- 
itable sales for you. Order Lustrelast 
today! 


JOBBERS, ATTENTION! A few territories 
are still open. Write for complete information. 





ad , 
Write Now! IMMEDIATE delivery! SEALS IN BEAUTY 
OF LINOLEUM 


SOLE NATIONAL DISTRIBUTORS 


WATER-CLEAR 


Jay Howard Company Cie ge (i lcdamodiil 


664 N. MICHIGAN AVENUE + CHICAGO 11, ILLINOIS 
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@ L6ma—the Quality Plant Food 
—makes satisfied customers for 
you—which means repeat busi 
AI -t1 Mee lale Meolelol-to Ml elgol tiem Kelulo MT) 
olaMmel | ErolUlgoleSt-Mmc-lailip4-1am alia mee) 
fine record of performance— 
gives startling .esults and con- 
tinued satisfaction when used 
on Lawns, Trees, Shrubs, Fruits, 
Flowers and Vegetables. 


This compact, 


¢ ON EARTH E 
+t HST W' ND GARDENS 
cQR Lh » a 


Offer Ever Made! 


Self-Selling Counter Display Box 
= Extra Large Full-Color Packets 
75c Value to Retail for 10c! 


100% MARK-UP—COSTS YOU 5¢ 


Backed by Full-Color National Advertising in American Home, 

Better Homes & Gardens, House & Garden, House Becutifal, 

Flower Grower, Country Gentleman, Metropolitan Newspapers. 
Not Ordinary Packets—extra large size, with beautiful natural color 
pictures 4/2 x 6 in., printed with sales copy to make every customer 
want several packets. (Cost 5¢, you sell for 10¢.) 
Not Ordinary Seeds—Burpee's Big Zinnias and Burpee's Big Mari- 
golds, the finest selections and best colors, exclusive Burpee introduc- 
tions, each packet a real 75¢ value for 10¢! Easy to grow anywhere. 


Di te with 100 
SPECIAL! 60 "Zivalon $07 erigeide, ty aoe y = $5.00 Ea. 
TERMS—60 days net, or less 2% cash discount for payment 


within 10 days from date of invoice to these with established 
credit; 3% discount when cash accompanies order. 


attractive 3-color display Order from this Ad, or Write for More Information 


bor takes only 10 in. of counter Seed 
space—tdeol for Island selling and special promotions in various WW. Atlee Bur pee Co. Growers 


locations, as well as in the garden seed department. 
packets are sold, throw away box and open a fresh one. 


sina Philadelphia 32, Pa. - Sanford, Florida - Clinton, lowa 
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Ball Bearing SPRINKLER 


Here is the “finest lawn sprinkler ever 
designed — the unique Ball Bearing 
HUBBARD, acclaimed by thousands of 
enthusiastic users. Perfect for any size 
lawn — the HUBBARD operates with 
Magic ease on as little as 2 Ibs. water 
Plessure—easily saturates any area from 
12 to 1200 square feet by merely 
x ing water faucet. Assures com- 









al te coverage with scientific spray 





. A new high in colorful design! 
PAUBBARD'S exclusive features 






WATERS LIKE RAIN 


/ 
AUTOMATICALLY WATERS EVENLY ;/ 
12 SQUARE FEET OR 1200/ 


> 





HUBBARD MANUFACTURING COMPANY 


MINNEAPOLIS, MINNESOTA 


ROTATING ARMS 


ee 


SATURATION PATTERN Arms are directed down- 
ward to increase pitch" 
of water flight. 





SCIENTIFIC t 
SPRAY CONTROL INSIDE 


DISPENSING ee 2 By actual test with pans No. 553 fi 
CHAMBER ; placed in a row from the 
Perfect lawn saturation base of the sprinkler out 18 
Double orifice in top isachievedthrough use feet, the same amount of 
of Dispensing Cham- __ of 3 Directional Nozzles water is collected in each ' 
ber throws water up —each nozzle has 5 sep- pan. This distribution pre- \\ \ 
and out for perfect arate orifices and each vents ‘‘dry spots’’ and pro- \\\ 
orifice is at a different vides acomplete saturation D\ 


near-by water dis- OY 


tribution. angle. pattern. \ 
WAN 


WATER LUBRICATED a A QUALITY PRODUCT FIVE YEAR GUARANTEE “vy 

BALL BEARINGS = The HUBBARD Ball Bear- MANUFACTURER GUARANTEES IW\ 

Another HUBBARD first— ing Sprinkler is made MATERIALS AND WORKMAN- BASSE 

two rows of water lubricated from only the finest SHIP TO BE OF THE HIGHEST UWS 

stainless steel ball bearings } material by skilled ecrafts- GRADE, AND AGREES AT ANY- ‘ 

for smooth, silent, low . men. Principal parts are TIME WITHIN A PERIOD OF 

pressure operation. These - machined from over 2 lbs. FIVE YEARS TO REPLACE ANY 

non-rusting bearings with é of solid brass and also DEFECTIVE PART OR PARTS 

special stainless steel races tee est from stainless steel. Base FREE OF CHARGE AT THE 

provide easy rotation on is sturdy foundry cast— FACTORY. 

only 2 lbs. water pressure— handsomely done in baked 

affording saturation of any crackle finish, precision- 


area from 12 to 1200 square constructed for long-last- 
ing, easy operation. The 











price—a product you can 


tomers spin it—they buy it."’ 
sell with confidence. 


feet by merely adjusting the ; 
water faucet. A real sales- HUBBARD is the finest 
clincher. ‘‘When your cus- lawn sprinkler at any ecial O y 


PROMOTIONAL 
PACK 
FOR DEALERS ae 


WHAT yo 
U 
GET Value Dealer 


6 Standard Hui = 
Prinklers Ginens $29.88 $19 9; 
-92 





] Plast 
tion Hees ™onstra. 


NON-TIP BASE ' Counter Disp} - 
ay 


Special curved ‘‘sled’’ edges on broad *rchandiser 35 

cast base, of the new 1947 model, , 100 Consy ‘ N.C. 
prevents tipping and enables ¥ ailing Pa, 
the HUBBARD to slide = 
easily across grass 

when pulled. 





2.17 


Wy 


fy 





EASY TO CONNECT 


Extended hose coupling and cut-away 
base make it easy to connect hose. 





Sold Only Through Established Wholesalers 


HUBBARD MANUFACTURING COMPANY N 
1014 MARQUETTE AVENUE MINNEAPOLIS 2, MINNESOTA 
—_——_—_—— JANUARY 
Represented East of the Mississippi by 
MANUFACTURERS’ MARKETING COMPANY 


20 EAST JACKSON BOULEVARD ° CHICAGO 4, ILLINOIS 








METAL TRIM GIVES IT 
ap 


cted down- yo 4 = | 

ise ** pitch"’ os eB 

t. : ees 

FIC i :. 

NTROL INSIDE CORNER 

with pans No. 553 for Y%" Material 

» from the . 

ikler out 18 aoe 
amount of OUTSIDE CORNER 


ed in each No. 552 for 4" Material 
ution pre- 


*’ and pro- t \ \ \ 


saturation ——- — 


SSMS 


minum Trim. Made by a pioneer 


ORKMAN.- BA CBR SSSss a 
RIOD OF . \e ° a CAP MOULD finished look with SUPERIOR Alu- 
LACE ANY \X Reel” \ \ No. 551 for ¥g" Material 

So oN WN NN SSS SSS 


R PARTS 


} 
a 
AT THE \\ 


company of the metal trim indus- 


NN try, SUPERIOR is decorative and 
‘Ss \ ry» 
\ bright-looking...has sparkling 


I beauty that wins instant approval 


N 
WC \\\ 
S : 
bs ~ 


FMW GIN : 7 . 
eS SN. ‘ and builds profitable business for 
S \\ NG , 
NNN 
X 


\ 


‘YW 


NS 


Ye 
Y 


le 
se \ you. 
SUPERIOR Trim is finished by the 
COVE exclusive Schuler luster process, 
No. 121 Screw-on Type s ‘s “ . 
and is available in a wide range of 
shapes and designs. Write today 


for literature and price lists. 


NY 
SSS 


WAS ~\ 
he SS 


\ 
SS 


YOUNGSTOWN MANUFACTURING, INC. 


66-76 S. PROSPECT ST. YOUNGSTOWN, OHIO 


DIVISION BAR Vad 
No. 550 for Y%" Material confon 





Dept. 4 Please send us literature and prices 
Company— a ——— 
-T We a ee a 
cut-away ‘S49 
ect hose. 


Address. EO oe ae ee 





latina _State 


NOSING a 
No. 28 Depth of Face | 1/16" ee Se ee ee eo 





JANUARY 16, 1947 ” 





IT IS A PROVEN 
The Clinton is the 
>, of design, it is rea 
» dealers and manufa 


PLANER and JOINTER! 


FRANCHISE NOW 
AVAILABLE 


Years ahead in design and construction, 
the Oxford gives better finishes faster. It is 
a ‘‘natural’’ for builders, construction 
men, home workshops and other wood- 
working shops. Combines planing and 
jointing operations. Unique combination 
of geared power feed rolls and pressure 
‘rolls insure constant automatic progres- 
sion of the work. 


% Sturdy and Dependable 

% Positive Power Roll Table 
*% Complete Safety Devices 
% Knives Readily Accessible 
* Finest Materials Used 


% Precision Manufacture 


ENGINEERING, 
INCORPORATED 


18950 TTY Ant DETROIT 3, MICHIGAN 
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HUDSON TE 


HERE’S a new sharpening 
unit so efficient, so convenient, so simple any one 
can use it. Sharpens knives, scissors, skates, lawn 
mowers, sickles, drills, chisels, wood planes and 
all edged tools. You can think of many more. 


NOTE THESE POINTS 


Precision Built, Quality throughout. 
Wheel: Super-hard silicon carbide. 
Shaft: Hardened stainless steel. 
Tubing: Colorful vinylite plastic. 
Metal Parts: Gleaming chrome plate. 
Bearings: Chrysler Oilite, never 
need oiling @ Speed: 3,000 RPM. 
Adjustable to 10,000 RPM depend- 
ing on water pressure 


uction, 

er. It is SIM PLE TO USE Useful in every home, shop, garage, etc. 
i 

goveeny Just attach to any ordinary faucet. Turn on the Nationally Advertised 

ig = water and the patented Hudson Turbo-jet im- in These Magazines 

ination 


ressure 
rogres- 


peller drives the wheel 3,000 RPM to 10,000 
RPM depending on water pressure. 


FOR EVERY HOME AND SHOP 


The Hudson Turbo Grinder appeals at once to 
the handyman, the housewife, the hobbyist, the 
shop mechanic, the farmer— everyone who uses 
knives or tools. Get in touch with your hardware 
distributor at once. Get set for a big year with 
this newest hardware sensation. 


The new “Best Seller’ in Hardware 


COMBINED READERSHIP 21,000,000 
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JEERING, 


HUDSON PRODUCTS CO. Inc. 


TARE AGE JANUARY 16, 1947 


2111 EAST CANFIELD AVE. 
DETROIT 7, MICH. 


























PLIER 
WRENCH 


This new LYNLOC Plier Wrench has a mor- 

as wide as its many uses. if is a 
fost selling profit maker in tremendous de- 
mand. Order your ly now. Indi 
ually boxed for extra display value. 


LYNLOC is a brute for strength, a giant for rugged ser- 
vice .. . as easy to handle as a pair of pliers but with 
a grip as powerful and permanent as a vise. Locks 
tight . . . will not slip. This new LYNLOC adjustable 
wrench is a mighty tool that does the job easier, faster 
and better than ever before. It has 1001 uses and fits 
the needs of every mechanic. Car owners, plumbers and 
machinists, farmers and home owners, w workers 
and electricians, welders and steam-fitters . . . everyone 
has need for several LYNLOC Wrenches. 


@ Used as a pipe or end wrench. The no-slip jaws 
mean no chewing or marring of hard metal. Locks 
in position instantly. Leaves hands free. 


@ Used as a clamp. Easily adjusted for various jobs. 
Holds anything . . . templates, patterns for scribing, 
metal sneets tor weiding, etc. 


@ Used as a vise. Holds even tiny pieces for drilling, 
threading, buffing, bolting, riveting, filing, etc. Its 
strong alloy steel jaws will not slip and remain 
locked with hands removed. 


Made of highest quality alloy steel with attractive zinc 
plate finish . . . durable and corrosion resisting. Guar- 


anteed against defects in material and workmanship. 
Write for catalog sheet and prices. 


No. 10, 10 inches long. No. 7, 7 inches long. 


LYNN PRODUCTS CO., Inc. 


323 E. ONTARIO ST. * CHICAGO 11, ILL. 





Parker | 


with 
Imeyiikelaah, ae 
Se: 


IN TWO SIZES 
JP1, 654” overall, weight 
4 ounces. 

SP2, 81/2” overall, weight 
9 ounces. 


Once again Parker ingenuity and 

quality will bring. big dividends to 

you. This time it’s the Parker Pruning 

Shear, so light that, as one dealer 

said, you could hang the junior size 

on your watch chain. Parker presents a 

revolutionary design, with no exposed spring to become 
lost, to rust or to pinch the hand, but with a balanced 
innerspring completely concealed and lubricant packed 
for full protection. Notice, too, the jaws which give anvil 
cutting action, and are shaped for close in-pruning, the 
thumb catch lock that operates with a flip of a thumb, 





and the comfortable handles. Count on this shear in both 
sizes to hold the spotlight for sales. 





LHe 


Fy t| Parker 


PARKER MANUFACTURING CO. 








WORCESTER 1, MASS., VU. S. As 
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46,41 
More tha 
are being 
of faucet 
supply of 
you have 


25,000 Hardware Dealers 

have received this money- 

making sales plan and thei 

FREE SAMPLE of the alley Faucet 
Repair Set . . . if you Aon’t have yours 


yet, write for it now. You'll get an actual 
IMMEDIATE 


faucet repair tool, EE, with full in- DELIVERY 


structions for its _ You can try it your- Sets come attached to a 

If t h tical d * ¢ self-selling card, packed 

” hater! prgc acal am easy it is to 12 to the box in a con- 
ient, lorful displ 

use... and how easy and profitable to “atton . . «a. constant 

sell with our rapifl-turnover sales plan that ogee Pho cagnae 


shows you how to set up a live faucet 
repair apiomnde in one square foot of 


counter space. 


y 7 . 


% 


b vk . 


> 
\\ rPi\h “NCES 
WOT gp HOLAERLERTYY " SereNce 


NX, ‘poPULA 


) 


o become 
balanced 
it packed 


give anvil 46,412,808 SALESMEN TO BOOST YOUR SALES 


ning, the More than 46 million ads appearing in 1947 are helping you sell! Your customers 
are being constantly impressed with the advantages of this easy, economical method 
of faucet repair. Cash in on this widespread demand . . . order an adequate 


ar in both supply of O’Malley Faucet Repair Sets from your jobber NOW! Jobbers! Be 
ie hous a eo aie pate “a all re: customers’ pony ie GET YOURS TODAY .. . WRITE! 


EDWARD O’MALLEY VALVE CO. 


7604 GREENWOOD AVE. CHICAGO 19, ILLINOIS 


Canadian Rep 


a thumb, 


Northwestern Rep New York Offic California Rep 
ROBITSCHER DORKEN BROS & C¢ 
408 McGill St 
Montreal, Con 


PACKERS SALES CO 1133 Broadway EM 
304 Hughes Bldg Eastern Sales Mgr 290 7th St 
Portlond Ore HARRY M. PETERSON on Francisco, Cal 
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UNIVERSA 


FITS MOST TRACTORS 

@ Adjustable for pipes up te 
34%” diameter 

@ Installed in a “‘jifty’’ 

@ Made of die cast aluminum 
—won't rust 





Svery tractor operator needs and wants one. 
Keeps rain out of tractor exhaust pipe and UST PRICE 
muffler. Stops rusting valves and rain flooded 
pistons. Keeps out dirt and aids easier start- 






ing after rain storms. Defiects fumes from 
operator. Eliminates “tin can" chasing. Noth- Com- 
ing to replace or go wrong. A red Ror item plete 
for quick, eory selling. Liberal dealer dis- 
count. Jobber inquiries invited. ORDER TODAY 


H.M. SHEER COMPANY Sst" stein 








GE WRIGHT vice co 


WORCESZE R. =. MAS S. 





























NATIONALLY 
FAMOUS— 


for clean, easy cutting—durability—long edge — 
life. "V" Blade slices against a soft metal anvil 

—an original Seymour Smith principle. With easy hand 
pressure, it snips tough branches with ease; yet it also cuts 
small twigs, even twine! No. 119, 8" size, easily cuts up to 
3%," branches. No. 118, ladies’ 6" size, for branches up to 
V2". Sold only through jobbers. 


SEYMOUR SMITH & SON, INC. 
900A Main St., Oakville, Conn. 
Specialists in Garden Shears for 3% of a Century 


Sales Representative 
JOHN H. GRAHAM & CO., INC., 105 Duane St., New York 8, N. Y. 
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A Representative Groun of Protex and Film-X Distributors predeeni 
Your Territory May Still Be Open for PROTEX or FILM-X Oil P 
WRITE OR WIRE US TODAY! 


APEX POINTS THE WAY TO PROFITS! 


roduc 


LUBRICANT PROFITS 
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L know theyre good 
... Theyre KLEINS— 






Talk to any man who knows good tools, 

he’ll tell you his preference is for Kleins. 

To linemen and electricians, radio 

repairmen and mechanics, good work- 

men in every field, quality tools are 

important because this quality is reflected 

in the work they do. Drop forged from 

fine alloy steel by handcraftsmanship 

methods, each pair of Kleins has the 

proper balance... just the right spring to 

the handles to minimize hand fatigue...a 

Bar Western States: fitted hinge that keeps the jaws perfectly 
John H. Graham & aligned .. . carefully matched cutting 
Co., Inc. knives that stay keen for years of service. 
New York City You'll want to stock Klein pliers for 
your best customers—the men who 

know good tools. The demand for these 

fine tools still exceeds the supply. If your 

jobber cannot make immediate delivery, 

keep Kleins on your want list... your 

order will be filled as soon as possible. 


Distributed Through Jobbers 
Foreign Distributor: 


International Standard Electric Corp., 
New York 


A copy of the Klein Pocket Tool Guide, 
Showing the Klein line and containing useful ff P 


tool information will be sent on request. 
WEEE 


man LE 


BELMONT AVENVE CHI 
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HENRY CHENEY 
HAMMER CORP. 


LITTLE FALLS, N. Y. 










Sales Office 
217 BROADWAY, NEW YORK CITY 







BILLINGS 
WRENCHES 


...- ORDER FROM 
YOUR WHOLESALER 











THEY'RE IN 
SETS, TOO 





THE BILLINGS & SPENCER co. /B\ HARTFORD 1, CONN., U.S.A. 
\RE AGE JANUARY 16, 1947 











4s a) iN ONE 


Fu t Mpench Cat 





BERNARDS work like o wrench. | 
Parallel jaws fit snug on nut. 





2 >. 
Compound leverage doubles Pq peaks glass perfectly. Jaws [2 


gripping power. Cutters will bite Fa close flat against glass. 
pia 8- eam nail. 


we. SCHOLLHORN co. ° 1001 Chapel St., New eens 9, Gene. 
“Quality Tools Since 1870" 


BERNARD 


RADE MARK REGISTERED 























TWO-TONE 
MBER & BLACK 


UNBREAKABLE OVAL HANDLE 


WOOD CHISELS 


SUPERIOR QUALITY CARBON TOOL STEEL BLADE 
Hardened and tempered 
precision ground edge. 
EXTRA SHARP 
— 


3 "Stas 


Stock No. Blade Size 
Va" x 4/2” 








Packed 1 Doz. in box 
or 
Assortment’ consisting of 


Sold by Leading Jobbers 


AMALITE, INC. 


1884 Pitkia Ave. 
Breeklya 12, N. Y. 











A NAME THAT GUARANTEES 
Superior 
BRIGHT WIRE GOODS 


2ualily 


CHAS. 0. LARSON CO. e STERLING. ILLINOIS 





CHAMPION 


Mail Boxes 


@ Dull black enamel 
finish. Cast Alumi- 
num, equipped with 
brass magazine rack. 
Packed with brass 


No. 9206-H Screws. 


The entire box is rust-proof. Will last 
a lifetime. 


Shipment prompt. 


Nearly all hardware jobbers handle some 
products in the big CHAMPION line. 


THE CHAMPION HARDWARE COMPANY 


HARDWARE AGE 





Long, stt 
miles of 
steel wo 
enlarged 
Made in 
few of 
they are 
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Use eve 
They’re + 
surface, | 
fresh sut 


You’ve 

clean, be 
WOOLE 
many the 
work fas 
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Millions of Miles 


of sturdy strands 
go into SUN RAY Steel Wool Products 


Long, strong strands—amillions of 
miles of them—of precision-cut 
steel wool, roll out of our newly 
enlarged plant at London, Ohio. 
Made into Sun Ray products, a 
few of which are shown here, 
they are used all over the world 


Use every square inch of Sun Ray layer built pads. 
They’re designed for greatest convenience: use one 
surface, fold back the layer, and you’ve got a new 


fresh surface—again and again. 


You’ve doubtless walked on many floors kept 
clean, beautiful and safe with the aid of the Sun Ray 
WOOLER, standard accessory of floor-machines in 
many thousands of buildings. Exclusive radial strands 


work faster. 


Wi 


Steel Wool Products 


THE WILLIAMS COMPANY 


JANUARY 16, 1947 


with the utmost satisfaction. 
Inexpensive, uniform, efficient 
and high-quality, Sun Ray prod- 
ucts are the choice of fine crafts- 
men and good housekeepers 
everywhere. 
Sun Ray Steel Wool is graded 


SOS SIS SESS SS OCOCOOSEOCOCEO86 6666 66666066 66666646664664 6000068 


with the greatest care. This grad- 
ing extends from No. 0000, the 
finest that can be made, to No. 6, 
the coarsest grade. 

You can specify Sun Ray Steel 
Wool, always with the greatest 
of confidence. 


It’s easy to pick the right grade of steel wool from 
Sun Ray’s unsurpassed line— from superfine to extra 
coarse. And in every grade Sun Ray makes only one 
quality: the highest. 


“ark <t<=— ™~ was 


Fannin Hone 
(qaannnste wie y 


Jex steel-fibre cleaning and scouring pads (an- 
other Sun Ray product) are known 
to millions as slick, speedy kitchen 
servants—so economical you can 
“use one a day, then throw away.” 


USE THE COUPON below to get 
a descriptive price list of Sun Ray 


Products. 








e LONDON, OHIO 


The Williams Company, London, Ohio 
Please send me, without obligation, your Price List of 

















WITH A PRODUCT-NAME 
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KESTE 
| Metal Mender 


To solder users everywhere, the name Kester means 
uniform high quality and dependable performance. It 
means nearly half a century of progressive leadership 
in solder manufacture. That’s why it’s smart merchan- 
dising to stock and display Kester Metal Mender. 


Continuous advertising in leading national publications 
repeatedly reminds your customers how easy, practical 
and economical it is to solder the Kester way. No special 
tools or skill are required to use Kester. The positive 
acting flux is right in the core, ready to apply with just 
heat! It’s so easy to use that anyone can get permanent, 
professional results with Kester Metal Mender! 


So cash in on Kester’s sure-fire selling combination of 
quality leadership and wide consumer appeal. It’s a 
quick way to step up profits and increase repeating sales. 
Order Kester Metal Mender from your jobber today! 














KESTER SOLDER 
COMPANY 


4207 Wrightwood Avenue, Chicago 39, lilinois 
Eastern Plant: Newark, N. J. 
Canadian Plant: Brantford, Ontario 












METAL MENBER 


SOLDER THAT HOLDS (gd 
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“ALUMALOY" 


° ALUMINUM ALLOY 


v7] SCREEN DOOR BRACES 


Spring and summer — that’s the time 
for big screen door brace demand. 
And this new “ALUMALOY’* brace 
will make a big hit with your 
customers. Just tell them it’s made of 
aluminum alloy ...that this brace won't 
rust, won’t corrode. 42 inches long. 


It’s a real value, made to retail for 


: only 2O cents. Have a stock on hand 

* all the time. Order today from your 
jobber— or write us for his name. 

») Packed two- ways: 1 dozen per box, 


with screws...or 72 in shipping carton. 
*TRADE MARK REG. U.S. PAT. OFF. 


ORDER THESE “7ecrubachles BEST SELLERS, 100 





Wrought Nut EYE Bolts— Turnbuckles — ‘‘Alumaloy” 
Maximum Strength— Bright Bodies — Steel Hooks and 
Zinc Plated. Eyes. 


oe 
hutnbuchles Lie 


650 West Lake Street Chicago 6, Illinois 
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DRAWER LOCKS 


MAIL BOXES I . HINGES 
SUITCASE LOCKS 


q 


IT pay +0 concentrate on 
on iin, * 


CABINET LOCKS 





LOY" 


ALLOY 


tACES 


s the time 
» demand. 
Y"* brace 
fith your 
's made of 
race won't 
ches long. 
retail for 1. One single brand of quality, high-profit goods to dis- 


< on hand 
from your play, think about and sell. 


name. 


per box, 2. A broad, comprehensive, balanced line. 


ng carton. 
r. OFF. 3. One catalog and price book for easy rendering. 


4. One system of numbers and finishes to remember. 
(Standardization) 


xO) 5. Greater customer satisfaction. 


Which adds up to increased volume, increased repeat 
business, and increased profits! 


lumaloy”’ 
»0ks and 


CORBIN CABINET LOCK DIVISION 


THE AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 
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SALES 


APPEAL APPEAL 


























FLUORESCENT DESK LAMP 
ideal for office or home 


Designed and engineered for 22% more correct 
light by one of the nation’s leading colleges. Out- 
standing profit-maker. Base and column are 
of unbreakable, cast white metal with all-steel 


shade. Crinkled baked enamel finish in deco- 





rators’ colors: brown, blue, coral, wine, green. 















| oh matt | on THe not FL “ E a 
| 5, PE pin-up and 
, - bed lamp — bolh! 


Not a pin-up OR a hook-type lamp, but BOTH 
—and it’s a beauty! Each “Duo-lite” provides 





both bed clamps and wall pins. Finest all-steel 
eonstruction. Finished in crinkled baked enamel 
in 5 pastel colors: blue, ivory, peach, brown, 


rose. Comes also in pure white baked enamel 


for kitchen or utility use. 


Sb MME 0d WY 


| NATIONALLY ADVERTISED 
For Further Information on the LAMPS that are 
PRICED for PROFIT Write or Wire Dept. 23 


All electrical 
devices U / L 
approved. 


FLUORESCENT COMPANY, INC. 
565 FIFTH AVENUE, NEW YORK 17, N. ¥. 


“A ROTH ER tLubpeo PRODUCT*® 















FEATURE THE FINEST IN FLuonEscENT— fF [HA | 

















JANUARY 6th to-18th 

514-B AMERICAN FURNITURE 
MART 

1475 MERCHANDISE MART 


“Come up and see us—not just sometime—but while 
you're at the Market! 

“We've got a lot to show you at the White Cross 
Display—we'll take you back to the days of button 
shoes and mustache cups. Would you believe they 
had irons that were powered by gasoline in the good 
old days? Well, they did, and we made ’em. We'll 
have them on exhibition—and lots more. 

**We’ll have the entire White Cross line of wonder- 
workers representing fifty-five years of steady prog- 
ress. We'll show you all the White Cross stand-outs 
that insure customer satisfaction. Notice the design 
of each appliance—functional in itself, matched to 
the others in style and quality through and through. 
Each is a triumph of farsighted drawing boards and 
strict standards of workmanship. 

“And, remember, come up and see us at the Market!” 


waiting for you at 


eee There'll be a White Carnation for your lapel... 
@ 514-B Furniture Mart, 1475 Merchandise Mart 


WHITE 
CROSS 


AWouschtla . 
APPLIANCES 





NATIONAL STAMPING AND ELECTRIC WORKS 
3224 W. LAKE STREET - CHICAGO 24, ILLINOIS 


SUBSIDIARY EUREKA WILLIAMS CORPORATION 
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‘And don’t forget the new Wel-Flite Pencil . 
worthy companion to the Wel-Flite Pen. ‘Beautifully 
packaged, here’s a combination that means in- 
creased sales and profits for you. 


WELSH MANUFACTURING COMPANY 
Pen lipacrdtagte. 2 Since 1925 


55. Troy. Street, Seodadence: 9, Rol, 


Sales offices: New York City, Dallas, Marion, Chicago, San Fra 





£25 elt Fam 


f 


in the water with... 





A huge back-log of sales 
is ready for you on 


Although it could not be manufac- 
tured during the war, constant 
national advertising kept it before 
your customers. Now more 
national advertising is telling 
millions of waiting parents 
“Stay-A-Float is back.” 





Live Bait Cage 


Here’s a ‘‘must’’ for every fisherman's kit. The sturdy, svg ihe body ¥P o 
light-weight Trenton Cage features open, steel-mesh side- the water in —- 
walls which let in light and air, keeps live bait lively timers 

longer. Rounded corners, hinged snap-lid and built-in en ar Stay-A-Float comes in 4 sizes 
belt straps for complete convenience. sey stat ie con's Bevin to fit children 2 to 15 years. 


nothing to punct¥” packed 12 to carton —as- 


ing Pease en 
AND TWO NEW tere) held "er com oft 0 sorted sizes, priced to retail 


slip vp oF hos this 


/ On — profitably at $3.70 to $4.25. 

P “ } See your drug, hardware or 

ow con we the cree SM, sporting goods jobber, or if 

7 yy If / decdler rey eta men eet tina = they cannot supply you 
e ae ond si write us direct. 








Sensation of the season! Hooked the big- 
gest Great Northern of 1946. Fast, life- 
like action. Made like fine jewelry in 
stainless steel, polished copper, and an TEXTILE CO- 
assortment of colors. ‘ THE AMERICAN PAD ei 


I SURIMCE eodler a 


CANADIAN BRANCH 


TA-PAT-CO 
LIFE-SAVE VEST 
for ADULTS 


: LIFE PRESERVER 
Wears like a topcoat, CUSHIONS 


never binds, leaves 

arms free for swim- _—_— Every fisherman or boat 
Brand-new surface lure ming, fishing, rowing, owner is a prospect for one 
with distinctively dif- ORDER NOW! etc. Ask your jobber or more of these colorful 
ferent action. Thoroughly tested and from your jobber for Ta-pat-co Sport- Ta-pat-co Life-Save 


ee ee ae ster No. 10-A Vest. Cushions. Ask your jobber. 
ion, true craftsman quality. Available 


in a variety of color combinations. d 

, n-dO>x1 ler THE AMERICAN PAD & TEXTILE CO. 
Watch for lrentons new G stirdogaler cncemrre cama 
TRENTON MFG. CO., P. O. Box 29, Covington, Ky. ANADIAN BRANCH ~ CAS 
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@ Pride of ownership is experienced by 
those who own a high quality fishing rod 
that possesses beauty, proper balance, 
sturdiness, lightweight and flexibility. All 
of these qualifications plus these three 
exclusive and patented features are found 
only in Gep tubular and solid steel fishing 
rods. Is it any wonder that GEPRops are the 
big favorite with fishermen everywhere? 





I. ADJUSTABLE 


+++ fits the natural con. 
four of the hand and 
results in easier castj 


ing, 
= accuracy, less fatigue 
U-Grip jis Adjustable. 


; A set screw 
Permits turning to the 


and locking Where it 
al most comfortably, 


right or left 
fits any individy 


he in Sted Voshiing odo for 


BAIT CASTING + FLY FISHING + SALT WATER FISHING 


Gephart Mfg. Co. 


1020 WEST ADAMS STREET 
CHICAGO 7, ILLINOIS 


y 
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Model No. 12/52. Baby 
Swing and Stand. Also may 
be shipped complete with 
No. 21 Juvenile seat. 

No. 21 Seat is illustrated 
above. 





It’s “Swing Time” every week in the year, when you handle 
the Filer-Allen line of Baby Swings. These fine swings 
really have everything—finest design and quality, plus these 
additional advantages. 
Each stand comes packaged complete with either baby swing or 
juvenile swing in individual heavy shipping carton. 
Extremely durable and attractive pearl grey finish. All metal 
parts are zinc plated, and then enameled in the same color. 
Easily assembled. Only one connection necessary to assemble 
complete stand. 
Either the Baby or the Juvenile swing seat can be substituted, one 
for the other—an important feature—because babies do grow. 


YOUR FILER-ALLEN JOBBER 
WILL GIVE YOU 
EFFICIENT, HELPFUL SERVICE 


He has been chosen for his ability and experience, and his 
understanding of Retailers’ needs. You can depend upon 
him. Among other things, he will give you 


IMMEDIATE DELIVERY 


Manufactured by 
FIVE FILER BROTHERS 
Grove City, Pa. 


OTHER LINES CARRIED —L. E. 
Stemmler Archery . . . Mohican Nursery 
Chairs . . . Supercraft Juvenile Furniture. 


For every Auto Seat, De Luxe No. 71 
child from Heavy canvas with metal frame. 
5 months Equipped with colored spinner 
to 5 years beads and removable fiber board 
‘7 y bottom. Color maroon, trimmed } 
Y> in white. ; ‘* 
Baby Spring, No. 51 —> 
Metal frame. Heavy canvas 
cover. Safety spring. lor, 
white trimmed in blue. 


OMpiny 
FACTURERS' REPRESENTATIVE 
ae a Oa ~ ee — ie 


CU N's ST Bw wn o . eM tt @ 








ALL-STEEL KITCHEN 


weeey” STEP STOOL 


@ There are sure-fire sales for deal- 
ers who stock this modern utility 
stool. Constructed entirely of steel, 
functionally perfect, this stool is de- 
signed to fit beautifully into the most 
modern kitchen or dinette. Guarantee 
yourself more customer satisfaction 
and greater profits with the 
Keenco All-Steel Kitchen Step Stool. 


Ye L as: 


@ STEP STOOL 
@ JUNIOR CHAIR 
@ HANDY STOOL 


e STOOL WITH 
FOOT REST 


Give the Keenco 
All-Steel Kitchen 
Step - Stool for 
the Perfect Xmas 
Gift 
A Product of the Keen Mfg. Co. Inc. 
Vineland, N. J. 


KEEN Equipment Company 


Lorgest Eastern Manufacturer of All-Steel Stools © VINELAND, N. J. 
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LUKE MTL 


First production is limited and on allocation 
basis. So... send coupon for details today —carve 


yourself a nice hunk of new, profitable business. 


)x-acto 


KNIVES & TOOLS 


X-acto Crescent Products Co., Inc., 440 Fourth Ave., New York 16 
In Canada: Handicraft Tools, Ltd,, Hermant Bldg., Toronto 


Reg. U.S. Pat. Off. 


JANUARY 16, 1947 





The new no. 77 


X-ACTO 
woodcarving set 


For two and a half years woodcarvers, model 
builders, artists, have been panting with im- 
patience, while we perfected this super-set 
of gouge blades. 


Now we've got it! A sweet little job with all 
the bugs licked ... in a nifty, come-on pack- 
age with a transparent acetate cover. A 
natural for every home workshop. 


Just What The Woodcarvers 


Ordered! The set includes: A sturdy fit-the- 
hand X-acto Knife. Six scalpel- 
sharp chisel and gouge blades, 
with an ingenious architectural 
rib in the tang end to give rigidity 
for cutting deep crevices, angles 
or curves .. . in hard wood, plas- 
tics, linoleum, or what have you. 
Plus four assorted regular X-acto 
blades and two 3” blades. Neatly 
fitted into a smart hardwood 
block. Always sharp, always 
ready. To retail at the volume- 
getting price of $3. complete. 


To Boost Your Sales— 
To Protect Your Profits 


@ The No. 77 Woodcarving Set will 
be advertised in hobby, craft, art 
and school magazines in February. 


X-acto’s Fair Trading and Price 
Maintenance Policy protects your 
profits. 


X-acto’s complete line of Hobby 
Knives, Tools and Blades offers 
unlimited possibilities for related 
and repeat sales. (Singly and in 
sets, from 25c to $12.50.) 





Alfred Field & Co. 
(Sole Distributors in the Hardware Field) 
93 Chambers Street, New York 7, N.Y. 


Please send me complete information on X-acto 
Knives and Tools. 


NAME 
ADDRESS 


CITY & ZONE 
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MARKLE ALUMINUM 
GARDEN TOOLS 


with the Patented* Finger Rest 


y that banishes garden Fatigue 
j Their gleaming beauty sells on sight . . . and 
{ i.) 


everyone who uses them is a booster. . . for 
they're solid one-piece aluminum . . . rugged 
. and the patented finger rest prevents 
slipping, eliminates fatigue. Markle tools are 
going to be one of your sales leaders this 
spring, so be sure to have plenty on hand. 
The matched set (garden trowel, cultivating 
fork and transplanting trowel) retails at $4.95, 
giving you plenty of profit with our liberal dis- 
count—so cash in! If your jobber doesn't stock 
them, order direct for immediate delivery. 


Patent ¥ 
Pending 


TOOLS ARE ATTRACTIVELY BOXED 


Markle tools are boxed individually and also in 
matched sets. No wrapping or display problems. 
They make ideal gift promotions for Mother's Day, 
Father's Day, birthdays, anniversaries, etc. Indi- 
vidual tool retail prices are: Garden trowel, 
$2.00, Cultivating fork, $2.00, Transplanting 
trowel, $1.50. 


MARKLE <<ageg> 


PRODUCTS CORP. 
ROCHESTER, MICH. 
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The Farmer’s Choice ik COME Seer See Yes 


Te) °4 PUMPI Nie WAT ¢ B wil cot vo inal  woser pumping oystenn. 


Ample capacity for house, stock watering, 
and wherever you need water on the place. 
Windmills ... Electric Systems. 
red iyips J PUTS ADDITIONAL DOL- 
vot Re LARS IN YOUR POCKET 
; by increasing production of 
eggs, butterfat, and meat 
TREAT YOURSELF TO 
Precision-built Aermotor Windmills pump THE LUXU me of penne 
running water for your at 
in the slightest breeze —they’re self-oiling, and wash-ups 
require new oil but once a year. Better built 
motors and towers keep Aermotor Wind- 
mills in continuous service, pumping plenty 
of water for all household and farm uses, 


and with a minimum of service from you. 


NG 


TAKES THE DRUDGERY 
OUT OF HOUSEWORK 


ADVERTISEMENT IN COUNTRY GENTLEMAN AND SUCCESSFUL FARMI 


Deep Well Pumps are compact, com- 
pletely covered, and guarded from contact 
with any moving part. Four sizes available 
...6-in., 8-in., 10-in., and 12-in. stroke, 
with two lengths of stroke on each pump. 
This is a powerful pump for rugged service. 


Shallow Well Pumps are of heavier con- 
struction, of slower speed, resulting in less 
wear and longer life. Three popular sizes... 
250, 350, and 500 gallon per hour capacities. 


(Also Advertised on the Radio) 


Aermotor Jet Pumps from 14, 14, 12, 34 to 
1 hp for 2-in., 3-in., 4-in. wells or larger, 
for depths down to 100 ft. Special built-in 
thermal overload protection that guards 
‘ AERMOTOR 
motor against dangerous overload, and euacTmc waren? 


DEEP OR SHAL- 


automatic regulation governs discharge of 


BiG 
— ee oe 
LES SS SS SS SS SS eS sees Gees eee ae — ee ee ee ee es ee ee ee 
— = 


pump to prevent losing its prime. Motor 
has grease packed ball bearings which need 


repacking only once in two years. 


ALL BACKED BY SALES PRODUCING 
NATIONAL ADVERTISING 


Full column advertisements, as reproduced here, presell Aermotor to your custom- 
ets and prospects. Also radio announcements on widely known farm radio stations. 
Write for dealer information. 


F FULL COLUMN 


Dept. 801 
2500 ROOSEVELT ROAD 
CHICAGO 8, ILL. 


Manufacturers of Electric Water Systems, and Windmilis Since 1888 


JANUARY 16, 1947 


























SILOO 
FUEL OIL 
TANK SOLVENT 


FOR MAXIMUM 
BURNER EFFICIENCY | 





SILOO FUEL OIL TANK SOLVENT is the positive, 
safe method of cleaning fuel oil storage tanks and 
equipment. This easy-to-use liquid disperses water 
due to condensation—clears clogged pipe lines, oil 
filters, strainers and burners. Just pour it into the 
tank. By using SILOO, free flow of oil for improved 
combustion and heater operation is assured. 


SILOO FUEL OIL TANK SOLVENT is absolutely 
harmless to fuel and equipment. It is non-inflammable, 
non-explosive, non-toxic, non-corrosive — always safe 
to store and use. Ideal for space heaters, oil stoves, 


kerosene lamps, Diesel engines, etc. 


SILOO FUEL OIL TANK SOLVENT is nationally 
advertised and boasts a large, eager market. Dis- 
tributors and johbers—take advantage of this 
widely accepted product—write for details todayl 
PETROLEUM RESIDUES 


 otolum olvents 


CORPORATION 
(Tank Solvents Division) 


General Offices: 331 Madison Avenue, New York 17, N. Y. 
Plant and Laboratories: Port Reading, New Jersey 
Petroleum Solvents Corp. of Canada, Ltd. 
Dominion Square Bldg., Montreal 








At Last! 


THE SOLUTION TO THE 
ROOF-COATING PROBLEM 


Lasting 
COOL-ROOF 


THE ONLY ROOF COATING THAT 
STAYS TOUGH & FLEXIBLE IN ALL 
WEATHER & ALL TEMPERATURES 


The flexible plastic resins that protected billions 
of dollars worth of supplies against all hazards of 
climate and weather in time of war have been 
adapted to eliminate forever the faults of conven- 
tional roof coatings! 


Will Not Run, Sag, Melt or Blister 


Roofs coated with Cool-Roof stay fully 20 degrees 
cooler in summer. Silvery finish reflects the sun’s 
hot ultra-violet rays. Absolutely safe on steepest 
roofs and vertical surfaces. 


Will Not Shrink, Check or Crack 


At far below zero temperatures Cool-Roof provides 
fool-proof protection. In every known test Cool- 
Roof withstands punishment many times more 
extreme than any natural weather conditions. 


Permanent, Trouble-Free 


Easy to apply over any solid surface, old or new. 
Spreads freely. Adheres to any firm, dry, dirt-free 
surface. No periodic recoating necessary. Saves 
many times its cost in maintenance costs. Tested! 
Proven! 


Waterproofs Walls 


Cool-Roof is a fine seal for leaky brick, masonry, 
cement, wood and other types of walls and struc- 
tures. One application stops all leaks and completely 
= Can be painted over to any desired 
shade. 


DEALERS, DISTRIBUTORS, JOBBERS 


Cool-Roof has absolutely no competition. Apply 
without delay for exclusive representation in your 
territory. Cool-Roof can be packed under your 
private label if you wish. 


Write for Descriptive Literature 


LASTING PRODUCTS COMPANY 


Manufacturers of Paints, Waterproofings, Plastic Materials 
FRANKLINTOWN ROAD, BALTIMORE 23, MARYLAND 
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Here’s what it takes to make a Fine Brush: 


JANUARY 16, 1947 


The only brush 
worth using is 
the best brush 


you can buy! 


It takes fine Bristle too—but Hands are 
the big reason why every Brush by 
Baker is a fine painting instrument. 
The know-how of 40 ‘ears of skilled 


hand-craftsmanship have gone into it! 


All fine brushes are made by hand, only sqgme are 


made better than others. When you ask for Baker, you 


get the brush that dips least, spreads most, lasts longest. 


BAKER BRUSH COMPANY, 83 GRAND STREET, NEW YORK 13 





Spot field surveys reveal that 5 out of 6 homes need 
waterproofing . . . and KAY-TITE is the waterproofing 
that really stops water leakage through all masonry sur. 
faces . . . brick, stucco, cinder block, stone or cement, 


HOW DOES KAY-TITE WORK? It's ‘easy as pie to apply’ .. 
mix KAY-TITE with water and brush on like paint. 1 gal- 
lon can makes enough to cover 100 to 150 square feet 
of masonry. It really seals the pores of all masonry sur- 
faces by penetrating, expanding and hardening. Water 
stays out, warmth and dryness stay in! KAY-TITE at con. T - 





struction-lime prevents damage to new masonry! Full 
instructions on label and in every package. 


WHAT’S THE PITCH? The KAY-TITE Company makes profits 
easy for you! Their $20.88 plan helps you set up a com. mo’ 
plete waterproofing department in your store with no 
more trouble than clipping a coupon. Order the KAY-TITE 
$20.88 Deal today or ask your jobber for complete — 
info and merchandise. KAY-TITE Co., West Orange, N. J. 
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r 
| KAY-TITE Compony, West Orange, N. J. 
Send us the $20.88 Kay-Tite Deal 

| 6 cans White— 6 cans Grey. My cost 
] $20.88. Total Selling Price $34.80 — 
i Also available in 50-Ib. drums. List price $11.00 

NAME Se 
I ADDRESS _ 
; I 
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MAN I 
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Allied proudly presents its new line of mortise and 
tubular locks, constructed of wrought steel with vital 
moving parts of brass forgings and extrusions. Not a 





No. 200 MORTISE LOCK 


Wrought Steel body and 
parts, combined with forged 
brass activating hub and 
bross tongue and deodboit. 








No. 100 TUBULAR LATCH 


Wrought Stee! combined 
with brass forgings ond ex- 
trusions moke this product 
one of everlasting quality 
ond smooth action. 





MANUFACTURERS 


JANUARY 16, 1947 


Announcing 


INSIDE LOCK SETS! 
The Latest Product of Whted 


200-28—All Brass lock set. 
Heavy knob with exclusive 
Rose and Key Escutcheon. 
And Brass face plate. 


100-28—All Brass passage 
tubular latch set with heavy 
knob. 


MORTISE LOCKS 


200-58—The always popu- 
lor glass knob set with 
wrought Brass escutcheon 
plote. 


200-38—All Bross lock set. 
Heavy knob with designed 
escutcheon plate. And Brass 
face plate. 


TUBULAR LOCKS 


150-28—All Brass chamber 
or bathroom lock set. 


100-18—Aluminum passoge 
tubular latch set. 


See your local jobber for complete details of all our products. 


HARDWARE 


CORPORATION 


Gti 


328 GRAND AVENUE 
OF BUILDERS’ 


@ BROOKLYN 


HARDWARE 


5, NEW YORK 
AND 


die-cast or cast iron part in either lock. The result — 
greater tensile strength, fewer moving parts and 
smoother action. 


200-18—Beauty and light- 
ness combine to make this 
solid aluminum set the lot- 
est in popular demand. 


150-18 — Same Aluminum 
chamber or bathroom lock 
set. 


SPECIUAL TIES 
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Thousonds of these superb 
irons are being shipped 
order yours today. 


Many months of scientific 
engineering and plain hard 
work have resulted in fine 
post-war irons. y. S$. E. HP. 
refused to run the usual 
“Coming Soon—Have Patience” 
advertising which creates 
general disappointment. 
We purposely waited until 
our production line could 
take care of orders . - - 

and NOW IS THE TIME. 








VY, S. Electre Home Products 
irons are built for long hard 
service and scientifically 
designed for really constant 
ond accurately controlled 
heat. They are priced to 
sell quickly and yield 

a very attractive 

dealer profit. 


SELLS ON Three Popular Models 
The ere SIGHT 
awe Sees Se —— itil mM - 6A De Luxe Non-Automatic — AC - DC 
pe ae De a gt tee deeem iene warane ironed work _8 Standard Automatic AC — 1000 Watts 
Much enter enih le urnproof! For th inding for easy fit ‘ M- 10 De +¢ AC — 1000 Watts 
Washable! Easi onger lasting! ited pro yg only a lim 
er to iron over. a onl ply al teen qonet ° 
ets are available. 
*Reg. U.S. Pat. Off. @ Quick, even heat distribution * Finger-touch automatic 


@ Copper-clad Meehanite sole control 
plate @ Perfect balance for easy 


as a handling 
@ Minimum heat radiation © Fiberglass insulation 


@ Air-vent sole plate @ Minimum heat differentia 
@ Extra-large ironing surface @ Just-right weight 
Bic pre e Curved, natural-grip handle, cool to touch 

gis: IN G BOARD COVER @ Tear-drop sole plate, bevelled edges and rounded corners 


| _ Beat by Scorch Pattern Test! 

















TEXTILE 3 
MILLS: 2637 West Polk St., Chicago 12, Ill. 


u 
New York Office: 200 Fifth U 
ct .S.ELECTRIC HOME PRODUCTS, INC. scot 20, 1. 


Brooklyn 20, N. Y. 
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It's first in the experience that counts with your customers because ‘'Toast- 
master’ pioneered the automatic toaster. It's first in performance as thou- 
sands of ten-year-or-better users prove. It’s first in sales. More people own 
“Toastmaster” toasters than all other automatic toasters combined. It's first 
in effective promotion—the best-known name in the industry. Any way you 


look at it, the “Toastmaster”* toaster is easiest for you to sell... in the 


— TOASTMASTER Zz. 


greatest numbers. 



































Put “Get-Up and Go” Into 
KITCHEN CAN SALES 


Stock-turns . . . profits . . . and goodwill get up 
and go when you sell the complete Sanette line. 


Sanettes and your customers are on friendly terms 
in a jiffy. From rubber-cushioned cover to rubber 
feet, housewives prefer Sanette’s extra values. 
It's merchandise that makes firm friends for the 
store ... and brings them back for more! 


Limited quantities of Sanettes are now on their 
way to your jobber. Why 


not order today? 


Bright, Easy - to - Clean, 
Zinc-Grip Removable » 
nner Pail 


‘The Buna Rubber Ring | 
Keeps Odors In 


The Design Pleases the | 
Eye . . . Matches the 
Newest Appliances 


_ The Finish is Washable, 
ustrous, Deep and. 
8B ul 
Four Moulded Rubber 
| Feet .. . No Rusting ... 
Ne Marring the Floor 


, gy” MASTER METAL 
a PRODUCTS, Inc. 


MODEL S-12 : : 
12 quart capacity 273-291 Chicago St. 
Height 15’’; Dia. 10’’ Buffalo 4, N. Y. 
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SAFETY FIREPLACE CURTAINS 


a EVERY FIREPLACE OWNER A PROSPECT... 


Not only every prospective home owner, 
but everyone who has a fireplace is a prospect 
for Flexscreen’s beauty, safety and conven- 
ience. 


é EYE AND BUY APPEALING FEATURES... 


Flexscreen is an eye-stopper in any store display. 
Its sheer, graceful folds have a striking beauty 
that’s Flexscreen’s alone. It’s absolutely spark-proof, 
but lets more firelight shine through its flexible, 
woven-metal curtain. There’s a style, type and 
finish for any fireplace —and it’s built for lifelong 
service, satisfaction. Exclusive Unipull control 
slides curtains open or closed at the touch of one 
hand —there’s nothing to lift aside when fuel is 


added. 
QUICK TURNOVER, GREATER PROFITS... 


Flexscreen’s powerful customer appeal leads to 
quick, on-the-spot selling ... of a quality item! 
Strong national advertising, backing up Flex- 
screen’s inherent sales appeals, has created an un- 
equalled, constantly growing demand. 


For you, the great Flexscreen demand can mean 
an unprecedented turnover —and greater profits! 


Write now for our Catalog or ask 
our Representative to call. 


BENNETT - IRELAND INC. 
Chartered. cr. 1906 


127 North Street ° Norwich, New York 


e Makers of Fresh-Aire Fireplace Units 
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UY IN ANSWER TO THE POPULAR DEMAND, HERE ARE 
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3 & 2 


SPECT... . , H's GAY — It's NEW — It's DURABLES 
e owner, > teu | . It's DECORATIVE — It's "FORMICA!" | 
. = | oe ° j @ 3 F 


prospect . 


 conven- . 
LK 


LEDGE TYPE FAUCET ACID RESISTING ENAMELED 
: STEEL SINK BOWL 
STAINLESS STEEL RUBBER BUMPERS WITH CHROME BRASS 


1," 
BOUND DECORATIVE TOP ne CUP SARA 
1)" PLYWOOD oe.” ~ -—-— ; 
COUNTER TOP : b | eae ~? a 


INSULATED DRAWERS 
AND 


DOORS 
CHROMED HARDWARE —— 
SELF LOCKING bor Soe 
} ——— 


DOOR HINGES 











BREAD BOARD 
WITH SALAD FACING | 
SERVICE DRAWERS ———————e 
15) CAKE DRAWER WITH 
unis <<——— VENTILATING COVER 





BULLET DOOR CATCHES ee ‘ y | 
: eT ‘ mee TOWEL BAR 


BEVELLEO GRILLE 


REENFORCED GIRDER == a , as , - 
ON WALL PANELS F b.. % ’ mee 5 VEGETABLE BIN WITH 
, iy + - PERFORATED SIDES 





RES SOAP AND ia i” 
oe POWDER BASKET ; B= RECESSED TOE BASE 


display. 

- beauty 

rk-proof, 

flexible, 

ype and 

lifelong 

neo scone “FULL COLOR means FULL PROFITS: 

: feel te gay, pastel-shade,”"FORMICA” Top 
: 60”, and 54” overall sizes) 


TS 
: _ WAL 
ds Att css 


ao grit i 5190” 


TAKE THIS TIP—ACT NOW—WRITE, PHONE, WIRE—TODAY! 


>rofits! nga”, °° BF PARAGON UTILITIES Corp. HA 
- Ur Syene 518 50 VAN DAM ST., BROOKLYN 22, N.Y. 





| Ship via 
ort 00 FOB your whse., Bklyn., N.Y. your 21 feature FORMICA Top Steel 
on ovens 5472 | Kitchen Cabinet-Sinks — with enameled steel sink bowls. 


INC. 4 {e° ; —_KINGDOM 66 _.___CONSORT 60 __._HOLLIS 54 
pe E quantity (66" overall) quantity (60" overall) quantity (54" overall) 
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NAME 
w York ae ysuAt ™ ' ADDRESS 
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“y Y; Weight approx. 2 Ib. 
19x13 x 42 


esreeeectt With Extended basket for Silv 


INQUIRIES avy Wire ag Welded 
INVITED 
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Construction 
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..- from raw material = 
to finished product 


BACK AGAIN! tianiven 
NEW:--MODERN «Super Force 


DRAIN PUMP 


THE POWER x We As hive By Features 


1 The upper half of this “SUPER-FORCE” is the same design as 
the old style plunger. This design was right — but it was i 
not carried far enough. sian 
































\ Sete 


;|FOR QUICK ACTION]; 




















9 5 @ From here down, “SUPER-FORCE” is NEW. 
This added 4 inches gives exactly the 
—_— right amount of ADDITIONAL PRES- <4 











% Even the BELL-SHAPE of “SUPER- 
FORCE” adds to its power. The air, 
compressed in the top chamber, is 
forced into an even smaller space in the 
lower chamber. POWER is thereby multiplied, 
and in a matter of minutes any obstacle caus- 
ing stoppage is removed. 

4 Lower collar design gives non-slip feature. 


5 Ten Year Guarantee. 





JOBBERS 
AND DEALERS 
WANTED 


SUPER-FORCE PUMPS are now 
available for immediate ship- 
ment. Liberal discounts. Na- 
tional tradepaper advertising 
supports sales. Demonstrator 


counter-card and literature fur- P R 0 0 U C T S C 0 os | N a . 
nished. Write or wire, today! 114 W. Hubbard St. - Dept. H- Chicago 10, iW. 
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PROTECTION AGAINST 
MOSQUITOES, BITING 
FLIES, GNATS, FLEAS, 
AND CHIGGERS 
ACTIVE INGREDIENT 100% 
NOT DILUTED 
Oo Not Take internally 


ARBIDE AND CARBON 
HEMICALS ¢ RPORATION 


© EVERYONE CAN USE IT ( SEs || 








e CUSTOMER ACCEPTANCE PROVED IN ’46 






e CASH IN ON THIS BIG MARKET 


Record 1946 sales proved there’s an established 
































ial market for this nationally-advertised, fast-selling, 
product highly-effective product. f ? 
TTER sacenens ae wnt time ee needs the ve 
VER lasting protection from insect bites given by “6-12” REPELLENT 

Brand Insect Repellent. Biting insects are no respecters IS A SUPERIOR PRODUCT 
B of persons. 

“6-12” Insect Repellent is available in adequate e It really works 
quantities and at the same low price as in 1946. You'll : 
e Not diluted—lasts longer 

want to have your stock on hand when the bugs begin oa ; ° 

to bite this spring...so order this profitable item ¢ Non-irritating 

today from your wholesaler. 

e' No odor, grease-or oil 
f “SUPER- RETAIL PRICE—49¢ A BOTTLE 
r. The ait, e Won't dissolve nylons, 
vamber, is 1 Case | Dealer Cost | Dealer Gross | Dealer Profit ‘ , 
ice in the rayon, clothing, nail pol- 
wns 36 20z.bottles | $10.58 | $17.64 | $7.06 ish, watch crystals or 
straps. 

feature. ‘ 






“6-12” is a registered trade-mark of 


Carbide and Carbon Chemicals Corporation 


Unit of Union Carbide and Carbon Corporation 


UCC 


30 East 42nd Street, New York 17, N. Y. 


In Canada: Carbide and Carbon Chemicals, Ltd., Toronto 





jo 10, 1. 
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Sell 


THIS UNIQUE 
PORTABLE 
MAINTENANCE 


DEPENDABLE welder built into A@tinar 

a strong, shock-proof carrying {3 3 4 18) 
case. Plugs in on any standard 110-V, 
60-cycle AC outlet and is instantly sated 
ready to weld, braze or solder any 
metal. 


A complete professional kit, including heavy-duty 
transformer with 6 stages of welding heat; electrode 
holders adjustable for electric flame or metallic arc 
welding; special polarized outlet plug; welding, 
brazing and soldering supplies, helmet and complete 
instruction manual. 


Your customers will buy the Magic Wand Welder 
for its handiness, its many uses, its savings in time 
and money. Write today for full information and 
address of your nearby wholesaler. 


FE R s F New 28-Page 
Welding Manual 
Designed to show your prospects how the Magic 
Wand Welder operates; how and when to weld, 
braze or solder; how to 
handle various metals; etc. 


Handy pocket size. Write 
for copies today. 


JOHN H. GRAHAM & CO. Inc. 


General Sales Agent 
Dept. J 105 Duane St. 
New York 8, N. Y. 


Magic Wand 


WELDER 


Welds, Brazes, Solders—Saves Money 


PATENT SPECIALTIES IN NEW YORK f& 











=~ 


When you rent floor oes 

rs, give them comp , 
sauna an American Spinner oat 
Hand scraping the edges can be mig 
tedious and the America 


Il this by sanding right ¥ 
nates a round. Your customers will gladly 


| fee for this labor saver. 
ndred dollars extra 
Spinner per year 
tripled profits the 
inal investment! 


nders to your cus- 
ete service by also 


quarter- 
pay the renta 

Three to four hu 
profit from the American 
is not unusual. Imagine, 


rig 
rst year over you's : 
vst for latest descriptive literature and 


«ae _—no obligation. 
a, FLOOR _ Stair treads quicty 
SURFACING re 


52 =. Clair Street, , al 
TOLEDO 3, OHIO 
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Exami 
can dt 
counte 
Electri 
Fill th 
churni 
Freel 
nationz 
postpai 
today. 
selling 
Deluxe | 
Recomm 
Standare 
Recomm 


a 


JANUARY 


NATIONALLY 
ADVERTISED 
... AND HOW! 


FULL PAGES IN COLOR! 


Farm Journal 
The Progressive Farmer 


Black and White Advertisements in 


Country Gentleman Successful Farming 
Blectricity on the Farm Southern Agricuiturist 
Pennsytvania Farmer National County Agent 


That’s the powerful, national advertising 
program behind Gem Dandy Electric 
Churn, which will reach every worth- 
while farm and rural customer in the 
country. 


The combined circulation of these great 
farm magazines is 8,250,957, with a total 
of 28,878,350 farm readers. 


This nation-wide advertising will create 
a huge demand for Gem Dandy Electric 


HOW TO INCREASE SALES @ Butter Churn. We urge you to order 


your requirements from your distributor 


3 O O without delay 
Examine the dice shown above. You J. REACH ING 28,878,350 


can duplicate this display on your 
counter or in your window. Dealers who display Gem Dandy 
Electric Churn report increased sales running to more than 500%! F A R iv u E A DERS ; 
Fill the jar 4/5ths full of water and turn on the motor to show . ’ 
churning action. 
Free! We will send you table and window displays, reprints of 
national advertisements, consumer folders and newspaper mats, 
postpaid and free of charge. Order this material direct from us 
today. Remember 2 out of 3 buy Gem Dandy—world’s largest 
selling electric churn. And look at the profit you make! 
Deluxe Model Retail Price $19.95 Gem Dandy Electric Churns are adjust- 
able to fit crock or jar up to 6 gals. Gem 
Recommended Dealer’s Cost $12.49 Dandy Duraglas jars, made especially for 


use with Gem Dandy Electric Churns, 


Standard Model Retail Price $16.95 = are sold separately, 3-gal. list $1.95. 5- 


gal. list $2.45. Order from your distrib- 


Recommended Dealer’s Cost $11.02 ** 


ALABAMA MANUFACTURING CO. 
Birmingham 3, Alabama 


r 2 OUT OF 3 
Ise BUY GEM DANDY 


WORLD’S LARGEST SELLING ELECTRIC CHURN 
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ro AY Co) ¢ — 4 GREAT LAWN AND GARDEN TOOLS FROM ONE DEPENDABLE SOURCE 


: Flat Tine Broom Rake 


Self-Cleaning, Here is the newest addition to the 


i bd CAVEX Line—a flat tine, spring steel 
No Lift All Purpose broom rake that is ruggedly built to 


Steel Rake stand years of wear. 21 
spring steel tines each 
Here's the all-purpose 5/16" wide are securely 
lawn and garden rake that j fastened by an exclusive 
sells on sight. It combs the method—no welding to 
lawn. Exclusive design and working features make it the preferred rake destroy temper of the 
g | ners and professionals . . . the ideal rake for people tools. All tines are on 
who take pride in their lawn. Absolutely self-cleaning—it is never the ground al/ the time 
necessary to lift the rake from the ground. Turn rake over and it's —far more efficient work. 
flanged teeth harrow and pulverize the ground finer. Makes garden This is a quality rake 
and lawn work easier. priced right! 


The CAVEX Wire Broom Rake The CAVEX Cultivator 


A With the same balance and self-cleaning 

Fastest selling leaf ty vn features found in the CAVEX All-Steel Rake, 
the market because it is lighter the Cavex Cultivator is a strong lightweight, 
and stronger—because it is de- gordon tool. 5 high carbon steel tines with 


signed for efficient, easy sweep- — =o . “~*~ 


ing. 24 Heavy Gauge spring weeding and thinning. Flanged 
wire tines formed to most tine ends loosen and turn soil— 

















effective curve are solidly 
anchored, will not loosen or 
come ouf. 


on forward stroke it's a plow 
and return stroke it acts as a 
harrow. Narrow enough to op- 
erate between rows. 


Write for more details—prices and shipping dates. 


A. and A. MANUFACTURING CO. 


525 N. Noble Street 


Chicago 22, Ill. 





E08 UNIVERSAL Sprayer 


~ 


OA 12 Weuer Easy to Wake the Gest, 


Gat ct ware Pagal 


It took plenty of money, plenty of know-how and plenty of hard work 
to provide the streamlined production set-up that now turns out 
UNIVERSAL SPRAYERS in mass volume. Yet only by this means could 
the extra quality you find in all UNIVERSAL Sprayers be offered at 
competitive sprayer prices. Yes, it is never easy to produce the best, 
but it sure pays of big in both dealer and consumer satisfaction. 
Right now, sales are necessarily confined to established dealers, but keep 
your eye on UNIVERSAL — it's by long odds the best line to handle. 


rpumsm<-Zc 








UNIVERSAL METAL PRODUCTS COMPANY 
SARANAC MICHIGAN 


HARDWARE AGE 








NIVERSAL 
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WEEDONE 


There’s a big year ahead for Weedone. Used by the customers for 
two successful seasons, it has won consumer confidence. A uni- 
versal flood of publicity started it. A powerful national adver- 


tising campaign continued it. And weed-killing results clinched it. 


For Year-Round Garden Depart- 
ment Sales, Stock All Four! 


WEEDONE 


the famous 2,4D weed-killer. 


ROOTONE 


the plant hormone powder for cuttings and seeds. 


TRANSPLANTONE 


for safer transplanting. 


FRUITONE 


for seedless tomatoes and stopping fruit drop. 


“REG. U. S. PAT. OFF 


AMERICAN CHEMICAL PAINT COMPANY 


AMBLER, PENNA. 
103 




















DRILLING 
COSTS 


READ WHAT USERS 
SAY ABOUT THIS 
REVOLUTIONARY NEW 


KENNADRILL* 


FOR ROTARY DRILLING 
OF MASONRY 


@ GENERAL CONTRACTOR: “Kennadrills cut 100 
holes %' diameter 314”’ deep in concrete before 
resharpening was necessary. Time for each hole, 114 
minutes.” 

@ ELECTRICAL FIXTURE MANUFACTURER: 
“Kennadrills are of great value in mounting overhead 
lighting fixtures. Drilled 44” holes, 114” deep, in 18 
seconds.” 

@ BUILDING CONTRACTOR: “Kennadrills have al- 
ready saved us days and dollars on first few days on 
a job consisting of drilling 1600 holes 16” deep.’’ 

@ ELECTRICAL CONTRACTOR: “Kennadrills saved 
7% man hours today, which permits us to move to 
another job tomorrow.” 

@ FLOOR LAYING COMPANY: “Drilled 50 holes 
114” deep in glazed tile before resharpening Kenna- 
drill. Time—40 seconds per hole.” 











Kennadrills save time and 
labor drilling holes in all 
types of masonry— 
cement, brick, slate, marble, 
tile, etc. They make rotary 
drilling possible, instead of 
noisy, nerve-racking percus- 
sion drilling, or piercing with hammer and chisel, 
They cut in a hurry—because they are tipped with 
Kennametal, the metal that is far harder and more 
durable than tool steel. Kennametal takes hold fast 
(no starting punch required), cuts clean, drills true, 
and keeps a keen edge under the heat and abrasion 
of cutting. 

Kennadrills can be used in any standard rotary electric 

drill. Available in following diameters: 4", ¥%"', 34", 4%", 


5", 3%", 1%", and 1”. For prices and particulars, ask 
your jobber or write for Folder 46-5. 


Distributors Wanted! 


Write for particulars, tell- 
ing us territory you cover. 


NNAMETAL 


SUPERIOR CEMENTED CARBIDES 


oe a 





% Kennadrills have cut- 
ting tips of the “magic 
metal’’ of the war—ce- 
mented hard carbides 
known as Kennametal, 
that helped America’s 
metal-cutting industry to 
multiply its output at a 


os pat ore 
fractionofpreviouscosts. KENNAMETAL Duc., LATROBE, PA. 
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CAMPBELL 


HI-LINK 


Farm Tractor 
Chains 


heefe tractors moving! 


BB cee 


Campbell HI-LINK Farm Tractor Chains keep tractors on the 
job in spite of mud and soft, slippery ground! Extra large, 
self-cleaning links and X-type cross chain construction assure 
continuous traction under the worst ground conditions. 
Hardened cross chains and electric welded side chains mean 
extra wear. 

This is only one item in the complete Campbell line of chain 
for industrial, marine, farm, automotive use, which makes it 
possible for you to supply all your customers’ chain needs. 
International Chain & Mfg. Company, York, Pennsylvania. 


CAMPBELL 
Line 


CAMPBELL 
HI-LINK 


FARM TRACTOR CHAINS 
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5000 blows on 
an iron rod ...and 
still sharp! 


We’re showing here two new Briddell cleavers for the home. 
Mirror-polished blades, black plastic handles, slimmer, trimmer 
—handsome as cleavers never were before. 


‘They’re made of the same tough, long-lasting steel and same 
famous temper that goes into Briddell butchers’ cleavers. And 
that’s plenty tough! Every once in a while we grab one off the 
line and wallop an iron bar with it. Have got up as high as 5000 
blows with nary a nick; edge still sharp and good as new. 


These tough but handsome home cleavers can do a raft of use- 
ful things: Butcher fish, fowl, tenderize meat; mince vegetables; 
open crates, cartons. They’re made to serve—and sell. Order 
from your jobber. 


Briddell products are advertised regularly to 15,000,000 
readers in THE SATURDAY EVENING POST. 


Handsomely packed, one to a box, for effective point- 
of-sale display 





Ly 
Vy mnt 


Briddell 


Maryland 


hill, Wary 
Crisfiela IN METAL SINCE 1895 


CLEAVERS e MACHETES e ICE PICKS e ASH TRAYS 
OYSTER AND CLAM KNIVES e FINE CUTLERY 
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NATURAL 


SPONGES 


OUTSTANDING 
VALUES 


A year-round sales item, especially in 
demand at spring cleaning time. Deal- 
ers be ready, order an assortment of 
COLOSSUS SPONGES. An excellent buy 

. small investment . . . priced right for 
big profit and quick turnover. 


@ FREE SALES DISPENSER acts as a constant 
salesman and means of display, 

@ INDIVIDUALLY LABELED with retail price 
tags. Each Colossus Sponge carries a sales 
message to the customer. 





WRITE US FOR THE NAME OF YOUR NEAREST 
JOBBER STOCKING COLOSSUS SPONGES - DFP. B. 


JAMES H. RHODES & COMPANY 


157 W. HUBBARD STREET 48-02 TWENTY-NINTH STREET 
AGO 10, ILLINOIS LONG ISLAND CITY 1 NY 
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2 * e a 
This is making | history! 
The newly designed, newly developed TIME-SAVER pressure cooker sets an 
ALL-TIME HIGH IN MECHANICAL PERFECTION AND COOKING PERFORMANCE 


Rerereerem © SAFETY FEATURES 


interlocked with our newly ‘patent 
pending’ floating design arrangement. NO OTHER COOKER possesses all these extra- 


ail price safety features! Sell the Time-Saver with confidence 
sa sales é SAFETY PLUG and with the assurance IT WILL STAY SOLD! 


This safety plug cannot blow out at o 
given pressure, does not melt at a 
given point. When pressure exceeds . . eee 
safety Rinite the ences pressure simply inum alloy, highly polished . . . Keeps lustrous. 


seeps out in an orderly manner, re- z " af , 
taining the proper pressure for safety. Easy to operate . . . a simple flick seals and locks 


constant 


Tr we- exe (lola mr yoltla-J olela Ml Miilele(-MeimmeME) )-lalel Mel it 


the pan with air-tight precision. Heat resisting 
3 PRESSURE GAUGE plastic handles ....always cool to the touch. 
Scientifically calibrated for accuracy, 
A simple turn of pressure cap sets 


gauge precisely for cooking at 5, 10 
or 15 Ibs. pressure. 


4 EXTRA SAFETY 
Two additional steam vents help the 


escape of pressure in the event of 
clogging of main channel. 


5 PRESSURE RELEASE 


To release all pressure when cooking | F ‘ ME) EPL Re OE eer abe 
cycle is completed, simply place knob i certificate and 48-page 


vertical pos’ no need for instruction and recipe booklet with each cooker. . 
; * N af : o * “ 1 


cold water cooling. 
Manufactured by ba:e-Ve)-) 4 - PRODUCTS, Inc. 


TREET tae Be hae ae 924 BERGEN ST., BROOKLYN 16, N. Y. 
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THE Barrows line of Bur_pers Harp- 
WARE is a complete line. Complete in 
function, complete in architectural 
scope. With everything from the tra- 
ditional spirit of old-time elegance, 
to the smart but quiet charm of con- 
temporary design. There is economy 
in answering service needs from a sin- 
gle source . . . and richness in quality 
and wide range of selections offered. 
From basement to attic the BARROws 
line of hardware provides all that is 
needed or desired—with easy appli- 
cation, smooth operation, and strength 
and permanence the keynotes. 


BANK ON 


NORTH CHICAGO, ILLINOIS 


rtuatalle Yaw 


SAFER THAN WOOD 


Expertly welded ... rigidly tested 
... White Magnesium Ladders 
won't chip, crack, or break. Edges 
rounded — no danger of cuts or 
scratches. Wobble-proof . . . 
welded rungs won’t warp, pull 
out or splinter. 


STRONGER THAN STEEL 


White Magnesium Ladders are 
stronger than wood, steel, or alu- 
minum ladders of the same weight. 
Warp-proof . . . fire-proof .. . 
weather-proof .. . rust-proof .. . 
they withstand abuse and outwear 
any number of ordinary ladders. 


‘LIGHTER THAN ALUMINUM 


Two-thirds the weight of alumi- 
num .. . less than half the weight 
of wood, magnesium ladders can 
easily be handled by one man. A 
24-foot White Magnesium Exten- 
sion Ladder weighs only 31 Ibs. A 
wood ladder of the same weight 
would be only 11 feet long. 


GREATER PROFITS FOR YO 


Great consumer interest means a 
large volume of high unit sales. 
Get the jump on the market — be 
the first in your community to 
feature White Magnesium Ladders. 
24-foot extension ladders com- 
plete with strong rope and pulley, 
top and bottom guides, and secure 
rung locks... 8-, 10-, 12-, 14- and 
16-foot straight ladders. 
Order now for immediate de- 
livery . . . immediate sales . . 
immediate profits. Write for 
further information. 
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Chromtrim” Zeca - - GYoursely," 
opens NEW 
MULTI-MILLION DOLLAR@2“?“”“farKer! 


Housine, home modernization, interior 
decoration and repair—right up front today 
as America’s No. 1 interest! *CHROMTRIM 
opens the way to this rich market with 
“TRIM-IT-YOURSELF,”’ the first over-the- 
counter retail merchandising of metal mould- 
ing for the millions who make their own 
home improvements or repairs. 


Ready-wrapped in convenient 6-foot lengths 
—streamlined for easy selling—quick turn- 
over — CHROMTRIM profit and companion 
materials profit. Powered by forceful con- 
sumer advertising campaign in leading 
National magazines. 


MERCHANDISING PROGRAM 


Compact metal moulding floor display unit con- 
tains 20 - 6-ft. lengths each of 8 “easy-to-install” 
consumer shapes, screws and nails, full color wall 
display, and 100 - 6-page consumer folders show- 
ing uses of “Trim-it-Yourself,” and explaining the 


“simple as 1-2-3 method of installing. 


*Manufactured by the makers of Chromtrim Metal 
Mouldings in 80 shapes, for every building need. 


7 * = om e* « . . o . . . id + oe a ° ° 7. 


MAIL TODAY 


R. D. Werner Co., Inc., 295 Fifth Ave., New York 

Dept. H-A 147 

Please send complete ‘'Trim-it-Yourself" literature and prices. 
or/and catalog on regular Chromtrim line of 80 shapes. citieusnante 


Sold only through a nation-wide distributor organization Firm Name... eecceeecece eens: 


City. 
Manvfacturers of Metal and Plastic Products sé ‘ % 
295 FIFTH AVENUF - NEW YORK 16, N Y. Wr Cees Hom 


and address 


Factories: New York City — Greenville, Pa. Please check nature of your business: 
Distributor. Dealer Builder................. Other Businets._.__.__.. 
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COLUMBIAN+ MADE 


PORCELAIN ON STEEL ENAMELEDWARE 


Distributed by all leading jobbers 
A product of COLUMBIAN ENAMELING & STAMPING CO., INC., Terre Haute, Ind. 


FEDERAL 


-ractical 
HOUSEWARES 


Joe is giving the little fellow quite an assignment, yet 
1947 can accomplish wonders . . . providing .. . we all 
pitch in and help with all the good, honest effort with 
which we are endowed. Naturally you’re as tired of 
the whole #$?! !"$%#& ! situation as we are. So here's 
our pledge: no stone will be left unturned this crucial 
year to keep FEDERAL Practical HOUSEWARES on 
the move! We will be subject, of course, to all problems 
that face all business .. . but those problems can . . . mast 
... beovercome. No specific promises, mind you, other 
than that we'll keep on doing our best for you! 
“Glad to have you with us, ol’ man! Your job this year is no snap 


.»» but DO it, and you'll be up at the top with the immortals,” 


\ Wy 


Win 


FEDERAL TOOL CORPORATION, 400 N. LEAVITT ST., CHICAGO 12, ILLINOIS, U. S. 
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PRO-TEX 


The Ouginal 


STOVE TOP and TABLE PAD 





The Ballonoff Building, where PRO-TEX Pads and 
other fast-selling housewares items are made. 


And still the leader in value and in 
housewife acceptance! In spite of 
many imitations, PRO-TEX Pads still 
are ’way out in front! No other man 
ufacturer has the equipment or the 
“know how” to offer as good a prod- 
uct. 


Again in 1947, PRO-TEX Pads will 
be your best bet. When customers 
begin to “shop around,” you'll be 
doubly thankful for so much quality 
at such low prices. 


You can build steady, profitable busi- 
ness by featuring PRO-TEX Pads 
every month in the year. New de- 
signs and patterns are on the way! 
Watch for them. 








1820 EAST 37TH ST. 





BALLONOFF METAL PRODUCTS CO. 


CLEVELAND 14, OHIO 








ONLY PRO-TEX OFFERS 
ALL THESE FEATURES 


Rigid construction. Metal 
all around. No need for 
cial corners. 
Your choice of corrugated steel 
top, with long lasting lustrous finish 
—or fiat stee! top in durable white 


To assure everiasti of 
the attractive en ee 
Time Pattern (illustrated above), 
special formula heat-resisting pig- 
ments ore used. 
= 

Between the steel top and the soft, 
fireproof asbestos base is an air- 
ceil filler which provides a blanket 
of insulation. 


Made entirely by machine. £ 
Pad is perfect. ro 


. 
Available in 4 styles and 5 popular 











World's Most VERSATILE, 
Most POWERFUL Hand Tool 


The never-slip Ton-Grip 
of its quickly - adjusted 
jaws enables VISE - GRIP 
to do more jobs about the 
home, shop or factory than 
any other hand tool! Holds 
anything, any shape. Jaws 
remain locked with hands 
removed. Easily released. 


There’s only one VISE- 
GRIP! Has greater range 
of jaw adjustment than 
any other type of toggle- A” 
wrench. 


Built of fine alloy steel. Nickel 
plated. 7”, $1.65; 10”, $1.95. 
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DISTRIBUTOR: 


WALTER H. ALLEN CO., INC 
lias 2, Texos 
AMERICAN WHOLESALE HDWE. CO. 
long Beach 1, California 
B. C. SUPPLY CO. 
Battle Creek, Michigan 
BAIRD & COMPANY 
Greenville, Mississippi 
BAIRD HARDWARE CO. 
Gainesville, Florida 
BARKER, ROSE & KIMBALL, INC, 
Elmira, New York 
BROWN-CAMP HARDWARE CO. 
Des Moines 6. lowa 
BROWN-ROGERS-DIXSON CO. 
Winston-Salem, North Carolina 
DUNHAM, CARRIGAN & HAYDEN CO. 
San Francisco 19, California 
DUTTON-LAINSON CO. 
Hastings, Nebraska 
FONES BROS. HDWE. CO 
Little Rock, Arkonsas 
C. D. FRANKE & CO., INC. 
Charleston, South Carolina 
GREER & LANG 
Wheeling, West Virginia 
HERR & CO., INC. 





HOLMES HARDWARE CO 
Pueblo, Colorado 
IMPERIAL HARDWARE CO. 
EI Centro, Californie 
JELCO MILWAUKEE CO. 
Milwovkee 3, Wisconsin 
JELCO OMAHA CO 
Omoho 2, Nebroska 
JENSEN-BYRD CO. 
Spokane, Washington 
KEITH-SIMMONS CO., INC. 
Noshville 1, Tennessee 
KING HARDWARE CO. 
Atlanta 3, Georgia 
LEE HARDWARE CO 
Solino, Kansas 
MAY HARDWARE CO. 
Washington 7, D C. 

C. H. MILLER HARDWARE CO. 
MM, si, gd 19. Pp. yh Fs 





MOREHOUSE & WELLS CO. 
Decotur 60, Illinois 
MORROW-THOMAS HARDWARE CO. 
Amarillo, Texas 
J. H. OLIVER & CO. 
Grenada, Mississippi 
RAILEY-MILAM, INC. 

Miomi, Florida 
RAWLINGS EQUIPMENT COMPANY 
Mobile, Aioboma 
READER'S WHOLESALE DIST 
Houston 2, Texas 
REHM HARDWARE CO 
Chicago 8, lilinois 
J RUSSELL & CO., INC. 
Holyoke, Massochusetts 
THE SCHAFER COMPANY, INC. 
Decotur, Indiana 
C Y SCHELLY & BRO., INC 





THE SEEDMAN COMPANY, INC. 
Brooklyn 6, New York 
SOUTHWESTERN HARDWARE CO 

Oklch City 1, Okloht 
THUMB HARDWARE & SUPPLY CO. 
Deckerville, Michigan 
TIEMANN ‘HDWE. & SUPPLY CO, 
St. Lovis, Missouri 
UNION DISTRIBUTORS, INC. 
Red Bank, New Jersey 





MR. DEALER, MEET 
YOUR TRU-TEST 








































































FROM YOUR 


TRU-TEST 


DISTRIBUTOR 


In the highly competitive days ahead it will pay you well to buy ' 
more from your TRU-TEsT Distributor. You will have a dependable 
source of supply for important lines of merchandise . . . many carrying 
the prestige of the TRU-TEsT trade mark . . . each pre-tested for style 
and quality. And you will enjoy all the benefits of Tru-rEst’s complete 
program of promotion, merchandising and selling helps. 

Let your Tru-test Distributor explain exactly what the TRu-TEST 
System can do for you as an independent retailer of Hardware ... Toys ..i 
Sporting Goods . . . Automotive Supplies . .. Home Appliances . . . and 
Farm Supplies. 

Your Tru-tTest Distributor is listed in the adjoining column. Call 


« him today and get set to make 1947 a big year! 


ASK YOUR TRU-TEST DISTRIBUTOR FOR ‘‘THE MARKETER", NEWS BULLETIN OF HARDWARE VALUES 





UNIVERSAL SUPPLY CO. 
Dayton, Ohio 
ZORK HARDWARE CO. 
El Poso, Texas 
ZORK HOWE. CO. OF NEW MEXICO 
Albuquerque, New Mexico 
CANADA - 
FALCON HARDWARE, LTD. 
Winnipeg, Manitoba 
WOOD, ALEXANDER & JAMES, LTD. 





Hamilton, Ontario 
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IN DEMAND 


4 / MM 4| D> 





People all over— 

, in every town—are 

looking right and left 

for items just like these. 

They’ll produce plenty of 

quick sales in your store too, 

so stock them early and get in on the ground 
floor of the home improvement boom. 


ab Decorative coat hooks for 

both beauty and usefulness. Red, 

ivory, blue and black. Fasten 

easily to any door or surface. 

Packed one dozen to the box. 

A 15c retailer (complete with 
m screws.) 





2] Distinctive, water-clear 
transparent door plates. Floral 
design or plain. Handsome 
beveled edge. Size 3” x 12". 
Packed individually or two to 
a set. Suggested retail price _f} 


pa Handy, streamlined 
drawer and utility 
pulls in choice of ivory, red and 
black. Two dozen to the box 
or bulk. Sells, complete with 
screws, at 15c each. 








4) Cable clamps in one- 
quarter and three-eighths sizes. 
Ideal for home and other con- 
struction. Available in any 
bulk amount. 


Immediate Delivery from Stock! 
Write for samples and prices. 


If we haven’t what you want in stock, we can 
mold it for you in sufficient quantities. 


o 
oe PLASTICS CORPORATION 
CHICAGO 10, Itt. 








308 WEST ERIE STREET 








SPARK PLUG TESTER: #/ , 


Now It's A : 


SCREW DRIVER 


Now It’s A - ; 


OXWALL SPARK PLUG 
TESTER SENDS SALES 
SOARING LIKE MAGIC 


fj Combination spark 
plug tester and 
screw driver in one. 


Unbreakable, shock 
proof plastic handle. 


Fully cross ground, 
polished tool-steel 
blade. 


Priced right to 
move right off your 
counter. 


Actual Size 


Complete line of Spark 
Plug Testers in all sizes 
to retail from 25¢-$1.00 


| 
3145 


Another OX-WALL Product , 
Literature on Request 


TOOL CO. 
928 BROADWAY + NEW YORK 10, N. Y. ALL 


ee ee 
HARDWARE AGE 





MULTIPLE SALES 


E FIRST SALE IS ONLY THE BEGINNING 























HANDEE - cor uses ) 


It’s the famous “TOOLSHOP IN YOUR HAND”, the 
original tool of this type and today’s finest. 





Everybody wants one! Ideal for the hobby fan, repairman 
and mechanic, the popular Handee grinds, drills, polishes, 
C+ routs, carves, engraves, sands, saws, etc.— works on al! 
materials! Weighs only 12 oz. AC or DC. 25,000 r.p.m. 
A handsome steel carrying case holds the Handee and 

40 accessories. It’s a year ‘round seller at $27.50. 


‘ Handee with 7 accessories (not in case) $20.50. 


1 every Handee sale paves the way for the Precision 


Attachments, an exclusive and profitable feature of the Handee 
line. The easy-to-sell attachments fit Handee only, enable begin- 
ners or experts to do perfect work. Set of 6 is attractively priced at 


$7.95 retail. 





| of COWue accessory sales hoom! There are over 


- 500 (they fit other power tools too) and the demand is constant, 
“aa an unlimited. Set them up in this glass covered, customer-tempting 
~ Handee Display Case—they’ll sell themselves. (Write 

now for special deal on the Case and contents.) 


mM ts good profit always leads to another... 
YOU CAN’T BEAT THE ADVANTAGES OF THE HANDEE LINE! 


ales NATIONAL ADVERTISING IMMEDIATE 
SHIPMENT 


: ) ...ORDER Now! 


WHEEL & MFG. CO., 1101 W. Monroe St., Dept. HA, CHICAGO 7, ILL. 
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The STUART CLOSED BACK SHOVEL 


The standard of comparison among all 
popular priced shovels. Blades of high 
carbon steel, heat’ treated. Quality X 
Grade Handles, smoothly sanded, and 
thoroughly waxed. 


a 2. 


The WILSON OPEN BACK SHOVEL 


A Genuine Leader Item—the undisputed 
value leader among all low priced 
shovels. Blades of carbon steel, heat 
treated. No. 1 Grade Handles, smoothly 
sanded and thoroughly waxed. 
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' A National Organization Specializing Exclusively in 





GHOVELS SPADEF SCOOPS 








HARDWARE MERCHANTS 
CAN INCREASE VOLUME 
AND PROFITS WITH THIS 
POPULAR MERCHANDISE 








The Wood Shovel and Tool Company 
announces a new line of popular priced 
snow shovels, snow pushers, sidewalk 
cleaners and furnace scoops. It in. 
cludes the following items: 


Steel D Handle Snow Shovel 

Long Handle Snow Shovel 

Steel D Handle Furnace Scoops 

38” Steel D Handle Ribbed Snow 
or Street Shovel 

18” Snow Pusher 

24” Snow Pusher 

Open Back One Piece Sidewalk 
Cleaner 

Welded Socket Ferrule Sidewalk 
Cleaner 


All of these are popular priced, and 
carry Wood’s “Eureka” label. All are 
attractively finished to catch the eyes 
of customers. The sockets of the Shovels 
and Scoops are polished. All handles 
are thoroughly sanded. D handle tools 
are equipped with substantial steel D 
tops. 


This is the kind of winter goods shovel 
line, for which smart merchants have 
been waiting. It includes volume sellers 
only. Every item is a hot number, no 
slow movers to tie up capital and de. 
crease profit. 


Easy customer acceptance of each of 
these items is assured, because The 
Wood Shovel and Tool Company em 
joys a national reputation for producing 
tools of dependable quality only. 


Furthermore, with this line, merchants 
are assured of repeat business from 
customers who are sure to be satisfied 
with what they have bought. 


Write to your nearby Wood jobber for 
prices and other detail information 
about Eureka Brand Snow Shovels, 
Snow Pushers, Sidewalk Cleaners and 
Furnace Scoops. Steel for. blades and 
wood for handles is limited, so get your 
order on record as quickly as possible. 
Patronize your hardware jobber be 
cause serving you is his business. 





(Advertisement) 
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Among Other Advantages 


AMERICAN CHAIN OFFERS 





TUNTUERLEUUAL 


A COMPLETE 











This illustration covers eleven of the most popular 
types in the American Chain line. Hundreds of 
applications are found for these chains and assem— 
blies made from them. Many of the light chains are 
put up in attractive shelf packages. Others which 
sell by the foot are handled conveniently on 

Acco Sales Maker chain racks. Even the heaviest 
chains are shipped in new bags, boxes, or shooks. 
For American Chain is old-fashioned about quality 
and particular about the way its merchandise 
reaches the retail store. We've been in business 

so long we can remember that more often than not 
the customer can afford to be choosy — and we want 





| “2a AMERICAN. 
HE 
COMPLETE 


CHAIN LINE 


1 types of o| i 

—_ fire welded cham ied 
yPes of weldless chain 
formed Wire or 


gs, attach. 
@ssemblies _ 


repair links—cotte, Pins 








customers to choose the stores that sell American Chain. 


York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 
AMERICAN CHAIN DIVISION 


AMERICAN CHAIN & CABLE 


7 SJ In Busines for Your Safety 
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Informal Editorial Comments... 


Just Among Ourselves. 
... By Charles J. Heale 








A Pro-Labor Decision on 
Portal-to-Portal Pay Suits 
Could Cripple Many Firms:— 


money are involved in cur- 

rent “portal-to-portal” back 
pay lawsuits. Many of our largest 
industries would be severely 
handicapped, if not completely 
crippled, if the various labor 
unions were to obtain a com- 
pletely pro-labor final decision. 
One union official has stated that 
more than $1,000,000,000 for the 
Detroit area alone would be a 
conservative estimate. It is lit- 
erally impossible to accurately 
estimate the probable national 
figure. 

Inspired by the recent refusal 
of the U. S. Supreme Court to 
reconsider its June 10, 1946, de- 
cision in the Mt. Clemens Pottery 
Co. case, these back pay law- 
suits have sprung up all over the 
country. Expressed simply, that 
June decision held that employees 
were entitled to compensation at 
hourly rates for all time spent on 
an employer’s premises, walking 
from the gateser door to the place 
of occupatiom, changing clothes, 


pence amounts of 
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etc., and that a retroactive adjust- 
ment was proper. Obviously, this 
means overtime rates for the non- 
productive time included. 

In addition to the huge sums ot 
money involved, there will be tre- 
mendous costs for arriving at the 
proper accounting basis and prob- 
ably a complicated tax adjustment 
situation which will burden the 
Treasury Department as well as 
those who would seek tax re- 
funds, and it is unlikely that ad- 
ditional income tax revenues from 
the workers would offset refunds, 
if granted, or compensate the gov- 
ernment for the bookkeeping it 
would involve. 

Although the suits vary in the 
back pay time demands (some go 
back six years and eight years 
according to reports), it is be- 
lieved that state statutes of limita- 
tion would prevail. These, of 
course, vary greatly. For ex- 
ample, a federal judge in Cleve- 
land has given the opinion that 
the Ohio statute of limitations be- 
ing three years, any back pay 


claims beyond 1943 can be dis- 
regarded. 

From every angle, this is a 
complicated and costly problem. 
In the public interest, some legal 
compromise through Congres- 
sional intervention should be pro- 
vided—and promptly. This sit- 
uation is just one more compelling 
reason for early Congressional at- 
tention to revising our present 
one-sided so-called “collective bar- 
gaining” legislation. 

Remember, the implications 
and impact of this situation will 
have an effect on every citizen. 
It is not just a problem for a few 
large corporations. Many small 
operators are involved and if an 
adverse final settlement comes to 
pass they will be wiped out of 
existence. And many of the 
largest might face the same death 
sentence. 

To use an admittedly hack- 
neyed expression, this situation is 
truly something which every 
hardware man should “view with 
alarm.” 

















“Co-ops Get Fat Escaping Taxes”:— 


HE above is the title of a com- 

petent series of articles on 
“Cooperatives vs. Private Enter- 
prise.” These articles were writ- 
ten by L. W. Meredith and pub- 
lished in the Hearst newspapers 
in the fall of 1946. A reprint of 
this series may be obtained from 
National Tax Equality Associa- 


tion, 231 South La Salle St., Chi- 
cago 4, Ill. 

Written for newspaper readers 
these articles offer arguments, sup- 
ported with facts, which hardware 
men could use to advantage when 
talking to customers, other busi- 
ness men of the community, poli- 
ticians, etc.—in fact, whenever 


discussing the question—as the 
entire approach is based on ap- 
peal to all citizens, as distinct 
from an appeal to a specific trade 
or industry facing such _ tax- 
exempt competition. 

Our readers are urged to send 
for this reprint and to make full 
use of its valuable contents. 


Congress is Back on the Job 
And 44 State Legislatures 
Will Meet During 1947:— 


4 gens Congress convened Jan- 

uary 3 and, by the time this 
issue reaches you, should be run- 
ning in high gear tackling the 
legislative reforms that were 
promised in pre-election speeches. 

In a recent bulletin of the IIli- 
nois Federation of Retail Associa- 
tions, Executive - Secretary Joe 
Meek offers some sound thinking 
for all business men to consider. 
We quote this in part: 

“And here is the best time 
to repeat the ‘Nine Tips for All 
Good Men’ that Nations’ Busi- 
ness has featured far and wide: 
1. Register as a voter. 2. Get 
personally acquainted with as 
many political leaders and pub- 
lic officials as possible. 3. Know 
what all candidates stand for— 
try to get flat statements of at- 
titudes. 4. Keep informed on 
questions of public interest. 
Check the records of local 
leaders and parties. 5. Make 
your opinions available to the 
public, too. Use your ability 
to render service by getting 
into local politics. 6. Show a 
willingness to do more than 
contribute money to your po- 
litical organizations. Lots of 
odd jobs for someone to do. 
7. Gontribute money to the 
limit of your ability in a legal 
way. 8. Vote and help get out 
the vote on election day. 
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(Again, heaven save us from 
the good people who are indif- 
ferent!) and 9. Win or lose, 
maintain contact with your 
public officials. , . . It’s nice to 
have your ticket on top but do 
not pass up the winners if you 
lose. 

“We might add that a knowl- 
edge of legislative procedure 
would help avoid a lot of asi- 
nine mistakes. . . . Would also 
prevent you from _ pestering 
your legislator to death on bills 
either relatively unimportant or 
still slumbering in committee! 

“We could add, too, our be- 
lief that a personal contact 
backed up by personal under- 
standing is worth a thousand 
letters—if you can make the 
personal contact. ... If you 
can’t, then the letters you write 
ought to be to long term 
friends and not casual ac- 
quaintances who happen to be 
in office! . . . Nothing is more 
silly than to try to make your- 
self think you know a man— 
act ‘pally’ with him—when 
you've never ‘known’ him until 
you want something! 

“The Congress works along 
with far reduced number of 
committees . . . increased num- 
ber of Congressmen on com- 
mittees . . . more men on im 
portant jobs. . . . First part of 


session will be hectic with or- 
ganization. . . . Then balanced 
budgets, payroll slashes, taxes, 
labor legislation—and probes. 
. . . Significantly, Congress has 
a new proviso that it will ad- 
journ July 30... . This means 
far less chance for weird legis- 
lation, far more need of con- 
centration on big stuff . . . and, 
we think, a better break for 
the country if that country 
wants to transmit its view to its 
Congressmen by personal con- 
tact! 

“We still think that the best 
bet for sane legislation is open 
good fellowship meetings predi 
cated not on a desire to put 
legislators ‘on the spot,’ but to 
get to know them, appreciate 
their problems and have them 
appreciate yours in general. 
Ought to be much more of this. 
What Congress and Springfield 
does is more important now 
than what the committee on 
what color to paint the fire hy- 
drants will ever do. 

“For your record book .. . 
44 State legislatures will meet 
in regular session in 1947... 
42 convene in January—Ala- 
bama in May and Florida in 
April. . . . Those not meeting 
are, Kentucky, Louisiana, Mis- 
sissippi and Virginia.” 


HARDWARE AGE 





To a Builde: 
as a piece o! 
“heft” of it; 
shake of a w 
and the dep 
knob and es 

Let’s wor 
hearts of th 
building tod 


LloCcKWwoC 


Division of | 


JANUARY 


as the 
on ap- 
distinct 
ic trade 
h tax- 


to send 


ike full 


=F) 


th or- 
lanced 
taxes, 
robes. 
ss has 
ll ad- 
means 
legis- 
 con- 
. and, 
k for 
untry 
to its 

con- 


. best 
open 
redi 
) put 
ut to 
ciate 
them 
eral. 
this. 
field 


now 


To a Builders’ Hardware Man there is nothing quite so satisfying 
4s a piece of fine hardware in cast brass or bronze. He likes the 
“heft” of it; the positive grip and turn of its knob — like the hand- 
shake of a warm friend. He appreciates the smooth, lustrous finish, 
and the depth and detail of design that make this combination of 
knob and escutcheon a thing of beauty. 

Let’s work together to instill this love of fine hardware in the 


hearts of those who will use it — the men and women who are 


building today. 


.-7D 


LOCKWOOD HARDWARE MANUFACTURING COMPANY 


Division of Independent Lock Company ¢ Fitchburg, Massachusetts 
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This gives one an idea of the number of customers that can 


be handled in the store. Note closeness of lighting fixtures. 


Up in the balcony 
a radio - phonograph 
set receives some 
expert attention. 








ost $15,000 


Deus like to 


buy in modern, well planned, well 
lighted hardware and other stores, 
as proven by the Carr Hardware 
Co., of Ames, Iowa, which opened 
a remodeled store last June. The 
firm spent $15,000 for remodeling 
and expansion, and the volume of 
business doubled within a very 
short time. 

Traffic is high in this store, 
says Frank Rodgers, partner and 
manager, adding that several traf- 
fic checks have shown that during 
rush periods as many as 100 peo- 
ple stand in each aisle, inspecting 
merchandise and making pur- 
chases without crowding one an- 


Here's a part of the main floor 
housewares department. The railed 
stairway leads to the basement. 
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pictures is simple yet neat. 





other unduly. In the former store 
setup, 25 persons in one aisle cre- 
ated congestion to a considerable 
degree. 

Ames always counts the students 
at Iowa State College as part of 
its population. Taking this into 
consideration, the population of 
the city is approximately 20,000. 
It lies in the heart of one of Towa’s 
best corn and hog-producing areas. 
There is also considerable dairy- 
ing and feeding of beef cattle 
brought in from western ranges 
for fattening. Farmers in the re- 
gion have farms up to 300 acres 
or more, with the average being 
from 120 to 160. This acreage 
per farm rates considerably higher 
than other neighboring states. The 


Open display is the rule but the 
easily pilfered lines or those subject 
to tarnishing are in glass cases. 
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This section, given over to dinnerware, pottery and framed 
Everything is easily reached. 


| to Remodel But It Doubled Volume 


The Carr Hardware Co. is able to take 
care of large crowds of customers in 
its new store. And the crowds like it 










































































This shows a part of the large paint department. Lower units provide 
easy-to-reach displays while surplus stocks are on upper shelves. 


Iowa farmer, as a rule, has from 
$20,000 to $45,000, or even more 
invested in land, buildings, live- 
stock and farm machinery, and 
thus has tremendous buying pow- 
er. In carrying out its remodeling 
program, the Carr Hardware Com- 
pany made many provisions for 
handling farm and city business. 


The Remodeling Process 


The size of the present store is 
50 by 110 ft. In the remodeling 
process, and in order to gain 
width, a wall separating the old 
Carr store from another was re- 
moved. By using strong girders 
and supporting pillars the desired 
width was secured which permits 
a great expanse of display facili- 
ties and room for the accommoda- 
tion of large crowds of shoppers. 

The remodeling program also 
included the installation of a new 
front, a new front stairway into a 
basement display room, rear offices 
and a balcony, new rear stairs and 
new rear entrance, in addition to 
many new fixtures. 

Lighting on the main floor is 
excellent and is furnished by 28 
fluorescent fixtures. Merchandise 
in every part of the store has ample 
lighting and can easily be seen by 
the customers. In addition there is 
concealed fluorescent lighting along 
the length of the east wall. The 
customer who enters this store, by 
either of two wide front entrances, 
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gets a feeling of spaciousness and 
comfort, and also sees a tremen- 
dous amount of merchandise. 

The west side of the store has 
been made into a men’s section, 


' with builders’ hardware, sporting 


goods and some appliances dis- 
plays. There are many new fix- 
tures in this area. 

Outstanding in the newly re- 
modeled store are several of the 
large display tables on the first 
floor. There are a number of these 
which measure 6 ft. in width and 
20 ft. length. Large enough to 
harmonize and blend with the 
spaciousness of the store, they per- 
mit the showing of a great deal of 
merchandise and are particularly 


adapted to the featuring of mass 
displays. The sides are enclosed, 
and the tops have several step-up 
levels, but not high enough to 
block the over-all view of the entire 
store. 

Near the offices at the rear is a 
stairway which leads to a small 
balcony, extending out to the outer 
limits of the main office. In this 
balcony are a number of console 
and table model radios on display. 
Here, too, is located a separate 
radio repair department with an 
expert repair man in charge. The 
firm finds that its radio service de- 
partment is an important part in 
its radio merchandising program. 

Other types of appliances are 
repaired in a rear basement ser- 
vice location. The Carr Hardware 
Co. has more than 250 home laun- 
dry machine accounts in this area 
which it services, in addition to 
other appliance accounts. 


Attractive Basement 


The basement of the Carr Hard- 
ware Company store is a thing of 
beauty. The entrance at the front 
of the first floor is wide and has 
a special glassed-in display spot 
for various items at the bottom of 
the level where the stairs turn to 
either side of the basement. 

At the present time one half of 
the basement is devoted to an ex- 
tensive dinnerware, glassware and 
gift section, including toys. The 
other half is being prepared as a 
major appliance display room 

(Continued on page 160) 





Fancier gifts, housewares and pictures are featured here. Wall space 
is broken by recessed shadow box displays with concealed lighting. 
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Larger items are on 
wall shelving. Note 
that the handles of 
all of the cooking 
utensils point toward 
the customers, in- 
viting inspection. 





Under-the-Balcony Gift Department 
Attracts the Customers 


K 

REQUENT window 
displays for its gift section and 
constant mention of such wares in 
its newspaper advertising help pull 
traffic into the housewares depart- 
ment of Mt. Pleasant Hardware 
& Furniture Co. in Mt. Pleasant, 
Mich., population 9000. Although 
the department is under a balcony 
18 ft. wide, the light colored shelv- 
ing and ceiling, illuminated by 
fluorescent lamps help make it 
decidedly attractive to patrons. 
According to Edgar Bixby, secre- 
tary-treasurer of the company, 
“While the ceiling under the bal- 
cony seems low, it is high enough 
for even the tallest person, and the 
light ceiling and fluorescent light- 
ing help for good visibility.” 

The management, of the store, 
chose this under-the-balcony loca- 
tion for housewares because it is 
close to the front of the store. 
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Mt. Pleasant Hardware & Furniture 
Co. makes it stand out with light 
shelving and super illumination 


Pottery, glass ovenware and 
other glass items are shown on glass 
shelving on one wide table. 


Colorful pictures are placed along 
the balcony railing, fitting in with 
the general decorative scheme. 





Here is a general view of the under-the-balcony section. The glass 
shelving on this table dresses up the display and gives it height 
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“It is by no means un- 
common for a check to 


Henry Jones and for 
that check to be pre- 
sented by Mrs. Jones 
without any 
ment by her husband.” 


made out to John 


endorse- 


By HOWARD SNYDER 








How to Minimize Errors in 


x... let us mention 


second most common error 


made by customers during the pe- 


The author of this, the second 
of a series of four articles on 
“How to Minimize Errors in 
Making Change”, has had 25 
years of experience in operat- 
ing his own hardware store. By 
keeping a running record of 
the mistakes in making change 
that so frequently occur at the 
cash register of the cashier's 
window he has been able to 
suggest how such errors can be 
avoided. The third article will 
appear in the next issue of 
HARDWARE AGE 


riod over which we kept our record 
of errors made at the cash register. 
It will be remembered that we de- 
scribed the first most frequently 
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HOWARD SNYDER 
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made error by the customer in 
Part 1 of this series as that of 
handing to the cashier currency of 
the wrong denomination. 

The second most commonly made , 
error is that family of mistakes 
concerned with technically imper- 
fect checks which customers pres- 
ent in perfectly good faith but 
which are, nevertheless, worthless 
to the hardware merchant for the 
simple reason that banks refuse 
payment of them. These are not 
what we ordinarily call bad checks. 
By a bad check I mean a check 
back of which there is an obvious 
intent to defraud. The checks | 
have in mind are technically im- 
perfect checks that could be 100 
per cent good if the person writing 
them had not made one or another 
technical error in making them out. 

1. Has the customer dated the 
check properly? Some firms put a 
date limit to the cashing of their 
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Making Change 


checks. If this is the case, the date 
will be printed in plain letters on 
the check. If a check has been held 
too long, that is, if it is older than 
the date limit it is no good. A 
careful cashier will see this at a 
glance. 

2. It may be dated ahead. Mrs. 
Customer may know that she has 
no balance at the bank and has 
purposely dated the check ahead a 
week or on the day her husband 
always makes deposit at the bank. 
A post-dated check cannot be 
cashed until the date given on its 
face. 

3. Is the check made payable to 
“Cash?” If so, the endorsement 
on back need not be examined. 
But if it is made payable to John 
Henry Jones, the cashier should see 
at a glance that it is endorsed by 
John Henry Jones and not J. H. 
Tones or just John Jones. It is also 
well to remember that Mrs. John 
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“The customer wants to 
see the charge for each 
item and the purchases 
should be spread where 
each item may be seen 
without any difficulty.” 

















Part 2 


The cashing of checks frequently can 


be hazardous even when the element of 


fraud is absent. Here we learn about 


some of the more common danger spots 


Henry Jones cannot legally endorse 


a check for her husband. 


I know many will say that these 


are minor points. Of course, they 
are, but if we get them just right 
we will save a lot of inconvenience 
and trouble. That’s one of the 
things that makes a cashier’s work 
a success. 


The Ladies Forget 


1. It is by no means uncommon 
fur a check to be made out to 
John Henry Jones and for that 
check to be presented by Mrs. 
Jones without any endorsement by 
her husband. All checks must be 
indorsed first by the person to 
whom they are made out. If Tom 
Smith presents the John Henry 
Jones check, it must first be en- 


dorsed by said John Henry Jones 
and next by Tom Smith. A cashier 
simply must know how Ll. 5. 
Money Orders are to be endorsed. 
This matter is easy but it must be 
exactly right. Various other U. S. 
Government papers have definite 
ways and places for endorsement. 
Accept none that are not cxactly 
correct, for it may take weeks if 
not months to collect one that is 
imperfectly endorsed. 

5. Customers sometimes get the 
amount as stated in figures differ- 
ent from amount written out. Most 
banks refuse to honor such checks. 

6. Then there comes another 
very common error in making out 
checks. Mrs. Jones and her hus- 
band have their checking account 
at the First National Bank. But 


(Continued on page 154) 
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This sweeping two-window front permits the showing of a wide variety 


of merchandise. The window of the appliance section has 


‘Tm years in a small- 


er store convinced C. L. Herr- 
mann, now at 6844-48 W. North 
Ave., Chicago, IIl., near Oak Park, 
that he needed a larger store and 
one with better display facilities. 
Last June he moved into the store. 
Long display windows, one of 


no base and the floor runs right into it. 


which permits showing of appli- 
ances, radios and other bulky lines 
right on the store floor, are among 
its features. Better display, wide 
aisles, broader lines of merchan- 
dise and more convenient service 
facilities have helped the store to 
“click.” 


Herrmann’s store made a hit the 









Herrmann Hits High Spots 


day it was opened when more than 
3500 cash sales were made. And it 
has+ been busy ever since. A 
half-page advertisement in a local 
tabloid style newspaper announced 
the grand opening of the store and 
briefly outlined the kinds of mer- 
chandise and types of services of- 
fered. Advertising has been con- 
tinued in that publication ever 
since. 


Attracts New Customers 


The old store —half a block 
east of the new one—did a good 
trade in a limited space. The new 
one attracts the older customers 


Cabinet and builders’ hardware are 
in the spotlight here. Pilferable 
items are featured in glass cases. 
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Here is the reat half of the store’s interior with wide aisle space 
very much in evidence. The front, occupied by wheel goods 
and other lines, will be used for appliances. 
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With a Modernized Store 


Passers-by can see interior from sidewalk 


and many newer patrons. Mr. 
Herrmann operated his previous 
establishment for two years. fol 
lowing a 20-year affiliation with 
the American Telephone & Tele 
graph Co. and the operation of a 
hardware store in Indiana as a 
very young man. 


Much Outside Trade 


Because the C. L. Hermann store 
is after trade from Chicago out- 
skirts, Oak Park and surrounding 
areas he has telephone connec- 
tions in both Chicago and Oak 
Park exchanges. Indeed half of his 
trade is with Chicagoans and the 


Mass displays of glass and related 
lines are shown here. Displays 
like this encourage self-service. 
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and customers have ample room to circulate. 
3500 cash sales totaled on the opening day 


balance with residents of Oak Park 
and beyond. With the exception of 
the glass showcases and glass front 


wall units. which are used for 
easily damaged or easily pilfered 


lines, all merchandise is displayed 
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in the open where customers can 
reach it for inspection. The ceil- 
ing is supported by trusses instead 
of by the use of vision—blocking 
columns. 

Subject to present day availabil- 
ity of appliances and radio sets, as 
well as other major units of sale, 
merchandising of these lines is as 
extensive as possible. Time pay- 
ment plans are offered customers 
with the proper credit rating on 
any merchandise selling at $50 
or more. Financing is handled 
through an appliance manufactur- 
ers’ finance unit. Large units of 
sale below the $50 level are avail- 
able to good risks on a 90-day 
basis. 


Window Displays 


One of the two long display win- 
dows was designed particularly for 
appliances and radios. For appear- 
ances sake it is the same size and 
level as the other display window 
but hasn’t any base of its own 
other than a narrow ledge. Appli- 
ances and radio sets are displayed 
right on the store’s own floor and 
are visible from the street. Al- 
though the firm handles some in- 
dustrial plant sales, it is the resi- 
dential trade in which the store is 
primarily interested. The store 
layout and front were in line with 
Mr. Herrmann’s own ideas utiliz- 
ing both new and older type fix- 
tures. The store measures 75 bv 
121 ft., 25 ft. being for shipping 
and receiving. Appliances, radio 
sets and housewares, both fancy 
and utility, are on one side of the 
store. while hardware, tools. etc.. 
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Herrmann’s carries a wide range 
of household cleaning needs and 
emphasizes that fact with this 
specially built five-shelf unit. 


in the center and toward the rear, 
inviting customers to circulate 
through the establishment. 

For convenient operation, there 
is a ramp from the back yard right 
into the shipping and receiving 
department and the store’s deliv- 
ery equipment is right in the 
building, protected by firewalls 





Here is the appliance and radio side of the store on opening day. The 
passers-by could easily glimpse this radio lineup from the sidewalk. 


are on the other. The paint depart- 
ment extends along the rear and 
the cash and wrapping tables are 


and fire doors. This provides con- 
venient loading and unloading fa- 
cilities, regardless of the weather. 


Sportsmen’s Resolutions—Keep Them in 1947 


71TH the birth of another year 

comes the period of resolution- 
making. “Resolutions,” according to 
Henry P. Davis, Remington Arms 
Company, “are expressions of good 
intent, made in earnest, but often 
broken through thoughtlessness. 
Resolutions, like marriage or shoot- 
ing, should never be treated lightly 
as the abuse of either brings disas- 
trous results. 

“Don’t make resolutions unless 
you intend to live up to them. How- 
ever, if every sportsman would adopt 
and keep the following set, we would 
all derive more pleasure from om 
field sports: 

“During 1947 I will— 


“Be a sportsman in my daily life, 
as well as in the field. 

“Never point a gun at anything | 
don’t intend to shoot. 

“Treat the farmer fair, respecting 
his rights at all times. 

“Take one or more boys hunting 
or fishing at least once. 

“Get that cripple. 

“Practice safety precautions 
always. 

“Obey the game and fish laws, 
taking no more than my share. 

“Never interfere with the other fel- 
low’s pleasure. 

“Share my take with my compan- 
ion. 

“Leave seed stock for another 
season.” 
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Self-Service for Those in a Hurry — 


WiLL t La i aA 


Wide aisles and everything in the open make it easy for customers to 
serve themselves. Two service areas at the wrapping counter also help. 





Salesmen Take Care of the Others 


Wasser the R. & O. 


Hardware of Cedar Rapids, Iowa, 
opened for business last June, a 
serve-yourself policy was inaugu- 
rated for those who wanted it. This 
policy has been a success from the 
start, according to E. E. Beatty, 
manager, insofar as it affects those 
customers who do not like to wait 
and who want to do their part to 
speed up the buying process. 


Many Benefit By It 


“So far as we can determine, 
only about ten per cent of our cus- 
tomers use’ the self-service plan,” 
says Mr. Beatty, “but there are 
many benefits to the set-up which 
extend beyond the immediate sales. 
As we have discovered, the cus- 
tomer who does not like to wait 
his turn, and who is in a hurry, 
can go select his items and bring 
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R. & O. Hardware finds this type of 
service is appreciated by many of 
the customers who visit its store 


them to the counter for wrapping. 
This naturally speeds up the serv- 
ing of each customer by eliminat- 
ing steps in getting the merchan- 
dise. It also encourages the cus- 
tomer to select what he wants, to 
sell himself, so to speak.” 

On the other hand, says Mr. 
Beatty, the customer who likes to 
be waited on by a salesperson, or 
who is in a hurry, too, knows from 
reading the self-serve sign that the 
store management is anxious to 
serve him as quickly as possible. 
and has provided this self-serve 
feature for those who feel they 
need it. The service and sign. 
therefore, make regular counter 
customers more willing to wait 
their turn. 





The main wrapping counter in 
this store is located about 30 ft. 
forward from the rear of the } LU-ft. 
store. This location ptrmits the 








CASH AND 
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De pat ment 














a a <4 


This sign tells its own story to 
those interested in self-service. 
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browsing self-serve customer to 
reach the wrapping counter quite 
easily from almost any part of the 
store. The counter has two serv- 
ing areas, with salesmen standing 
in the middle and this permits the 
staff to take care of many cus- 
tomers at the same time. 

“Normally our staff runs about 
ten or more salespersons,” says 
Mr. Beatty, “but this varies with 
the season. Self-service has en- 
abled us to get along with a few 
less salesmen, but the good will- 
building feature of the service, | 
think, is the biggest benefit. It 
shows customers we are willing to 
do our share to give them service 
as fast as they want it.” 

The R. & O. Hardware interior 
is laid out so as to facilitate in- 
spection of merchandise by both 
the regular and the self-serve cus- 





The exterior of the new store 
opened last June by the R. & O. 


tomers. Step-up shelving is used 
on both sides of the store to a 
considerable extent and is working 
well in achieving satisfactory sales 
volume, says Mr. Beatty. 

The appliance section is up 
front along the left sidewall, with 
the heavy appliances shown on a 


are wide, permitting traffic to flow 
easily on both sides of a center 
line of display counters which also 
have three step-up levels and en- 
closed sides. These center tables 
are so spaced that cross aisle traf- 
fic is permissible at several points 
in the store. 

The farm tool and hardware 
section is located near the wrap- 
ping counter. Steel goods are also 
displayed on a wall platform a few 
inches above the floor, a fact which 
simplifies the cleaning and restock- 
ing problem. Because Cedar Rap- 
ids is located in one of Iowa’s best 
farming areas, the store does an 
excellent rural trade. The firm 
finds that a line of milking ma- 
chines moves very well, due to the 
large amount of farm traffic which 

(Continued on page 164) 


Two-Level Display. Helps Sell Fireplace Fixtures 


HIS display of fireplace equip- 

ment helps the Millen Hardware 
Co. of Wilmette, Ill., do a worth 
while volume in this and related 
lines. Purchasers are commuters 
from nearby Chicago as well as those 
employed in Wilmette and the sur- 
rounding areas. Two-tone green and 
white corrugated display material, on 
the back of one of the store’s display 


windows, helped create this tworlevel 
display niche which helps sell indi- 
vidual items as well as complete fire- 
place combinations priced from 
around $17.95 to a high of nearly 
$100. Despite the building situation, 
with its limitations on new homes, the 
store has sold as many as 25 sets in 
one season, mostly at from $50 to 
$60. In addition to fireplace screens, 





andirons and fireplace sets, this sec- 
tion also helps in the merchandising 
of log baskets, fireplace fenders, coal 
hods and wood carriers. The upper 
level of the display on which the 
artificial fireplace rests is the base of 
one of the store’s display windows. 
The lower level is a display platform. 
Price tags on the various items com- 
plete the merchandising story. 





This display has sold as many as 25 fireplace sets in a single season. 
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raised black platform. The aisles 
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C. H. Wehrmany 
gives some ad 
vice on the use of 
paint to one of 
the customers of 
his store. Help- 
ing customers 
like this is in- 
creasing paint 
profits for him. 


“It Is Our Job to Give the Customer 
All the Advice He Wants” 


That's one reason why paint prospects at 
the Wehrmann Hardware Co. usually return 
to the store and become steady customers 





ye 
OW much paint 


will I need for two coats on a 
twelve by sixteen-foot bedroom?” 

This and similar questions are 
asked by many customers who 
come to the Wehrmann Hardware 
Co., Sheybogan, Wis., to inquire 
about paint. These prospects and 
customers find that C. H. Wehr- 
mann and his staff are ready, will- 
ing and able to help them with 
any problem they have in buying 
paint, such as selecting the proper 
paint and color, the amount of 
paint needed, and the needed sup- 
plies. 

It is this attitude of helpfulness 
which has enabled the Wehrmann 
Hardware Co. to build an excel- 
lent volume of paint business. 
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Owner and staff work on the 
theory that when the home owner 
or renter is helped to do an initial 
job which turns out well, he will 
be encouraged to try ether paint- 
ing and varnish jobs around the 
home. 

“Our paint volume is quite sat- 
isfactory,” says Mr. Wehrmann. 
“We handle a quality line and 
have many regular customers. 
This shows they are getting satis- 
factory results. It is our job to 
give each customer all the advice 
he wants on a painting job. Some 
customers do not ask for and do 
not need advice of this sort. Others 


do ask for it and want. We are 
never too busy to help our cus 
tomers in this respect.” 

The paint department at this 
store is on the right hand wall 
and extends for 20 ft. This large 
amount of wall space is kept at- 
tractive, with paint stock well ar- 
ranged, and presents an appear- 
ance which appeals to customers. 

Accessories such as_ brushes, 
sandpaper, scrapers and the like 
are displayed on a shelf the entire 
length of the paint section, just at 
counter top level. This placement 
of these supplies results in many 
additional sales. 
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Some of the “thank you” letters which have been 
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Wren the payment 


of an account is acknowledged by 
the average American retail firm, 
it is often done in too cold-hearted 
a manner, either with a rubber 
stamp or some other way. At least, 
this is the belief of Fred A. and 
Walter C. Rechlin of the Rechlin 
Hardware Co., Bay City, Mich. 

This firm, for many years, has 
been acknowledging payments by 
writing special “thank you” letters 
to its customers and has found that 
this practice pays handsomely. The 
letters are warm, friendly and ap- 
preciative and have won a big re- 
sponse from the trade. 

Each monthly letter is brief, but 
different in copy and tone. One 
customer told the Rechins that he 
has been saving these “thank you” 
letters for 10 years, and that if he 
ever finds that the company dupli- 
cates a letter 100 per cent, he will 
demand that the Rechlins take him 
to a steak dinner. So far he is 
minus the dinner. 
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Here are a few samples of the 


letters: 


“Dear Mr. ———— 
“The average human being has 


difficulty in saying “Thank You. 


We are all deficient in this respect. 
Travelers realize they can get al- 
most anything they want by the 
simple but kind words, “Thank 
You.’ We, too, want to “Thank 
You’ for your favors and your re- 
mittance of $——- which you so 
kindly sent us and for which your 
receipt is herewith enclosed. 
“Wishing you well and hoping 
for a continuance of your favors. 
we beg to remain, 
“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 


When writing these letters, the 
Rechlin brothers keep in mind 
how well they know the customer. 
If they are accustomed to greeting 
the customer “Bill” or “Jim” that 
is the way the salutation is headed. 
If the customer is not so well 














“Mr.” or 


the salutation 
“Mrs.” is used. 

The following letter mentions 
the art of pleasing cutomers: 


known 


“Dear Mr, ——— 

“All business is really the art of 
pleasing, and only those stores with 
the right kind of personality to- 
gether with merchandise of quality, 
can please. We hope and we really 
try to be in this class. To please 
you is our main aim. 

“Thanks, too, for the remittance 
of $——— you so kindly sent us and 
for which your receipt is herewith 
enclosed. 

“Yours very truly, 
“RECHLIN HARDWARE COMPANY” 
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used by the Rechlin Hardware Co., Bay City. Mich. 
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. 
FRED A. RECHLIN 


M Store and General Offices BAY CITY MICHIGAN 
617-819 Washington Ave. 


West Side Branch 
508 East Midland Street Date 


Name of Par 
Bay City, Michigen 


Dear Mr or Mrs or speciel:- 


enclosed. 


Very cordially yours 


Rechlin liardware Company 
wer/sr 








“BAY CITY'S MOST POPULAR STORE” 
RECHLIN HARDWARE COMPANY 


August 54-1946 


May I exprees my sincere thanks and 
full appreciation for the remittance of $ 
kindly sent us and for which your receipt is herewith 


I can also report that merchandise is 
flowing back into the trade channels a little wore free) 
and we shall be able to serve your needs more fully es 
time passes on. This should make us both happy. 
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Build Friendships for Store 


Another letter with a note of 
thankfulness is the following: 
“Dear Mr. ———— 

“Let us all be thankful . . . for 
all the good things of life . . . for 
freedom of religious worship. . . 
for all that makes for better boys, 
girls, men and women . . . for the 


- friendships we enjoy and and the 


very joy that comes from living in 
the good old United States of 
America. 

“Thanks also for the remittance 
of $—— you so kindly sent us and 
for which your receipt is herewith 
enclosed. 

“Very cordially yours, 
“ReECHLIN HARDWARE COMPANY” 


This recent letter mentions the 
fact that more merchandise is now 
available to the customer: 


“Dear Mr. 

“May I express my _ sincere 
thanks and full appreciation for the 
remittance of $——— you so kindly 
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Goodwill builders express appreciation 
for patronage or remittances and call 


attention to new departments, new lines 
and conditions—all please the customer 


sent us and for which your receipt 
is herewith enclosed. 

“T can also report that merchan- 
dise is flowing back into the trade 
channels a little more freely, and 
we shall be able to serve your needs 
more fully as time passes. This 
should make us both happy. 

“Very cordially yours, 
_“RecHLIN HarpwaRE Company” 


The following is a short and 
friendly letter: 
“Dear Mr. —— 

“Enclosed please find your re- 
ceipt for the remittance of $—— 
you so kindly sent us. I also wish 
to express my sincere thanks and 


appreciation for this, and for all 
your kindnesses. ; 

“Our aim is, and always will be, 
to please you. 

“With the very best of wishes for 
your continued health and full hap- 


piness. ;, 
; Very truly yours, 


“RecHLIN HARDWARE CoMPANY” 


This one hits a different note: 
“Dear Mr. 

“Getting mail is like prospecting 
for gold. When a letter carrier 
comes our way, we are more full 
of expectation than a cherry tree 
of robins, come fruit time. Much, 
of course, will be useless, but now 


(Continued on page 188) 
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bilities of a year ‘round toy depart- the ho 
ment, Philip J. Soukup has oper- toys a 
ated such a display, since 1936. at othe 
Located in Elmhurst, IIl., with a Toys | 
population of 15,458, Soukup’s season 
Hardware has to have what people attenti 
want, when they want it and at other 
prices they will pay. Elmhurst is displa 
within quick and easy reach of insets 
Chicago’s loop area which is no view t 
easy competition. At that, the store as wel 
serves a trading area having about not w 
75,000 population. young 
or eve 
view ¢ 

The 

Just before our entry into World Souku 
War II, the present balcony, 35 ft. these 
wide and 75 ft. long, was com- of its 
pleted and turned into a year not be 
‘round toy display, 20 ft of that tion. 
area being used for a storage room. sales 
Now the entire balcony houses "round 
playthings. Wheel goods, nursery. Christ 
toys, games, dolls, juvenile books, expan 
construction and craft toys and kits time a 
have ample and neat display facili- Pric 
ties, well arranged and under good year ” 
light. 


Toys in Entire Balcony 
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As to the policies of the toy de- 
partment, Philip J. Soukup says, 
“As a result of moving our toys to 
the balcony we had an eight-fold 
increase in year ‘round toy sales. 
Our store is kept in good shape for 
regular merchandise at Christmas 
and without disturbing other regu- 
lar lines which have Christmas gift 
appeal. Our stocks of playthings 
range from ten cents to about 
twenty dollars, our best sellers 
being from one dollar to a dollar- 
and-a-half. And we don’t buy too 
many toys for the man with the 
fat pocketbook.” 

The Christmas season is, of 
course, the big toy selling period 
for Soukup’s, but it is a real haven 
for juvenile needs and wants, 12 
months of the year, whether the 
youngster with a dime to spend 
or the fond parent with real monev 
for gifts is doing the purchasing. 
Youngsters are always welcome, 
providing they behave themselves 
and do not handle stocks to excess. 


Ads Tell the Story 


Advertising in four papers, in 
Elmhurst and two other adjoining 
communities, as well as a shopping 
news covering a wider area tells 
the holiday season story and gives 
toys and related lines prominence 
at other times throughout the year. 
Toys get a big play in Christmas 
season window displays and some 
attention in part of one window at 
other times. The regular window 
displays have side walk level glass 
insets through which children may 
view toy showings the year ’round 
as well. Mr. Soukup says that it is 
not unusugl to see a number of 
youngsters squatting on the walk, 
or even lying down to get a good 
view of the sub-window displays. 

The four views of sections of 
Soukup’s toy balcony shown on 
these pages are all good evidence 
of its attractiveness, yet these do 
not begin to show the entire sec- 
tion. Two full and three part-time 
salesmen are on duty the year 
’round in the toy department. At 
Christmas time that sales force is 
expanded to a force of five full- 
time and five part-time salespeople. 

Prior to the installation of its 
year round toy balcony the store 

(Continued on page 169) 
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Toys of all kinds are to be found in this simple setup. The up top 
archery sets and juvenile furniture are the more expensive items. 





This is just a part of the store’s doll stocks. Accessories of 
many kinds provide “housekeeping” equipment for any sized doll. 





Everything, with the exception of a few bulky or delicate items, is 
within o—_ reach. This arrangement helps make the department click. 


SAAT EP IIE DILL IOI SIE LOLI TEIN SBE 


137 


























The Aldridge-Washmon Company's new store provides merchandise display 
space of 80 by 75 ft., plus a parking lot and two warehouses in the rear. 


A Hardware-Implement Store 
And a $320,000 Volume 


; on high mark in 


public interest in the opening of a 
new hardware store in Texas was 
believed established recently with 
the formal opening of a combina- 
tion hardware -implement store 
with 21,600 sq. ft. of sales and ser- 
vice space. More than 4000 per- 
sons attended the opening, at- 
tracted by a large display of scarce 
hardware items, a free barbecue at 
noontime, numerous gifts, and a 
view of the new building and fur- 
nishings. 

In anticipation of being able to 
buy many items that had not been 
available since before the war, cus- 
tomers began lining up at the en- 
trance at 6:00 a.m.—three hours 
and a half before the doors official- 


ly swung open. The first two cus- 
tomers made a rush for the gun 
and ammunition department, each 
purchasing an automatic shotgun. 
A few minutes after the opening, 
that department was completely 
sold out of merchandise. And 
events kept repeating themselves in 
other sections of the store. 


Sales Have Jumped 


With that day as a starter. 
Charles A. Washmon and William 
T. Aldridge, who operate the Ald- 
ridge-Washmon Co., have seen 
their new Raymondville, Tex., store 
shoot the sales curve into a $320,- 
000 volume and confidently pre- 
dict that volume for 1947 will be 
at least $600,000. 


Opening day alone drew 4000 to 


the Aldridge-Washmon Company's 


new store in Raymondville, Tex. 


The new building with its floor 
space of 21,600 sq. ft., is the larg- 
est of any retail hardware and 
implement store in Texas, accord- 
ing to the owners. Divided into 
five parts, the implement display 
department is on the front corner 
of the store building. adjoined by 
the hardware section. To the rear 
of that is the parts’ department. 
Also adjoining the hardware sec- 
tion are the service departments. 
The implement, hardware, and ser- 
vice sections are approximately of 
equal size and are separated by 
partitions. 

The Aldridge -Washmon Com- 


(Continued on page 169) 
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14,000,000 Rural Homes— 


A Market for Electrical Selling 


* * 





NEMA plan book outlines intense promo- 
tion for “Go All-Electric’ campaign. In- 


cludes sales training films for dealers, sales- 
men and consumer and advertising helps 
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O All - Electric — 
the Modern Way” is the theme and 
slogan of the electrical industry’s 
new program for greater utiliza- 
tion of electricity in the 14,000,000 
homes that make up America’s 
great rural-small town market. Re- 
cently launched, with the mailing 
of thousands of elabarate 32-page 
plan books, the “Go All-Electric”’ 
campaign is the result of a year’s 
careful study and consultation by 
all interests concerned. Initiated 
and distributed by the National 
Electrical Manufacturers Associa- 
tion, 155 E. 44 St., New York 
City 17, it has been developed in 
close collaboration with the Edi- 
son Electric Institute, the trade 
association of the electric power 
companies of the country, and 
with officials and field personnel of 
the Rural Electrification Adminis- 
tration. 


Two Courses Suggested 


Two courses of action are sug- 
gested — consumer education and 
sales training. To get the rural 
public thinking of electricity in 
terms of scores of applications be- 
yond such elementary uses as 
lights, radio, the vacuum cleaner 
and the food mixer, there is avail- 
able a set of four handsome three- 
color mailing pieces, an equal 
number of stuffers or counter give- 
aways, a wide assortment of ready- 
to-use ad mats in three sizes for 
rural newspapers, a powerful in- 
door poster, 24-sheet paper for out- 
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door boards, a decaicomania of the 
“Go All-Electric” seal to identify 
utilities’ offices, REA cooperatives’ 
offices and wholesalers and deal- 
ers’ stores with this program, a 
series of radio spot anncunce- 
ments and a sheaf of publicity re- 
leases. 

Throughout all of this material 
are three oft-repeated themes: 

Only Electricity Can Do All the 
Jobs 

Electricity Can Do All the Jobs 
Better 

Electricity Alone Does the Jobs 
More Economically 

Strong emphasis is placed upon 
sales training, and aggressive sales 
training helps are made available. 
One is a motion picture with 


Nationa Evectrical Manufacturers Association 


This is the cover of the 32-page 
book “Go All-Electric the Modern 
Way.” The pages tell how to do it. 


sound, “Singing Wires,” which is 
to be used not only with sales 
groups, but is intended also for 
showing to granges, 4-H and Fu- 
ture Farmer meetings, women’s 
clubs, parent-teacher groups and 
county agents, vocational agricul- 
ture teachers and home demonstra- 
tion agents. A light plot, enacted 
by professionals, carries the action 
through electrified and non-elec- 
trified rural homes and sells the 
advantages of going “All-Electric 


—the Modern Way.” 


Complete Selling Process 


An “Electric Appliance Sales 
Handbook” presents the complete 
selling process in simple terms, is 
packed with competitive data and 
valuable statistical tables, and this 
200-page manual should receive a 
warm welcome from all branches 
of the industry. Also, for use by 
sales managers, there will be a 
fully-developed slide film and lead- 
er’s guide. . 

Preparation of this campaign 
was approved by the board of 
governors of NEMA about a year 
ago, and the project placed in the 
hands of the rural and suburban 
market development planning sub- 
committee, headed by W. J. Cash- 
man, director of promotion and 
publicity for Landers, Frary & 
Clark, New Britain, Conn. 

“Consumers in the rural-small 
town market,” says Mr. Cashman, 
“have yet to be educated to the de- 
sirable features of going all-elec- 
tric. Millions in this market still 
cling to outmoded methods be- 
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cause they fail to appreciate the 
many advantages—new standards 
of living, new high levels of in- 
come — that electricity can pro- 
vide if properly employed in the 
home and on the farm. 

“To out-do the aggressive cam- 
paigns of competition, all factors 
in the electrical industry must 
plan, spend and work toether. In- 
dustry-wide cooperation is abso- 
lutely essential if we are to con- 
vince 14,000,000 rural-small town 
families that it is to their advan- 
tage to “Go All-Electric.” 

Reviewing the market under dis- 
cussion, the NEMA plan book ad- 
vises its readers that, while 17,- 
000,000 families live in urban 
communities of 10,000 population 
and over, an equal number of oc- 
cupied dwellings are to be found in 
the small town, rural farm and 
rural non-farm areas. The current 
prosperity of America’s farmers 
is well known, and, the book points 
out, this condition applies equally 
to the 30,000 small communities 
in which rural families do most 
of their buying. It is estimated 
that farmers’ gross income in 1945 
was $28,000,000,000 — more than 
two-and-one-half times that of 
1940. Farm family savings are at 
an all time high of $15,500,000,- 
000, or over $2500 per farm 
family. 

The NEMA plan book suggests 
a survey of the appliance dealers 
in one’s territory should be made, 
as to where they are, what they 
handle, their service facilities, and 
which would make good rural spe- 
cialty dealers. Then a survey of 
consumers is urged, to find out 
what cooking fuels they use, what 
percentage have water heaters, 
whether they are satisfied with 

their present fuel and similar 
points necessary to really knowing 
one’s market. 

Utilities are asked to establish a 
rural-small town department with 
a responsible executive in charge, 
a staff of dealer contact men, rural 
specialists to advise farmers on 
their electrical needs, an adequate 
sales promotion and publicity de- 
partment, and home service per- 
sonnel versed in farm contacts. It 
is felt that the opinion and sug- 
gestions of appliance distributors 
should be obtained at a meeting, 
with the idea of developing a local 
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rural league or council. Sales 
training classes should be sched- 
uled and an effort made for a 
definite procedure to get an elec- 
tric range and water heater into 
salesmen’s homes. A service pro- 
gram and group advertising are 
other subjects suggested for dis- 
cussion. 

Dealer meetings should be held 
to enlist the support of all retail 
outlets, to present all phases of 
the local program as the. utility 
may have it planned. Sales train- 
ing classes must show salesmen the 
potentials in their own areas, that 
this is a market with ready accept- 
ance for electric appliances, and 
why they must carry electric rate 
schedules and be able to discuss 
them easily and fluently. The cre- 
ators of the plan book present a 
check list of 24 tested ways in 
which the utility’s dealer contact 
men, rural specialists and promo- 


tion staff can materially aid deal- 
ers. 

To assure utility cooperation 
and REA co-operatives’ participa- 
tion, plans are well developed for 
active follow-up to the distribution 
of the plan book. Dozens of sales 
representatives of NEMA member 
companies will be in the field urg- 
ing aggressive use of this cam- 
paign to utilities, REA co-opera- 
tives, wholesalers and_ electric 
leagues. A late spring drive, com- 
plete with new promotional pieces, 
advertising ideas and sales train- 
ing items is taking shape already. 
As production of appliances and 
electrical farm equipment in- 
creases, the scope and intensity of 
the “Go All-Electric” program will 
be expanded to take full advantage 
of the greatly increased enthusi- 
asm and sales effort that increased 
availability of ranges and water 
heater will most certainly produce. 





Shows Wide Variety of Brushes 
In a Compact Display Space 


RUSHES, in a wide variety of 

sizes, types and qualities are 
shown in compact space by the Ott 
Hardware, Baraboo, Wis., through 
the use of tilted panels. Dowel sticks 
are used to hold the brushes in place 
and to enable their easy handling 
and inspection. Holes bored at dif- 
ferent points in the three panels en- 


able shifting the dowels to accommo- 
date different sizes and kinds of 
brushes. This encourages self-ser- 
vice. A display table under the pan- 
els is used for types of painting and 
housecleaning brushes not adapted 
to such display. Heavier brushes 
and long handled ones are displayed 
at the side on uprights. 





The brush-minded customer certainly gets an eyeful from this display. 
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FREE REMINGTON 
MOVIE HELPS 
HARDWARE DEALERS 


Here’s a real dealer help . . . a pre-tested 
merchandising program that every dealer 
can use. And it’s presented by way of a 
Remington sound motion picture titled, 
“Opportunity, Unlimited.”’ 

The ‘“‘cash-in-the-calendar’’ plan, as of- 
fered in the movie, has been proved in 
actual practice by successful merchants. 
To arrange a free showing of this film (or 
the film ‘“The Swing to Sports’’) for your 
employees or a dealer group meeting— 
write to Trade Sales Promotion Division, 
Remington Arms Company, Inc., Bridge- 
port 2, Conn. 


PREVIEW OF 
“OPPORTUNITY, UNLIMITED” 










I'S A ROMANCE... the story of a working 
gal—working to keep the boss’s son from 
being a failure at running his father’s business. 





«eA COMEDY. Tom Bennett tickles your 
funny bone when he tries to impress a girl 
friend with his (not so great) business ability. 





¥ MEANS BUSINESS! Tom learns—and you 
learn—about the “‘cash-in-the-calendar”’ plan. 
Business flourishes. Something happens in the 
fomance department, too! 
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THERE’S “CASH” 
IN THE 
CALENDAR 


That calendar on your wall is a 
gold mine! It’s chock-full of mer- 
chandising and special sales pro- 
motion dates to help you build 
a bigger, more profitable busi- 
ness. Every season . . . every 
holiday . . . every month there’s 
cash in the calendar! 





In January, for example, it’s 
time to promote winter sports 
equipment—skates and skis. In- 
door rifle and pistol shooting is 
at its peak. It’s time to sell snow 
shovels. And when February 















comes along— National Boy 
Scout Week gives the cue for spe- 
cial promotions. So on through 
the year, your calendar pays off! 


The National Retail Hard- 
ware Association offers a com- 
plete calendar merchandising 
program for 1947, and for par- 
ticulars we suggest you write 
NRHA, 333 North Pennsylvania 
St., Indianapolis 4, Indiana. 




















THIS HIGH-GRADE TARGET RIFLE 
—A REAL BUSINESS-GETTER 


REMINGTON MODEL 513T 


With the growing national interest 
in small bore rifleshooting —the Rem- 
ington Model 513T 22 caliber target 
rifle has a ready market. It’s the per- 
fect rifle for a new shooter—just the 





equipment for a new club. It’s su- 
perbly accurate— moderately priced! 

Customers are impressed with the 
fine craftsmanship reflected in every 
inch of the 513T. From finely tailored 
stock to adjustable front and rear 
sights. ..it’s just what the new 22 tar- 
get shooter needs, especially juniors. | 








Match Ammunition 


A target shooter judges the accuracy of tar- 
get ammunition in three ways: 
1. On a basis of personal experience. 
2. On what he has heard from other 
shooters. 
3. On proof of performance in impor- 
tant matches. 
And when you offer today’s Remington Tar- 
getmaster or Palma Kleanbore 22 cartridges 
you can satisfy the buyer on every count. 
Remington match cartridges were the 
“star’’ performers at the 1946 National 
Matches. Display and promote Remington 
Targetmaster and Palma Kleanbore match 22's 
in your store. Available in limited quantities. 





Targetmaster, Palma and Kleanbore are Reg. U.S. 
Pat. Off. by Remington Arms Company, Inc. 
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Mason City, lowa, Merchants Unite 
To Sell Their Shopping Center 


Radio program sells the city to 293,000 
families located in Northern Iowa and 
southern Minnesota six times every week 





has some distinctive advantages. 


“Community Advertising”. 





cents, through . 


income 
© Real estate sales and rentals 
@ Revenue for public utilities 
a reduction in tax rate 


private investors, at low inte: 
Mason City Has These 
bus, air, and excellent highways. 
@ First class hotels 
tunities 


@ Financial and commercial leadership 


® And many more. 





A particular area can be “sold” to the outside world 
just as merchandise is sold — through advertising. 
Any advertising designed to promote a certain local- 
ity, whether it is a little town or a whole nation, is called 


Long experience has — that community advertis- 
ing is a sound i paying hand dividends. 
Its benefits can - ‘reckoned in actual dollars and 


®@ Profit bw stores and. genera! business 
@ Sustained employment and high per capita 


@ Increased income from taxes, making possible 


® Active demand for securities by public and 


@ Located in world’s richest farming region 
®@ 80 miles from other cities of comparable size 
@ Modern fast transportation facilities — rail. 


@ Large well-stocked stores of all types 
®@ Potential medium-sized industrial center 


@ Better-than-average recreationa) facilities 
©. First class educational and cultural oppor- Value of man 


@ Potential postwar growth in population 


Selling a Community- - - 
Mason City’s Trade Area Can be Enlarged! 


Almost every town and city, county, state and region 








) 






NOW --POSTWAR-- 


Enlarging Mason City’s trade area can very well be 
classified as “unfinished business.” Before World War 
Il Mason Citians, both as individuals and through the 
Chamber of Commerce, were well on the way in the 
promotion of Mason City as a better place to live, and 
as a first class business center. Now, as the conflict 
nears its closing stages. is the time to pick up where 
we left off some three or four years ago. “Selling A 
Community” — Mason City — is again the order of 
business! Potentialities for postwar trade are unlim- 
ited in the shaded area shown on the map. Thousands 
of people, with thousands of dollars, are waiting for 
your sales story. Tell it to them —- NOW, POSTWAR! 











What's in the Picture for Maton City Business? 


1940 Wouldn't It Be NOW -- POSTWAR -- 

Retail Trade $15,547,000 Worth $2 - $5 Retail Trade wee 222 

Wholesale Trade 18,535,000 Per Firm Per Week Wholesale Trade 27? 
u- - Value of Manu- 

factured Products 30,085,437 to Get This factured Products??? 

Total 361167437 Total -- ONE HUNDRED MILLION DOLLARS 








TELLING IS SELLING--TALK “MASON CITY” AND SALES GO UP-UP-UP 








This describes the purpose of the co-operative advertising for Mason City. 


| of Ma- 


son City, Iowa, including the 
Boomhower Hardware and the 
Currie-Van Ness Co., hardware 
dealers, are taking part in one of 
the best trade-stimulating radio 
programs in the Middle West. 

The principal purpose of the 
radio advertising program, spon- 
sored by the retail division of the 
Chamber of Commerce, and 70 
merchants who pay about $10 per 
month for such advertising, is to 
promote good will and sell Mason 
City to all potential customers 
within the Mason City trade area, 
said to comprise 293,000 radio 
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families, in northern Iowa and 
southern Minnesota. 

World War II was just in its 
closing stages when the Mason 
City retail merchants division, 
headed by C. E. Blanchard, adver- 
tising program chairman, laid out 
the Mason City radio advertising 
campaign. They got out well writ- 
ten brochures which showed maps 
of the Mason City area and which 
told of the potential business 
which could be secured through 
co-operative radio advertising. 

No specific merchants’ names 
are mentioned on the radio pro- 
grams. All copy is devoted to 
boosting Mason City as a trading 
center. The program has been run- 












ning for over a year and the mer- 
chants stick to it, which shows that 
they are getting results from it. 
The radio program at present 
consists of a 15-minute period at 
6:15 Monday through Saturday 
each week, and the program con- 
tent varies as the special occasions 
arise. It includes good listenable 
dinnertime music and special pro- 
grams have included four weeks 
of holiday promotion preceding 
Christmas when children were in- 
vited to write to Santa Claus. One 
of the station’s announcers posed 
as Santa Claus for the program 
and 3,202 letters were received 
from children. 
Other special events included 
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What 


about 


CHAIN 
DELIVERIES 


in 19477 


Many customers have written us inquiring 


about deliveries on Cleveland Chain during 1947. 


Consequently, we wish to make the follow- 
ing statement—descriptive of conditions as we 
see them: 


We regret that during the first half of the 
year, we will again be unable to fully meet 
our customers’ needs. The current steel short- 
age has already disrupted: our planned pro- 
duction schedule. 


In fact, we do not believe the raw material 
situation will improve sufficiently to enable us 
to produce at capacity for at least 90 days. 


Therefore, for the present we must continue 
to apportion our output fairly and justly among 
our distributors . . . in confidence that they, in 
turn, will deal equitably with their dealers. 


We trust that you will appreciate our position. 


And —we pledge that we will continually 
strive to achieve normal production. Once this 
is realized, we will again give you the service 
you deserve—the friendly service which has 
typified Cleveland Chain for many years. 


P & P—65001 


JANUARY 16, 1947 





Highest Quality 


Welded & Weldless Chain 
for Every Purpose 


eZ VELAND CHAIN 





THE CLEVELAND CHAIN & MFG. CO. 


Cleveland 5, Ohio 
Since (DR) 1869 
Neg we, 


Associate Companies: David Round & Son, Cleveland 5, Ohio 
The Bridgeport Chain & Mfg. Co., Bridgeport 1, Conn. « Seattle 
Chain & Mfg. Co., Seattle 8, Washington « Round California Chain 
Corp. Limited, So. San Francisco and Los Angeles 54, California. 
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the actual broadcasting of the dedi- 
cation ceremonies of the new mil- 
lion dollar municipal airport. Con- 
ventions and musical events as 
well as civic affairs are also pub- 
licized on this program. 

During the North lowa Music 
Festival and Centennial Celebra- 
tion the young woman who was a 
candidate for band festival queen 
was interviewed and a history of 
each community sending young- 
sters to the festival was also pre- 
sented. Thus, much listener inter- 
est was built up in communities 
surrounding Mason City. 


Brochure Tells the Story 


In a brochure which was used to 
line up merchants behind this 
radio advertising program on Sta- 
tion KGLO, Mason City, copy went 
in part as follows: 

“A plan to boost Mason City 
sales higher and higher, and build 
a greater Mason City. Selling a 
community. Mason City’s trade 
area can be enlarged. 

“Almost every town and city, 
county, state and region has some 
distinctive advantages. A particu- 
lar area can be sold to the outside 
world just as merchandise is sold 
—through advertising. Any adver- 
tising designed to promote a cer- 
tain locality, whether it is a little 
town or a whole nation, is called 
‘community advertising.’ 

“Long experience has proved that 
community advertising is a sound 
investment, paying handsome divi- 
dends. Its benefits can be reck- 
oned in actual dollars and cents 
through. 

“Profit for stores and general 
business, sustained employment 
and high per capita income, real 
estate sales and rentals, revenue 
for public utilities, increased in- 
come from taxes, making possible 
a reduction in the tax rate, active 
demand for securities by public 
and private investors, at low in- 
terest. 

“Mason City has these. It is 
located in the world’s richest farm- 
ing area, 80 miles from other cities 
of comparable size, with modern 
fast transportation facilities, rail, 
bus, air and excellent highways. 
It has large, well stocked stores 
of all types, potential medium 
sized industrial center, first class 
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hotels, better than average recrea- 
tional facilities, first class educa- 
tional and cultural opportunities, 
financial and commercial leader- 
ship, potential postwar growth in 
population and many more. 

“Telling is selling. Talk Mason 
City and sales go up! 

“Enlarging Mason City’s trade 
area can very well be classified 
as ‘unfinished business.’ Before 
World War II, Mason Citians 
were well on the way toward the 
realization of the program of a 
better Mason City, known as a first 
class business center. Now is the 
time to pick up where we left off 
some three or four years ago. Sell- 
ing a community—Mason City— 
is again the order of the business 
program. Potentialities for peace- 
time trade are unlimited. Thou- 
sands of people, with thousands 
of dollars, are waiting for your 
sales story. Tell it to them— 
NOW! 

“Mason City promotion radio 
advertising is to have one major 
objective, that is, to sell Mason 
City as the one best city to get 
what you want when you want it 
and to enjoy all the procedure in- 
volved. Radio programs are to 





be designed expressly for the 
achievement of this purpose. Dur- 
ing each 13 weeks schedule, the 
program, different each period, 
will be broadcast at varied times of 
day. 

“Continuity for the Mason City 
promotion radio program is to be 
‘specialized copy.’ Much of the 
script will be written about the 
many fine advantages found in 
Mason City. Special events, such 
as .. . music festivals and other 
entertainment features will be pub- 
licized. 

“Commercial copy about retail 
stores, wholesale outlets, and man- 
ufacturers will be broken down 
into publicity about particular 
business groups selling or manu- 
facturing the same type of mer- 
chandise. Of course, no firm 
names can be used. The aim is 
to continuously sell Mason City. 
Listeners attracted to Mason City 
to buy will share their business 
among co-operating firms. 

“The base suggested is from $2 
to $5 per firm, per week, depending 
upon size and gross yearly busi- 
ness. The cost is very small, con- 
sidering Mason City is now doing 
close to $70,000,000 yearly busi- 


b 


ness.” 





Display Near Wrapping Counter Promotes 
Sale of Small Appliances 


The demand 
for small appli- 
ances is strong in 
most localities, 
and the Jj. f. 
Stangel Hardware 
Co.. Manitowoc, 
Wis.. finds it 
profitable to have 
a special display 
of such items out 
where the main 
traffic flow can be 
contacted and so 
that they will be 
seen. 

The display 
stand used for 
this purpose is 
about 41/2 ft. high. 
The first shelf be- 
gins close to floor 
level, and has 
room for a num- 
ber of large items 
such as hot plates, 
pressure cookers, 





and the like. The higher shelves are made so that they will display to ex- 
cellent advantage such items as electric heaters, toasters and one-unit elec- 


tric plates. 


This display unit is placed near the main wrapping counter so that the 
traffic can flow all round it and inspect the merchandise which is shown. 
This inspection frequently results in the sale of more merchandise. 
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NEW DISPLAY CARTON WILL INCREASE 
YOUR SALES OF PLASTER-STIK 


ADDED CONVENIENCE 
AND SELLING POWER 
IN SMART PACKAGING 


All set for the big spring selling season, 
Plaster-Stik steps out with a new, colorful 
sales-making display carton, having double 
the previous capacity, yet taking no addi- 
tional counter space. 

While maintaining its leadership as the 





original pencil-type crack-filler, Plaster- 
Stik has several packaging improvements: 
DOUBLE CAPACITY. New carton holds 
TWO dozen, takes no more counter space. 
COMMANDS ATTENTION. New carton 
features dramatic selling illustration of 
Plaster-Stik in use. 
FULL DISPLAY. 
in cellophane pouch. 
breaking package seal. 
EASIER TO USE. Needs no sealer. Paint 
over Plaster-Stik immediately—even with 
water mix paints. 
HANDIER LABEL. Comes off clean, 
quick. Can’t interfere with Stik in use. 
GOOD HOUSEKEEPING SEAL tells 
your customers that Plaster-Stik is ap- 
proved way to fill hairline cracks. 
NATION-WIDE ADVERTISING © has 
built nation-wide reputation for Plaster- 
Stik. Mention it—and it sells. 
GREATEST VALUE. Larger - stick. 
Wider tip, smooth body. No price increase. 
LARGEST PROFIT. Make more — sell 
Plaster-Stik. Sell with every paint sale. 
Plaster-Stik spring advertising in big 
national consumer magazines, begins soon. 
Check your stock now. Give prominent dis- 
play to the dramatic new sales-making 
Plaster-Stik carton. And make sure that 
your store sells Plaster-Stik with every 
sale of paint. ‘ 


Plaster-Stik now packed 
Fully visible without 














All dressed up. 





and going places 





LOOK! the EASY WAY h fill 


HAIRLINE CRACKS in PLASTER 
BEFORE YOU PainT 


ALWAYS 
READY FOR R USE 


NO MIXING 
NO MUSS 
NO WASTE 
NO DELay 
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— Bie HELP IN EVERY HOME, A PERFECT GAP- FILLER 
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NOW there’s a quick, easy way to repair 
nasty gaps around tubs and sinks, or fill 
gaping cracks in walls or woodwork. 
PLASTER-FIL EDGING COMPOUND 
is specifically developed to do these jobs 
permanently. Plaster-Fil comes ready to 
use. No mixing, no waste. Just fill cracks, 
then smooth-off surface, And only the sur- 
face hardens—underneath Plaster-Fil stays 
plastic, so keeps the cracks filled. 

Plaster-Fil is waterproof and water- 
repellent. Use indoors or out. Takes paint 
readily. And it’s economical, %-Ib. can 
retails at 35c; 1-lb. 59c; 2-Ib. 98c. 
FREIGHT PREPAID on 10 gross shipments 
of Plaster-Stik, Plaster-Fil_or Pipe-Seal or 
combination of the three. Sold only through 
qualified jobbers. 





















THE LEONARD COMPANY + 506 3rd Street, Des Moines 9, lowa 


NEW PIPE-SEALING we 
FOR PLUMBING CONVENIENCE 


For perfect pipe connections, plumbers and 
home handymen now use Pipe-Seal, a new 
Leonard product. 

Pipe-Seal comes in handy pocket-size. 
Quickly applied—no muss, no brush. Sim- 
ply draw stik across threads three or four 
times until they are partially filled. Then 
Pipe-Seal evens out as the pipe is turned, 
insuring a leak-proof joint that can be 
re-opened without galling. 

Packed in boxes of one dozen sticks, 
each cellophane wrapped, with display card 
on each stik. Fair traded, retails at 15c. 
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Advertising, Good Will and Profits — 
All Stem From Repair Service 


Mahowald Hardware will handle al- 
most anything but radios and has built 
up a service reputation in its section 


I, Fairmont, Minn., 
when someone has a bicycle, gun, 
fishing reel, washing machine or 
something else to repair, they 


to a friendly salesman. This friend- 
liness often pays handsome divi- 
dends in repeat business of vari- 
ous sorts and, as the youngsters 
grow older, they continue to pa- 


Bicycle repairs turn many a youngster into a lifelong customer. 


usually will say, “Take it to the 
Mahowald Hardware. They repair 
almost anything.” 

That is the sort of reputation 
which this hardware and sporting 
goods store has through that agri- 
cultural region, according to James 
McNerny, manager. “We'll repair 
almost anything except radios,” he 
says. “The service shop has the 
full time services of one man and 
one of our other salesmen can also 
fill in during spare time to repair 
various items.” 

A friendly attitude means a great 
deal in handling bicycle repair 
customers, says Mr. McNerny. 
Many of those who bring in bi- 
cycles for repairs or service are 
youngsters. They respond quickly 
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tronize the store where they are 
treated right. 

Washing machines are serviced 
for both the city and country trade. 
Many farmers in the area have 
electrically-operated and gas-oper- 
ated washing machines. When they 
need repairs they bring them in on 
the farm truck. Sometimes, how- 
ever, the store is asked to send a 
truck out to pick up the machine. 
In many instances washing ma- 
chine parts are ordered by the store 
and some of them are installed by 
the customer himself, depending 
upon the urgency of the job and 
the owner’s mechanical ability. 

“In addition to making a profit, 
our service department is also an 
excellent good will builder and a 
fine advertising medium,” says 
Mr. McNerny. “Through it we 
get a chance to serve many cus- 
tomers and to learn of their prob- 
lems and their merchandise needs. 
This gives us an excellent chance 
to serve our customers better and 
to build a better business. Repair- 
ing sporting goods items gives us 
the opportunity to talk sports with 
customers; helps sales.” 


Washing machines are real profit makers for the service department. 
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Separate Department Serves 
As Spotlight for Appliances 


Arthur Ward Co. uses advertisements 
and demonsirations in publicizing sec- 
tion. Repair service increases prospect list 


This display of a kitchen sink and cabinets gives the effect 
of a modern kitchen in an actual home and is a sales builder. 


Here's alj YOU do 
with o BENDIX 


'@ 


Both the laundry equipment and hot water heater are ready for work. 
Prospects are invited to have some of their own laundry washed here. 


148 


A SPECIAL display 


room devoted entirely to major ap- 
pliances has been a source of profit 
to Arthur Ward Co. of Owosso, Mich. 
This firm operates both a hard- 
ware and a furniture section, each 
section having its own entrance. 
The appliance department which 
adjoins the hardware section, also 
has a separate entrance and a con- 
necting areaway to the hardware 
division. 


Visible From Street 


Carl Wietzke, manager of the 
store, in speaking of the appliance 
business, says, “Our display of ap- 
pliances, plainly visible from the 
street through the large front win- 
dows, brings many prospects and 
customers into the store. We are 
selling quite a number of the avail- 
able appliances at the present time 
and we expect to sell many more 
in the future. Farmers in this area 
are particularly interested in this 
line.” 

Both automatic home laundry 
machines and washing machines 
as well as a variety of kitchen ap- 
pliances and cabinets are shown 
in the special appliance showroom. 
An automatic home laundry ma- 
chine has been set up for demon- 
stration purposes and prospects 
are invited to bring clothing to the 
store to be washed in it. This fea- 
ture attracts many women. 


Kitchen Units Display 


Another feature of the display is 
a kitchen cabinet sink and other 
cabinet units which are frequently 
advertised. Both display and ads 
have served to sell many complete 
units and have resulted in orders 
for many more—to say nothing of 
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CASTING LINE 
IT WON’T RAVEL 


. 
IN ANY KIND OF FISHING “7 








Our new CHEM/I-WELD process chemically 


welds SUPERTWIST nylon strands to each other= 


No coating to peel, flake or crack = 25 


SUPERTWIST WILL NOT RAVEL IN ANY KIND OF FISHING 
NOW AT LAST-NYLON AT ITS BEST 


GET 
ror |94E7 





FROM YOUR JOBBER 


! WESTERN LACE & LINE CO., DEPT. HA 
I GLENDALE 4, CALIFORNIA 
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Here's another part of the appliance department. Refrigeration, 
cooking and laundry equipment await examination by the prospect. 


numerous leads for the sale of 
other types of kitchen equipment. 
Although the Arthur Ward Co. 


is not doing any outside selling, it 


HIS striking illustration shows 

plainly how tax-free co-ops have 
built vast plants due to their exemp- 
tion from payment of Federal in- 
come taxes. This terminal elevator 
at Enid, Okla., is the largest in the 
world, so the co-ops claim. When 
this co-op, Union Equity Co-opera- 
tive Exchange, was organized in 
1926 as a grain marketing agency, 
co-op spokesmen say that they 
bought the small building in the left 
foreground for $5,000. By piling up 
reserves which are free of Federal 
imposts, this co-op built this vast 
plant and boasts total assets of 


It's the largest in existence and it's run by co-ops. 
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is planning to do so in the future. 
Intensive campaigns will be con- 
ducted in the store’s trading area 
with lectures and demonstrations 





Largest Terminal Elevator in World 
Is Operated By Co-ops 


$2,270,000. It’s quite an increase. 

For the fiscal year, ending April 
30, 1946, the co-op management re- 
ported a business total of nearly 
$33,548,000 and the net earnings 
were practically free of Federal in- 
come taxes. National Tax Equality 
Association, 231 S. La Salle Street, 
Chicago, Ill, supplied this photo- 
graph as an example of discrimina- 
tions in taxation policies which 
penalize all small business and all 
wage earners who pay income taxes 
to the Federal Treasury. Co-op cor- 
porate earnings are not liable for 
this income tax payment to Uncle 








the program. The company adver- 
tises in a consistent manner and 
uses considerable space several 
times a week for both hardware 
and furniture items. Separate list- 
ings are used for the two sections. 

The excellent market for laun- 
dry and kitchen equipment in the 
Owosso area was recently proven 
by a test selling plan which re- 
sulted in the sale of approximately 
75 special units. The only promo- 
tion used in this connection was a 
single newspaper advertisement. 

Stove and range sales also pro- 
vide a good volume for the com- 
pany. Repairs are made on stoves 
and ranges of all types. This ser- 
vice is not only profitable in itself 
but it helps to build prospect lists 
for later sales of new units and 
has resulted in the sale of many 
stove accessories. 


Sam. Co-ops are totally exempt of 
such payments under Section 101 
(12) of the Internal Revenue Code. 





Moderate Offer Expected 
At Steel Wage Meeting 


IGNS were multiplying recently 

that the steel industry has a good 
chance of going through steel wage 
negotiations without a major tieup 
in production, according to The Iron 
Age, a Chilton publication affiliated 
with Harpware AcE. Conditions are 
far different than they were a year 
ago and there are some indications 
that the meeting scheduled between 
U. S. Steel Corp. subsidiaries and 
the steel union heads for Jan. 16 


in Pittsburgh may result in one of 
the first real collective bargaining 
meetings since prewar days. 


It is almost a foregone conclusion 


that the U. S. Steel Corp. will make 
a moderate offer to Philip Murray 
which will form the basis of further 
negotiations leading towards an ac- 
ceptable wage increase figure. One 
demand which could be a chief 
stumbling block in, successful nego- 
tiations would be the failure of steel 
firms to agree to continue mainte- 
nance of membership which requires 
deduction of union dues from union 
members’ pay. 
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: Steel Folding Gates in single 
Genes’ Lg or double construction— with 
cieed Pessichen or without overhead track. 


with non-jamb- 
ing pulley. 





Wire Mesh Partitions 
—sectional—fit any 
height or wi 
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be 
Stewart fron Picket Fence is available in many 
styles. Also Chain Link Wire 
Fence for all types of property 





Many hardware dealers are increasing their 
profits with Stewart products. And it’s all clear 
profit, too, because you make no investment and 
you are not required to carry any stock. Here’s 
ill you do: Send for free Stewart literature and 
familiarize yourself with Stewart products. Then you send us 
your inquiries for fence and other metal specialties. We do the 
rest and pay you a commission when the sale is made. Simple, 
isn’t it? Write today! There’s no obligation whatever. A 
few products are shown above. There are scores of others. 


THE STEWART IRON WORKS CO., INC. 
1437 Stewart Block, Cincinnati 1, Ohio 
Experts in Metal Fabrications Since 1886 
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€ 
The simplest, easiest selling you ever did! Just arrange 
a display of Dandy Boy farm and garden implements and 
watch your customers buy ’em. They'll recognize the 
time and labor-saving features of these implements. They’Il 
be impressed with their sturdiness. They'll see the BIG 
VALUES in owning Dandy Boy implements. Just show 
*em and sell ’em! That’s the Dandy Boy way to profits, 


Our 1947 catalog is now ready for aggressive dealers who 
like a fast-moving, easy-to-sell, profit-building line. We 
supply advertising mats, folders and posters to all 
Midland dealers. And the Dandy Boy line is nationally 
advertised to boost your sales! Write for the Dandy Boy 
catalog for 1947 — It’s FREE. If the Dandy Boy line 
has not been offered you by your regular jobber, write 
for the name of the 
nearest distributor. 
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MIDLAND co. 


SOUTH MILWAUKEE, 
WISCONSIN 



























































Here, Display Visibility 
Means More Buying Appeal 


Rasmussen-Thompson’s huge store windows 
enable the passers-by to see what they 
inside and want what 


want 


Heavinc merchan- 


dise to sell itself by providing an 
attractive store interior, visible to 
all passers-by through giant store 
windows is the basic promotional 
tenet expressed in the new store 
building of the Rasmussen-Thomp- 
son Hardware Co., 2017 Washing- 
ton Blvd., Ogden, Utah. Says L. 
Wayne Rasmussen, who with Fred 
L. Thompson, is proprietor: 
“With our open-style displays, 
visible from every angle; with the 
stress on orderly arrangement of 
merchandise and with no counters 
along the walls, customers’ traffic 
is unimpeded and stimulated for 


folks want to see what we have to 
offer and they see so much more 
which they want, that many extra 
sales are made.” 


Motorists See Interior 


The front windows are 11 ft. 
high by 9 ft. with a smaller win- 
dow 11 by 6 ft., making the store 
so completely visible that even mo- 
torists driving by often slam on the 
brakes, drive into the convenient 
parking lot and purchase items. 
Such incidents strengthen Mr. Ras- 
mussen’s belief in stressing display 
visibility which, as he says, he has 
learned from experience means a 


they see 


very great deal in the hardware 
business. 

“And we stress national brands 
and quality merchandise and find 
that this also pays big dividends 
because it is one way of creating 
satisfied customers,” Mr. Rasmus- 
sen points out. “The days of sub- 
stitute merchandise are passing. 
Now folks want and demand gen- 
uine articles. We stand behind our 
products and don’t believe in mak- 
ing up with quantity for the lack 
of quality. We know there are 
shortages in some merchandise but 
we feature whatever we can—in 
bold display for all to see. This 
gives our shoppers and customers 


FARMERS FEED CC 


The store’s entire interior is its window display—visible to both 
pedestrians and motorists looking for the newest in hardware lines. 
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QQ SKILLET 


From the world’s most 
complete line of glass 
cooking utensils. 


at least one 


itchen needs 
Every kite Two sizes, at 


ge-tec Skillet. 


Ran 
alers everywhere. 


leading de 
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So easy to clean! Washes as brightly 


and quickly as your dinner glassware 


ol! protects 


ALWAYS LOOK FOR 
AND INSIST ON 


McKEE GLASS COMPANY 
Jeannette, Pa. 
SSWARE SINCE 1853 


QUALITY GLA 


BLASBAKE 
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Feature this 
Profitable 
Leader 


You'll get fast turnover and 


_ good volume on this and other 


McKee Range-tec top-of-stove 
ware and Glasbake oven ware. 


{s advertised in the 
February 


Ladies’ llome Journal 


—first of the 1947 series of 
McKee advertisements in the 
top women’s publications. 


If you’re not among the thou- 
sands of dealers handling the 
profitable McKee Glass Cook- 
ing Ware, see your wholesaler, 
the McKee sales representa- 
tive, or write to McKee Glass 
Company, Jeannette, Pa., for 
information. 























an equal chance to buy and keeps 
everyone keenly interested in 
what we shall display next. 

“When customers ask for mer- 
chandise such as power tools, ap- 
pliances, high quality toys, barbed 
wire or paints, we tell them to 
watch for our displays because 
when we have the merchandise it 
will be on display.” 

Store merchandising plans in- 
clude better business counseling 
with employees, weekly department 
managers’ meetings and monthly 
organization meetings. At the 
meetings, business-building meth- 
ods are discussed; talks on how to 
treat customers are featured and 
also employees are invited to pre- 
sent their ideas and opinions 
freely. 

Plans also include newspaper 
advertising, the use of radio adver- 
tising and also making personal 
and telephone calls to acquaint 
people with merchandise featured 
at the store. Rural customers are 
called upon regularly. Other busi- 
ness getters are in the service and 
repair departments. The store also 


takes advantages of wholesalers’ 
plans—featuring the colorful ad- 
vertising broadsides they make 
available. 

Also being developed now is a 


perpetual card system for new 
prospects. These cards will tell 
who is a logical customer for farm 
implements, appliances, or what- 
ever the merchandise may be. 





How to Minimize Errors 
In Making Change 


(Continued from page 127) 


sometimes they run out of checks 
on the First National Bank and 
often use a blank check on the Citi- 
zens’ State Bank and Trust Co., 
write out their check and sign it, 
forgetting altogether to mark out 
the words “Citizens State Bank and 
Trust Co.,” and to substitute “First 
National Bank of X-Y-Zville.” 
Such a check is worthless unless 
Mr. Customer also happens to have 
money there. 

7. Then there comes the draft 
in which the customer has drawn 
it up on an individual and not on 
a bank. A customer may make out 
a draft himself and make it drawn 
on another individual. Such drafts 
are not acceptable for the simple 
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SMART FISHERMEN 


CHOOSE 


x “Precision 


PRIMO & MARINA—Cuttyhunk Lines for Salt Water Fishing 

The CASTMASTER—Waterproof Nylon Bait Casting Line 
for fresh or Solt Water Fishing 

ARROWHEAD—Tapered and Level Fly Lines, in Nylon 


““EVERY INCH DEPENDABLE ’’ 
Here’s one of the largest Bluefin Tuna ever 
landed. Caught by Harold Steinfeld off the 
Nova Scotia coast— weighs 810 pounds and is 
nearly 10 feet long. 

Yes, Steinfeld’s 54-thread SUNSET MARINA 
Cuttyhunk line brought this big boy in...with 
never a worry about strength or free-reeling... 
For every SUNSET LINE is carefully a 
for perfection...no splices...no lumps or bumps 
..made of the finest Linen Yarns and Dupont 
Nylon...by master line makers. 

More of these fine lines are becoming available every day. 


SUNSET LINE & TWINE CO. » 564 Sixth St. » San Francisco 3 


REPRESENTATIVES 
JOHN W. BENTLEY M. D. CHALKLEY 
7358 N. Damen Ave. 706 Gettings St. 
Chicago 45 Suffolk, Virginia 
ED. W. SIMON CO. 
320 Broadway New York 7 


SUNSET LINES 


Built” for Perfect Castin 
Stream or Salt Water ! 


SEE 
YOUR 
JOBBER 


in Lake- 





reason that the person on whom 
they are drawn may refuse pay- 
ment. 

If none of the above-mentioned 
errors have been made, the check 
or draft still may not be a good 
check or draft. Here is the one 
best thing to remember on this 
score—positive personal identifica- 
tion is the first and greatest safe- 
guard in accepting a check from 
a customer. I say this after a long 
record of check cashing experience. 
Positive personal identification is 
the first thing the cashier should 
remember in cashing a customer’s 
check. The man who lives at a 
definite location, works for a re- 
liable concern, and whose children 
are in a certain neighborhood 
school is not the man to present 
bad checks. 

Over-Imagination 

So much for this matter of 
checks. Customers sometimes are 
in error from over-imagination, 
especially in these days when prices 
continue to climb steadily. The 
customers may erroneously ques- 
tion the cashier’s total or the 
amount charged. Always there is 
but one thing for the cashier to do 
and that must be done with a smile, 
and in the most pleasant manner 
possible—re-check the customer’s 
purchases. Re-check all of them 
cheerfully and if the cashier is cor- 
rect, let the cashier not gloat over 
the matter but kindly assure the 
customer that it is always a plea- 
sure to re-check a customer's pur- 
chases. Of course, if the cashier 
is correct and pleasant and kind 
about it, the customer will have 
greater confidence in the cashier 
in the future. 

In re-checking a customer’s pur- 
chases it is of great importance 
to do it slowly. A cashier should 
never re-check faster than a cus- 
tomer can follow. The cashier 
should place the cash register slip 
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SPINNERS 


Mille Lacs Free Spin Spinners and Lucky June Bugs are 
expertly designed and carefully made by experi- 
enced craftsmen of the trade. Balance, sturdiness, 
ease of performance and fine finish all characterize 


these spinners. 


The blades are hand plated and polished to a mirror 

finish. They are designed for fast, free spinning at 

slow trolling speeds. The wire is made from rust- 
proof, spring steel, and there is no finer quality 
pike hook anywhere. 


Write for our Catalog Today { 
Fishermen see the point immediately . . . 


place our handsome display where they 
can see it and watch 'em move! 


N f 
CLF CALE 


Mille Lac Manufacturing Co... .. iat 
704 2nd Ave. . Isle, Minnesota wos 
























































































ATLAS... 
pvt 


SPEEDY 
ECONOMICAL 








LASTING PROTECTION 

























3. 


& peel 


two sizes: (Fair-Traded) 


2 oz. (100 to 150 ft.)...... 35¢ 
8 oz. (400 to 600 ft.)...... Be 
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Here’s the quick, 
modern way to keep 
paint off glass while 
painting windows, 
storm sash, etc. 

It’s “‘Paint-Shield”’ 
the original liquid 
masking tape! Just 
brush it on like paint 
—then peel it off 
like tape. 

“Paint-Shield” 
gives you a far 
cleaner, better paint 
job—and makes a 
lasting moisture-seal 
that keeps paint from 
chipping or cracking. 
It’s tested and ap- 
proved by America’s 
large paint compa- 
nies and featured in 
Better Homes and 
Gardens Maaasine. 

Sold ONLY 
through jobbers. Self- 
selling display 
nacked in each case. 
BE READY FOR 
SPRING PAINT 
SEASON. ORDER 
FROM YOUR 
JOBBER NOW. 













Score 
edge 
off! 


Paint Shield" comes in 





Copyright 1946 Remsell Products, Inc. 





where both cashier and customer 
can check off each item. The cus- 
tomer always wants to see the 
charge for each item. Seeing the 
item in black and white is more 
convincing than just hearing it 
repeated by the cashier. The pur- 
chases should be spread out where 
each item may be seen clearly. 
Finally it comes time for the cash- 
ier to say, pleasantly and with a 
good-natured smile, “I believe that 
makes the total as we first figured 
it, exactly twenty-seven dollars 
and eighty-seven cents. Do you 
think we have it correct this time, 
Mrs. Jones?” I have heard a few 
cashiers who were not up on fine 
points of their jobs, say, “Are you 
satisfied, now?” And not even ad- 
dress the customer by name. Such 
words constitute poor cashiering. 


The Re-check 


Finally, comes the final matter in 
the re-check and it is the cashier’s 
statement to the effect that he is 
glad the re-check has been made. 
If an error has been made, the 
cashier will say something like this: 
“[’'m certainly glad we did re- 
check this order and found the 
error for we always want to be 
accurate, but errors slip in in spite 
of our best efforts.” If the cashier 
has made an error the cashier must 
never try to dodge responsibility or 
“pass the buck.” That makes the 
situation worse. 


Forgotten Purchases 


And now I come to the matter of 
the customer forgetting some item 
after she has brought her purchases 
to the checking stand or wrapping 
counter. Should the cashier go get 
that salt shaker that the customer 
has forgotten? Only when the cus- 
tomer requests it should the cash- 
ier go get it for her. If the cus- 
tomer has been waiting on herself 
to some extent and has overlooked 
the salt shaker she may have over- 
looked other items also and if she 
goes back to get the item she may 
see something else she has over- 
looked. Very often the customer 
prefers to go back and select the 
item herself without a salesman, 
or cashier in waiting. 


While the customer looks up the 


forgotten item the cashier can and 
should turn to other customers and 
check Mrs. Jones’ purchases all at 
one time. Why not check the cus- 
tomer’s purchases while she is not 
present? Because it may make he: 
feel that she is being hurried and 
this we never want to do. We want 
all customers to feel at home and 
to feel wholly and entirely welcome 
to take all the time they wish. 








Promotes Sale of Tools 
With Eye-Catching Ad 





By 


Ap 
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BUCKLE DOWN 


to the job with efficient 


TOOLS 


... ones that will make it easier and economical 
of your time and cash. We carry only efficient 
and really fine tools. 


HAND AXES PIPE CUTTERS 
SINGLE and DOUBLE BIT BENCH VISES 

AXES MEAT SAWS 
BUCK SAWS SMOOTHING PLANES 


BUSHMAN SAWS 
CROSS CUT SAWS 


CLAW HAMMERS 
MACHINIST HAMMERS 


ONE-MAN SAWS BOLT CUTTERS 
HAND DRILLS FENCE PLIERS 
BREAST DRILLS SCREW DRIVERS 


DIAGONAL PLIERS 


LEVELS 
PRUNING SHEARS LINEMAN PLIERS 





Prepare Now fora .,. 
FINER LAWN NEXT SPRING 
See MASKILL’S for 
GRASS SEED 
MILORGANITE - VIGORO 


‘Mae 


MIXES WITH WATER 
NO “PAINTY” ODOR 
WASHES EASILY 














ONE COAT COVERS 

APPLIES LIKE MAGIC 

DRIES IN 1 HOUR 
LOVELIEST COLORS 


(774) 


YOUR HARDWARE 














When a man tackles a job around 
home, barn, or outbuildings, he 
needs good tools in order to be able 
to do a fine job. That's the theme in 
a recent ad of Maskill’s, Owosso, 
Mich. The headline says, “Buckle 
down to the job with efficient tools 

. ones that will make it easier 
and economical of your time and 
a 
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® Only Hosemaster offers two in one action 
. .. It combines the automatic shut-off fea- 
ture with optional use as a conventional 
hose nozzle. 


@ Only Hosemaster offers convenient pistol 
grip action and sleek streamlined design 
with “sale on sight” eye appeal. 


@ Only Hosemaster offers instant and positive 
finger tip control. It is instantly adjustable 
from a fine mist to a highly concentrated 


PRACTICALLY INDESTRUCTIBLE 





GUARANTEED LEAKPROOF 
ELIMINATES FAUCET TRIPS 


ATTENTION! JOBBERS — DISTRIBUTORS 
A few profitable territories for this sensational new 
Product still open . . . Write for prices, information. 
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IT'S THE ALL PURPOSE HOSE NOZZLE/ 


All of your customers will go for this really new type of nozzle because 
Hosemaster has so many matchless features. For instance: 





stream .. . grip it and the water goes... 
relax and the water stops immediately! 


In short, Hosemaster is the finest hose noz- 
zle on the market! It will pay you well to 
stock Hosemaster in time for Spring and Sum- 
mer demand because Hosemaster's quality, 
price and appearance will help you set a new 
sales record. 


If your regular jobber cannot supply you, write to: 


eon a ae | 


for 
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The gift department 
serves as a frame 
for the appliances 
and helps draw 
many a feminine 
customer into that 
section to inspect 
the merchandise it 
has on display. 


Go 4 





When They Needed Space for Appliances 
They Occupied the Store Next Door 


The Brown Hardware Co. achieved a tie- 
up by having the new section adjacent 
to the gift department. Now both benefit 





Housewives find much to interest them in this appliance section. 


\ HEN the Brown 


Hardware Co. of Marengo, Iowa, 
operated by Aubrey R. Brown and 
his son, Richard, needed a spot to 
display appliances, there was quite 
a problem to solve. 

In the first place, all the avail- 
able space in the regular store 
was needed for the display of other 
hardware items. A highly profi- 
able gift department, developed 
during wartime, was up-front and 
could hardly be displaced because 
of the traffic it brought. The only 
solution seemed to be to use a 12 
by 20-ft. display space in a small 
store next door, a room having a 
street entrance separate from that 
used for the regular hardware sec- 
tion. 

M. Brown and his son had car- 
penters make an entrance from the 
hardware division into the smaller 
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Last year ...the first year for Bridgeport Aer-a-sol... 
pes . it set a sales record. The reason: Bridgeport was the 

first aerosol DDT insecticide ...the same type of in- 
secticide so effectively used by our Armed Forces 
during the war. 


This year ... stocks are ready. Order now so ship- 
ments can be made in time for*your big sales season. 
Bridgeport Aer-a-sol is a year-round seller! Feature 
Bridgeport Aer-a-sol, the insecticide people want! 






























Brown 
o, Iowa, e ° ° 
nn ond Mon avin 3 Popular Sizes and Prices 
as quae ] The big 16-oz. refillable model retails 
es (G0 er atl. P at $3.95 with refills at $2... features 
nd pe a universal economy appeal. 
radeon - The large 15 fillable retai 
> aol ? e large 15-oz. non-refillable retails 
veloped at $2.95. 
at ond You order now... pay ; } ; 
beats later... yet earn EXTRA 3 The new “Junior Size” retails at 95¢ 
“pore cash discounts. ... almost sure to bring customers 
12 back for one of the larger sizes. 
> Order today from stock 
a small ink ti aia Dail te (MINIMUM FAIR TRADE PRICES LISTED ABOVE) 
aving a y P. 
om that Ask your jobber for details, Bridgeport 
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store. The walls and floors were 
given modern treatment, and the 
appliances were placed on display. 

To further call attention to the 
room, Richard Brown made a spe- 
cial sign over the connecting en- 
trance, carrying the word “Appli- 
ances.” 

This was done by using a frost- 
ed glass background and lettering 
the word in black upon it. Lights 
placed behind the glass brought 
out the word so clearly that now 
it is plainly visible to every person 
who enters the hardware store. In- 
asmuch as the entrance to the ap- 
pliance division is through the 


gift section with its heavy traffic, 
this means that the appliance divi- 
sion gets plenty of attention. 

The appliances on display and 
the neat room containing them are 
visible in part from the gift sec- 
tion. As one goes from the appli- 
ance division back into the hard- 
ware section he sees the word 
“Hardware” on a sign above the 
door, lighted and similar in every 
respect to the word “Appliances” 
on the other side. 

“This setup on appliance dis- 
play has solved our problem for 
the moment,” says Richard Brown. 
“Tt is true that we would like more 





room even today to show appli- 
ances, and we intend to get it in 
the future. However, this little 
room serves its purpose now in a 
store where we are crowded. The 
room has helped us to sell many 
appliances and gives our appliance 
prospects some of the privacy they 
like to have.” 

Mr. Brown feels that much of 
the attractiveness of the appliance 
department is due to the fact that 
wall and woodwork treatment is 
somewhat similar to that of the 
gift department, so that women 
shoppers naturally wander right 
into the appliance section. 


It Cost $15,000 to Remodel But It Doubled Volume 


with a model kitchen. One reason 
for placing the gift and glassware 
section in the basement is to bring 
much of this traffic within sight of 
the appliances, and it is expected 
that this will materially help in 
boosting appliance sales in the 
months ahead. 

When the customer goes down 
the wide stairway into the base- 
ment, one display table strikes his 
eye. This table is 10 ft. wide and 
40 ft. long. It has three step-up 
display shelves on which a great 
deal of merchandise is shown. In 
the center—all the length of the 
table—is room for salesmen to 
move up and down while waiting 
on customers. Mr. Rodgers and 
his staff like this display table. 


(Continued from page 124) 


They point out that the woman 
who finds a gift here will also find 
many related items close at hand 
without moving to another table. 
They also say that suggested sell- 
ing by the salespersons is much 
easier under this point. The long 
table also harmonizes with the 
decorations and fixtures of the 
basement. 

The east wall of the basement 
has been given an effective treat- 
ment. A false wall has been built 
next to the stone wall, with little 
recesses left here and there for 
small display alcoves. These al- 
coves have indirect lighting and 
glass shelving. stand out clearly 
and attractively and break up the 
otherwise long wall line. 





One of the 10 by 40-ft. basement tables featuring crystalware. 
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Mr. Rodgers feels that a well- 
managed glassware and gift de- 
partment normally has a large 
regular traffic. Therefore, by plac- 
ing the department in the base- 
ment, he not only has increased 
basement traffic with resultant 
greater appliance sales, but has 
given the staple hardware items 
more room for up-front display on 
the first floor. 

As an example of the various 
services to the trade, it is interest- 
ing to note that the Carr Hard- 
ware Co. sealed more than 2000 
cans of meats, chili, catsup and 
other items for local people during 
the war years. These cans, costing 
the customer 5 cents each and 
usable three times if necessary, 
were shipped to sons and relatives 
in the service. 

Undoubtedly this traffic will in- 
crease, store officials feel, and this 
brings more farmers into the hard- 
ware store regularly. Many farm- 
ers, too, are buying their own seal- 
ing machines, at around $12 each. 

The firm is a consistent adver- 
tiser in local newspapers taking 
large space and using well planned 
and illustrated copy, all of which 
helps get substantial results in 
larger sales. 

Frank Rodgers and J. Frank 
Hamilton are partners in the Carr 
Hardware Co., founded in 1912. 
Mr. Rodgers has been with the firm 
for 26 years. Mr. Hamilton also 
owns a hardware store in Osca- 
loosa, Iowa. 
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SPRINKLE 
the 
NEW WAY 
with LOW SPRAY 


@ NEW LOW SPRAY pattern covers a large area and the 
spray never rises higher than 18” from the ground. This places 
the spray where you want it—under shrubbery and garden 
plants, below windows and porches, and enables control of 
the spray in the wind. 


@ CONTROLLED SPRINKLING—Settings on the adjustable 


head provide adjustments to sprinkle any size lawn from 5 ft 
LOw SPRAY 


to 40 ft. 
—>>_ fee aS 


@ HOSNAP—Only sprinkler on market equipped with HOS- 
NAP coupler. 


@ ADJUSTABLE HEAD provides a NEW LOW or HIGH 
SPRAY and each may be varied in quality. 


MODEL 400 


@ SLED TYPE BASE 
@ SOLID BRASS ASSEMBLY 
@ SPRINKLING NOZZLE—The adjustable head may be 


closed at either end so that the other head becomes a nozzle 
for stationary sprinkling. 


@ ALL BRASS CONSTRUCTION with UNBREAKABLE 


steel base. 


OCEAN BLUE—BAKED ENAMEL BASE 
OTHER SPRINKLER MODELS ARE AVAILABLE 





NEW 
HOSNAP 
EQUIPPED 
NOZZLE 
@ HOSNAP EQUIPPED NOZZLE—Is complete ready to 


connect to any standard garden hose. 


@ HOSNAP NOZZLE-—Is interchangeable with any HOS- 
NAP equipped sprinkler such as our MODEL 400. 


@ HOSNAP COUPLING—Only NOZZLE on the market 


equipped with this quick action coupler. 


@ NOZZLE ADJUSTMENT — Will give any type spray 


desired. 


@ HOSNAP'S SWIVEL ACTION—Eliminates twisting of hose. 


PAT. PENDING ON ALL CRESCENT PRODUCTS 


COPYRIGHT 1946, CRESCENT STEEL CO. 



















e [THE line that really offers plenty of 

profits for the hardware merchant” 
—that best describes the “C.Q.” offering 
of grindstones for 1947. 

Beautifully finished, carefully bal- 
anced, attractively priced, “C.Q.” Grind- 
stones offer sales-producing values to 
your customers who naturally want a 
sharpening unit that will provide years 
of superior service. 

The stone itself is of superior grit that 
needs no “breaking in.” It will do as good 
a sharpening job years from now as it 
does today. It rides on ball bearings— 
turns easily, sharpens quickly. 

A floor or window display will sell these 
models—there are twelve of them in the 
“C.Q.” line, all finished in attrac-- / >>-~ 
tive colors for extra customer / & 
appeal. Get your order in for 
the spring trade now. 

Send for This Gree Golder! 

The entire 1947 “C.Q.” line of grind- 


stones is described in this 


" . a 
interesting. two-color folder. Ask for it! 





The CLEVELAND 
_ QUARRIES COMPANY 






























1128 GUILDHALL BLDG., CLEVELAND 15, OHIO 
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Farm Goods Occupy 35 Per Cent of Store 
Their Sale 40 Per Cent of Its Volume 


a visit the 


Buteyn Hardware, Waupun, Wis., 
to fill their hardware needs, be- 
cause they know they will find a 
lot of available merchandise there; 
and they will also get friendly ser- 
vice from L. A. and A. P. Buteyn, 
owners, and their staff. 

“Our farm business amounts to 
about forty per cent of our vol- 
ume,” says L. A. Buteyn. “We have 
built it to that point by doing 
everything possible we can to ser- 
vice the farmer, to understand his 
needs and work with him for his 
benefit as well as our own.” 

The farmer who wants to talk 
feed, farm machinery, soil and 
other farm problems in this store 
finds that the owners can converse 
with him on an equal basis. That 
is because both of them have 
studied local farm conditions for 
years. They know what areas of 
the county grows the best grain 
and where the best dairy and poul- 
try farms are located. Knowledge 
such as this is very helpful in sell- 
ing farmers intelligently, both 
brothers agree. 

The farm goods sold by this 
store take up about 35 per cent of 


The Buteyn Hardware owners reach 
this high mark because they know 
farmers and speak their language 


This table on the center aisle attracts the local dairy farmers. 


the display space. The steel goods 
area, which is very popular with 
farmers, is located near the main 
wrapping counter. The farmer who 
stands at the counter paying a bill 


oO 


Steel goods are 
ranged along one 
sidewall near the 
store’s wrapping 
counter. Farmers 
see plenty there 
to interest them 
when they stop 
and pay for the 
purchases which 
they have made. 


Oo Oo 


or waiting for a purchase to be 
wrapped often sees a spade, fork 
or hoe that he needs and buys it. 

Likewise, at the rear of the store 
is a long, center aisle table where 
such items as milk and cream cans, 
poultry and livestock remedies, 
electric fences and small dairy 
supplies are displayed. Another 
nearby table contains a stock of 
farm hardware items that farmers 
frequently need and buy. 

“We work on the theory that 
farm goods are entitled to as much 
display as any other lines,” says 
L. A. Buteyn, “and this policy is 
bringing us greater sales. We have 
arranged the rear of our store so 
that the farmer can walk down one 
uncluttered aisle and make a com- 
plete circle without having his way 
blocked by merchandise. This 
helps traffic circulate and promotes 
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MORE MOWER 
VALUE PER DOLLAR 


Tops in easy operation, quiet per- 
formance. All steel, lightweight — 
hand adjusted cutting height 14” 
to 214'‘— built-in sharpener—16” 
cut — precision 

built in every 

detail. 


for fine lawn 

cutting performance—all steel— 
16‘‘cut—built-in sharpener—quiet 
operation—carefree durability. 


PINCOR \Q \ 
ELECTRIC Xe 
HEDGE TRIMMER {> ~ 


Easy to operate—lightweight—per- 
fectly balanced. This fine portable 
trimmer does away with the 
drudgery of hand trimming. Acom- 
pact 634 pound unit with an extra 
powerful Universal Motor, AC or 
DC, 131%" cutting blade. Built for 
long wear and trouble-free service. 
Retails for $32.50 f.0.b. factory. 


CHECK THESE 


PINCOR 


FEATURES POINT FOR POINT! 


Point for point Pincor quality and 
features are out ahead. The days we 
have been waiting for will soon be 
here; then Pincor Dealers will appre- 
ciate the many time and money saving 
features built into Pincor Products— 
features that will mean faster turnover 
and extra profits. Any way you look 
at it, Pincor is the line for the alert 
hardware dealer. Write for information 
now and learn when you may become 
a Pincor Dealer in your community. 


ELECTRICITY WHEN NEEDED! 
Dependable, economical electric 
service for homes, cottages, farms, 
trailers and power tools with Pincor 


Electric Plants. 
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The Pincor 
P-20 Power Mower 








































































Hand tools for the farm are here, power tools are located nearby. 


inspection of rear table goods. We 
make additional sales from this 
setup.” 

The Buteyn store also has a ser- 
vice department which is frequently 


very busy making repairs for dairy 
and other farmers on dairy and 
cream cans, lanterns, and other 
farm items. Often the seams of 
cream cans need to be repaired 





so that milk tests do not go bad 
due to contamination and other 
causes. The Buteyn staff is always 
ready to help farmers keep their 
dairy equipment in order. 


Farmer Is Welcome 


“The farmer knows that he is 
welcome at this store,” says Mr. 
Buteyn, “and this means a great 
deal to him. He knows that we 
understand his problems and can 
talk his language. We foresee an 
even better farm business in the 
future when more merchandise is 
available.” 

The store also has a_ well 
equipped hand and power tool de- 
partment which is popular with 
farmers. Nowadays many farmers 
are establishing small repair shops 
on the farm to handle repairs and 
service on mechanical equipment. 
This means better tools for the 
farm service shop and the Buteyn 
store is helping many farmers se- 
lect the right tools to make their 
home shops pay dividends. 


Service Builds Good Will for Houghtaling 


HE ability of a hardware store 

owner to keep customers satisfied 
often rests on his ability to keep 
purchased appliances in good repair. 
With this view in mind, Lyn Hough- 
taling, owner of the Houghtaling 
Hardware Co., Blue Earth, Minn., 
has a well equipped service depart- 
ment where practically every appli- 
ance. with the exception of radios, 
can be serviced. 








164 


Customers in this area, farmers as 
well as townspeople, like this sort of 
service. Washing machine repairs 
head the list at this store, and every 
effort is made to get parts quickly, 
install them and make necessary re- 
pairs so that women can get their 
washers back as soon as possible. 
The woman who must postpone her 
washing day because of a washer that 
needs repair is im no mood to wait 


A washer gets repaired in Houghtaling’s service shop. 





unnecessarily long, states Mr. 
Houghtaling. 

The store calls for and delivers 
washing machines and other heavy 
appliances in the immediate area of 
Blue Earth. Farmers, however, are 
asked to bring their appliances to the 
store for repairs and to call for them 
when completed. 

The store does a considerable busi- 
ness in stove repairs. Many coal and 
wood stoves are sold and serviced in 
this district. In most instances parts 
are ordered for customers, and stoves 
needing repair are handled as well. 


Self-Service for Those 
In a Hurry 
(Continued from page 132) 
the store enjoys. Cedar Rapids has 
a population of about 65,000 and 
is known as one of the most mod- 
ern cities in the Middle West. Farm 
ers often like to trade in smaller 
cities, but Cedar Rapids has such 
fine stores and services that farm- 
ers from all around the city flock 
to town to buy. Catering to this 
type of trade—as well as getting 
city trade—is helping the R. & O. 

Hardware build a fine record. 
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SLICE OF PROFIT 
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PLASTIC 
KNIFE HOLDER 








HARPENS blades automatically from tip 
S to hilt, every time knife is inserted or 
removed . . . no work required. KITCHEN- 
KEEN holds 5 kitchen knives with blades up 
to 12” long, 142” wide; any slot accom- 
modates large or small knife. The patented 
V-Spring sharpening device’ outlasts knives, 
insures a keen edge. Distinctive styling in 
lustrous, colorful plastic. Individually pack- 
aged .. . suggested retail price $2.69. 
Packed 1 doz. asstd. colors in shipping car- 
ton, wt. per doz. approx. 12'/2 Ibs. Terms: 
Net 10 days to rated accounts. Sales dis- 
plays available. 





ADDRESS: DEPT. HA 


HARBEN PLASTICS CO. 


739 NORTH SPRING ST. 
LOS ANGELES 12, CALIF. 
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BAND SAWS 
(Metal Cutting, in- 
cluding Skip-tooth) 


By selling the 
STAR line, you’re 
putting to work a 
complete line of 
blades that sell. With 
the STAR line you 
have the right blade 
for every job a hack 
Saw or a band saw 
can do... and that 
means more sales. 
With STAR blades— 
from one end of the STAR 
line to the other—you have 
blades that have proved 
themselves ... proved themselves 
faster, cleaner—longer wearing— 
in metal or non-metallic cutting. 
Performance like that means 
more sales... . means customers 
come back for more STAR. So, 
whether it’s first sales, or repeat 
sales, you make more sales—more 
money — with STAR’S 
complete line of star- 
performing blades. .«@¥% 


Sold only through 
yj yr recognized distributors 


£ LEMISON 


CLEMSON BROS, Inc, Middletown NY 


Cleveland, Ohio, Active in Stamping Out 
Unscrupulous Rebuilt Appliance Racket 


RRESPONSIBLE and double-cross- 
ing dealers in used and rebuilt 

major home appliances have been 
brought to terms in Cleveland, Ohio, 
by a drastic agreement among the 
Cleveland Better Business Bureau, 
the daily newspapers and the Cleve- 
land Shopping News which is ex- 
pected to prove the model for clean- 
ing up misleading and fraudulent 
advertising in many other communi- 
ties. 

The Cleveland stipulations are de- 
clared to be the most far-reaching 
of their kind ever formulated. They 
control every point of importance in 
the advertising of used, recondi- 
tioned, reconstructed and _ rebuilt 
major household appliances, and 
state, specifically, “including vacuum 
cleaners.” 

The Vacuum Cleaner Manufac- 
turers’ Association, announcing the 
Cleveland adoption of the rigid ad- 
vertising standards, declared that 
“nowhere else in the appliance field 
have advertising abuses reached the 
extremes practiced by irresponsible 
operators in the retail household 
vacuum cleaner field.” 

The Association consistently has 
campaigned against retail trade 
abuses, particularly against the 
fraudulent “rebuilding” of old 
cleaners, declaring that housewives 
thereby annually “are bilked of 


millions of dollars.” It recently en- 
listed the support of the Federal Trade 
Commission and Mrs. Chase Going 
Woodhouse (Democrat, Connecti- 
cut), chairman of the Congressional 
Consumer Committee. In at least 
one instance a well-known manufac- 
turer discovered that old-metal deal- 
ers were doing a thriving business 
in wornout parts discarded from 
cleaners rebuilt in his own plant, 
which were being re-sold to un- 
scrupulous operators for use in 
fraudulent “rebuilt” cleaners. As a 
result, the industry’s members now 
crush all such discarded parts, so 
that they can be bought only to be 
melted down. 


The Agreement 


The agreement sponsored by the 
Cleveland Better Business Bureau 
and ratified by the city’s newspapers, 
consists of nine stipulations covering 
all phases of advertising, guarantee- 
ing and selling used “major home 
appliances, including vacuum clean- 
ers,” and is as follows: 

1. No false or misleading copy, 
layout or cuts shall be used in used 
and rebuilt major home appliance 
advertising. 

2. When any used, reconditioned 
or rebuilt appliance is advertised as 


having been “reconditioned,” “re- 








Scarce Items Arrive—Customers Are Notified 








Dear Friend: 


We have your 


Will you please call at our will “call counter near front 


of store within three days. 


If you do not want it any longer it will help if you 


would telephone us at once. 


Thanks. 


Yours truly, 


SOUKUP HARDWARE STORE 
Value with Service 


The right goods at the right price 
right when you need it. 


116 North York Street 


Tel. 7, 8or 9 














When scarce merchandise is received by the Soukup Hardware store, 
Elmhurst, Ill., out goes a card like the one shown above to check on whether 
the customer is still interested. An affirmative reply places the merchandise 
in the store's “will call” department where the goods are segregated from 
regular stocks, all wrapped, ready for delivery. For convenience, the store‘s 
telephone numbers are listed, just below the statement, “The right goods at 


the right price right when you need it.” 
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Accommodates 2 CHICAGO Padlocks. Actual size: 10 in. wide, 4 in. hig 
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Locks . . . for new equipment and 
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erated devices . . ‘amous Chicago 
"Ace" ~~ Single or Double Bitted 
Locks . . . Locks for MANY NEEDS. 


3s 
Remember—ALL "‘CHICAGO"' 
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Exclusive Manufacturers of 
Ace 7-Pin Tumbler Locks 


CHICAGO LOCK co. Dept. HA-1, 2024 N. Racine 


DRAWER 
LOCK 








JANUARY 16, 1947 























HOLTITE 


SCREWS, BOLTS,NUTS 


and allied fasteni ngs 


A complete line of rugged, 
precision-made fastenings . . . 
a dependable source for the 
hardware trade since 1904. 


HOLITITE Screws, Bolts, Nuts 
and allied fastenings are made | 
with the precision of small tools 
from the highest grade material, 
and rigidly inspected to assure 
trouble-free performance. 


Your recommendation of 
HOLITITE fastenings to your 
customers is backed by the 
scientific vigilance of an ex- 
perienced staff of engineers, 
modern metallurgical and chem- 
ical laboratories and skilled 
workers. 


You can sell HOLTITE en- 
gineered fastenings with abso- 
lute assurance of customer satis- 
faction. Order through your 
distributor today. 


HOLTITE-Philis 


For extra profits display the colorful 
HOLITITE-Phillips Household 


Utility Kit No. 2 containing an : 
assortment of 22 dozen flat Specif y 


head steel Wood Screws in HOLTITE 


most commonly used lengths, 
in diameters from No. 5 to 12, ice) your 


with 2 Phillips drivers Nos. 2A Distributor 


New Bedford 
e@ Mass..USA 











constructed” or “rebuilt,” the exact 
degree of reconditioning or rebuild- 
ing shall be specified. There shall be 
neither statements nor implications 
that the new parts have been pro- 
duced by the original manufacturer 
of the appliance unless such is the 
fact. 


Must Name Firm 


3. If an appliance is advertised as 
“rebuilt” the rebuilding firm shall be 
named. 

4. The word “new” or such 
phrases as “like new,” “works like 
new,” “rebuilt like new,” shall not 
be used in advertising any used and 
rebuilt appliance, regardless of the 
degree of rebuilding. 

5. The model number and year of 
manufacture of used and rebuilt ap- 
pliances shall appear in all adver- 
tisements. In such cases where the 
actual year of manufacture is not 
available, the year in which this par- 
ticular model was discontinued by 
the manufacturer shall be stated. 

6. If a guarantee is advertised, the 
terms of the guarantee shall be set 
forth in the advertisement, and shall 
include the words “written guaran- 
tee.” A written copy of such guar- 
antee shall be supplied with each 
machine sold. 

7. If a used and rebuilt appliance 
is sold only with attachments, the 
price if advertised, shall include both 
the machine and the attachments. 

8. When attachments are included 
at a featured price. only those attach- 
ments available at such price shall 
be illustrated. If additional attach- 
ments are advertised at a higher 
price, they shall be listed and priced 
separately. 


Illustrations 


9. If an illustration is used in con- 
nection with a price, it must accu- 
rately illustrate the merchandise 
available at the advertised price, un- 
less the illustrated model sells at a 
higher price, in which case the higher 
price shall be prominently shown in 
direct proximity to the illustration 
with some identifying phraseology 
i. e., “Model illustrated, $100,” etc. 








Latest News on 
RECONVERSION 


on page 212 
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A Hardware-Implement 
Store and 
A $320,000 Volume 


(Continued from page 138) 


pany is the outgrowth of an origi- 
nal implement concern, the Ald- 


ridge - Hiescher Implement Co., | 


which was organized in Browns- 
ville in 1925. In 1928 the firm 
consolidated with the A. A. Kim- 


mell Implement Co., of Harlingen | 
and the name was changed to the | 


Aldridge-Kimmell Co. Stores were 


then located in Harlingen, Los | 


Fresnos, San Benito and Browns- 
ville. In 1937 Mr. Washmon 


bought the Kimmell interests and | 
the name was changed to its pres- 


ent title. 


Plans for New Stores 


A store in Raymondville was 
originally established by the firm 
in 1941 when the company pur- 
chased the Delta Hardware & Im- 
plement Co. The Harlingen store 
is at present the leader of the 
group, having achieved a $575,000 
volume business for 1946. That 
store, also comparatively new, is 
of the same appearance and nearly 
the same arrangement as the Ray- 
mondville store. The success of 


the store has already led to :naking | 
plans for two new buildings for | 


the Brownsville and San Benito 
units. 


Year ‘Round Toy 
Department Sales 
Jump Eightfold 


(Continued from page 137) 


kept samples of toys on the main 
floor, and stocks in the basement, 
with no regular sales force for 
toys. Every time a toy was de- 
sired, someone had to leave other 
departments to handle the sale, tak- 
ing the customer downstairs or 
making frequent trips to and from 
the basement for replacements or 
to show wider varieties not dis- 
played on the main floor. When 
the toy balcony was taken over 
entirely for that department. an- 
other balcony, toward the front, 
was constructed for surplus stocks, 
the storage unit measuring 35 by 


40 ft. with a 12-ft. ceiling. 
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FOR INDUSTRIAL, 


RAILROAD & FARM EQUIPMENT 
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A TESTED Soot Destroyer Especially for Oil and 


Kerosene Heating and Cooking Units! 





Here! NOW! Sensational new Liquid Chimney Sweep! 


Easy to use. Just pour into the 


ane a _ Thoroughly tested — proved safe. The ideal soot destroyer 
for oil burning furnaces, kerosene heaters and stoves. Just 
added to the fuel, new Liquid Chimney Sweep blends with, 


bins dante i. burns with the oil. Not only removes soot but actually helps 
clogging “sludge”. Reduces : 
a prevent soot from forming . . . soot that steals heat, wastes 


burners. 





fuel, dirties drapes and furnishings. Also helps kill kerosene 
and fuel oil odors. For all these reasons plenty of people will 


want new Liquid Chimney Sweep. Order your supply now! 


_— 
Display new Liquid Chimney \ “Better stock-up now for that midwinter Chimney Sweep 
ss eae ( rush,” says Leo Durocher—heard by millions on Chimney} 

! Sweep’s “Your Sports Question Box.” Every Sunday afternoon, ) 


1:15 EST, on 147 ABC stations, coast to coast. = 
hi ass Fe gE 


pol New Liquid Chimney Sweep 
List Price 
No. Per Case wt. 
L-P ; 16 Ibs. 
(a . 30 Ibs. 
L-Q 3 15 Ibs. 
L-HG Gal. 19% Ibs. 
L-G Gal. 7 Ibs. 
Regular sateen Sweep 
‘ List Price 
Size Per Case Per Case 
48-ox. Standard 
12-02. Trial 
6 ibs. Economy 





* FAIR TRADE PRICE PROTECTED 
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VARE AGE 


NEW! 


Every Home-owner 
who uses oil 
will want new 
LIQUID 
Chimney Sweep! 


Casy Aid 


CHIMNEY 
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NEW! 


New Source 
of Profits 


S for You! 
| 


Still Needed! Still Made! Still Selling Fast! 
Regular Chimney Sweep In Powder Form! 


Yes, more people than ever now use the powder form of 
Chimney Sweep in coal furnaces, fireplaces and stoves! Just 
sprinkled on the fire, Chimney Sweep gives more heat, cleaner 
heat, from less fuel; helps prevent dangerous chimney fires 
and coal gas explosions. And there's plenty more cold 
weather and Chimney Sweep business ahead! 

ORDER NEW LIQUID CHIMNEY SWEEP FROM YOUR WHOLESALER 


WHEN YOU ORDER REGULAR POWDER FORM CHIMNEY SWEEP... 
AND ORDER NOW! 





















































HENRY H. HEIMANN 


A, analysis of the Na- 


tion’s balance sheet, as we ap- 
proach the new year, would show 
that though the liabilities are tre- 
mendous, they are sufficiently out- 
weighed by the assets to make the 
country a good risk in 1947, Henry 
H. Heimann, executive manager of 
the National Association of Credit 
Men, recently stated in an appraisal 
of the Nation’s business future. 

“A credit executive would feel 
that the institution he was review- 
ing was deserving of credit; he 
would know of its past perform- 
ances and its financial character 
throughout its history; he would 
not consider it a marginal account. 
However, he would watch it day by 
day and would guide and counsel 
it and help it to achieve a better 
financial condition. That,” says 
Mr. Heimann, “is exactly the re- 
sponsibility of the American citi- 
zen.” 

In a forbidding list of liabilities 
Mr. Heimann includes: 

Global chaos; “The problem that 
faces business is one of a sound 
recovery for the welfare, not only 
of our own people, but also, more 
important still, of the world.” 
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“America’s Balance Sheet 
Still World’s Best” 


Henry H. Heimann, executive manager 
of National Association of Credit Men, 
says our productive capacity, credit 
and confidence, improved government 
policies, agricultural well-being, at- 
titude of working man and consumer 


resistance are our leading assets. 


Low productivity; “If both man- 
agement and union labor officials 
value their leadership and intend 
to preserve it, they must discharge 
their responsibilities with due con- 
sideration for the welfare of the 
general public.” 

The “something-for-nothings” ; 
“These are the people who desire 
security without being willing to 
admit the necessity of earning it. 
This liability can only be liquidated 
by a determined government 
policy.” 

Lower standards of ethics; 
“There is no use in hiding our 
heads in the sand like ostriches 
and not recognizing it. It is par- 
ticularly true in certain public ser- 
vice institutions. For example, the 
practice of bribing one’s way into 
accommodations or conveniences 
is still widespread.” 

Coming business failures; “The 
best that can be done in this re- 
spect is a thorough educational 
program, pointing out the dangers 
of venturing into business without 
capacity for management or ade- 
quate financing.” 

In addition to the more obvious 
liabilities, Mr. Heimann lists some 
of the hidden liabilities that appear 
on the nation’s balance sheet: 

The “easy-money policy” that 
has distorted people’s ideas of the 
value of money and retarded the 
desire to exercise thrift. 

The persisting inflation in real 
estate and stock prices. 





The “expediency policies” of the 
government. 

The dire need for a conservation 
program. 

The sectional thinking of the 
people; the need for men who will 
think in terms of the whole coun- 
try instead of one particular part 
of it. 

The decline in spiritual values. 

The asset side of the balance 
sheet, however, shows that the pic- 
ture is not entirely dark. Among 
our current assets Mr. Heimann 
includes: 

Productive capacity ; Though the 
desire or incentive to produce is 
weak, our capacity is enormous. 
“The demand for goods, though 
over-stated in many lines, is never- 
theless larger than it has been in 
years. If this demand is supplied, 
our great productive capacity will 
be a tremendous asset.” 


The Nation’s credit; “At the 
present time we are the only nation 
that can really afford to export 
capital, goods and food. If we use 
credit in this respect with discre- 
tion, we will do much to stabilize 
the world.” 

The Nation’s confidence; “We 
have a confidence born of our par- 
ticipation in the war. Most of our 
young men are anxious to get 
started. If they receive recognition 
and their efforts are appreciated 
they will pull this nation through. 
They have demonstrated their abil- 

(Continued on page 193) 
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Russwin Hardware, as 4 
line, has earned preferred 
specification by architects 
because Russwin Hardware, 
as a unit, delivers extra values and advantages — apparent 
all the way from first plan to completed, occupied 
structure. 

The quality product, Russwin’s Adjustable Cylinder, 
is a typical example: fine metal — precision made — 
faultlessly finished. 

The first extra is the Ball Bearing Pin Tumblers which 
eliminate friction, give a rolling instead of a sliding 
action, reduce wear and assure easy operation of key. 







SINCE 1839 


DISTINCTIVE HARDWARE 
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usswiN dealers always have the edge 








The second extra is the feature whereby the turning 
of the adjusting screw at the back of the cylinder length- 
ens or shortens the barrel to accommodate various door 
thicknesses. This means that a Russwin cylinder lock 
set — universally available as a stock item — can be spe- 
cified for any door that is from 134” to 34%” in thickness. 
Architects like it because it simplifies specification. 
Builders like it because it simplifies installation. Dealers 
like it because it simplifies stock. 

There are other Russwin extras — in item after item — 
where Russwin initiative results in better design and 
manufacture. Specify Russwin — for extra values. 
Russell & Erwin Manufacturing Co., New Britain, Conn. 
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an Expand Store 30 Feet 


; Okla., has a city’s fastest growing districts. reads “Here’s Trible’s” and in 
new hardware store which takes its | W. B. Trible, who owns the busi- _ much bigger lettering says, “Brook- 
name from the area in which it is _ness, has a big neon sign out front side Hardware.” Brookside now 
located — Brookside — one of the _ identifying the establishment. It has 31 stores in actual operation 
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A section of the right side—the womens’ side. Mr. Trible is at the About | 
left while Jack Quiggle, sales manager of the firm, is at his side. devoted 
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expand. 
number. 


and in 
“Brook- 
ide now 
peration 


and 15 new buildings under con- 
struction for mercantile operations. 


Exterior Attractive 


Brookside’s store is a buff brick 
structure, with wine tile at the bot- 
tom of the display windows and 
polished aluminum 10 in. wide 
bordering the side and top of the 
windows. Wine colored letters in- 
dicate some of the many types of 
merchandise offered the commun- 
ity. Colorful, too, is the neon sign 
in green, red and gold. Two plots 
of grass and four shrubs further 
enhance the outside of the store. 
And there are ample parking facil- 
ities right in front. 

Solid light oak with wine 
trimmed base add to the color of 
the interior. Fixtures were made 


and installed by W. C. Heller & 
Co., Montpelier, Ohio, the build- 
ing being the design of F. V. 
Kershner, president, Architectural 
Association of Oklahoma. 

The Brookside store is well 
lighted with illumination of equal 
intensity throughout the display 
room, provided by fluorescent 
lighting equipment. Spotlights 
in the center can be used for addi- 
tional spotting for individual dis- 
plays on tables and wall units. As 
Mr. Trible puts it, “Lighting is im- 
portant as merchandise which can’t 
be seen cannot be sold.” 

Sporting goods are given “up 
front” billing on the left wall of the 
store and one display table is de- 
voted entirely to fishing supplies. 
Hardware displays are immediate- 
ly in back of the sporting goods 


lines. Gifts and housewares have 
space on the right side. In the 
front center is the electrical appli- 
ance table and the toy department. 
Further back in the center are 
stoves, refrigerators and radios on 
platforms. Paint and related lines 
run along the rear section of the 
store. 


Designed for Expansion 


The store layout is designed to 
care for present-day business and 
also for expansion as future needs 
occur, whereby an additional 30 ft. 
can be added without altering the 
basic floor plan. In addition there 
is a 25 sq. ft. storage shed in the 
rear of the store. Mr. Trible plans 
to add that 30 ft. and to locate his 
offices above the store. 


Without Changing Basic Floor Pian 


New Brookside Hardware in Tulsa, 
Okla., has flexible layout which 
can be altered for future needs 
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About three-quarters of the left side is shown here. This side is 
devoted to merchandise for men as is borne out by the illustration. 
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HOME 
WORKSHOP 
EQUIPMENT 

WINDOW 

MERCHANDISE: 


Work bench, table 
Power saw. band 
saw, jig saw. drill 
press, bench grinder, 
vises, hand drills, 
screw drivers, 
chisels, hammers, 
levels, tool boxes, 
blow torches, tapes, 
rules, drills, bits, bit 
brace planes, screw- 
drivers, etc. 


BACKGROUND: 


Center panels of 
bright yellow corru- 
gated board or 
painted wallboard. 
Side panels of bright 
red corrugated ma- 
terial. Cut-out letters 
of bright red ma- 
terial. 


Show Home Workshop and Home Laundry 
Equipment in Mid-February Windows 


HARDWARE AGE Original Window Display IDEAS 


HOME 
LAUNDRY 
EQUIPMENT 
WINDOW 
MERCHANDISE: 


Automatic washer or 
semi-automatic ma- 
chine, electric clothes 
drier. 


BACKGROUND: 


Center panel of 
white corrugated 
board or painted wall- 
board. Side panels 
of French blue corru- 
gated material. Cut- 
out letters of dark 
blue material. 
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Most Women Want This New 1947 
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TRADE MARK REG. 3 "Pyrex" BRAND GLASS~— 
ROUND: no finer glass made. 
nels of 
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sei” ae WIDE MOUTH DECANTER 
llboard. — more convenient for 
of bright cleaning. 
ited ma- 
ut letters > OVER-SIZE UPPER BOWL 3B 3-in-1 PLASTIC COVER— 
red ma- —prevents splashing. dust cover, bowl stand, and 





table mat. 
& "MAGIC SEAL” BUSHING CLIP-IN DECANTER 
—a big difference in coffee COVER—keeps coffee hot 
flavor. and fresh. 


"DUTCH" CLOTHLESS PLASTIC COFFEE 
FILTER—for perfect coffee 10 MEASURE—accurate mea- 
every time. sure means better coffee. 


ALL THIS, AND PROTECTED 
* PROFITS FOR YOU, TOO! 
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The Most Dependable Name in Coffee-Makers 
Chicago 6, IIlinois 
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Model Kitchen Attracts 80 Per Cent 


Of Their Feminine Customers 





: 
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Attractive in itself, this model kitchen receives the added benefit of spotlight illumination. 


A WELL - PLACED 


model kitchen in a hardware store 
helps sell appliances, cabinets and 
allied articles and also aids in the 
sale of housewares and other items, 
says Phillip Blanchett, manager of 
one of the two hardware stores of 
Chas. Tarolli & Sons, Owosso, 
Mich. The downtown Tarolli store 
has a model kitchen placed toward 
the rear of the building and 
flanked with houseware and other 
display tables. The kitchen has 
linoleum floor, a neat kitchen table 
with chairs and presents a very 
homelike appearance. 
“Practically 80 per cent of th 
women who come into the store 
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Chas. Tarolli & Sons has found it 
is easier to sell appliances and 
kitchen units with this display 


look at that model kitchen or some 
over and inspect it,” says Mr. 
Blanchett. “We have made a num- 
ber of sales of various units in this 
manner. We like to have house- 
wives ask questions, for it gives us 
an opportunity to discover whether 
they are prospects.” 

Mr. Blanchett says that many 
women while looking at the model 
kitchen will compare their own 
kitchen arrangements with it and 


then decide on some improvements 
in their homes. Many women, who 
previously had no idea of improv- 
ing their kitchens, get improvement 
ideas when viewing the Tarolli 
set-up. 

“We keep this kitchen well 
lighted and clean at all times,” says 
Mr. Blanchett. “We haven’t too 
much floor space in this store, so 
we must have the kitchen on the 

(Continued on page 190) 





HARDWARE AGE 






















Asan 
in the 
The D 
plans 
the hu 
adequ 
your ¢ 





JANUAR 





ion. 


‘ments 
1, who 
aprov- 
ement 
‘arolli 


well 
” says 
t too 
re, sO 


n the 





Dow Production: 


As a major producer of ingredients necessary 
in the preparation of quality weed killers, 
The Dow Chemical Company is preparing 
plans for expanded producti to supply 
the huge 1947 weed killer market. To insure 
adequate stock, make your plans and place 
your order early! 








Dow Advertising: 
Millions of readers of many national and 
trade publicati will b more and 
more familiar with all of the Dow weed 
killers this year. Schedules include SATUR- 
DAY EVENING POST, BETTER HOMES AND 
GARDENS, AMERICAN HOME, COUNTRY 
GENTLEMAN, and many, many others which 
your customers read. 








Dow Merchandising Helps: 
Write at once for complete details of Dow's 
merchandising kit for weed killers—including 
free window and: counter cards, counter 
displays, mats for use in local ads. Be 
ready to use this valuable point-of-sale 
assistance. It is yours for the asking! 


AGRICULTURAL CHEMICAL DIVISION 
THE DOW CHEMICAL COMPANY 


New York * Boston « Philadelphia « Washington « Cleveland « Detroit « Chicago « St. Lovis 
Houston « San Francisco « Los Angeles « Seattle 
Dow Chemical of Canada, Limited, Toronto, Ontario 


JANUARY 16, 1947 





¢ MIDLAND, MICHIGAN 





BE READY TO MEET THE DEMAND: 


The market for Dow Weed Killers this 
year will be enormous—farmers, lawn 
owners, ranchers, fruit growers— 
maintenance managers of golf courses, 
estates, parks, camps, schools, rail- 
roads, highways, cemeteries—and a 
host of others will be coming to you 
for chemical weed killers. 


VARIETY OF 


Dow's expanding line of agricultural chemi- 
cals includes weed killers, DDT formulations, 
i ticides and fungicides, seed protectant, 









Ask About the 
Complete Dow Line! 
Wire or write today! 





= 


Be ready with 2-4 Dow Weed Killer 
(powder 4nd liquid), Esteron 44, Dow 
Contact Weed Killer and Dow Selective 
Weed Killer—manufactured by The 
Dow Chemical Company—foremost 
producer of tested and proved chemi- 
cals, 25c and $1.00 sizes. Write for 
literature, discounts, shipping weights! 


PRODUCTS: 


grain fumigants, and many others —including 
plant hormones. Decide now to share in the 
1947 profits—get the facts. 





~ DOW. 


CHEMICALS INDISPENSABLE 


a 


TO INDUSTRY AND AGRICULTURE 























Better Lighting, More Open Display 
Give First Aid to Gift Sales 


The Walz Hardware Co. stimulated 
business in that section when it 
brought it increased visibility 


Note how the lower ledges of these tables have been used only for 
bulky items. The abundance of fluorescent fixtures tells a story. 


Wide aisles have aided the flow of traffic in the gift department. 


A; the Walz Hardware 


Co. in Saginaw, Mich., they say 
that their gift department probably 
has a higher daily traffic than any 
other section in the store. There 
is a high percentage of women 
customers and many of them like 
to look through the gift lines on 
each visit. Bright lighting and 
open display play an important 
part in the sale of this merchan- 
dise. Many of the ladies who are 
seeking new items frequently make 
purchases in that section as often 
as once a week. 

Attractive window displays are 
frequently used for the gift sec- 
tion and these take advantage of 
the heavy sidewalk circulation on 
E. Genesee St. Frequent newspaper 
advertising in Saginaw papers 
which have wide circulation in both 
city and rural areas is used to pub- 
licize the wares of the store. 

Plenty of lighting and open dis- 
play encourages women shoppers 
to browse through the displays of 
glassware, pottery, shopping bas- 
kets, boudoir lamps, figurines, 
bric-a-brac, ovenware, mirrors and’ 
pictures. Wide aisles in the depart- 
ment also encourage them to cir- 
culate through this section. 

Wherever practical, merchandise 
of a bulky nature is displayed be- 
low the table top levels, such as 
the showing of colorful waste bas- 
kets—double-decker style under the 
table of glassware and cocktail ac- 
cessories. 
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1000 WATT, 110 VOLT A.C. 


JUST WHAT EVERY PRESENT-DAY 
HOMEMAKER IS CLAMORING FOR! 


Note These Features! 

* Accurate Temperature—selector dial gives correct 
heat for linens, cotton, wool, silk, rayon, nylon. 

* Automatic Thermostat—Conduction type, built-in, 
keeps iron at consistent heat. 

* Evenly Distributed Heat—patented Chromolox ele- 
ment gives uniformly distributed heat to ironing 
surface. 

* Right Weight—3% Ibs.—Not too heavy, not too 
light, just right. Heat does the work. 

* 7-Ft. Cord Attached—Underwriters' approved cord, 
permanently attached. Spring type safeguard. 

* Streamlined Design—for beauty and performance. 
Cool-grip bakelite handle. 

* Heel Plate Tips Up—eliminates the need for an iron 
rest. 

* Guaranteed 1 Year—{except cord) against all 

mechanical defects. 



































L. K. FRANKLIN CORP. 


1241 S$. HILL STREET - - ~- ~~ LOS ANGELES 
11-114 MERCHANDISE MART - - - CHICAGO 
328-30 BRESLIN BLDG. (29th at paoewest. NEW YORK 


TRANSWORLD SALES CORP. 
203 W. PICO BLVD. - - LOS ANGELES 15, CAL 


Me 


MIDDLETON & MEADS co, see 


BALTIMORE 2; MD. 
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66(C.HRINKAGE,” as it applies 

in the retail hardware 

store, is any loss in the 
value of merchandise that arises 
from damaged goods, theft, obso- 
lescence, etc. Shrinkage in the 
value of goods is always present 
and the problem in most stores is 
keeping it at a minimum. This is 
a never-ending task and one that 
requires the fullest co-operation on 
the part of every employee in the 
store. 


Pilferage 

A certain amount of merchan- 
dise is stolen by customers in the 
store. This is hard to check unless 
the thief is caught in the act and 
is apprehended by the police and 
convicted. When this occurs, some 
indication that these losses are go- 
ing on is apparent. Close super- 
vision of the sales floor will pre- 
vent losses by theft. Do not tempt 
the customer too much by placing 
small merchandise on display in a 
place where supervision of the dis- 
play is impossible. Stolen mer- 
chandise results in a shrinkage in 
value of the inventory and a loss 
therefore occurs. 


Damage 


Damage to merchandise which 
occurs in the store can be kept to 
a minimum if every employee is 
careful and considers the items he 
handles as if they were his own. 
Customers will damage some goods 
but these losses in most instances 
must be absorbed. Too often the 
damaged goods are not discovered 
until the customer has left the 
store and then it is too late to do 


Shrinkage 


much about the matter. Many cus- 
tomers will pay for goods broken 
in the store. Do not arrange dis- 
plays in such a manner that cus- 
tomers are apt to cause damage 
while examining the goods. 


Shop Shrinkage 


Shrinkages occur in the opera- 
tion of a plumbing and heating 
shop. A careful check on all goods 
used on a job must be made. Goods 
used on a job must be charged to 
the customer and goods returned 
must be put back into the stock 
bins. . 

Shrinkages will also occur as a 
result of obsolecence on goods kept 


for so long a time that their value 
changes. This can be kept to a 
minimum by turning stock quickly 
and by moving out items that do 
not sell as quickly as they should. 
Check your stock carefully and 
make a determined effort to dis- 
pose of all stock that does not seem 
to move. 


February Holidays 


February is just around the cor- 
ner and there are three excellent 
opportunities for display which oc- 
cur in that month. Lincoln’s Birth- 
day, Washington’s Birthday and 
St. Valentine’s Day give you an 
opportunity to decorate your win- 
dows. Don’t miss them! 








Test Your Hardware Sense! 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


Grade yourself in the following manner to see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent; 80 is good; 60 is fair; 40 is poor, 
and 20 is very poor. The correct answers to these questions 


will be found on page 262. 


1—How many parts of a wood chisel can you name and 


identify ? 


2—A dealer receives notice of advance in price of house 
paint that previously cost $2.50 per gal. and sold at $3.35 per 
gal. New cost is $3 per gal. Determine new retail price that 
will show dealer same margin of profit. 


3—What generally causes exterior paint to blister and peel? 


4—What causes exterior paint to crack or scale? 


5—Where in your opinion should the paint department be 


located in a hardware store? 


(Answers on page 262) 
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A NEW, FAST-SELLING ACCESSORY YOU CAN 
SELL TO OWNERS OF BOTH NEW AND OLD CARS! 


Here it is—a new, practical, profit-producing ac- 
cessory you can sell on sight to every one who 
drives a car—new or old! Compactly designed for 
quick, easy installation under the glove compart- 
ment, Auto-Serv Dispensers bring Kleenex Tissues 
to the finger tips of motorists—for wiping soiled 
hands, for cleaning windshields, for dirty steering 
wheels, for handkerchiefs, for facial care, for chil- 




















Use this eye-catching counter display demon- 








strator to help you sell Auto-Serv Dispensers for 
Kleenex Tissue. Available at no extra cost. 


dren’s sticky hands—or a hundred other uses. 
Auto-Serv Dispenser for Kleenex Tissues is a perfect 
“extra profit’”’ item—to sell separately or as deluxe 
equipment. Smartly designed, with gleaming chro- 
mium front, Auto-Serv Dispensers are easily in- 
stalled in a few minutes—without special tools. 
Each Auto-Serv Dispenser shipped complete with 
package of Kleenex Tissues. Refills slip in quickly. 


STURDY CONSTRUCTION 
... EASY TO INSTALL 


Ruggedly built of heavy gauge black finished metal 
with chromium plated face. Will fit under glove com- 
partment of car. 1034 inches long, 27% inches high, 
54 inches deep. Each unit packed in attractive carton, 
with complete instructions for installation. 


WEIGHT 2 LBS., PACKED 12 TO CARTON 
SHIPPING WEIGHT 241% LBS. 


LIST PRICE . . . . $2.25 each 


(includes a package of Kleenex Tissues) 
(Hast of the Rockies) 


WRITE DIRECT OR SEE YOUR JOBBER 


GANTNER INDUSTRIES, Inc. 


75 E. WACKER DRIVE + CHICAGO I, ILLINOIS 
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The Only Complete 
Text Book on 


BUILDERS 
HARDWARE 


Excellent as a G-! 
Job Training Manual 


bree 
BARDWARE 


anon w.enownetl 


sen the 
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4 ‘eusset 
Published by MAROWARE AGE- 





This 220 page, fully illustrated book is 
the only up-to-date and complete volume 
ever published on all phases of this im- 
portant and profitable basic hardware line. 

The deluxe cloth-bound edition, origi- 
nally priced at $3 per copy has recently 
been reduced to only $1.50 per copy, and 
a@ new cardboard-bound edition is now 
available at only $! per copy. 


Prepare to 
Capitalize on 
The Huge Post-War 
Building Boom! 


Order your copy now! 





MAIL THIS COUPON TODAY 
Hardware Age, 100 E. 42nd St., N. Y. 17, 
N. Y. Send: 

—_— Coot-bound of “Taking the 
stery Out oF Bullders' Hardware’ 
on per copy In the U. . _— 
and Foreign Countries—$2.00 
Cardboard-bound copies - “Tak 
the aves Out Of oe a 1 


the 
ten and Pe eseeacniclen $1.00 's0). 


We Pay Postage !f Payment Is Enclosed 


Woon sane ccaaaaeeeeooeeee4 
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Builders’ Hardware Quiz 


If you want to brush up on your knowledge of builders’ hardware, try to 
answer these questions taken from Adon H. Brownell’s book, “Taking the 
Mystery Out of Builders’ Hardware.” Try to answer them for yourself with- 
out turning to the answers in the back of this issue. You'll find that it con- 
stitutes a fine refresher course. 


Se oOo @ 


CHAPTER 34—ADVANCED CouRSE 
Metal Doors 


. What are Kalamein doors? 
. What kind of screws are used (A) with hollow metal doors and (B) with 


Kalamein doors? 

. What is often used in place of screws for fastening hardware on Kala- 
mein doors? 

. What is meant by the term “hardware to template”? 

. What should be checked when furnishing the hardware in addition to the 
doors? 

. What is essential in the listing of hardware? 

. Name three types of frames used with metal doors. 

. Name three types of metal doors. 

. What important cost should be included in figuring on hardware for metal 
doors? 

. Give, briefly, the 10 rules for hardware on metal doors as required by 
door manufacturers. 


Se oOo 2 
CHAPTER 35—ADVANCED COURSE 
Metal Door Butts, Hinges and Other Hardware 


. Name three types of butts used on metal doors. 
. What four kinds of metal are used on butts for metal doors? 
. Name two important details in connection with figuring metal door butts. 
. What information must the factory have when hinges are furnished with 
sex bolts? 
. Give four types of bearings used with butts. 
6. What have manufacturers done to simplify the furnishing of locks for 
metal doors? 
. What two rules are most important for any type of metal door, window 
or cupboard? 


. Do the doors take the same size butts for swinging 180 deg. as for swing- 


ing 90 deg.? ’ 
. Give rules for determining butt sizes for 180 deg. swing. 
. Is there an additional charge for making hardware to template? 


yp eo 
CHAPTER 36—ADVANCED COURSE 
Surface Door Closers 


. Which came first air or liquid closers? 

. Name three general types of door closers. 

. Which two types have universal hand? 

. Which two types have a back-checking action? 

. How is the function of a door holder incorporated on door closers? 

. What do Fire Underwriters require on closers at fire stairways, etc.? 

. What feature incorporated on door closers for telephone—coupon booth 
and hospital doors is not essential to other types? 

. Name three types of door closer brackets. 

. Name one necessary bit of information besides size and finish When order- 
ing full rack and pinion closers. 

(Answers on page 256) 
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AQUELLA 


for 


In 1947 Aquella advertising will appear monthly 
in these 8 great national magazines with a total 


circulation of over 30 MILLION copies! 


This means that when you stock and display 
Aquella in your store you will have working for 
you the greatest national advertising program 
ever put behind amy product for the control of 


water seepage in porous masonry surfaces. 


Naturally you will want the profits from the 


sales of Aquella created by this huge national 


advertising campaign which is working for you. 


You will want your store identified as the place 


to buy Aquella—the absolute leader in this field! 


The Aquella distributor in your territory will 
supply you with Aquella store display material, 
literature, newspaper mats—everything you need 
to meet the unprecedented demand for this great 


product. 


If you don’t know the name of the Aquella dis- 


tributor in your territory write or wire us today! 


PRIMA PRODUCTS, INC. 


DEPT. G, 10 EAST 40TH STREET, NEW YORK 16, NEW YORK 


JANUARY 16, 1947 























I LIKE to read and 
write about realities. There are 
enough actual facts in every-day 
life to thrill and interest us with- 
out wandering off into the fields of 
imagination. 

So here is the true story of a 
young veteran who recently spent 
an afternoon with me. I have not 
attempted to “doll-up” this story 
but have just set down the facts. 

This young fellow is healthy, 
good looking and intelligent. After 
two years at the front, where he 
saw plenty of action, he returned 
home a year ago and decided to 
finish his college education with 
$65 a month and extra financial 
help from his family. 


“Fed Up” With College 


He has spent a year at one of 
our great colleges. Disgusted with 
this year’s experience, he has quit 
college and secured a job in a re- 
tail hardware store in a town near 
New York. He tells me that he was 
disillusioned with college because 
of crowded conditions and large 
classes. He also said- the lectures 
were poor and uninteresting and 
that there was no personal contact 
with the professors. Given no en- 
couragement to study, he had the 
feeling of being such a small part 
of the proceedings that his time 
was being wasted. 

Next, rooming accommodations 
were far worse than in the Army. 
Dormitories were crowded and 
there was no personal privacy 
whatever. Then, too, the average 
intelligence, habits and conduct of 
his fellow students were such that 
life was a bore. He said the daily 
boredom was worse than life at the 
front and so he quit. Then he 
came to see me to talk over his 
new job. 

Above all things, this young 
man wants an education and he 
was fearful that now becoming an 
industrial cog he would have no 
chance to continue his studies. 
What did I think? 

Well, I must admit I laughed. 
I laughed at the idea that one 
could only get an education in 
college. As my space is limited I 
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By SAUNDERS NORVELL 


SAUNDERS NORVELL 


must now condense what I recom- 
mended to this young American 
who had done his part in the great- 
est of all World Wars. 

Said I—there are 24 hours in 
the day. You have eight hours to 
sleep, eight hours to work, and 
eight hours for yourself. If you 
want education above anything else 
you can at least cut four hours a 
day out of six days a week or 24 
hours a week for mental improve- 
ment. This is just about all the 
studying you did at college so, by 
making the proper use of your 
time, I figure you can earn a good 
salary as a retail hardware sales- 
man and get an education at the 
same time. 

But said the young veteran— 
How about lectures, books and all 
that? 

Here’s the answer J proposed. 


Subscribe to the New York 
Times Sunday edition. You will 
get all the domestic and world news 
written by master writers. You 
will receive the Times Magazine 
with articles better than any col- 
lege lectures or they may be writ- 
ten by college professors. For in- 
stance, who can talk better about 
fusion than Dr. Laurence. Have 
you read his account of the build- 
ing of the atomic pile. Then there’s 
the Times Weekly Magazine on 
books. 


Read the Columnists 


Read Pegler in Journal-Ameri- 
can; John O’Donnell in the News, 
Billy Rose in P.M.; George Jean 
Nathan on the theatre; Orville 
Prescott’s criticisms of new books; 
Anne O’Hare McCormick on for- 
eign news; Baldwin on war news 
and dozens of other gifted writers. 
No college can produce such a 
galaxy of great writers as the 
weekly and daily papers of New 
York. Every subject on the earth, 
in the sea or in the sky is covered. 
Your self-education if you will just 
read will be not a task but a daily 
delight and as you read more and 
know more, your horizon of ideas 
will broaden and you yourself will 
grow in your intellectual stature. 

You will be a hardware sales- 
man. Do you want to know more 
than anyone else in the store about 
hardware, about hardware men, 
about show windows, about new 
goods, etc., etc. Then learn how to 
read HarpwaRE AGE. Get a copy 
to read at home. First glance 
through it page by page from cover 
to eover. This is just the over-all 
review. When you see articles that 
interést you, turn down the page. 
After you have reviewed the en- 
tire issue then go back and read 
the articles you have turned down. 

The main point in getting your 
own education is to read articles 
that you feel will help you in your 
daily work. If you don’t intend to 
remember what you read, don’t 
waste your time reading. Why read 
something and then forget what 
you have read? In allowing your- 
self to forget you are just ruining 
your memory. The more you re- 
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Here’s how to 







use your ash can 





to sell 







more brushes! 






Move your ash can right up to your brush 
counter. Then take your old display rack 
and toss it into the can! Jump on it... 
smash it ... or leave it whole—but just 
make sure you get rid of the display! 

How is that going to help you sell more 
brushes ? 

The latest brush selling technique is to 
show pictures of the various brushes in ac- 
ual use. And that’s the big feature of the 

















Clear, eye-catching pictures mounted over 
the brushes tell the complete story of each 
brush . . . create an instant desire to buy. 
This is a tested, exclusive Kellogg merchan- 
dising feature. 

So... for more brush sales, put your ash 
tan to work—and order the Kellogg Visual 
Display deal No.3450, today. Brother, wait 
til you see the difference it makes in your 
brush sales! 






















FREE 
VISUAL MERCHANDISER 
with Offer No. 3450 
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Retail Value: ps 
Cost to you: $34. 
PROFIT: 37 “U% $20.70 
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KELLOGG BRUSH MFG. CO., Westfield, Mass. 































































































From the finest materials, Master 
Rules are designed for functional 
strength, good looks, and versatile 
accuracy. This holds true of any 
Master Rule ever built or ever to 
be built. 


Consider the Master “Tufboy’’, 
for instance. From the heavy 
chrome plated solid zinc alloy 
case, to the finest grade tempered 
steel blade, the Tufboy incorpor- 
ates all qualities that rule users 
expect in a tool of this class. 


With a full line of Master Rules, 
you offer rules customers /ook for. 


(NEW TRADE PRICE LIST NOW READY. 


WRITE FOR YOURS TODAY) 


MASTER RULE MFG. CO., INC. 
201 Main Street, White Plains, N. Y. 
BRANCH: P. 0. BOX 1587, OAKLAND, CAL. 





member the better your memory 
grows. The basis of a good mem- 
ory is the power of concentration. 

Another great help is to keep a 
scrapbook. All the years I was in 
business I kept one. When “Forty 
Years of Hardware” was published 
many asked me how I remembered 
names, initials and dates of events 
so well. It was simple. For years 
I had kept this scrapbook of per- 
sonalities and passing events in the 
hardware trade. Every business, 
large or small, needs a historian. 

Then, advertisements are a very 
fruitful source of information. If 
I owned a retail hardware store I 
would have monthly clerk’s tests in 
picking out the best ads in Harp- 
WARE AGE. Each clerk would tell 
why he liked an ad. There could 
be a prize for the best reason why 
an ad was best. 

It is surprising how the sales- 
men who come in direct contact 
with consumers pick up good sell- 
ing and advertising ideas. Sales- 
men know good advertisements. I 
am sure that some of the excellent 
articles in HARDWARE AGE are 
missed because of careless reading 
habits. 

Recently, I read a book about 
how to read books quickly. I 
don’t believe in quick reading. If 





anything is worth reading at all, it 
should be read slowly and remem. 
bered. If I must read a book hur- 
riedly I pick out the crucial chap. 
ters and read them slowly. When 
you clearly remember what you 
read it is yours for a lifetime. 
Knowledge is power, but a hard- 
ware salesman can amass a lot of 
useful and interesting knowledge 
without putting in four years in 
college. 

My young friend asked about 
the radio and movies. To be frank, 
I had to tell him I detested the 
funny radio skits and I only go to 
the unusually good movies. Some- 
how, neither radio nor movies make 
the impression on me that reading 
does. I forget radio skits and 
movies somehow grow dim in my 
memory. I also detest the column- 
ists who work too hard on their 
wisecracks and strain themselves 
trying to be funny. They consume 
a lot of the nation’s time. 

So after a long chat, my young 
friend left, promising to try my 
plan of making a living and get- 
ting an education at the same time. 

Just one word in conclusion. | 
don’t blame our colleges for pres- 
ent conditions. They are over- 
crowded and are doing their best 
under the circumstances. 





and then out pops a nugget of real 
treasure. True, isn’t it? 
“T want to thank you for the re- 
mittance of $ you so kindly 
sent us and for which I herewith 
enclose your receipt. Your favors 
are greatly appreciated. 
“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 





The following letter stresses a 
cheerfulness angle and provides 
copy that any cutomer will stop 
and read: 


“Dear Mr. 
“Cheerfulness is a great moral 
tonic. As sunshine brings out the 
flowers and ripens the fruit, so does 
cheerfulness—the feeling of free- 
dom and life—develop in us all the 
seeds of good—all that is best 








in us. 


Rechlin’s “Thank You” Letters 
Build Friendship for Store 


(Continued from page 135) 


“We will never break down as 
long as we can keep cheerful, so 
with a cheerful smile and a kind 
‘thank you’ may I acknowledge the 
receipt of your remittance for 
$ Your receipt is herewith 
enclosed. 

“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 





The following ‘thank you’ letter 
cannot help but make pleasant 
reading for many customers: 


“Dear Mr. 

“You know, my joys have far 
exceeded my sorrows, and my 
friends have brought me far more 
than my enemies have taken from 
me. I think that is true of all of us. 

“Writing you this letter of 
thanks for the remittance of $—— 


which you so kindly sent us and for 
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which your receipt is also en- 
closed, just adds another little per- 
sonal contact and joy to our 
friendship. May it last forever. 
“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 


During the war, letters such as 
this had much to do with easing 
undue strain: 





“Dear Mr. 

“The strain and stress of war 
have made us sensitive and often 
irritable. Our little personal acts 
and sayings may overbalance our 
better judgment, but after all 
you'll find in many cases the little 
things of life carry a great re- 
sponsibility to life’s so-called 
larger problems. 

“It may not seem important to 
you that I thank you for the re- 
mittance of $—— you so kindly 
sent us and for which your receipt 
is herewith enclosed, but to me it is 
one of those above mentioned little 
personal things in life that carry a 
great responsibility to life’s so- 
called larger problems. 

“With the very best of wishes, I 
beg to remain, 

“Very cordially yours. 
“RECHLIN HARDWARE COMPANY” 


Showing the customer that his 
wants are constantly being kept in 
mind even during times of short- 
ages. is highly important. The fol- 
lowing letter stresses this fact: 


“Dear Mr. — 

“Just a little note to let you 
know that we appreciate deeply 
your remittance of $-—— vou so 
kindly sent us. and for which your 
receipt is herewith enclosed. 

“We hope that it won’t be too 
long before we can fill your wants 
at least 90 per cent, but in the 
meantime may I also express our 
appreciation for your tolerance. 
Thanks many times. 

“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 


This letter really tries to sell 
merchandise, with its apt sugges- 
tions: 


“Dear Mr. —— 

“T am herewith enclosing a little 
circular, calling your attention to 
the necessity of painting your 
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Make Money out 


When sales are endangered because of 
production difficulties, get materials, re- 
placement parts, tools, dies, and needed 
machinery the fastest way! Specify Air 
Express! 

No supplier or wholesaler is more than 
a matter of hours away when you specify 


of thin Air! 





Air Express delivery. And the costs are 
surprisingly low — drastically reduced 
frem pre-war rates. Let Air Express 
solve your shipping problem — how to 
get it or deliver it quickly! Use this high- 
speed service to keep production flowing 
— and profits up! 


Specify Air Express-a Good Business Buy 


Shipments go everywhere at the speed of flight be- 
tween principal U. S. towns and cities, with cost ae 
including special pick-up and delivery. Same-day 
delivery between many airport towns and cities. 349 
Fastest air-rail service to and from 23,000 off-airline 
communities in the United States. Service direct by — [iaa0 Tas 
air to and from scores of foreign countrie¢ in the 9390 


world’s best planes, giving the world’s best service. 





GETS THERE FIRST 





RATES CUT 22% SINCE 1943 (U.S. A.) 





Over 40 Ibs 


2 Ibs. | 5 tbs. | 25 Ibs_| 40 tbs Cents per tb 


MILES 
149 | $1.00 | $1.00] $1.00] $1.23 3.07¢ 
1.02] 1.18] 230] 368] 9.2% 
$49 | 1.07| 142] 384] 614] 15.35¢ 
1049 | 1.17/ 1.98] 7.68] 12.28] 30.70 

| 353] 17.65] 2824] oer 





























pin 73.68 











var | 3.68/| 18.42 | 29.47 





INTERNATIONAL RATES ALSO REDUCED 


















Write Today for the Time and Rate Schedule 
on Air Express. It contains illuminating facts 
to help you solve many a shipping problem. 
Air Express Division, Railway Express Agency 
230 Park Avenue, New York 17. Or ask for it 
at any Airline or Railway Express office. 


Phone AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY 
Representing the AIRLINES of the United States 
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DRAKE 


SOLDERING IRONS 
SELL RAPIDLY 


win customer 


good will 
en 


No. 701—100 watt DRAKE Solder 
ing Iron. Same type iron comes 
in 60 and 150 watt ratings. 


For over a quarter of a century— 
DRAKE Soldering Irons have been a 
quality product of pr m manu- 





facture—keeping constant pace with 
progress. Widely advertised—they 
sell quickly and profitably. 








With industry rapidly 
reconverting to peace. 


is a big market 
Drake Soldering Irons. 
Remember — there is 
a Drake Iron to meet 
every need and pur- 
pose. It will pay you 
to feature them. 








ASK YOUR JOBBER 


DRAKE ELECTRIC WORKS, INC. 


CHICAGO 13, iLL. 


3656 LINCOLN AVE,., 























No finer tribute could be our reward for an 
earnest endeavor to build a worthy product. 


The wide endorsement National Builders’ 
Hardware has received from architects, 
contractors and builders everywhere is a 
safe buying guide for those who appreci- 
ate the importance of selecting hardware 
that delivers long, dependable service. 
Designed right and built right to withstand 
hard use in every climate, this hardware 
is well worthy of recog- 
NA nition. Specify National! 
TNA The complete line em- 
L braces practically every 
requirement for builders 
hordware. 








Please take the time to read it. 
You'll appreciate the suggestion. 

“I also wish to thank you for the 
remittance of $—— you so kindly 
sent us and for which your receipt 
is herewith enclosed. May we 
serve you further. 


“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 


At Christmas, the average hard- 
ware man is able to make effec- 
tive use of “thank you” letters. 
Rechlin’s used the following epis- 
tle one year: 





“Dear Mr. 


“Have you given any thought to 
Christmas gifts? Look at your 
calendar and see how soon it will 
be here. We believe it good advice 
to start right now with your Christ- 
mas shopping and may I suggest 
that you start in either of our 
stores. You may not find every- 
thing, but we assure you that you 
will be more than satisfied. 

“I also wish to thank you for 
the remittance of $—— you so 
kindly sent us and for which your 
receipt is herewith enclosed. With 
the very best of wishes, we beg to 
remain, 

“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 


The following could be used with 
good effect by many hardware 
dealers: 


“Dear Mr. —— 


“There are many words that we 
might use to express our gratitude 
to you who have contributed to 
our volume. We appreciate your 
friendship and good will, the foun- 
dation upon which our business 
relations have been built. 

“Therefore we thank you so 
much for everything, including the 
remittance of $ you so kindly 
sent us and for which a receipt is 
herewith enclosed. 

“With the best of wishes, we beg 


to remain, 





“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 


Here is a letter which should 
make any customer feel good. 


screens and painting them NOW. 





“Dear Mr. 
“Please accept my sincere thanks 
for the remittance of $ you so 
kindly sent us and for which | 
herewith enclose your receipt. 

“I fully realize that our progress 
has been due in no small measure 
to the loyalty and good will of our 
many friends, and so to you, | 
pledge our every endeavor to main- 
tain those ideals which have made 
for progress and have brought to 
us your confidence and loyal sup- 
port. 








“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 


This one highlighted the firm’s 


large second story department: 


“Dear Mrs. 
“Once in a while I really get 
enthusiastic. Right now I am en- 
thusiastic about our. second floor. 
“Have you ever taken time to 
browse around and see the really 
new and wonderful kitchen con- 
veniences that are to be had? If 
not, do it the next time you come 
into the store. I assure you that 
you, too, will become enthusiastic. 
“This letter is really to thank 
you for the remittance of $— 
you so kindly sent us, and for 
which I herewith enclose your 
receipt. With the very best of 
wishes for your continued health 
and happiness, I beg to remain, 
“Very cordially yours, 
“RECHLIN HARDWARE COMPANY” 








Model Kitchen Attracts 
Feminine Customers 
(Continued from page 178) 
first floor, if at all. And we know 
that by keeping it clean it will 
appeal to many more housewives.” 

Mr. Blanchett reports that it is 
much easier to sell appliances and 
kitchen units through a model 
kitchen than when the items are 
separated on a general display 
plan. In the model kitchen ar- 
rangement, the customer gets an 
opportunity to see the unit as it 
will look in the home which aids 
a great deal with its sales appeal. 

“We have tried to place our 
kitchen and to light it for the 
benefit of our store traffic,” he 
says. A spotlight has been rigged 
up to shine on the kitchen, thus 
attracting additional attention to 
the department. 
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From Bulge to Bucks 


Amold Cismoski, of the Val-A 
Company and holder of five battle 
stars, is shown bringing out a 175 
lb. buck. “The hunt was much differ- 
ent than two seasons ago when the 
Germans were hunting out the Allies 
in Belgium,” he said. “The weather 
is warmer here.” 


Ad Emphasizes Age and 
Suggests Reliability 





for the 
FINEST VALUES 


at 


CORUNNA 
HARDWARE 


“Your Grandiather Traded Here.” 





Magic-Flo Coffee Percolators 








Everhot Electric Ri = $7.10 

8 a eee $2.90 

Electric Toasters, toasts 4 slices. ..........-.- $3.65 

— SHOP CAPS 

WORK GLOVES 

Galvanized 

SQUARE TUBS | BINDER TWINE 
Gelvanized CROCKS and 


Bushel Baskets |KRAUT CUTTERS 


All-Metal 
Pornstars re 











Lamps - Fixtures |3? pit"oe gescra wee 











The public likes to buy from a re- 
liable dealer. The Corunna Hard- 
ware, Corunna, Mich., cashes in on 
the fact that its management has 
been pleasing many local cus- 
tomers for years, and so it carries 
the following lines in all its adver- 


ements. “Your Grandfather Traded 


re.” 
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Clothing Carriers 




























Shoe Racks 



























Trouser Hangers 


8 


will fix that closet 


Hundreds of thousands of 


homemakers are tired of fighting bulging 
closets. Surveys prove it, and so does 
K-Venience national advertising. Each 
month, 5,863* of them write to us for 


information about K-Veniences. 


K-Veniences are business builders for 


you... K-Venience advertising is 
working for your future profits. 


K-Veniences are unique . . . the only 


completé line of closet fixtures 


scientifically designed to cure closet 
troubles quickly, permanently and 
inexpensively. Feature K-Veniences 


consistently, for extra traffic, fast 
turnover and good profits. 


*Based on six months’ average 
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EVERY PROUD 





HOME OWNER IS 














AN IMMEDIATE 





PROSPECT FOR A 


REFLECTO SIGN 

































































bracket 
style E 








style C.\ 4 





—Because it reftects the slightest ray 
of light, every home owner needs a 
Reflecto Sign for night and day iden- 
tification. 

There is more than 40% profit for 
you in this year round item. Order 
complete displays below. 














This Display Cabinet with 
119 234” Letters, 18 Assorted 
Panels, 12 stakes, style C 
and 14 Periods......Net $67.50 













} This Display Cabinet 
with 50 234” Numer- 
als, 10 Assorted Pan- 
els and 
stakes, style 
C..Net §: 


Net $30 











For a fast selling, profit line— 


REFLECTO LETTERS CO. 
411 East 101st St. New York City 














Of Advantages of 


HE neglected story of how more 

than 14,000 different kinds of 
shotshell loads were eliminated in 
the last 30 years is brought to light 
by the current announcement that 
the total number of loads has now 
been reduced to 137. 

Unofficial estimates place the total 
different loads in the year 1916 at 
14,383. This figure was compiled by 
George R. Watrous of the Winches- 
ter Repeating Arms Co., division of 
Olin Industries, Inc., who prior to 
his retirement on December 3lst had 
been associated with the simplifica- 
tion of shotshell loads before and 
after the simplification program was 
assisted by the National Bureau of 
Standards. 

Manufacturers realized that the 
shotshell line was badly overbal- 
anced with unnecessary low sales 
items and ballistically equal and 
overlapping loads and started swing- 
ing the axe. 


Reduction Begins 


On January 1, 1921, a major re- 
duction lopped off approximately 
5,200 loads which had accounted for 
less than 10 per cent of the total 
sale of all shot shells. The same 
year the Division of Simplified Prac- 
tice in the National Bureau of Stand- 
ards of the U. S. Department of 
Commerce was established. Two 
years later this agency was called 
into action on behalf of shotshells. 

At a preliminary conference held 
in 1923, the Division of Simplified 
Practices met with the wholesale and 
retail hardware trade associations, 
the six ammunition manufacturers 
and the various powder companies. 

A survey showed that a total of 
4,067 shotshells were being made 
and sold at the time. The first re- 
sult of the conference was the slash- 
ing of 2,320 loads which had ac- 
counted for only 5 per cent of the 
sale produced by the 4,067 varieties. 

Simplification of paper shotshells 
is one of the hardware trade’s most 
productive accomplishments. The 
program is regarded by the Division 
of Simplified Practice as the most 
consistently progressive program of 


|' reduction industry has ever inaugu- 


rated and feels it could be followed 
profitably for many other hardware 
lines. 

Best evidence of the accomplish- 
ment of the program, which is desig- 
nated as Simplified Practice Recom- 
mendation No. 31, is contained in the 





Shotshells Offer Outstanding Example 


Simplified Practices 


following table which shows how 
through the years the original list 
of 4,067 shells has been whittled 
down to 137: 
Number of 
Loads Retained 
October 14, 1924 


(Effective 1/1/1925) 1747 
January 1, 1926 

Ist Revision 1755 
January 1, 1927 

2nd Revision 759 
January 1, 1930 

3rd Revision 490 
January 1, 1931 

4th Revision 343 
January 2, 1937, 

5th Revision 283 
January 2, 1939 

6th Revision 262 
January 2, 1944 

7th Revision 156 
January 2, 1945 

8th Revision 141 
January 1, 1947 

9th Revision 137 


The net reduction from the 4,067 
loads listed by the manufacturers 
prior to October 14, 1924, approxi- 
mates 96.6 per cent. The net reduc- 
tion accomplished by the nine revi- 
sions, from the 1,747 loads adopted 
on October 14, 1924, approximates 
92 per cent. The 137 different loads 
retained are sufficient for all normal 
shooting purposes. 


Benefits Appreciable 


In 1926 a second project, No. 62, 
was initiated to cover the simplifica- 
tion of metallic cartridges. As a re- 
sult of the five revisions since made, 
25 per cent of the rimfire caliber, 
40 per cent of the rimfire items, 33 
per cent of the center fire calibers 
and 35 per cent of the center fire 
items have been eliminated. 

Jobbers and retailers with long 
memories are best equipped to ap- 
preciate fully the benefits of the 
shotshell simplification. In the early 
days jobbers frequently stocked as 
many as 1,000 separate loads, which 
contained a great variety of types 
and brands of powder, a complete 
range of soft shot sizes from BB to 
Dust, many sizes duplicated in 
chilled type of shot, and a wide 
range of both powder and shot quan- 
tities. 

The benefits of simplification in- 
clude less storage space, lower over- 
head and. handling charges, less 
capital, and less clerical work. 
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Today the most important prob- 
lem regarding shotshells and metal- 
lic cartridges is how to get enough 
of them, but when normal conditions 
return to the trade, the trade will 
have the full cumulative benefit and 
advantages of these continuing sim- 
plification programs. 


America’s Balance Sheet 
Is Still World’s Best 


(Continued from page 172) 


ity in the war in a convincing man- 
ner.” 

Better government policies; 
“There has been a hint of a re- 
turn to the qualities of statesman- 
ship we would like in our public 
officers. While our previous actions 
have been listed among our liabili- 
ties, the recent trend can be listed 
as a possible asset.” 

Agriculture’s well-being; “We 
will have a good agricultural mar- 
ket for at least two years.” 

The attitude of the working 
man; “The rank and file of labor 
is just beginning to demand an 
accounting of its own officials. They 
recognize the value of unionization, 
but they are beginning to assert 
their demands for a responsible 
leadership. Their aim and objec- 
tive is work at satisfactory wages 
and they are more and more put- 
ting forth this point of view. 
Strikes among the rank and file 
of labor may not be as popular in 
1947.” 

Consumer resistance; “Some 
may consider this a liability, but 
in reality it is one of the best assets 
we have as we move into the new 
year. It forces production to a 
competitive basis and that situa- 
tion is desirable at any time.” 

Concluding his evaluation of 
business conditions, Mr. Heimann 
points out that the United States 


must supply the wants of the people 


all over the world in a way that 
will be helpful and not harmful. 
“This situation, a tremendous lia- 
bility abroad, can be both a spiri- 
tual and a business asset for this 
nation. Leaving out the business 
value of our meeting this respon- 
sibility, the spiritual satisfaction 
that will come through helping 
our fellow men will make our very 
best efforts exceedingly worth- 
while. 
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SELL THE 
NATIONALLY ADVERTISED 





























































MAGNAGRIP 


Leading stores nationwide are 
re-ordering increasing quanti- 
ties of this amazing nationally 
advertised item—the only mag- 
netic knife and tool rack on the 
market today. Here’s the only 
rack that securely holds knives, 
scissors, cooking forks, screw 
drivers, wrenches and other odd 
shaped tools, heavy or light. 


Magnagrip gives you a multiple 
sale and a multiple profit. 
Heavily plated and white enam- 
eled, it’s easy to keep clean; 
adds to the beauty of any smart 
kitchen; can’t get out of order. 
Packed 2 dozen in colorful 
display container as illustrated, 
individually boxed. Length 9 
inches. Retail $2.95 each. 


Sales Representatives: JOHN H. GRAHAM & CO., INC., 105 Duane St., N. Y. 8, N. Y. 
Manufactured Only By: R. E. PHELON COMPANY, 199 Union Street, Springfield, Mass. 
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YALE & TOWNE EXPANDS PROGRAM 
ON BUILDERS’ HARDWARE IN 1947 


CAMPAIGN THROUGH WHOLESALERS 


Market Study Indicates That About a Million New 

Housing Units Will be Built Annually in the Next 

10 Years; Small Towns and Cities Under 50,000 
Believed Best Market for Builders’ Hardware. 


As a result of an intensive na- 
tional market analysis recently 
undertaken as an aid to its hun- 
dreds of wholesale distributors, 
The Yale & Towne Mfg. Co., 
Stamford (Conn.) Div. is now 
planning the largest market ex- 
pansion program for its builders’ 
hardware products in its 79-year 
history. 

Mark A. Miller, assistant gen- 
eral manager of the Stamford 
Div., who is directing this -cam- 
paign, declared that the new 
marketing program, to be pro- 
jected through hardware whole- 
sale distributors, is predicated on 
the basis that the country’s 
largest market for building mate- 
rials to equip the millions of 
housing units it is estimated will 
be constructed during the next 
decade, will be the small towns 
of under 50,000 population, and 
that an important new distribut- 
ing channel for building products 
that can be developed in the 
small towns, he said, is the retail 
lumber yard. 

Mr. Miller declared, however, 
that nothing in the new plan 
will in any way disturb “the 
present retail distribution of 
staple Yale hardware products 
through the 32,000 American 
hardware retailers, which have al- 
ways been Yale & Towne’s tra- 
ditional outlets.” 

‘Mr. Miller signified that the 
purpose of the new program re- 
lating to builders’ hardware is 
“to give added support to our 
wholesale distributors, who are 
developing greater distribution of 
Yale builders’ hardware items not 
only among retail hardware deal- 
ers but also among ‘small town 


become an important channel in 
consumer distribution of build- 
ers’ hardware in the small homes 
market.” 

Yale & Towne’s own investiga- 
tion, which included checks of 





MARK A. MILLER 


research findings by such agen- 
cies as the F. W. Dodge Corp., 
the Federal Housing Administra- 
tion, and the National Housing 
Agency, indicates that even if 
the most conservative estimates 
are used, the total building vol- 
ume in the next decade will ex- 
ceed the number of housing 
units of the most prosperous 
building construction period on 
record, that for 1920-29. Inde- 
pendent statistical agencies esti- 
mate that from 820,000 to 1,250,- 
000 new housing units will be 
built annually for ten years. 
The small town will probably 
account for at least 66 per cent 
of these new homes,. and that 


hardware used in their construc- 
tion. For every million new 
homes built, then, the small 
towns will need about 660,000 
front door locksets, 660,000 back 
door locksets, 7,920,000 locksets 
for interior doors, 9,801,000 pair 
of door hinges, 3,300,000 sets of 
closet fixtures, 1,485,000 sets of 
screen door latches and hinges, 
528,000 garage door hardware 
sets, together with comparable 
quantities of door stops, window 
hardware, cabinet hardware, shut- 
ter hardware, and scores of other 
types of hardware used in the 
home. 


—_———_ 


NOVICK AGAIN PRES. 
OF ELECTRONIC CORP. 


Garrard Mountjoy has resigned 
as president of Electronic Corp. 
of America, 170 53rd St., Brook- 
lyn 32, N. Y., to devote his full 
time to work as a consulting en- 
gineer to the radio industry. 
Samuel J. Novick has resumed 
the presidency of the company 
which he founded and managed 
until April, 1946, John J. Sittig, 
president, First Colony Corp., 52 
Wall St., New York City, has 
been elected chairman of the 
board. 


BRASS DIE CASTING 
COMPANY FORMED 


Blue Ridge Pressure Castings, 
Inc., is commencing operations 
this month in Lehighton, Pa. 
The new company will operate 
high pressure die casting ma- 
chines exclusively on production 
of brass castings, mainly for the 








retail lumber dealers who have 
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means 66 per cent of the builders’ 





plumbing and hardware trade. 





P. W. PUGH MANAGING 
CROSLEY RANGE SALES 


Appointment of Philip VW. 
Pugh as manager, range sales, of 
the Crosley Division—Aviation 
Corp., 1329 Arlington St., Cin- 





PHILIP W. PUGH 


cinnati, Ohio, has 
nounced by S. D. Mahan, general 
sales manager. His headquarters 
will be at Cincinnati. Mr. Pugh 
has been affiliated with Crosley as 
promotioal manager of the Cen- 
tral region since November, 1945. 
For 14 years prior to the wat, 
Mr. Pugh was with the Westing- 
house Supply Co., and indepen- 
dent distributors in various mer- 
chandising capacities. 





INLAND STEEL NAMES 
NEW DIST. MANAGERS 


Inland Steel Co., Chicago, Ill, 
has announced several changes in 
its district sales management. 
A. C. Roeth, Jr., has been ap- 
pointed district sales manager of 
the St. Louis, Mo., office. He 
started with Inland in 1933 at 
the mill at Indiana Harbor, join- 
ed the sales department in 1936 
and in 1939 became assistant 
district sales manager in St. 
Louis. 

He succeeds P. M. Lorenz, who 
was transferred to the Milwaukee 
office as district sales managet. 
Mr. Lorenz joined Inland in 1910 
and has served as manager of the 
Detroit office of the company, Mr. 
Lorenz succeeded Malcolm E. 
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G. E. Supply and Lamp Depart- CLEMSON BROS. ELECT 
ments. He became district man- W. E. CROSS PRESIDENT 


ager of G. E. Merchandise and William E. Cross, formerly 


Campbell, Park Promoted By 
General Electric Lamp Dept. by ‘ Lamp Departments in 1924. vice-president and treasurer of 
—Rearrange Southeast District | ™=*‘er™4 10 the Lamp Depart: | Cjemson Bros., Inc., Middletown, 
ment in 1932 he was appointed 


manager of the old southeastern 
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of Philip wW. 
T, range sales, of 
ivision—Aviation 
ington St., Cin. 











Mr. Moore started with Gen- 
eral Electric as an office boy in 
Atlanta, Ga., later going to the 


sales district. 


R.B.&W. BOLT & NUT CO. 









New Orleans branch and thence 





BUYS COOPER SCREW 


Russell, Burdsall and Ward 
Bolt and Nut Co., Port Chester, 
N. Y., bolt and nut manufactur- 
ers for the past 102 years, and 
maker of the “Empire” line, an- 
nounces the acquisition of the 
plant and other assets of the 
Cooper Screw Mfg. Co. of Los 
Angeles. 

Charles D. Brenner, formerly 
in charge of the Los Angeles 
office of RB&W, will become 
manager of sales for the new 
plant with R. A. MacDonald from 
the RB&W Port Chester plant 
serving as plant manager at Los 
Angeles. 

With the acquisition of 



























WILLIAM E. CROSS 











L. J. CAMPBELL 





N. Y., was elected president at 
the | the company’s Dec. 16 board 


Cooper plant RB&W factories meeting. He succeeds D. Clem- 
are now located at Port Chester, | $° who was elected chairman of 


N. Y., Coraopolis, Pa., Rock the board. ; 
Other new appointments at the 


same meeting were: R. W. Can- 
field, senior vice-president; T. D. 
Vander Voort, vice-president and 
treasurer; W. A. Schrade, vice- 
president and general manager; 
Charles H. Dunning, vice-presi- 


. PUGH 





As of the first of the year, 
four major organization changes 
were made in the sales district 
set-up of the General Electric 
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= GLENN E. PARK 
D t t, Nela .Park, 

aed Ohie T. W "einen to Atlanta as chief clerk. In 1912 | Falls, Ill., as well as on the West 

for many years manager of the 

department’s southeastern sales 

district and with General Elec- 


tic for more than 46 years, has! Pittshurgh Steel Co. Names Zak 


















he was made district manager of | Coast. 




















retired from active service. His 
district headquarters had been in As General Manager of Sales dent and secretary. 

Atlanta, Ga. The southeastern 3 The company manufactures 
sales district has been divided Carl L. Zak, formerly assistant | office, Edward L. Dull is now | «ci..” pack saw blades, frames 
into two units, one to be called | sales manager since April, 1945, | district sales head at Detroit. sat tek een, tol Ge “Ge 
Carolinas sales district and the | has been appointed general man- son”Lawn Machine. 

other to be known as the south- | ager of sales of the Pittsburgh 

eastern sales district. The Caro- | Steel Co., Pittsburgh, Pa. Prior 
linas headquarters will be in| to his association with Pitts- 
Charlotte, N. C., and the new | burgh Steel he was for three 
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ral changes in 

















E. C. SMITH MFG. CORP. 
LINE IS ‘CHROMESMITH’ 















management. 
has been ap- southeastern district in Atlanta. | years secretary of the Seamless The E. C. Smith Mfg. Co. has 
2s manager of Glenn E. Park is the new Caro- | Steel Tube Institute. incorporated and will henceforth 
., office. He linas district manager. He joined L. A. Ver Bryck has been ap- | be known as the E. C. Smith 
d in 1933 at G. E. in 1919 in the engineering | pointed assistant general man- | Manufacturing Corp., with offices 
Harbor, join- division at Nela Park, serving in | ager of sales. He was previously | | located at 445 N. LaSalle St., 
ment in 1936 various capacities until 1936 | district sales manager of the | Chicago, Ill. The firm has dis- 
solved the Shay-Judd Co. and will 





when he was put in charge of | company’s New York office, in | 
lamp sales for the company in| which capacity he has been suc- 
North and South Carolina. L. J.| ceeded by Joseph G. Smith. 
Campbell, formerly assistant dis- | Walter D. Schlundt, former dis- 
trict manager under Mr. Moore, | trict sales manager at Detroit has 
is manager of the new southeast- | succeeded Mr. Smith as district 
em sales district. He joined the | sales manager at Pittsburgh. 
company in 1927 as a student | Robert W. Mullin has _ been 
engineer, most of his career hav- | named assistant district sales 
ing been devoted to sales activi- | manager in the home office. For- 
ties for G. E. lamps. merly of the company’s Chicago 





ime assistant 


ager in St. introduce a complete new line 


under the name of “Chrome- 
smith.” The firm will also carry 
a complete line of recessed fix- 
tures, specialties and medicine 
cabinets. The new board of di- 
rectors are John Shay, president; 
William R. Staubener, vice-presi- 
dent and secretary, and Claud 
Judd, treasurer. 









. Lorenz, who 
ie Milwaukee 
les manager. 
iland in 1910 
anager of the 
-ompany, Mr. 
Malcolm E. 

























CARL L. ZAK 












195 


\RE AGE JANUARY 16, 1947 























R. R. LANCASTER JOINS | 
HASTINGS RICHARDS IN | 
AGENCY PARTNERSHIP 
After having been associated 
with Richards & Conover Hard- 
ware Co., of Kansas’ City, Mo., 
since 1910, when he first em- 


the Eureka Williams Corp., 6060 

Hamilton St., Detroit 2, Mich. 
Mr. Chapman has been asso- 

ciated with Eureka for 20 years, 


serving in sales and other capaci- | 
ties in various territories along | 
In his new | 
post he will be responsible for | 
sales in Washington, D. C., Bal- | 


the Eastern seaboard. 


timore, Md., Richmond and Nor- 
folk, Va., Hagerstown, Md., and 
Harrisburg, Penna., distributing 
areas, 

Mr. Hill, who has been with 


Eureka since 1912, was previously | * pil tee : 
| maintain the same operating and 


manager of the division’s Cincin- 


nati, Ohio, branch. 
| ties cover 


R. R. LANCASTER 


barked on his business career as 
office boy at the age of 14, R. R. 
Lancaster, who is affectionately | 
known as “Dick” by all his ac- 
quaintances and friends, resigned 
his position as of Jan. 1 to be- | 
come associated with Hastings | 
Richards in a partnership to be 
known as “Lancaster-Richards 
Co.” For the past several years | 
Mr. Lancaster has served Rich- 
Con as general director of-sales. 

The new firm is currently lo- 
cated at Albuquerque, N. M., but | 
will soon open a second office at 
Denver, Colo. It will represent | 
manufacturers to hardware, elec- 
trical and automotive distributors 
in the El] Paso, Texas, area, and 
in the entire states of Arizona, | 
New Mexico, Colorado, Utah, and | 
Wyoming. 

Mr. Lancaster’s temporary ad- 
dress is the Alvarado Hotel, Al- 
buquerque, N. M. 

Hastings Richards, with whom 
Mr. Lancaster has formed the | 
partnership, has been serving the 
territory previously mentioned for 
the past seven years. Prior to 
that time he was vice-president of 
the Richards & Conover Hard- | 
ware Co., one of the largest and | 
oldest hardware distributors in 
the West. Mr. Richards’ father 
was for many years president of | 
Rich-Con. 

EUREKA APPOINTS 
REGIONAL MGRS. 

A. J. Chapman and E. L. Hill | 
have been appointed Washington, | 
D. C., and Cincinnati, Ohio, re- 
gional sales managers respec- 
tively, for the Eureka division of 
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His new du- 
sales service to dis 
tributorships in the Dayton, Ohio. 


Louisville, Ky.. Springfield, and | 


Cincinnati, Ohio, and Indianapo 
lis. Ind., area. 


F. W. SAMSON HEADS 
MOORE PUSH-PIN CO. 


F. W. Samson, since 1938 vice- 
president of the Moore-Push-Pin 
Co., 113-25 Berkeley St., Phila- 
delphia 4, Pa., has been elected 
president and general manager. 
He succeeds the late John R. 
Davies, who died on Nov. 23. 

The other officers of the 46- 
year-old firm, manufacturers of 
picture hangers, maptacks, push- 
pins and thumbtacks, are Herbert 
A. C. Rauchfuss, vice-president 
and treasurer, and N. B. Slater. 
secretary and assistant treasurer. 

Mr. Samson was production 


manager for several of the largest | 


full-fashioned hosiery mills in the 
country before joining the Moore 
company in 1936, 


E. A.. JACOBSEN GEN. MGR. 
OF JACOBSEN MFG. CO. 


The directors of the Jacobsen 
Mfg. Co., Racine, Wisc., recently 


appointed E. A. Jacobsen, vice- 


president, as its general manager. 


This action of the board releases 
a greater portion of the time of 
0. T. Jacobsen, president, to di- 
rect the company’s growing sub- 
sidiaries, the Worthington Mower 
Co., Stroudsburg, Pa., and the 
Johnston Lawn Mower Corp., Ot- 
tumwa, Iowa. 

The re-elected officers are: O. 
T. Jacobsen, president; E. A. 
Jacobsen, vice-president and gen- 
eral manager of the Racine 


| plant; W. J. Evans, vice-president 


in charge of purchases; and J. F. 
Costello, secretary and treasurer. 


James S. Allan, president of | 


the Walker Mfg. Co.; E. L. 


Stoughton, general manager of 


| the Worthington Mower Co., and 


Donald A. Butchart, Racine at- 
torney, together with the fore- 
going officers, 
board of directors. 

In addition to power and hand 





constitute the | 
| building has been renovated to 
| fit the needs of Amco. 


mowers, Jacobsen manufacturers 

jet and reciprocal pumps for 

home water systems. 
GRISWOLD MFG. CO. 
HAS NEW OWNERS 


The Griswold Mfg. Co. of Erie, | 


Pa., has announced transfer of 
the business to new owners. The 
lines of production and the poli- 
cies of the old company will be 
continued. 

The policy of the new manage- 
ment, it is understood, will be to 


sales personnel. 
ger. The name of the firm is 


unchanged. 


| NATL. SCREW & MFG. CO. | 


PROMOTES INGERSOLL 


The National Screw & Mfg. | 


Co., of Cleveland 4, Ohio, has 
announced the recent appoint- 
ment of George R. Ingersoll as 
manager of distributor sales, re- 
placing Harold W. La Ganke 
who died suddenly. Mr. Inger- 
soll will also have full charge of 
the company’s spoke and nipple 
sales to both manufacturers and 
distributors. 

Mr. Ingersoll has heen with 
“National” for 22 years, all of 
that time in the sales department. 


GEORGE R. INGERSOLL 
Until this promotion he was dis- 
trict sales manager for the Cleve- 
land area. 
AMCO SPORTS HAS 
BIGGER WAREHOUSE 


Because of rapid expansion in 


its business Amco Sports Distrib- | 


utors has signed a 14-year lease 
for an additional 26,000 square 
feet of space at 15 and 17 N. 
Sixth St., St. Louis, Mo. The 
building is a five-story and base- 
ment structure. Formerly occu- 
pied by a grocery company the 


I. Tachna will | 
be president and general mana- | 
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SHARP IS EXEC. V.P, 
OF ACME STEEL CoO, 


C. S. Traer, president, Acm 
Steel Co., Chicago, Ill, has a. 
nounced several organizational 
changes effective Jan. 1. C, J, 
Sharp has been elected to the 


CARL J. SHARP 


newly created office of executive 
vice-president, having formerly 
been vice-president, director of 
sales. Sales administration of 
the company’s entire line will be 
divided into two principal groups: 
consumer products and producer 
products. 

John Ekern Ott is general man- 
ager of consumer products in 
cluding steel strapping ¢and 
stitching wire and machines for 


Allen B. Wil 


ducer products, covering such 
lines as hot rolled, cold rolled 
strip steel and special strip steel 
products including cooperage 
hoops and Venetian blind slat 


| stock which are fabricated fur- 


ther by the trade. 
JONES REPRESENTS 
FLORENCE STOVE 
Jack E. Jones, Pittsburgh, Pa, 
was recently appointed to repre 
sent Florence Stove Co., Gardner, 
Mass., in Pittsburgh and northern 


| West Virginia area. Recently dis 


charged from the U. S. Army Air 
Forces he had previously had 14 


| years’ experience in the major 
appliance field. Prior to entering 
| the service in 1942 he was @ 


charge of the Pittsburgh office of 


| the Detroit Vapor Stove Co. 


J. FRED JOHNSON 
QUITS BUSINESS 
J. Fred Johnson has retired 
from active service with Bethle- 
hem Steel Co., Bethlehem, Pe 
Mr. Johnson has been in charge 
of sheet steel and tinplate for 
many years in the New York dit 
trict. 
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MAKE MORE MONEY WITH 


NESCO 


HOUSEWARES! 


‘**‘Nesco” is a household word throughout America ... a 
symbol of the finest in housewares .. . utensils designed 
and built to make homemakers’ tasks simpler and easier. 


Consistent national advertising has been a primary fac- 
tor in Nesco’s rise to leadership. And this year the most 
comprehensive national advertising program in Nesco’s 
history is getting underway. To you that means easier 
sales, faster turnover, greater profits! 


LS 
TOP QUALITY MATERIALS AND WORKMANSHIP! 


Zz To you, as well as to housewives from coast to 


coast, the quality of Nesco housewares is well 


known. Behind that reputation is the Nesco 
policy to combine only the finest in materials 
and workmanship in housewares that bear the 
famous Nesco label. 


FIVE COMPLETE LINES FROM ONE SOURCE! 


Instead of scattering effort in several directions, you buy 
five complete lines from one source . . . your Nesco distri- 
butor! Buying time and paper work are reduced. Time for 
selling is increased. With one famous brand name em- 
phasized, your selling job is automatically more effective. 


Decorated 


Metalware Galvanized 


Baking and 
Household 


Dairy bs Enameled Ware 
E Tinware 


Tinware 
See your Nesco distributor or write: 


‘NATIONAL ENAMELING AND STAMPING COMPANY 


World's Largest Manufacturers of Housewares 


308 N. TWELFTH ST., MILWAUKEE 1, WISCONSIN * SALES OFFICES: 1430 Candler Bidg., Atlanta * 1166 Merchandise Mart, Chicago 
200 Fifth Ave., New York * Western Merchandise Mart, San Francisco * 901 Ambassador Bidg., St. Louis 
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New 


Union 





— and you Dealers are waiting for 


UNION’S New Leaders 


to bring in the overdue Sales 


Just as fast as we can beat the shortages, you'll 
come in on a perfected line of UNIoNn fast-sellers, 


replete with new features to win customers. 


They’re coming to repay your waiting,—Values 
we've been working on and you’ve been count- 
ing on through the last four years. You'll make 
up time in profit-making with the perfected line 


of UNION 


Roller and Ice Skates, 
Fishing Tackle, Chisels and 
Screwdrivers, Hack Saw 
Frames, Gun Implements 


HARDWARE COMPANY 


ESTABL 


sol-4-01 ‘ich wo) “Medel <1 <p 


NEW YORK OFFICE ISI CHAMBERS STREET 
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GILBERT SUCCEEDS 
BRITTINGHAM IN 
SARGENT TERRITORY 


C. F. Sargent, president, Sar- 
gent & Co., New Haven, Conn., 
has announced the retirement of 
E. F. Brittingham, to take place 


JOHN GILBERT 


July 1, 1947. Mr. Brittingham 
will, at the time of his retirement, 
have devoted 55 years of con- 
tinuous service to Sargent & Com- 
pany. In announcing his retire- 
ment Mr. Sargent stated that Mr. 
Brittingham has had one of the 
most distinguished and produc- 
tive careers of any salesman who 
has ever represented Sargent & 
Co. 

In 1899 Mr. Brittingham was 
made responsible for the sole 
representation of Sargent & Com- 
pany for the area comprising 
Denver and all territory west of 
that point as well as western 
Canada and Mexico. His travels 
carried him from Edmonton to 
Chihuahua and west to the Pa- 
cific Coast. Business conditions 
following the San _ Francisco 


earthquake and fire of 1906 made 


it necessary for him to concen- 
trate his efforts exclusively on the 
Pacific Coast and Hawaii, where 
he has remained ever since. 


On Jan. 1, 1947, Mr. Britting- | 


ham departed for a special six 
months’ assignment in Hawaii. 
At that time he was succeeded 
by Mr. John Gilbert. Mr. Gil. 
bert joined Sargent & Co. in Noy, 
1940. He enlisted in the Navy 
Jan. 19, 1942, rose to the rank of 
ensign, and after his discharge 
returned to Sargent, Nov. 1, 
1945. 


FORM WODTKE SALES CO. 
TO COVER MIDDLE WEST 


Griffeth M. Wodtke, of Cedar 
Rapids, Iowa, a, manufacturer’s 
representative, has announced 
formation of the Wodtke Sales 
Co., designed to cover the mid- 
dle west, the same territory he 
has covered for several years. As- 
sociated with him will be his son, 
G. Kelley Wodtke, and John P, 
Ferring. The company office will 
be at Cedar Rapids for the pres- 
ent. 

G. Kelley Wodtke, former 
Army Air Forces _lieutenant- 
colonel, had considerable manu- 
facturing experience before enter- 
ing the service in 1941 and has 
been with the personnel division 
of Link-Belt Speeder Corp, since 
his army discharge. 

Mr. Ferring, wartime naval 
aviator and former newspaper 
managing editor, was sales repre- 
sentative for an agricultural ad- 
vertising firm and operated his 
own advertising company in the 
direct mail field. 

The company will continue to 
handle the same lines carried by 
Mr. Wodtke for the past several 
years to the shelf and heavy hard- 
ware distributors. The firm is 
interested in taking on additional 











E. F. BRITTINGHAM 


lines. 


E-Z-DO HAS DISPLAY 
IN MERCHANDISE MART 


E-Z-Do, 261 Fifth Ave., New 
York 16, has taken a permanent 
showroom in Room 1128, Mer- 
chandise Mart, Chicago. A com- 
plete line of the “E-Z-Do” ward- 
robes, chests, and closet acces- 
sories will be on display at all 
times. David Newmark will be 
in charge. 


EDISON CENTENNIAL 
OBSERVANCE PLANNED 


The electric utility industry 
plans to celebrate the Centennial 
Anniversary of Thomas A. Edi- 
son, which will occur on Feb. 
11, with programs of wide scope 
and significance, Clarence L. 
Law, chairman of the Edison 
Centennial Committee of the Edi- 
son Electric Institute, 420 Lex- 
ington Ave., New York City, has 
announced. 
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wW. R. PERSONS MANAGES 
LINCOLN ELEC. SALES 


J. F. Lincoln, president, The 
Lincoln Electric Co., Cleveland, 
Ohio, announced the appointment 
of W. R. Persons as sales man- 
ager of the company. Mr. Persons 
assumes his new position imme- 
diately, reporting to C. M. Taylor, 
recently advanced to executive 
vice-president. 

Mr. Persons has had a broad 
yariety of sales experience with 
the company. Following a brief 
period in boiler shop fabrication 
work, he became interested in 
arc welding and urged the com- 
pany for a chance during the bot- 
tom of the depression, 1934. No 
jobs being available, he trained 
and graduated from the famous 
Lincoln Welding School and 
fnally was sent as a welding 
demonstrator to the company’s 
Pittsburgh office. He became dis- | 





a special post-war planning as- 
signment. From this assignment 
he was promoted to his present 
position with the company. 





McDONALD REPRESENTS 
E-Z-DO LINE 


John McDonald has been ap- 
pointed as a sales representative 
for the Decorative Cabinet Corp., 
261 Fifth Ave., New York 16. He 
will cover Michigan, and the 
northern part,of Ohio for the 
E-Z-Do line of wardrobes and 
chests. 

JOHN G. LA BELLE JOINS 

FATHER’S COMPANY 


John G. LaBelle, recently re- 
turned from service in the 
Marine Corps in the South Pa- 
cific, has joined the sales force 
of his father’s firm, the Rod. 
LaBelle Co., 621 Plymouth Bldg., 
Minneapolis 2, Minn., manufac- 





turers’ representatives. He will 
work temporarily out of the home 
office. 


trict manager at Pittsburgh in 
1937. He served in that capacity 
until his recall to Cleveland for 














WASHING MACHINE INDUSTRY DEVELOPS TEST 
PROCEDURE FOR COMPARISON: Yardstick, for a whole 
industry, a “comparator” washing machine and an exacting 
test procedure perfected by the engineering standards com- 
mittee of the American Washer & Ironer Manufacturers’ As- 
sociation have been placed in use by the organization's vari- 
ous members. Any household washer manufacturer now can 
determine the relative efficiency not only of his own products 
but also of the appliances he produces, as compared to com- 
petitive lines. The committee, headed by P. Eduard Geldhof, 
vice-president and chief engineer of the Nineteen Hundred 
Corp., St. Joseph, Mich., worked two years codifying the 
standard tests. The “‘comparator’’ washer is a special model 
available only to manufacturers. Standard cloth, soiled by a 
standard method, is given a standard washing. Every detail of 
the soiling and the cleansing is specified in the test procedure 
prepared in many sessions of the Geldhof committece., After 
the washing, the light-reflecting properties of the cloth are 
compared, by scientific test, to the same properties of un- 
soiled ‘“‘control’’ cloth. The more closely the washed cloth 
comes to the light-reflecting ability of the clean cloth, the bet- 
ter the washing operation has been. Here are the members of 
the Engineering Standards Committee, who have perfected 
the washing test procedure methods by which every member 
of the industry can gage the performance of his products 
against each other, and against the competitive washers of all 
other manufacturers jin the field. The result: all guesswork 
eliminated, every manufacturer given the means by which he 
can know beyond doubt where his washers stand by compari- 
son with all others. In the picture, left to right, John B. Dyer, 
Easy Washing Machine Co., Syracuse, N. Y.; R. M. Mitchell, 
tales manager, Nineteen Hundred Corp., St. Joseph, Mich., in 
charge of preparations when this particular committee meet- 
ing was held; Dave Hays, late, General Electric Co.; G. I. 
Cockerill, Apex Electrical Mfg. Co., Cleveland; W. F. Oliver, 
Bendix Home Appliances, Inc., South Bend, Ind.; N. L. Etten, 
Chamberlain Corp., Waterloo, Iowa; Frank Breckenridge, 
Automatic Washer Co., Newton, Iowa, and Mr. Geldhof. 
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Don’t be surprised, pretty girl, when it cuts 






clean through — a Camillus knife always 






cuts clean and true. Dealers have been 





overwhelming in praise of the fine qual- 







ity they find in the new Camillus line. 






















































Every knife, from this Pony 






















Jack to a heavy duty 
Stock knife, is made of 


the finest materials by 





precision workmanship. 

That's why the sale of Camillus 

knives means mighty happy cus- 
tomers and profitable repeat 
business. In quality, as well as 

in cutting, Camillus has the 
edge! Camillus Cutlery Com- 
pany, New York 17, N. Y. 


one of the oldest and 
largest monufacturers of 


Amer 

















pocket knives in 









ica, founded 70 years 


ago by Adolph SS 
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vacuum cleaners, has acquired a | 


factory site at Cambridge, Ohio, 
and plans to erect a factory. It 
is estimated this factory will give 
employment to 500 persons, and 
will be in operation late in 1947, 


For the past 11 years Mr. Hug 
was merchandise manager of 
Sears, Roebuck & Co., of Cleve- 
land. 

Mr. Bricker was a special rep- 
| resentative of the City Loan Co.. 


for the manufacture of fractional | 


horsepower motors. 


Recently the Hoover Co. pur- | 


chased the plant of the J. E. Ad- 
dison Mfg. Co., Cambridge, Ohio. 


G. E. WIRE & CABLE DIV. 


SPENCER T. OLIN 


HEADED BY GILMORE 


A. W. Gilmore has been ap- 
pointed manager of a new Gen- 
eral Electric wire and cable divi- 
sion, H. L. Andrews, vice-presi- 
dent in charge of the company’s 


| Appliance & Merchandise Depart- 


OLIN A DIRECTOR OF 
LACLEDE STEEL CO. 


Spencer T. Olin, vice-president, 
Olin Industries, Inc., Alton, IIL, 
has been elected a director of the 
Laclede Steel Co., St. Louis, Mo. 
CROWN VENETIAN BLIND 

GETS ‘GOULD’ LINE 


J. J. Entin, president of the 
Crown Venetian Blind Mfg. 
Corp., 5333 Avalon Blvd., Los 
Angeles, Cal., is the new West 
Coast distributor for the Gould 
Mersereau Co., New York. 

The “Gould” line, which was 
started 74 years ago, is one of 
the most complete lines of 
drapery hardware. With a large 
stock in Crown’s Los Angeles 
headquarters, shipments will be 
made directly to customers in 
the 11 Western states. 





PLYWOOD WAREHOUSE 
OPENS IN DALLAS 


The seventh in a chain of ply- 
wood distributing warehouses will 
be opened shortly at 3201 Oak 
Lane, Dallas, Texas, by U. S.- 
Mengel Plywoods, Inc., a com- 
pany jointly owned by the 





Mengel Co. and U. S. Plywood 
Corp. R. E. McKee will be the 


branch manager in Dallas. 


MEMCO EXPORT 
AGENCY NAMED 


Moore Enameling & Mfg. Co., 
West Lafayette, Ohio, has an- 
nounced the appointment of the 
American Stee] Export Co., Inc., 
347 Madison Ave., New York 17, 
as exclusive export representa- 
tive for Moore Porcelain Enam- 
eled Kitchen Utensils. 





HOOVER SUBSIDIARY 

PLANS NEW PLANT 
The Kingston-Conley Electric | 
Co., Plainfield, N. J., a sub- 
sidiary of the Hoover Co., North | 
Canton, Ohio, manufacturers of | 


200 


ment, has announced. 

The new division is a con- 
solidation of the former York, 
Pa., wire and cable division and 
the Bridgeport, Conn., wire and 
cable division. 


Mr. Gilmore has named M. H. | 


Owen as manager of the York 
sales section, and A. E. Newman 
as manager of the Bridgeport 
sales section, to assist him in the 
new division. 

Mr. Gilmore worked with the 
B-R Electric Co., Kansas City 
distributor, 


then sales manager for the G. E. 
Supply Corp. in Kansas City, he 
was appointed district manager 
for that company in 1938. After 
his war service Mr. Gilmore went 
to Bridgeport a year ago as as- 
sistant to the general sales man- 
ager of the G-E Appliance & 


| Merchandise Department. 


ARNOLD WHOLESALE 
ADDS TO SALES STAFF 


Eugene E. Hug and Doyt E. 
Bricker are two recent additions 
to the sales staff of the Arnold 
Wholesale Corp.. 5209 Detroit 
\ve.. Cleveland, Ohio. 


EUGENE E. HUG 


before joining the | 
General Electric organization in | 
1926. After a period as salesman, | 


DOYT E. BRICKER 


Lima, Ohio, for five years, con- 
tacting manufacturers and dis- 
tributors, and for ten years was 
with Ohio Finance Co. and Com- 
mercial Credit Co.. both of Cleve- 
| land. 


AMER. SAFETY RAZOR 
HONORS VETERANS IN 
ITS 25-YEAR CLUB 


The annual dinner of the newly 
organized “25-Year Club” of the 
American Safety Razor Corp., 315 
Jay St., Brooklyn, N. Y., was held 
at the Park Central Hotel, New 
York City, Dec. 17. In a speech 
welcoming the 94 employees eli- 
gible for membership in the 
group, Milton Dammann, presi- 
| dent, stated that almost 5 per 
cent of the present personnel 
have been in the company em- 
ploy for a period averaging nearly 
35 years and in the overall pic- 
ture of over 2,000 employees over 
35 per cent were veterans of at 
least 10 years’ service. 





Herman Rominger, who was 
| first employed in 1897, holds the 
title of “oldest employee” with 
| nearly 50 years in the heavy 

blade department. Longest in 

length of service in the sales de- 
| partment is Michael Bart, co-sales 
supervisor for the New York area 
with a 45-year record of calling 
on the trade. Of the executive 
staff both Mr. Dammann and J. 
B. de Mesquita, executive vice- 
president, started side by side 40 


years ago. Charles Solomon, ad- 


vertising manager, who started as 


a boy with the organization in 
1919, is one of the youngest 
members of the Club. 

Each 


member of the newly 





a solid gold Tiffany watch. 








formed club was presented with | 


NEW KITCHEN SPECIALTY 
LINE IS ANNOUNCED 


A new organization known as 
Kitchen Specialties, Inc., 106 E. 
Hubbard St., Chicago, has en- 
tered the field with plans for pro. 
ducing a popular priced line of 
specialties for the hardware and 
house furnishings trade. 

F. H. Mesce, president, has had 
many years’ experience in sales 
and manufacturing work. S. E. 
McPartlin, Jr., secretary and 


| treasurer, will also act as sales 


manager. 


HARDWARE SALESMEN 
OF ST. LOUIS ELECT 


New officers of the Hardware 
Salesmen’s Association of St. 
Louis, installed at a banquet, at 
the Hotel DeSoto, Jan. 15, were: 
Warren Becker, Fritz Smith Mfg. 
Co., president; Mike J. O’Reilly, 
Socony-Vacuum Co., Ist  vice- 
president; Walter R. Cameron, 
Economics Laboratories, 2nd vice- 
president; Walter C. Meibaum, 
W. C. Meibaum & Co., secretary: 
Otto Thoma, Consumers Glue Co., 
treasurer, and Jack Johnson, Tie- 
mann H. & S. Co., sergeant-at- 
arms. 


NEW FIRM TO MAKE 
FLUORESCENTS 


Electricraft Corp., 42 Clifton 
St., Newark 5, N. J., announces 
that it will shortly be in full pro- 
duction on a new line of fluo- 
rescent lights and fixtures. 

Heading the new company is 
Gerald J. Henry, president, and 
formerly in the same capacity at 
Wheeler Reflector Co., Boston, 
Mass. Jack A. Lasser, formerly 
president of Mastercraft Electric, 
of Newark, is treasurer. 


GERALD J. HENRY 


The products will be marketed 
under the trade name “Electti- 
craft” and will include fluores 
cents for most uses. 
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KORD Electric Stove .. . the electric 
stove with the easily cleaned drip tray, an 
exclusive, patent pending feature. Con- 
venient, highly practical and beautifully de- 
signed. Finished in white baked enaniel, 
black wrinkle or chrome. Equipped with 
8 feet of U.L. approved cord, it will plug 
into any handy outlet. So attractive it may 
be used right in the dining room. 


KORD Fan Heater .. . a compact, light 
weight heater of a hundred uses. Equipped 
with 8 feet of U.L. approved cord it can be 
easily moved about to where it is needed. 
Beautifully finished in tan or ivory wrinkle, 
it makes an unusual gift item as well as a 
practical household convenience. Ideal for 
quickly warming a room or garage, drying 
hair or personal laundry. 
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ELECTRIC HEATER 


plugs into any handy 
size 22 x 18 x 6 inches. 
See the KORD HEATER at your nearest DEALER 
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KORD Electric Products Sell Themselves’ 


Their finished beauty is second only to their practical 
value. A touch of the switch produces instant heat. . . 
there’s no waiting warm-up period. KORD MEANS 
HEAT WHERE IT’S WANTED, WHEN ITS WANTED. & 
Sturdy construction assures lasting durability. 


KORD ACCESSORIES BECOME HOUSEHOLD NECESSITIES 
crag bac sol ruin po ating sursheniate 


MT. VERNON, NEW YORK 





























Here are two DEMAND items 


as timely as the winter wind ! 


PLASTIC GLAZING 


HARDWARE DEALERS have many potential customers 
for this versatile plastic glazing. Farmers, home own- 
ers, housewives, contractors, business men, carpenters, 
schools and churches have found ‘‘DOPLEX’’ and 
“SUNFED” ideal for scores of uses ranging from pro- 
tection of seedlings and plants to the partitioning of 
factories and warehouses. R 

These well-known brands of plastic glazing are excel- 
lent for storm-proofing screen doors, windows and 
porches. ‘“‘DOPLEX’’ and ‘“‘SUNFED’’ will move 
quickly and profitably from your shelves. 


@ WATERPROOF @ STRONG 
@ FLEXIBLE @ LIGHT 
@ EASY TO CUT @ EASY TO HANDLE 





List Prices Shipping Weights 
DOPLEX | SUNFED | DOPLEX |SUNFED 


6 Ibs. 7 Ibs. 


Length . 
of Roll | Width 








50 ft.|36 in.| $10.90 | $9.95 
21.80 | 19.90 





100 ft. |36 in. 11 Ibs. | 12 Ibs. 























Regular Jobber and Dealer Discounts 


Packing: Individual Cartons. Color: “Doplex” 
is made in violet, “Sunfed” in green. 


TERMS: 2%—10 days Net—30 days 
IMMEDIATE DELIVERY — WRITE TO 


‘DonB.Gutridge 


MERCHANDISE MART - OKLAHOMA CiTY 2 


L. A. ISERMAN HEADS 
CINCINNATI BRANCH 
OF G. E. APPLIANCES 


L. A. Iserman has been ap- 
pointed manager of the Cincin- 
nati branch of General Electric 
Appliances, Inc., it has been an- 
nounced by P. A. Tilley, pres- 
ident of the corporation. He 
succeeds P. C. Wilmore, who has 
resigned. 

Since his discharge from the 
Army Air Forces last year, Mr. 
Iserman has been sales manager 
of the Cincinnati branch. 

Mr. Iserman got into the elec- 
trical appliance business in 1928 
as city dealer manager for R. 
Cooper, Jr., Chicago distributor. 
He later moved to Portland, Ore., 
with the Laidley Company, and 
then in 1932 transferred to the 
General Electric Supply Corpora- 
tion in that city. Three years 
later, he became Des Moines 
branch manager for General 
Electric Supply; and in 1936 
he was appointed appliance 
sales manager for the same com- 
pany in New York City. 


FRIGIDAIRE PRODUCES 
8,000,000th UNIT 


Frigidaire Division of General 
Motors, Dayton 1, Ohio, climaxed 
more than a quarter century of 
production on the last day of 
1946 when the eight millionth 
electrical refrigeration product— 
a household refrigerator—rolled 
off the assembly line at the Mo- 
raine City plant. 

E. R. Godfrey, general mana- 





ger, P. M. Bratten, general sales 
manager, and 12 other high com- 
pany officials were on hand to 
pay tribute to the production 
milestone. Mr. Godfrey pointed 
out that the company reached 
the seven millionth mark late in 
1941 shortly before the Frigidaire 
plants turned from peacetime to 
war production. Reconversion 
back to normal operation was 
started in July, 1945. 


LANDEN PUTTY WORKS 
TO BUILD FACTORY 


Landen Putty Works, manv- 
facturers of putty and “Flexi- 
seal” glazing and caulkings com- 
pounds, recently acquired a tract 
of land in the industrial section 
of Malden, Mass., for the purpose 
of constructing a new modem 
plant. Arrangements are being 
made for installation of a rail- 
road siding. Construction will 
begin soon. 


J. W. YATES HONORED BY 
McGREGOR HDWE CO. 


The McGregor Hardware Co., 
309 Water St., Springfield, Mo., 
wholesale hardware firm, honored 
J. W. Yates, its vice-president 
and general manager, with a 
banquet, on Saturday, Dec. 28, in 
celebration of the 50th anni- 
versary of Mr. Yates joining the 
firm. 

Mr. Yates entire business ca- 
reer has been spent with the same 
firm, having joined the company 
when he was just a boy as driver 
of its delivery wagon. 








DETAILS OF THE “BOUNCING BASKET,” principal 
component of the new Apex Automatic Washer, are demon- 
strated by C. G. Frantz, president of the Apex Electrical 
Mfg. Co., 1100 E. 152nd St., Cleveland, Ohio, to several 
members of the Factory Managers Group of the Cleveland 


Chamber of Commerce. 


Shown, left to right, are: Mr. 


Frantz; R. R. Todd, Apex plent manager; B. H. Shaffer, Wil- 
lard Storage Battery; T. F. Gray, Hodell Chain Co., kneeling: 
Paul Guerin, Johnston & Jennings Co.; F. C. Mues, Richman 





Bros., and ce 


W. Brown, Chicago Pneumatic Tool. 
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cleaner division, 
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Williams’ 


tion's Spring, 1947, meeting. 


VACUUM CLEANER MFRS.’ ASSOCIATION 
Left to right are W. E. Slabaugh, Jr., manager, vacuum 
Westinghouse Electric Corp., 
Ohio, and James J. Downs, vice-president, Clements Mfg. Co., 
Chicago, who have been elected to the executive committee 
to succeed regularly retiring members, and George T. Stev- 
ens, vice-president, Eureka-Williams Corp., Detroit, Mich., 
Ill., succeeding Henry Burritt, 
president, who resigned as committee member. 

Absent when the picture was taken were Lannon F. Mead, 
president, Regina Corp., Rahway, N. J., elected to fill the 
term of A. E. Norris, late head of Regina. 
also is chairman of a new special speakers’ committee and 
Mr. Stevens, member of a committee to plan the Associa- 






ELECTS. 
Mansfeld, 


Eureka- 


Mr. Slabaugh 








ADMIRAL CORP. NAMES 
N.W. SALES MANAGER 


Admiral Corp., 3800 Cortland 
St., Chicago, has announced the 
appointment of Harold D. Conk- 
lin as Northwestern sales man- 
ager for all Admiral products. 
Mr. Conklin will make his head- 
quarters in San Francisco. 

For the past two years Mr. 
Conklin has been manager of the 
Appliance Division of Admiral, in 
Chicago. Previous to his connec- 
tion with Admiral, he was mana- 
ger of the Range and Water 
Heater Division of the Edison 
General Electric Appliance Co. 
and was West Coast regional 
manager for this company. 





NARROWLY ESCAPES 
DEATH IN ATLANTA 
HOTEL HOLOCAUST 


Caught in the recent horrible 
Winecoff Hotel fire in Atlanta, 
Ga., A. J. Millman, sales mana- 
ger, Enco Mfg. Co., Chicago, Ill, 
is alive today because he re- 
membered the news stories he 
had read of fires in other hotels 
and the simple precautions that 
might have saved other people 
from burning to death. 

He refrained from opening the 
hall door because of its draft 
creating results and placed a wet 
towel over his face, with space 
for breathing. When the room 
began to get hot—from fire lick- 
ing under the door, he looked out 
the window and saw firemen 
rescuing other guests from ad- 
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joining rooms. To his dismay no 
ladder was placed outside his 
window. 

He hastily donned trousers and 
a shirt. The next step—the one 
which saved his life—was that 
he threw his suitcase out the 
window, to attract attention of 
firemen holding safety nets. His 
final act, for which he cannot ac- 
count, was to stuff a suit of 
underwear in -one pocket and a 
house slipper in the other. Then 
he made his aerial descent, from 
his fifth floor room, and landed 
in the net, with such momentum 
that he hit the pavement. The 
following day he was released 
from the hospital, his only injury 
a “crick” in his neck. 





DETECTO SALESMEN IN 
NEW TERRITORIES 


Detecto Scales, Inc., 1 Main 
St., Brooklyn 1, N. Y., has an- 
nounced that Frank M. Daub has 
taken over the major portion of 
the Northeastern section, includ- 
ing Canada, replacing Jack J. 
Firestone who will assume charge 
of West Coast sales. 

The remainder of the Detecto 
sales force stays the same, with 
Jack Goldner in Metropolitan 
New York, Boston and Philadel- 
phia; Ray Custred in the Middle 
South and Southwest; Arthur 
Littlejohn in Baltimore, Wash- 
ington, and the Southeast; Wal- 
ter Jacobson in Chicago and the 
Midwest; and Allen Carpenter in 





the Rocky Mountain area. 


Before You Sell ANY Domestic Water System 






See the PEERLESS Rater King Advantages! 










Exclusive Water King, Features 


GIVE PEERLESS DEALERS 


The Most Advanced Pumping 
Principle in the Last 10 Years 


“Magic Wings to Water Lift” 
Lend “‘Magic Wings to Sales” 


The trouble-free simplicity 
of the patented Water King 
pumping principle offers 
Peerless Dealers something 


MORE TO TELL=MORE TO SELL! 







The PEERLESS 
Water King 


Covered by Peerless Patent 
2,346,428 


really unique to talk about Mfd. under R. pad 73,038,407 
in the sales of Domestic pitsiris 31:4; hosvine & Myers 
n » Sole + Be 


Water Systems. 





Licensee. 


The Peerless Water King is the pump with 
“Magic Wings to Water Lift.”’ The 
King is a shallow well pump, embodying 
an exclusive ‘‘magic” pumping element; a 
hard chrome rotor revolving in a rubber 
stator that squeezes water upward —the 
most advanced pumping principle in the 

st 10 years. Capacities: 275 to 860g.p.hr. 

eads: Up to 40 lbs. The Water King is 
water lubricated—there are no underground 
moving parts. 100% automatic. Easily in- 
stalled over the well or offset. Pumping 
element highly resistant to abrasive and 
corrosive action. Finely engineered—Quiet 


ater 


—Compact—Trouble-free. 


Peerless Pump Division of the Food Machinery Corpora- 
tion aids its dealers with extensive consumer advertising, 
sales-stimulating display, merchandising and promotional 
helps. A good share of the profits in the wide domestic 
water systems market will go to the dealers who “go 


PEERLESS. 


PEERLESS DOMESTIC 
WATER SYSTEMS 


@ 





“PLAN WITH PEERLESS” 


Dealerships are still 
available in good terri- 
tories. Plan with Peerless 
for a more profitable 
future by selling Peerless 
water systems! Write 
today for complete in- 
formation. 














A PEERLESS 
Jet System, too 


with many distinct and im- 
proved Peerless advantages. 
For deep or shallow wells. 
Capacities: 400 to 5000 g.p.hr, 
Lifts: Up to 120 ft. 


PEERLESS PUMP DIVISION 


FOOD MACHINERY CORPORATION 


CANTON 6, OHIO « 


Factory Branches: Ardmore, Pa 





QUINCY, ILL . 


LOS ANGELES, CALIF 


Decatur, Ill.; Atlanta, Ga ; Dallas, Tex 














ARKANSAS 


The J. C. Wall’s Hardware 
Store, and its entire stock, Elaine, 
Ark., were destroyed by fire 
Nov. 24. 


CALIFORNIA 


Hermosa Hardware is the firm 
name under which Jasper A. 
Cusenza has published a certifi- 
cate that he is conducting busi- 
ness at 1048 Hermosa Ave., Her- 
mosa Beach, Cal. 


Terminal Hardware Co. is the 
firm name under which Charles 
W. Kreck has published a cer- 
tificate that he. is conducting 
business at 1309 E. 7th St., Los 
Angeles, Cal. 


Joseph Oles has opened a hard- 
ware store at 4545 Van Nuys 
Blvd., Sherman Oaks, Cal. He was 
formerly manager of M. Raymond 
Rosenbloom, wholesale paint 
dealers of Newburgh, N. Y. Lee 


Oles, his wife. is assisting him. 


Oneonta Hardware Co. is the 
firm name under which Harry F. 








HARDWARE BRIEFS 








ing, Kans., for over 40 years, re- St. Louis County, Mo., has been 


cently sold the business to Willis | incorporated with $50,000 au- | 
Leming, of Topeka, who took thorized capital stock to do bus- | 





possession Jan. 1. 


recently elected secretary-trea- 
surer of the newly-organized 
Lions Club of Hamilton. 


Mr. and Mrs. Ben C. Holthaus | 


recently purchased the Mike 
Kongs Hardware and Implement 
business, in Seneca, Kans. 
Kongs had been in the hardware 


business in Seneca for 16 years. | 


Joe Casey, who had been a 


field man for the OPA since Oct. | 
1, 1942, at Wichita, Kans., re- | 
turned recently to Norton, Kans., | 
and is again active in the man- | 
agement of the Casey Brothers | 


Hardware Store, there. 


Mr. | 


| iness as a general hardware and 


appliance store, by Anton J. and 


| Emily A. Fuchs, Anton M. Weber 
Ralph Reno, of the Reno Hard- 
ware Co., Hamilton, Kan., was | 


and Ervin W. Otto. 


The newly organized Missis- 
sippi Valley Hardware Co., 2329 


| S. Broadway, St. Louis, Mo., has 
| elected T. E. Pitman as presi- | 
dent; W. H. Kaufman as execu- 
tive vice-president and general | 
manager; O. W. Branneky, vice- | 


president; Otto Wilke, treasurer; 
A. U. Simmons, secretary; Louis 
Wallhaus, assistant treasurer, and 


Harry Randolph, assistant secre- | 
| tary. 


NEBRASKA 


H. O. Kindschi recently sold | 


his hardware store at Clatonia, 
Nebr. to George Gerdes, of Pick- 
rell, Nebr. 


sold to Walter J. Grimm and 
William Shannon, both recently 
| returned from overseas duty with 
| the armed forces. The name of 
| A. M. Matthews Co. will be ‘re- 
| tained. 


NEW YORK 
| Schenck Hardware, of North 


| Tonawanda, N. Y., has been pur- 
| chased by a corporation known 
| as Schenck Supply, Inc. Frank 
| W. Markovitz, who was proprietor 
of Schenck Hardware, is presi- 
dent; Ernest J. Hurtubise, vice- 
president, and James G. Mead, 
secretary-treasurer. 


A. B. Matteson has purchased 
| the Fred Newell Hardware, at 
Sherman, N. Y., and will operate 
the business as Matteson Hard- 
ware. 


H. E. White, Marion, N. Y., 
, has sold his hardware business to 
Ronald and Orlo Ganze, who will 
do business as Ganze Brothers. 


| The Archer Hardware store 
| block in Lacona, N. Y., owned by 


Myers has published a certificate 


that he is conducting business at | KENTUCKY 
1510 Mission St., South Pasa- | BivwTennie. ine. of Le 
dena, Cal. ‘ a “ 


| Center, Ky., has been incorpor- 


After 40 years in the hardware | Mrs. F. L. Archer, of Sidney, 
business at Ong, Nebr., Nels Ed- | N. Y., has been purchased by Mr. 


berg recently sold his establish- |and Mrs. Leon Bortles. The 
Bortles are remodeling the store 














Rosemead Hardware is the firm 
name under which A. L. Childers 
and Erma G. Childers have pub- 
lished a certificate that they are 
conducting business at 1614 Val- 
ley Blvd., Rosemead, Cal. 


COLORADO 


Harold Wilson, former owner 
of the Wilson Hardware, Duran- 
go, Colo., has returned after two 
years’ service in the Pacific, and 
reopened a new hardware busi- 
ness at 1063 Main St. He has as 
his partner, Thomas Archuleta, 
who has had previous experi- 
ence in the hardware business. 


KANSAS 


B. J. Bowlus, who has been in 
the hardware business for 37 
years, 30 of which were spent in 
a hardware store in Coffeyville, 
Kans., retired recently from ac- 
tive, business. 


The Tillman Hardware Co., 
Smith Center, Kan., was sold 
recently to D. D. Nelson of Con- 
cordia, Kansas, who took posses- 
sion of the store immediately. 
Mr. and Mrs. Tillman have op- 
erated the hardware store for 
over 11 years. 


J. .W. Hybskmann who con- 
ducted a hardware store in Corn- 
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| ated to deal in general hardware, | 
feed and seeds, by M. G. Temple, | 


W. A. Berry and G. J. Berry. 


MISSOURI 
Pine Lawn Hdwe. & Appliance 


| Co., 6231-33 Natural Bridge Rd., 


| hardware 


ment to John Anderson. 


NEW JERSEY 
The A. M. Matthews Co., estab- 


| lished 80 years ago in Orange, | 


N. J., as one of the town’s first 
stores, was recently 








HOOVER CO. HONORS 327 VETERAN EMPLOYEES AT 


DINNER. H. W. Hoover, president, is shown pinning a gold 
service pin on J. T. Warburton, whose 56 years of service 


with this North Canton, 


Ohio, 


vacuum cleaner company 


gives him the longest record of any employee, while Miss 
Esta Stoner with the longest record for women, 38 years, 


looks on. 


Engraved Hamilton watches were presented to all the em- 
ployees with 25 or more years of service, at the dinner which 


was held Dec. 11, 


at the Onesto Hotel, Canton, Ohio. Earlier 


and will move their hardware 
business to the new location as 
soon as conditions permit. 


NORTH CAROLINA 


Black Mountain Hardware Co., 
Inc., of Black Mountain, N. C., 
has been granted a charter to 
conduct a general hardware busi- 
ness under authorized capital 
stock of $25,000. Incorporators 
are: James E. Sylvester, Mary E. 
Sylvester and LeRoy Mashburn, 
all of Black Mountain. 


Mecklenburg Hardware Com- 
pany, Inc., a new enterprise for 
Charlotte, N. C., will open soon 
at 214-216 North College Street. 
W. O. Jones, well known in hard- 
ware circles, is manager of the 
new firm. 


Marrow-Pitt Hardware Co., of 
Tarboro, N. C., has been incorpo- 
rated with authorized capital 
stock of $300,000. W. C. Pitt, 
Juliet C. Marrow and James C. 
Marrow, all of Tarboro, are prin- 
cipals of the company. 





With Homer W. Alfred as man- 


in the evening gold pins, designating years of service with Seateh thes Winer Mantuies'Ge.. 


the company, were distributed. 


r. Hoover received a 45- 


Year pin. The banquet was attended by 550 long-time em- 


| ployees and guests. 


| opened at 2400 Wilkinson Blvd., 
| Charlotte, N. C. 
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Extra heavy 
gauge, solid 
aluminum keeps 
coffee hot longer 












ia a 
Royal Chef 


Sd . 
ALt0772072 UP 












KITCHENWARE la iltiaal 
NEW spout 
; dribble" or Gleaming Mirror 
drool. ines s% easier 






~ ° 
ce ;, fSiGmeo FOR 20> 
Chim of 10Mo 


Trade Mark 


to clean... keeps 
everlasting 
newness . : 


10 ‘AND SEE 
The Perfect COFFEE MAKER...a New Member of the “ROYAL CHEF” 





















VISIT US AT BOOTH 585 DURING THE ATLANTIC CITY SHOW 


Family is the Sales Sensation of ‘47...New, Exclusive’, Revolutionary 


..-Nothing like it anywhere...Be Prepared—Stock Up Now 


CATALOGUE OF COMPLETE “ROYAL CHEF” LINE SENT ON REQUEST * Patent Applied For 












ok Ur, 





New York Office, 345 Madison Avenue, New York 17, N.Y. 
Chicago Office, 36 South State Street, Chicago 3, Illinois 
Branch Plant, 12th and McKinley, San Diego 4, California 


“~ 


<S 
*" Guaranteed by * 
Good Housekeeping 


+1C Tt Of 


MANUFACTURED BY 


POULSEN & NARDON, Inc. 


5 LEONIS BLVD - LOS ANGELES Il, CALIF 

















MAIN PLANT 





Satin-Tone Finish 
Large Dutch Oven With Trivet 
MODEL 135-0 —9"/10" 1/0. SH” doop 





Mirror Finish 
Covered Souce Pan 
MODEL 403—7"/."O 0. 4%" deep 


Satin-Tone Finish 
Lorge Double Roaster 
MODEL 125-A— 17%" w TTT BP 0" 


Satin -Tone Finish 
Round Double Roaster 
MODEL 130-A—12%" DIA 7° deep 


Mirror Finish 
Chichen Fryer 
MODEL 209—10°/4" OD 27/: 





2” deop 
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—— RADIANT HEAT 





CUT-AWAY SIDE VIEW 





-—<—— REFLECTED HEAT 
anny «CONVECTION HEAT 





























Here are Your Big Selling Points 
for Model 1300 


- New PARABOLIC REFLECTOR 
beams as well as diffuses heat rays. 
Furnishes natural updraft circulation. 
Combines reflection, radiation and 
convection. 


. Infra-Red Rays—properly diffused for 
health. 


. Easily Portable. Wide Easy-Grip han- 
dle, cool even when heater is hot. 


. SAFE! Will not harm finest floor or 
rug. Design eliminates fire hazard— 
low center of gravity. WILL NOT TIP 
OVER! 


. Wiring is totally enclosed and tamper- 
proof for safety. 


. Long-life nickel chrome wire wound 
on ceramic coils of high tensile strength 
for durability and service. 


. Electric - welded é steel construction. 
Heat - proof baked enamel finish. 


. Natural wood handle and feet. Chrome 
trim. Iridescent blue finish. 


. 1320 watts. 110-125 volts, AC or DC. 


. 11” high; 1534” long; 10” in diameter. 
Ship. wt. 9 lbs., ind. packed. 


Address: Dept. H 


TOP @LINE 


APPLIANCES 


TENNESSEE VALLEY 





MARKETERS, INC. 











—————, 








OBITUARIES © 





—_. 





HARRY L. DEMPSTER 


Harry L. Dempster, 65, presi- 
dent of the Dempster Mill Mfg. 
Co., Beatrice, Neb., makers of 


HARRY L. DEMPSTER 


farm machinery, died Dec. 7, 
after a long illness. He joined 
the firm in 1903, became sales 
manager, and at the death of his 
father, in 1933, became president. 
He became inactive in the man- 
agement last spring, turning over 
those duties to his brother, Clyde 
B. Dempster. 


Mr. Dempster was regarded by 
the government as an authority of 
farm implement requirements 
and production. He was a former 
president of the National Asso- 
ciation of Domestic and Farm 
Pumping Equipment and Allied 
Products Manufacturers. He was 
a member of the Agricultural 
Committee of the U. S. Chamber 


of Commerce. 


FRANK H. SWAYZE 


Frank H. Swayze, 68, presi- 
dent, Whitney Blake Co., Ham- 
den, Conn., manufacturers of in- 
sulated wire, died Jan. 4 in 
Phoenix, Ariz. He was a former 
president of the New Haven sec- 
tion of the National Metal Trades 
Association and a former presi- 
dent of the New Haven Manu- 
facturers’ Association, Mrs. 
Swayze survives. 


ARTHUR E. VINCENT 


Arthur E. Vincent, one of the 
oldest hardware merchants in 
Kansas, died Dec. 24, at his home 
in Clay Center, Kans., after a 
long illness. Mr. Vincent was 
the last of the second generation 
of Vincent brothers, who have 
been hardware merchants for 





many years in Clay Center. 


LEONARD RICHARDS 


Leonard Richards, 60, vice. 
president, Atlas Powder Co., Wi. 
mington, Del., died Dec. 26, in 
Philadelphia, Pa. Prior to his 
association with Atlas he wa 
with Richards & Co., manufa. 
turers of artificial leather anj 
lacquer. When the latter cop 
cern was sold to Atlas he moved 
to Delaware. 


FRANK L. McCABE 


Frank L. McCabe, 62, a lead. 
ing promotion counselor 
housewares, died Dec. 26, a 
Tucson, Ariz., where he, his wife 
and daughter were spending 1 
few weeks. He was bowling with 
his family when he suffered the 
fatal attack. 


He began his business caree 
with the Wear-Ever Aluminun 
Co., and introduced the line i 
the Northwest. Later he becam 
sales manager of the Pacific 
Coast District for Landers, Fray 
& Clark, and then joined the Ali 
minum Cooking Utensil Co. df 
America. His last position be 
fore inaugurating his own orgar 
ization was as sales manager for 
the Central States territory of the 
Manning-Bowman Co. In 1% 
he began his own merchandisiij 
and promotion counseling service 
to the premium trade on a 0% 
tional basis. In 1935 his son, 
Frank S. McCabe joined him and 
expanded the business to include 
sole distribution of the “Swing- 
A-Way” Can Opener and com 
panion pieces, under the name of 
Swing-A-Way Steel Products, 
1439 Merchandise Mart, Chicago. 


He was a past president of the 
Premium Industry Club, the 
Housewares Club of Chicago. 


FRANK L. McCABE 
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HENRY SQUIBBS 


Henry Squibbs, 66, assistant to 
the vice-president in charge of 
sales of the American Steel & 
Wire Co., 208 S. LaSalle St., Chi- 


HENRY A. SQUIBBS 


cago, died Dec. 28, after several 
weeks in the hospital. 

Mr. Squibbs was employed by 
American Steel & Wire and its 
predecessors for 51 years, start- 
ing as a clerk. Shortly thereafter 
he transferred to the sales divi- 
sion in Chicago, in which he held 





several positions. He was a past 
president of the Central States 
Hardware Club. 


C. J. BREITMEYER 


Charles Jacob Breitmeyer, 77, 
who was in the hardware trade 
from 1884 until 1943 when he 
was retired by the Belknap Hard- 
ware & Mfg. Co., Louisville 2, 
Ky., died Dec. 24, after under- 
going a major operation. 

During his long career as a 
salesman, the deceased had met 
thousands of dealers. He was 
with the Sievers Carson Hdwe. 
Co., Rankin Snyder Hdwe. Co., 
Hart Hdwe. Co. and from 1903 
until his retirement was with 
Belknap. 


ADDISON B. LEFTWICH 


Addison B. Leftwich, former 
nationally known Alabama and 
Ohio State football star and 
Texas district manager for Rem- 
ington Arms Co., died at his 
home in Dallas, Texas, Dec. 16, 
after a short illness. 

“Bill” Leftwich was _ well 
known in trap and skeet shooting 
circles throughout the country. 
He had been connected in sales 
capacities with Remington for 12 
years. 








FAIR TRADE BOOKLET 
REVISED, REISSUED 


John W. Anderson, president 
of the American Fair Trade 
Council, has announced a new 
edition of the Council’s popular 
booklet, “The ABC’s of Fair 
Trade” to aid sales executives in 
formulating their price policies. 

Earlier editions of the 12-page 
booklet having been exhausted, 
the new edition is designed to be 
of help especially to manufac- 
turers who are planning to pro- 
tect their trade-marked products 
through the Fair Trade Laws. 

“Fair Trade,” the booklet ex- 
Plains, “enables the manufac- 
turer to avoid the quality-reduc- 
ing pressure of unrestrained cut 
prices by legalized resale price 
maintenance contracts and thus 
Permits him to maintain the 
quality standards on which he 
has built his business and to pro- 
tect the trade marks which iden- 
tify his products and his adver- 
tising.” 

The booklet answers the 28 
most frequently asked questions 
tbout Fair Trade. It serves 
buyers by explaining how the 
consumer can be certain of get- 
ting favorite advertised products 
i standard prices whenever and 
wherever he chooses to shop. 


JANUARY 16, 1947 





Copies of the booklet are avail- 
able without cost from American 
Fair Trade Council, 55 West 
42nd St., New York 18, N. Y. 


INCOME TAX GUIDE 
IN 3RD EDITION 


The third annual edition of 
Fairchild’s Income Tax Guide for 
Retailers is now off the press and 
ready for distribution. Written by 
Harold Gold and Louis Haimoff, 
and published by the Fairchild 
Publishing Co., this 1947 edition 
of the tax-guide handbook has 
been revised to include the latest 
opinions on tax-saving opportuni- 
ties which can be used by all 
types of retail outlets in their 
year-round operation. 

The Guide interprets indi- 
vidual, partnership and corpora- 


tion taxes specifically for the re- | 


tail merchant; thereby simplify- 
ing the preparation of his 1946 
income tax returns and helping 
him to effect legitimate tax econ- 
omies in his day-to-day business 
procedure. 

It is priced at $2.75 and is 
available in book stores and 
through the Fairchild Publish- 
ing Co., 8 East 13 St., New York 
a; Me. 
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 REID- WAY ‘8 





REID-WAY answers your call for more and 
still more REID-WAY "8"s with production 
stepped up to turn out four times as many 
rental sanders as at any previous peak in 
company history! 


REID-WAY rental sanders with one moving 
part proved themselves especially in the diffi- 
cult, "shortage" years, operating efficiently 
and at minimum maintenance cost in the most 
unskilled hands. Now, these faithful, old 
machines have every chance for replacement 
in 1947, as more new, improved "8's roll your 
way, every day — from an enlarged, stream- 
lined REID-WAY, INC. 


Write Dept. HA for descriptive folder 
on REID-WAY floor surfacing equipment 


REID-WAY, INC. 


2917 First Avenue, SE 
CEDAR RAPIDS, IOWA 























Hotpoint, Inc., is New Name of Old Firm 


Now Beginning Huge Expansion Program | 


Hotpoint, Inc., becomes the of- | 
ficial name of Edison General 
Electric Appliance Co. as of Jan. | 
2, The new company name will | 
carry the sub-title “a General | 
Electric affiliate’ to identify it 
as a part of the General Electric 
Co. 

Asserting that the increased 
public acceptance of the brand 
name “Hotpoint” had obscured | 
the company’s former corporate 
name, R. W. Turnbull, president, 
said, “We felt that now was the 
time to change and simplify the 
company name to match this ac- 
ceptance.” He added that Hot- 
point 40 years ago was the first 
appliance manufacturer to adver- 
tise nationally and that millions 
of dollars have been invested in 
the establishment of this trade 
name. 

The company is embarking 
upon a major enlargement pro- | 
gram involving $17,000,000 in 
capital and plant expansion in 
the Chicago area, which will re- 


sult in the employment of several 
thousand additional skilled work- 
ers. The Chicago physical expan- 
sion will increase manufacturing 


capacities to triple present facili- | 


ties for the manufacture of elec- 
tric ranges, water heaters, and 


| dishwashers, Mr. Turnbull said. 


The company’s facilities for 
the manufacture of electric refrig- 
erators and home laundry equip- 
ment have already been ex- 
panded. 

In addition to its lines of major 
home appliances, Hotpoint claim- 
to be the largest producer of elec- 
tric commercial cooking equip- 
ment. With the company name 
change the name Hotpoint will 
replace Hotpoint-Edison on these 
products which include heavy- 
duty ranges and bake ovens, as 
well as counter grills. griddles, 
and other automatic electric plug- 
in appliances for restaurants, 
schools, hospitals and other insti- 
tutions. Manufacturing facilities 
on this line are being expanded. 











WM. H. SICKINGER 


ADMIRAL CORP. HAS 
NEW RANGE DIV. MGR. | 


Admiral Corp., 3800 Cortland 
St., Chicago 47, has announced 
the appointment of William H. 
Sickinger manager of its 
Range Div. Mr. Sickinger was 
formerly in charge of range engi- 
neering. Previously he was man- 
ager of the Range Div. of the 
Griswold Mfg. Co., Erie, Pa. He 
has had over 25 years’ electric 
range experience, having been in 
charge of the electric range di- 
vision of the South Bend Co. and 
the Crown Stove Co., Chicago. 


as 


In making this appointment, | 
L. H. D. Baker, vice-president of 
Appliance Div., also announced 
that Admiral is now in volume | 
production on its new 1947 range. | 
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COLLINS RETIRES FROM 
WRIGHT STEEL & WIRE; 
‘REPLACED BY HAAS 


James J. Collins, who has rep- 
resented G. F. Wright Steel & 
Wire Co., Worcester, Mass., in 
Chicago for 25 years, has retired 
from active duty. Melvin E. Haas 
has been appointed district sales 
manager, 
products, hexagonal mesh netting, 
chain link fence, wire cloth, wire 
clothes line, wire strand, wire 
lath, stucco reinforcement, spark 
guard cloth, and _ wire 
screens, in the Chicago territory. 


Mr. Haas gained his early ex- | 


perience in the steel and wire 
business through association with 
Colorado Fuel & Iron Co., later 


| with Pittsburgh Steel Co. and as 
| sales manager for Reynolds Wire 


Co., Dixon, Tl. 


MELVIN E. HAAS 


handling the Wright | 


mesh | 


CONRAD HARTMANN ENDS 
' 51 YEARS WITH WITTE 
After 51 years of continuous 
| service with the Witte Hardware 
Co., 704 N. Third St., St. Louis 2, 
Mo., wholesalers, Conrad Hart- 
mann, relinquished his duties as 
president and retired on Dec. 31. 


CONRAD HARTMANN 


Mr. Hartmann will enjoy most 


of his new found leisure at his | 


home, 6066 Lansdown Ave., St. 
Louis 9, Mo. 


| R. F. WILLIS & BRO., INC. | 


HAS SERIOUS FIRE 


Fire on Sunday, Dec. 29, de- 
stroyed the shelf hardware build- 
ing and the lumber sales office of 
R. F. Willis & Bro., Inc., whole- 
sale and retail firm of Penns 
Grove, N. J. 

Shelving was quickly erected 
in another building, and with 
the cooperation of many manu- 
facturers, they were quickly filled 
with new stock so that within a 
week the shelf hardware depart- 
ment was again in operation. 

The main office was saved, but 
many records and all of the office 
| equipment was ruined. The loss 

was covered by insurance. 





ROBERT H. BISHOP 


SYLVANIA ELECTRIC 
NAMES TWO V.P.’s 


Robert H. Bishop, director of 
sales, and Conda P. Boggs, di- 
rector of manufacturing, were re. 
cently elected vice-presidents of 
Sylvania Electric Products, Ine, 
500 Fifth Ave., New York 18, 
mn. x. 

Mr. Bishop joined the company 
| as a member of its New England 
sales force in 1936. He subse. 
| quently became New England dis- 
trict manager, Eastern sales man- 
ager, and in 1943 general sales 
manager for all of the company’s 
lighting products. Last April he 
| was appointed director of sales 

for the entire company. 
| Mr. Boggs, who had been as 
sociated with General Electric 
| and RCA, joined Sylvania ‘Elec- 
tric in 1932. 


LOUIS SEGAL LEADS 
PARALYSIS DRIVE 


Louis Segal, president of the 

| Segal Lock & Hardware Co., Inc., 
395 Broadway, New York City, 

| will direct the 1947 fund raising 
drive for the National Foundation 


in the 


Greater 


for Infantile Paralysis 
hardware field in the 
New York Area. 








Trap, Skeet Shells and .22 Shorts 
Again Being Made by Winchester 


Winchester will resume manu- 
facture of trap and skeet shot- 
shell loads and .22 


announced by W. S. Allen, sales 
manager of Winchester Repeat- 


“This does not mean unlim- 
ited production, Mr. Allen said, 
“although the Government limita- 
tion (General Preference Order 


has 


of ammunition, 





materials now in short supply.” 


short car- | 
tridges early in 1947, it has been | 


| ing Arms Co., New Haven, Conn. | 


M-38), which has controlled the | 
use of lead in the manufacture | 
been re- | 
scinded. It is still difficult to ob- | 
tain Jead and other necessary | 


No trap loads, skeet loads, or 
| .22 short cartridges for civilian 
use have been manufactured 
since 1942, except a smal] quan 
tity authorized by the Govern 
ment in the early part of 1946. 

Mr. Allen also stated that Win- 
chester plans to produce more 
target ammunition in the first 
half of 1947 than during the 
similar period in 1946. 

“For 1947 we have a produc- 
tion schedule that calls for 4 
larger quantity of firearms than 
we have ever produced before 
' one year,” Mr. Allen stated. 
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A LIQUID 
DESTROYS TERMITES! 


The demand for TERMITGAS is hitting a new high .. . sales are faster than 
ever! The exciting story of TERMITGAS is everywhere . . . in hard-hitting 
newspaper ads in big and small towns, and on huge billboards! Customers 
are flocking into their nearest TERMITGAS dealer, ringing up quick sales 


on the cash register! 
Backed solidly by this national advertising, TERMITGAS is a profitable 


and fast-selling item for the Distributor—Jobber—Retailer! 


SALES REPRESENTATIVES 
James H. Roan, 531 Poydras St., New Orleans, La. 
Dan E. McSweeney, 3509 Fairmount, Dallas 4, Texas 


DISTRIBUTORS 
Berco Sales, 227-29 N.W. 2nd Ave., Miami, Fla. 
Zep Pearce, 155 W. Main St., Mesa, Arizona 
C. B. Peterson Distributors, 318 Potola Drive, San Mateo, Cal. 
Coffman Lumber Company, Hagerstowrt, Md. 


DEALERS 


Lou Betzner Hardware Co., Motor Post Auto & Home Supplies. 
Belle Glade, Fla. Greenwich, Conn. 
Covington Hardware & Furniture Co., Belk-Robinson Company, 
Inc., Covington, Va. Charleston, S. C. 
Feinsod Hardware Company, The Spotless Company. 
Port Chester, N. Y. Richmond, Va. 
Harth’s Hardware Company, Mrs. R. E. L. Stringfellow, 
Huntington, N. Y. Freeport, Tex. 
Trivetts Tested Seeds, Inc., New York, N. Y. 
Franklin Hardware Co., Metter. Ga. Carroll Bishop, St. Petersburg, Fla. 


Write today for prices and discounts to Reg. U. S. Pat. Of 





THE LEWIS COMPANY w.ccr sy 


Industrial and Scientific Chemicals Since 1909 
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ise ee eat. shotgun and handgun and hg 
Tae oa done much instruction work with 
9 i law enforcement agencies. He 


is a veteran of both World War, 
Among his numerous decorations 


: - : are the Legion of Merit ribbon 
i¢ a ae and the French Croix de Guerre 
eater yl with two stars. 


S. R. WILSON JOINS 
S. B. HUBBARD CO. 


%, Samuel Robert Wilson, for ll 
J - 9 5 years in charge of the paint de. 
partment of the I. W. Phillips 


im w , Fla., | joined the 
THE ORIGINAL TELESCOPIC ADJUSTABLE SB. Hobberd’ Co, wheleall 


hardware firm, 36 W. Bay St, 
a BASEMENT POST 


Tel-O-Post has opened an immense MINERAL WOOL GROUP 


new profit market for thousands of 
dealers. 7 out of 10 homes need this ELECTS N. A. HOLMER 


inexpensive, easy-to-install device to 
correct sagging floors. 








N. A. Holmer, vice-president in 
charge of sales for the Carney 
Co., Inc., of Mankato, with Min- 
It’s TEL-O-POST for Sales Demand neapolis offices at 125 S. Fifth 
Over a quarter million home owners St., was elected president of the 
have already bought Tel-O-Posts. Industrial Mineral Wool Institute 


Sales are skyrocketing. No other of New York, at the organiza- 
tion’s annual meeting, held in 





post even approaches this record. Cleveland. 


It’s TEL-O-POST for Superiority The institute is an association 
Sound engineering makes Tel-O-Post of American and Canadian man- 
outstanding in safety—easy installa- ufacturers of industrial insula- 
tion—low cost—the proved answer tion of all types. 
to every sagging floor problem. i's the iron t 
It’s TEL-O-POST for Advertising REMINGTON CO. SAMUEL R. WILSON have found < 


: : SHOOTING EXPERT he iron with 
Only Tel-O-Post is advertised to REJOINS FIRM 


miHions of home owners. Ads in 
national magazines—The Saturday 


é : | Jacksonville, Fla. He will .rep- jever built int 
After serving in the Army | resent the firm on the west coast 
Evening Post and Better Homes and wv the age ry 4 Milt | of Florida. 
Gardens—are reaching your custom- rs eae ot da + sen yo —_ vithout score 
ers, selling Tel-O-Post advantages tridge Div., Remington Arms| E. L. LOVE MANAGER OF [nthetic fab 
to create big business and profits Co., Bridgeport, Conn. as a| KELLOGG KOILED KORD hs bottom 
for you. ea? salesman and shooting exhibi- 
g ; tionist, has rejoined Remington 

as director of the Law Enforce- Co., 6630 S. Cicero Ave, Chi 


ment Officers’ Section. . 

‘ ‘ ; cago, Ill., has announced appoint- 

Major Hicks is well known! vent of Col. Edgar L. Love # 

throughout the country as one of | anager of the Koiled Kord Divi 
America’s crack shots with rifle, sion. Formerly chief of produc: [J "Ytmark Register 

: tion of the Central District, Army 

RETAIL Cash in NOW. Send your Air Corps, and plant representa- 

order for a supply of fast- dhe tive of the Dodge Chicago plant, 

$9.25 eting TA-D-Fums, ete. he will direct national distribu- 


inthe home. 











F. M. Parsons, sales manager, 
Kellogg Switchboard & Supply 


Or write for complete a tion of all Koiled Kord division 
information. Pa products. Graduated from the 
Complete, © - U. S. Military Academy in 1923, 
ready to install. a he served three years in the regu: 
Slightly higher Ls lar Army and joined Western 
West of Missis- Ee Stee Electric Co. in an engineering. 
a position. In 1930 he became gen- 
eral plant supervisor of the Mexi- 
can Telephone Co. 
After a nine year period in 
sales promotion and sales engl 
neering work in national merch- 


bo. ; sf andising in the automotive field 

TEL-O-POST COMPANY . | |hhe joined the Army Air Corps in 
140 Ash Street + Akron 8, Ohio b 4 1942, serving as chief of produc- 
Rieter em eat ss tion in the follow-up division at 


William B Stewart & ° 159 Bay Street. Toronto Ontario ce % 
. sae MILT E, HICKS Wright Field. ( 











sippi River. 
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is the iron that thousands 
have found cuts ironing day in half. It’s 


he iron with the most unique features 


fever built into a unit for hand finishing 


inthe home. It’s the iron that presses... 
vilhout scorching ... modern... delicate... 


ynthetic fabrics .. . it’s the Silex Duolectric!* * From grooves 


inthe bottom...at the flip of a finger...a sheath of protective steam. Another 

lip and the iron presses dry ... it’s as easy as that! * Dealer profits are 

wstas easy... for the Silex Duolectric* Steam Iron is made and guaranteed 

by the makers of the famous Silex Glass Coffee Maker ...a long established 


wurce of profit. * Customer demand will have its way ... sell the iron that meets it. 
“Indemark Registered U. S. Pat. Off. 


THE SILEX COMPANY 


HARTFORD 2, CONN. « ST. JOHNS, P. Q@., CANADA 
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‘THE FINEST APPLIANCES IM THE WORLD 





J hi<>. 


FROTECTIVE STEAM SLIPS IW GETWEEN 
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President Revokes 18 Wartime Measures — 


Schedules Ending of 33 Others 


REPEALS WAR LABOR DISPUTES ACT 


Some excise taxes lowered or rescinded, others to be 
considered for repeal or lowering by Congress. Sets 
dates for end of surplus property regulations and 
farm price bolstering laws. 


Bureau 
AGE) 


(Washington 
of HARDWARE 
A presidential 
covering the period of actual 
fighting and the “duration.” effec- 
tive at noon, Dec. 31, 1946, 
brought the period of hostilities 
of World War II to a formal end. 
Its immediate effect was to ter- 
minate at once 18 wartime emer- 
gency laws and to schedule auto- 
matic expiration dates for 33 
others. However, the proclama- 
tion did not affect the states of 





| President Roosevelt in 1939 and | not further exercise the power of 
| 1941, nor the “State of War.” | seizure. ° 
proclamation, | j 

| 


Also affected are a number of 
excise taxes which will revert to 
the peacetime rate on July 1. 


These require action by Con- 
gress. 

The most important result of 
President Truman’s action related These inclade: jewelry, from 20 
to the Smith-Connally War Labor : 
Disputes Act which authorized | eee yeae-yen mouye 
i Rises ei abi allie, | and tubes, from 20 to 5 per cent; 
bound facilities. This power will luggage “ent cudgel ted 
expire June 30 and the Govern- tail to 10 per cent of producer 
ment must turn back to private price; telephone long distance, 
ownership the coal mines and | from 25 to 20 per cent; tele- 


| trucks, their parts 




















emergency declared by the late | time. In the meantime, it may 


War Assets Adiabibaieation ; 
Plans Fast Surplus Disposal 


Includes sale of surplus lines within 60 days of decla- 
ration. Would better inform public as to how surplus 
can be purchased. Aims to clear up 75 per cent pf 
surplus on books Nov. |, 1946, by end of this month. 


A 15-point general program to | backlog, with handling of papers 
push the sale of surplus prop- | on a 72-hour basis. Second offer- 
erty during February, March and | ings of surplus to include general 
April was contained in recent | buying public. Development of | 
letters to Zone Administrators of | regional and national sales to 
War Assets Administration from | maximum degree. Improvement 
Administrator Robert M. Little- | and extension of customer ser- 
john, WAA revealed Jan. 3.| vice. Expediting sales of auto- 
Specific sales programs covering | motive spare parts. Clearance of 
all types of surplus property are | building machinery, supplies and 
being issued now. The master | installations for sale offering by 
sales plan now in effect pertains | April 30, 1947. Clearance of 
only to consumer and capital | warehouses by target dates with 





goods. corresponding reduction of oper- 

Salient points in the new gen-| ating costs. Improvement of | 
eral program included: Continua- | methods and plans to “do a bet- | 
tion of target dates for selling— | ter job with less money.” Better | 
“except that beginning with 1] sales planning and dissemination | 
February, 1947, all items de-| of information in handling vete- | 
clared surplus will be on sale 


rans’ supplies. 
within 60 days after such declara- Publication and circulation of 
tion.” Elimination of paper-work | booklets on selling and purchas- 
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the Great Lakes tugboats by that | phone, local, from 15 to 10 per | 


cent, and domestic telegraph, 


ing surplus property, the latter to 


clear up public misunderstand- | 
| consumers’ and 


| porting forms must continue t 


ing on how surplus can be pur- 
chased. In addition, the program 
called for each zone to put out 
consolidated schedules of sales 
offerings. Timeliness, adequate 
information and easy-to-read print 
will be stressed in the schedules. 

The letter contained comments 
on attainment of the goals out- 
lined in the present master sales 
program. It pointed out that 
“practically all” of the regions 
are up-to-date on paper work and 
that “only in a few regions will a 
backlog on inventories, etc., re- 
main to be cleaned up during 
January.” 

“There shall be no let-up in the 
drive to accomplish the third part 
of the mission of the current 
master program, that is, effect 75 
per cent sales by Jan. 31, 1947, 


of stocks on hand Nov. 1, 1946,” | , 
| was accomplished by amending 


| Priorities Regulation 34. Gor 
| ernment stocks held by the Office 
| of Metals 


the message stated. 


REVOKE CONTROLS 


ON LEAD USE 
Although the revocation of all 


| controls on the use of lead be- 


came effective Dec. 27, 1946, the 
Civilian Production Administra- 





cable or radio, from 25 to 15 per 
cent. 
Not affected by the presiden. 


| tial action were the higher war. 


time excises on automobiles and 
and acces. 
sories, refrigerators, radios, air 
conditioners, electric appliances 


| oil and gas appliances, busines 
| and store machines and the like. 


These are.expected to be re 
duced by the current Congres 
when it revises the present tax 
structure, 

Also, it puts into effect the pro- 
vision that records of war con- 
tracts or purchases need be main- 
tained no longer than five years, 
dating either from the date of 
the proclamation or the date of 
final settlement of the contract, 
whichever is earlier. 

It also provides that the sur- 
plus property act of 194 will 
terminate Jan. 1, 1950, and that 
use of commodity credit corpor- 
tion funds to bolster farm prices 
must end Dec. 31, 1948, unles 
either or both should be extended 
further by Congress. 


tion said that inventory restric 
tions still remain in effect and 
producers’ tre 


be filed with CPA. 

In addition to revoking the 
lead order, M-38, CPA also lifted 
controls governing the use of lead 
in pigments and _ insecticides, 
through the revocation of L-34 
(lead chemicals), and in ethyl 
fluid for the blending of high 
octane gasoline through the te 
vocation of L-355 (ethyl fluid). 

CPA also issued amendment | 
to Priorities Regulation 3, tr 
moving lead users from the list of 
those eligible for priorities a 


| sistance in obtaining the metal 


Coincidentally with the freeing 
of lead for all uses, the gover- 
ment lead stocks, currently esti- 
mated at around 37,000 tons, 
have been reserved for emergency 
release by CPA only. This action 


Reserve, Reconstruc- 
tion Finance Corporation, amount- 
ed to more than 68,000 tons # 
the beginning of 1946 but have 
been drawn on steadily since thes 
to meet the needs of industty- 
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... but it’s as easy 
as setting the table!” 















In our files is a letter. It reads, in part: 






“In all my life I have never even recognized a glass cutter — let 


alone used one. I tried all three (kinds of glass) and found I actually 








could cut L-O-F Window Glass much easier than the other two samples.” 






The resulting good will is a bonus the glass dealer gets when he 


stocks and sells L-O-F Window Glass. Because it’s annealed longer, it 







cuts easier— with less breakage. 






When you next reorder glass, be sure it comes from an L-:O-F 
Distributor. Libbey - Owens -Ford Glass Company, 4617 Nicholas Build- 
ing, Toledo 3, Ohio. 


























LIBBEY:* OWENS - FORD 
a Great Name wn GLASS 
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Adds New 3/4 HP & 1 HP 
Ejector Pumps For 
r | More Dealer Profits! 


A new line of larger-capacity “‘DURO-JET” 
Ejector Pumps are now available . . . real profit 
makers for you today . . . and continuous sales 
builders for the tougher selling days ahead. 
Like good insurance, DURO products insure 
your future profits! Once installed, the ‘‘DURO- 
JET’ outperforms and outlasts ordinary pumps. 
You have a real friend in DURO . . . the Com- 
pany which believes in a strong and healthy 
dealer relationship. DURO is the line for guar- 
anteed customer goodwill . . . and more profits 
for you! 


The New Modern 
“‘DURO-JET"”’ now 
available in %, 
HP and 1 HP mo- 
for sizes. 


Shallow and Deep Well Pumps and Systems Z 
© Ejector Pumps and Systems © Water Soft- 

eners ® Iron and Sediment Removal Filters 

@ Industrial Water Softeners. g 
Catalog and descriptive literature mailed 
upon request. | 


DAYTON 
OHIO 


Hydraulic Machinery, 
Inc. 


| scarce 


| the priority system for housing 
| materials, the Civilian Production 


| the Housing Expediter recently 
| announced that after Jan. 1, 1947, 
| building materials dealers no 
| longer would be required to “set- 
| aside” specified quantities of 
| scarce items and hold them for 
| sale to fill only priority orders. 
| Dealers, however, still are re- 


| orities as they are presented, 
| officials pointed out. 


| aside” requirements was accom- 
| plished by amendment of Sched- 


| monthly deliveries of the items 
| involved, but need not hold 
| stocks in anticipation of such 





Simplify Priority System 


For Housing Materials 


Building material dealers no longer required to hold 


items in anticipation for 


later orders on 


priorities. 


In a further move to simplify 


Administration and the Office of 


quired to honor outstanding pri- 


Revocation of CPA’s “set- 


ule B of Priorities Regulation 
33, the regulation controlling dis- 
tributors’ handling of HH and 
other rated orders for most of 
the building materials listed in 
Schedule A of PR-33. It does 
not apply to lumber or lumber 
products, which are controlled 
by other orders. 

Suppliers still must give pref- 
erence to rated orders, up to a 
ceiling of 75 per cent of their 


orders, CPA said. 

This action, which is in keep- 
ing with the President’s recent 
announcement of a_ simplified 
housing program, reduces con- 
trols on distribution and permits 
freer flow of materials, CPA said. 

The revision of Schedule B also 
includes revocation of the spe- 
cial rule by which nail distrib- 
utors were required to favor 
“users” over other customers. 
Sale of nails now is regulated 
only by the rules applying to 
other scarce building materials. 

Another change in Schedule B 
exempts manufacturers of a half- 
dozen items from the necessity 
of accepting HH or HHH rated 
orders from a_ dealer, even 
though the dealer may have been 
authorized to use such a rating 
as a sub-contractor. Manufac- 





turers affected by this change are 
those who sell the following di- | 


rectly to dealers: asphalt tile 
floor covering; low pressure boil- 
ers; temperature and combustion 
controls; floor, wall and warm 
air furnaces and domestic oil 
burners. 


FARM BUILDING PERMITS 
PUT IN CPA DOMAIN 


Applications for non-housing 
farm construction will be handled 
by the Civilian Production Ad- 
ministration, just like applica- 
tions for other non-residential 
construction, CPA has an- 
nounced. Requests should be 
filed with CPA’s district con- 
struction offices on Form CPA- 
4423. 

Previously, farm work build- 
ings had been handled by De- 
partment of Agriculture Conser- 
vation Committees. The change 
was made by an amendment to 
Supplement 5 to VHP-1 (Vete- 
rans Housing Program Order No. 
Ue 

Similarly, applications for farm 
dwellings will be filed (on form 
NHA-14-56) with the Federal 
Housing Administration district 
offices, instead of the Agricultural 
Conservation Committees as be- 
fore, under the new Housing 
Permit Regulation announced by 
the Housing Expediter recently. 
This provides that housing per- 
mits will no longer carry priori- 
ties assistance and that dwellings 
constructed under the permit 
must meet the conditions pres- 
cribed in the regulation. 

From the beginning of the 
housing program in March 
through November, 6,198 non- 
housing farm applications were 
approved and 417 denied. The 
dollar value of approvals—$23,- 
580,000—represented 93 per cent 
of the value of all applications. 

During the same period, 67,903 
farm housing applications worth 
$118,207,000 were approved, and 
4,933 applications worth $11,843,- 
000 were denied. Approvals in 
this case ran at 90 per cent. 
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Agricultural 
ttees as be- fed 
2w Housing ; OL 
nsgenened ss ee Oe Mee Le, IT’S PROFITABLE TO YOU! 
ter recently. “oe Le 
. I- a # os ° 
cian Be ; y y Watch for full details of this big Bug-a-boo money-making proposi- 
at dwellings tion. Meanwhile, play safe. Get in your future orders. 
ne cad 4 Order now from your nearest Socony-Vacuum office, or from 26 
on. Broadway, New York 4, N. Y. In the Southwest, order from the Magnolia 
ing of the Petroleum Co., and on the West Coast from the General Petroleum Corp. 
in March 
6,198 non- ; 
ations were : : 
enied. The 
ovals—$23,- g0V, ms it =Ci _ oo 
93 per cent ; ‘ gore 
plications. am . SOcOWY-VACUUM 
riod, 67.908 2 PRODUCTS 
tions wo 
proved, and Bug-o-boo Super Insect Spray with and without D.D.T. 
th $11,645, Bug-e-bee Moth Crystals » Bug-a-boo Garden Spray +» Bug-e-boe Repellent 
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cent. 
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Sheet metal screws -—- One 
manufacturer advanced sheet metal 
screws about 50 per cent as of Jan. 6. 

7 * + 

Machine screws and machine 
screw nuts—Advances of about 25 per 
cent were recently announced on ma- 
chine screws and machine screw nuts. 

* o - 

Wall, paint cleaner — Soilax 
suggested retail selling price was re- 
cently advanced from 25 to 27 cents 
per package. Dealer cost advanced at 
the same time about eight per cent. 

o * + 

Bright wire goods—Recent ad- 

vances of about 10 per cent were made 


by leading makers of bright wire goods. 
* * + 


Awning paint —Une line of 
canvas awning paint was recently ad- 
vanced about 10 per cent. 

* © * 

Steel utensils—Prices on one 
line of household steel cooking utensils 
were recently advanced slightly less 
than 10 per cent. 

. . * 

Underground receivers—The 
five sizes of one line of underground gar- 
bage receivers were advanced recently. 
Advances ranged from five to 10 per 


cent. 
* * * 


Cameras, film—Prices were re- 
cently advanced five to 20 per cent on 
some models of one line of cameras. 
As of Jan. 1 some sizes and types of 
camera film advanced about five per 
cent. 

* - . 

Portable washers—Prices on 
one line of small electric portable wash- 
ing machines were advanced recently 
about 15 per cent to the dealer and 
about 10 per cent to the consumer. 

* 7 * 

Mop wringers—One manufac- 
turer reaffirmed, as of Dec. 31, 1946, 
prices issued earlier in the year on mop 
wringers. 
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Archery equipment — Prices 
issued early in 1946 were reaffirmed as 
of Dec. 31, on one line of archery equip- 
ment. 

* * * 

Ant bait—-A slight advance 
was recently issued on one line of jelly 
t¥pe ant bait. 

+ - * 

Water heaters—Because of in- 
creased copper costs a leading line of 
copper coil water heaters was advanced 
about 10 per cent late in December. 

* 7 * 

White lead—As of Jan. 2 one 
producer of white lead advanced prices 
slightly over two per cent. 

2 . +” 

Ash cans—Prices on one line 
of ash cans with covers recently ad- 
vanced about 20 per cent. 

e o . 


Cotton waste—Fluctuations in 
the price of cotton waste continue, gen- 
rally in an upward trend. 

¢ = * 


Shovels and scoops—Prices on 
some makes and types of scoops and 
shovels advanced recently, changes 
ranging from about five to 10 per cent. 

oe 


Levels — Advances averaging 
about 7% per cent were recently an- 








nounced on one line of farm and con- 


tractors’ levels. 
* . 7. 


Screw, tap extractors — In- 
creases of about 17 per cent were an- 
nounced on some screw and tap ex- 
tractors in December. 


* * * 


Rivets—In December one maker 
advanced about 15 per cent its prices 
on miscellaneous iron rivets and tinners’ 


rivets. 
+ 7. + 


Taper pins—aAn increase of 
about 10 per cent was announced, last 
month, on one line of taper pins. 


Clothes dryers—A new sched- 
ule of retail prices on both the gas and 
electric Hamilton Automatic Clothes 
Dryers has been announced by W. A. 
Friedrich, sales manager, Home Laun- 
dry Division, Hamilton Mfg. Co., Two 
Rivers, Wis. The new prices are 600-E, 
220 volt (electric model) suggested re- 
tail selling price $229.50 and 700-G (gas 
model), retail list $244.50. There is no 
change in dealer discounts. The new 
prices include delivery and installation 
in the customer’s home where no addi- 
tional material is required te complete 


installation. 
s . s 


CPA production report — By 
Oct., 1946, American industrial produc- 
tion had recovered 20 of the 38 points it 








ADVANCES 


One line gas, electric clothes dryers. Bright wire goods. Some film. One 

make paint cleaner. One line awning paint. One line of ant bait. One 

line steel cooking utensils. One line small portable washers. One line under- 

ground garbage receivers. Water heaters. White lead. One line ash cans 

with covers. Some shovels. Some scoops. Some rivets. Certain levels. 

Some screw extractors. Some tap extractors. One line taper pins. Sheet 
metal screws. Machine screws and machine screw nuts. 


PRICES REAFFIRMED 


One line mop wringers. One line archery equipment. 








HARDWARE AGE 





JANUAI 


ie maker 
$ prices 
tinners’ 












JANUARY 16, 1947 


F=s 








§ ee wore et: me | 


- 
— 
Lé — 


= 


x = 
- 
* oe 
- 
- 
. ’ 7 O29 tee tee . : - 
om . 
' P : abe eg 3% > i above » 
= : 8 ; st oe : 
heal ESE = RR he OTR Se = pum ‘a 4 
* - s : 7h 
oe etme chee meORRIRE TT wR 
— ESS AS ee TI CER ee 
ree aungeamnaeaeeanal 

















your 52-WEEK marker 


IN THE 


Over 358 lines of housewares and ap- 
pliances are on display every business 
day throughout the year—in The Mer- 
chandise Mart. This is by far the larg- 
est concentration of such lines under 


one roof in all the world. 

Every week is market week for buy- 
ers. The opportunities presented from 
day to day by the possible appearance 
of new and saleable merchandise make 





WORLD’S BIGGEST BUYING CENTER 


frequent visits to The Merchandise Mart 
now more advisable than ever. 

Buyers have learned from personal 
experience the many conveniences and 
advantages offered by this concentra- 
tion of lines plus a 52-Week Market. 
And manufacturers have discovered 
both the efficiency and economy of 
representation at and distribution from 
this greatest of all Market Centers. 








The Merchandise Mart’s 
International Home Furnishings Market 
January 6th to 18th 








THE MERCHANDISE MART 


Centered for Efficient Year-Round Buying and Distribution 


CHICAGO 
























WUCO~ ALLIGATOR 
PRUNING SHEAR.. 


just what you and 
your customers have 
been waiting for! 


A big money-maker for a 

big market: home gardens, 
orchards, farms, nurseries, 
vineyards, orange groves. 

Long, narrow, “easy feel” 

hard grip for hard-to-get- 
at-places. Safe: No pinched 

hands while using; hidden 

springs. Easy operating 

safety lock keeps closed 

when not in use. Steel 

blade holders; lock nut 

keeps blades in line; no 

spreading. Cutting blade, 

hardened, tempered, v.s 
leaves perfect cut. Light Patent No. 
weight (only 14 ounces). 2287303 


Sold only through wholesalers 


BARCO 


MACHINE 
PRODUCTS 


COMPANY 


1975 EAST 65TH STREET 
CLEVELAND 3, OHIO 


£ 


SALES OFFICES: 
WESTERN RESERVE BLDG. + CLEVELAND 13, OHIO 
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dropped in the two months after V-J 
Day and the nation’s economy absorbed 
all but 900,000 of the 20 million de- 
mobilized war workers and the 10% 
million servicemen and women released 
by the services during the year, said 
Civilan Production Administrator John 
D. Small in his final report to the presi- 
dent, released Dec. 24. The report, en- 
titled “From War to Peace; Civilian 
Production Achievements in Transition” 
revealed that industrial production 
stayed at least 50 per cent above the 
average of the late thirties during the 
entire reconversion period, and for the 
last six months has climbed from one 


peacetime record to another. Generally 
the economy is in a healthy condition,” 
he said. “Of the problems which re- 
main, none is the type that can be cured 
rapidly by the further exercise of war 
powers. The most serious war-born 
shortages have been filled, with the im- 
portant exception of housing. Shortages 
which exist are serious to particular 
industries and individuals, but these 
are being taken care of rapidly. Essen- 
tially full employment has _ been 
achieved.” 
” ~ ” 

Wallpaper — “In spite of the 

many and varied obstacles incident to 








SALES OF 1,355 INDEPENDENT RETAIL HARDWARE 
DEALERS IN THE UNITED STATES 
November, 1946, Comparisons 





Nov.’46 Nov.’46 
No. vs. vs. 
stores* Nov.’45 Oct.’46 


Total 1,355 +36 — 3 


$16,389,599 


Oct. °46 
$16,941,734 


Nov. ’45 
$12,070,038 


Nov. ’46 





1946,1 $180,496,731; 1945, $127,434,415 
First 11 months of 1946 showed a 42 per cent gain over 1945 





Number 
of firms 


States reporting * 


Percent Change 
Nov. ’46 Nov. 46 
compared. compared 
with with 
Nov.’45 Oct. °46 


Dollar 
Sales 
Nov. 46 





Alabama 
Arizona 
California 
Colorado 
Connecticut 
Dist. of Col. 
Florida 
Georgia 
Idaho 
| eh SE RR cot ee ere ee 
Indiana 
Iowa 


Massachusetts . 
CS ee ee 
Missouri 

Montana 

Nebraska 

New Jersey : 

New Mexico ...... 

New York 

Ohio 

Oklahoma 

Oregon 

Pennsylvania ..... 
Rhode Island 

So. Carolina 

Texas 

Virginia 

Washington 

PONERY 6.05 etches § -3.5,5 re eee 


205,051 
80,169 
2,432,732 
194,294 
178,762 
170,088 
284,194 
304,158 
177,199 
899,659 
537,299 
287,138 
223,258 
147,246 
148,674 
542,856 
628,110 
292,932 
232,945 
167,493 
236,848 
84,414 
1,104,815 
1,582,699 
193,649 
471,622 
1,479,610 
105,907 
140,088 
604,266 
122,111 
350,496 
795,675 


4. 


+9 
457 
+33 
+19 
+59 
+20 
+32 
+24 
+17 
+39 
+39 
+39 
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Chicago, Ill. 

| Sr 
Portland, Ore. . 

ee a ee 
Seattle, Wash. . 


296,435 
430,274 
148,564 
93,578 
47,211 


| ++ 
t 
NP OWw pd 


+33 





1Includes reports received too late for inclusion in previous totals. _* Number 


does not apply in all cases to the year-to-date figures. 


Census, U. S. Department of Commerce. 


Compiled by Bureau of 
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Clotho, the Roman goddess of Fate, was pictured as a maiden 


DWARE 
H&A makes rope of all standard endlessly spinning the threads of life. Great as was her skill, 
pr ore = ee: — = = she certainly couldn’t match the speed and precision attained 
lamous ve Hea ure Manila Dee al i 
rope. Other H&A products include by the long rows of specialized power driven spindles at the 
eee es Drilling Cable, H&A mill, which turn out the many different kinds of yarn 
iat Rope, Yacht Rope, Fish P : : 
Oct. °46 et Py Penh post? Seated required in modern cordage making. Yet here, as at every 
venesthanaiats Jute Packing, Jute and Hemp other step in the H&A plant, the ceaseless supervision of 
ae co on: Regge en thoroughly skilled operators is still the element which assures 
aad and Marine Oakum. the quality and reliability for which H&A products are noted. 
Dollar 
Sales 
Nov. "46 


205,051 
80,169 

. 2,432,732 
194,294 
178,762 


148,674 
542,856 
628,110 
292,932 
232,945 
167,493 
236,848 
84,414 
1,104,815 
1,582,699 
a4 Spindles in the H&A Hard Fibre mill. 
1,479,610 
105,907 


140,088 
604,266 “ ” . 

122,111 The Makers of Blue Heart” Manila Rope 
350,496 


795,675 


coears THE HOOVEN & ALLISON COMPANY 
ae Spinners of Fine Cordage Since 1869” 
47,211 XENIA, OHIO 


BRANCHES: KANSAS CITY, MO. © OMAHA, NEB. © MINNEAPOLIS, MINN« 
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@ TOUGH MILLED TEETH \ 


@ ADJUSTABLE IN SIZE 
SEVEN DIFFERENT 
POSITIONS COVER A 
WIDE RANGE 


@ ALLOY STEEL FORGED 
9'4"° OVER-ALL % 


(2 Proptable Lome 














post-war reconversion—materials short- 
ages, labor difficulties, increased costs 
and others—1946 was not an unsuccess- 
ful year in the wallpaper industry,” said 
William H. Yates, president, United 
Wallpaper, Inc., Chicago, Ill., in a year- 
end statement. “The coming year, bar- 
ring extreme or unforeseen disturbances 
of the econom‘s structure, should be 
even better, although we can expect that 
1947 will also present its problems and 
difficulties. 
provement in the rate of production and 
allied 
products, but at the same time there 
will not be an unlimited supply to meet 


the full demand.” 
= a . 


We expect continued im- 


distribution of wallpaper ana 


Asphalt, tar roofing, siding- 
Shipments of asphalt roofing reached a 
postwar peak in October, according to 
figures released, late last month by the 
Oct., 1946, ship- 
5,645,730 
squares, compared with 5,249,666 
squares in September, and 5,774,379 
squares in Oct., 1942, the previous all- 
Shipments of mineral-sur- 


Bureau of the Census. 


ments were reported at 


time high. 
faced insulating board base siding also 
reached a postwar high in October; 


248,903 squares were shipped, an in- 
crease of 83 per cent over September. 
Shipments of saturated felts increased 
4,246 tons, a gain of 17 per cent over 
September, while asphalt sidings de- 
creased from 455,595 squares to 440,030 
squares, a drop of 3 per cent. 


* * * 


1947 Prospects — The belief 
that a business recession will occur dur- 
ing the first six months of 1947 is held 
by only a small minority of the execu- 
tives surveyed by the National Indus- 
trial Conference Board regarding the 
business outlook for the first half of 
1947. Virtually all the 
queried look for a return of “normal 
competition” sometime in 1947. Most 
of them feel that production during the 
first half of 1947 should attain a volume 
at least as great as that experienced 
during the last six months of 194 
“barring widespread strikes.” Materials 


executives 


and labor are expected to be in more 
abundant supply. Costs are anticipated 
to be about 10 per cent greater than in 
the latter half of 1946. Many com- 
panies are planning to expand their 


plant facilities in 1947. 



















SOURCE: U. S. COMMERCE DEPARTMENT 
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RETAIL 
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Eermors have good reason to be pleased with Beth- 
lehem Fence. For regardless of how much stock 
crowd against it they know they can count on it to 
remain tight and serviceable. 

That is because Bethlehem Fence is of the tried- 
and-proved hinge-joint, cut-stay construction. Besides, 
it's made of durable wire, well galvanized for protec- 
tion against rust. It is easy to erect, too, and when 
used with Bethlehem steel fence posts it makes a 
more up-to-date, business-like appearance. 

Bethlehem Fence comes in standard designs for 
every farm need. Get in touch with your jobber with- 
out delay, for it's possible he may have a supply of 
the very designs your customers want. Also inquire 
about other Bethlehem Steel Company products for 
use on the farm. You'll find them listed at the right. 


JANUARY 16, 1947 



































OTHER BETHLEHEM PRODUCTS 
FOR FARM USE 


(Available in limited quantities) 


Fence Posts Barbed Wire 
Silver Star Bale Ties 
Galvanized Sheets for Roofing and Siding 


Nails and Staples Pipe Bolts and Nuts 





BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 


On the Pacific Coast Bethlehem products are sold by | 
Bethlehem Pacific Coast Steel Corporation 
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1 The only saw that cuts dif- 
ficult curves, square cor- 
ners—any pattern— with- 
out turning work. 

2 Ideal for craftsmen, hobby- 
ists—or anyone who works 
with wood, plastics or 
light metals. 

3 Sharp, long-lasting blades 
won't break. And they'll 
fit most coping saws and 
jig saws, too. 

Stock it...and display it! Call your, 

wholesaler today. Or write for 

name of distributor nearest you. 





NOW NATIONALLY 
ADVERTISED IN 
Popular Science 
Popular Mechanics 
Home Craftsman 
Schoel Shop 
and 
other publications 











TYLER SPIRAL SAW BLADES: Shipped 
ready for display in packages of 3, 
6 or 12 blades. 

TYLER COPING SAW FRAME: Mounted 
on colorful display card, complete 
with four blades. 


Lumber — Production in Octo- 
ber exceeded three billion board feet for 
the sixth consecutive month the Ci- 
vilian Administration reported recently. 
The total output of hardwood and soft- 
wood lumber amounted to 3,354,788,000 
board feet, 62.6 per cent more than was 
produced in the same month of 1945. 
Lumber production for the 10 months 











of 1946 totalled 28,849,469,000 board 
feet, 897,000,000 more than was pro- 
duced during the entire year 1945 the 
Civilian Production Administration an- 
nounced in its recently issued summary, 


IN WI 


Plastics industry — With the 
demand for molded and laminated plas- 











Des Moines Hardware Firms Co-operate 
With Other Firms In Welcome Ads 


ARDWARE stores in the Des 
Moines, Iowa, area are co-oper- 

ating with other merchants and pro- 
fessional men in publishing a weekly 
advertisement welcoming new resi- 
dents to that city. The Copple Hard- 
ware & Furniture, O’Dea Hardware 
Store, and L. H. Kurtz Co. are among 
the stores sponsoring the advertising 


The ad, usually seven-columns 
wide and almost a page high, gives 
some civic message. A recent one 
stressed a message on traffic rules by 
Inspector D. W. Rayburn of the 
Traffic Bureau. Coming events in 
Des Moines are also featured in each 
advertisement to help make a very 
attractive ad which attracts many 





campaign. new and old residents as well. 





No. 37 


So. 6° S 6 oo eb > 618. S08 2 2 oO OS ES HS © 0 © © & 8 crt of mame 
Wetec 


Welcome to Ax. Moines 


soe by the following firme: 


: 





says Inspector D. W. Rayburn e- 
head of the Traffic Bureau ae 


at 
i 


oa 


The Traffic Department thanks the “Welcome to Des 
Moines” page for this opportunity to add its welcome 
to all visitors. We want your every trip here to be one 
of genuine pleasure. We wish to extend every cour- 
tesy within our power, and to be of genuine help and guidance 


tt 
: il 








Please feel free to eal upon any man in uniform for =. 
parking directions or suggestions; for road information; =: 
how to get where; or information of any kind. Traffic* a 
rules are simple in Des Moines. Speed limit signs eas 
are posted in the residential areas. Ser 
Watch for them. Red and green signal lights down tows, Se eer oe 
and at busy outlying intersections regulate =z. 
your stops and go. Signs on the sigual posts tell you what you 
may not do with reference to left or U turns. Orange strips painted on es 
the curbs designate no parking, Signs oe posts in the business district tell you the 
length of parkng permitied. If you wish off the street parking, there are many lote BE 
within « few moments of the center of the loop. Please avoid double parking, = 
even for just a moment. It is one of the mest serio us problems in the free flow of traffic. == 
Watch the signe and you will not fied traffic in Des Moines difficult. == 
Remember, these signe and orange painted strips are for your coavenlence. Bsa: 
By following the rules, we cas all move more quickly, smoothly and safely. - 
Remember the Traffic Burean and all ite members are your friends. A most important . 
part of their job is to assist you and make you feel like coming again. = 


Stecwrely yous, Ehec. 
D. W. Rayburn, Inepector oa 


Coming Events 

















ROLIDAY OF ICE, now thru Dectmber 8, Coliseum. ae 
JOWA RETAIL FARM EQUIPMENT ASE, De — 
canter $4, ola Sorry ad, ort Des Meo B= 
ox Suuved eniaan Serater in: Rin Sane Bss= 
‘Theater. THE GLASS MENAGERIE, December 12, 
KRNT Radio Tester. HAMLET, with Maurice 
Bvame, December 17, KET Radio Thanter. 
ae 
«6 eee “Sx 3 ee ee oe ee a ae oe an er SS a ea 
Des Moines Bel to ALL lo 
nes Belongs to wa =. 











Here’s one of the welcome ads—number 37 in the series 
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IN WIND, RAIN, SNOW OR HAIL © YOUR FREIGHT GETS THERE BY 








acts Favor Your Future 
in the 


“Union Pacific West’: 


[ Of special interest to the 7 
Hardware Industry ff 


Fact 3. Travel surveys show vaca- 





Fact 1. Since V-J day, hundreds 
of industrial and commercial con- 
cerns have located factories, ware- 


oe ae 


tionists favor the western area by a 
wide margin. Result — greater in- 
houses and distribution facilities on 
the Union Pacific right-of-way in 
the western states served by the 


terest in the West leading to perma- 
nent residence... growing markets, 
more manpower for industry. 


railroad. 


Fact 4. Over its Strategic Middle 
Route, uniting the East with the 
West Coast, Union 
vides unexcelled rail transportation. 


Fact 2. This vast territory is rich 
in raw materials, natural resources, 
skilled and unskilled workers... with 
ideal living conditions, good schools, 
and plenty of space for future ex- 


oa 


Pacific pro- 


pansion. 







be Specific - 
say Union Pacific 


* Union Pacific will gladly furnish confidential in- 
formation regarding available industrial sites hav- 
ing trackage facilities in the territory it serves. 
Address Industrial Dept., Union Pacific Railroad, 
Omaha 2, Nebraska. 


ae 


— 
—- — .* 
44 
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UNION PACIFIC RAILROAD 
The Strategic Middle Route 
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These fast selling 
low cost items 
will make 


PROFIT FOR YOU! 





Timely, sure-fire sales items now 
available! Quality products that sell 
on sight—merchandised to give you 
a plus margin of profit! For domes- 
tic, industrial and laboratory use... 
everyone's a potential consumer! 






Model No. W-1 


@ HOT PLATE 
Sturdy, one piece metal construction with 
genuine Nichrome element. 600W- 
115V AC-DC. Nickel plated finish. To 
a ee $1.95 





Model No. C-1 


@ COVERED ELEMENT PLATE 

Compact, safe, sturdy. Element is en- 
tirely enclosed in metal. With attractive 
nickel plated finish 600W-115V AC- 
a era, ET 











Model No. WC-101 
@ CHROME COFFEE BREWER 


For all glass coffee brewers. One piece 
fool-proof, heavy metal construction. No 
handles or legs to break or burn off. 
Heating unit easily removed to facilitate 
cleaning. 600W-115V AC-DC., In 
gleaming Chromium plate. To retail 
Fie wa aineb oie ciowaideree sings $2.48 


All packed 24 to the carton. 
Available for 220V on special order. 





R. €. VICTOR MANUFACTURING CO. 


FFER N alae, 



















tics, plastic films, and plastic coated 
textiles running away ahead of supply, 
every segment of the industry is pro- 
ceeding with expansion plans for 1947, 
according to Charles A. Breskin, editor 
and publisher of Modern Plastics, which 
in its January issue surveys the whole 
plastics situation. Lack of balance be- 
tween molding press capacity and 
molding powder supply, which was a 
serious problem in 1946 is expected to 
level off to some extent, although even 
with more materials available, supply 
of finished plastic products and com- 
ponents may still be less than demand. 
An averge of all molders reporting to 
the survey showed an expectation of 
from 50 to 75% increase in business in 
1947. Weighting the statistical returns 
by taking into consideration capacity of 
molders reporting, raw material produc- 
tion would have to be increased by 50% 
to fill demands. 
* ¢ *@ 

Storage batteries—With rea- 
sonable supplies of materials, of which 
lead is by far the most important, total 
output of the industrial storage battery 
industry in 1947 should reach at least 
$55,000,000, an increase of about $10,- 
000,000 over 1946 levels, according to 
a year-end review and forecast of the 
industry’s prospects by M. W. Heinritz, 
vice-president in charge, Storage Bat- 
tery Division, Philco Corp. “Total in- 
dustry shipments of industrial storage 
batteries in 1946 fell considerably short 
of the anticipated volume as a result of 
scarcities of essential materials neces- 
sary to their production and the inter- 
rupted operations of heavy industry, 
which is among the largest users of 
storage batteries,” Mr. Heinritz said. 








Washing machines — Factory 
sales of household washers totaled 216,- 
634 in November, compared to 247,350 
in the preceding month and 103,288 in 
Nov., 1941, final full year of pre-war 
production in the industry, according to 
announcement here today by the Ameri- 
can Washer & Ironer Manufacturers’ 
Association. Household ironer sales 
were 11,973, compared to 11,754 in 
October and 8,780 in Noy. 1941. Washer 
sales for the 11 months of 1946 were 
1,827,991, compared to 1,846,833 in the 
same period of 1941. Ironers totaled 
109,147, compared to 122,904. 

a” aa * 

Plywood situation—The ply- 
wood industry enters the new year with 
demand for all types far exceeding pro- 
duction, Lawrence Ottinger, president, 
United States Plywood Corp., New 
York City, declared in a year-end state- 
ment. This condition is likely to pre- 
vail for a period of years excepting for 
a possible period of relatively short du- 
ration during which public resistance to 
the high price of building construction 
may temper the demand. Industrial re- 
quirements, however, are large while in- 
ventories in the warehouses of jobbers 
and dealers are almost at the vanishing 
point. Prices have advanced since the 
removal of OPA restrictions, moderately 
in most cases, though unfortunately 
some are taking advantage of existing 
conditions. Production of softwood 
plywood in 1947 will approximate 1,800 
million feet on a %-inch basis, which 
approximates the highest pre-war year. 
Accurate production figures for hard- 
wood plywood are not available, but 
they will probably be substantially 
higher than in any year before the war. 





HENOMENAL wartime demand 

and the resulting post-war accep- 
tance of aluminum have boosted it to 
a position as the second-ranking 
metal of peacetime industry, in terms 
of volume produced. Only steel is 
produced in larger volume today. 
Also significant has been the marked 
shift of emphasis in demand for 
aluminum in 1946, with architectural 
and building applications soaring up- 
ward to replace transportation at the 
moment, as the field requiring the 
largest percentage of this lightweight 
metal. 

A mark of aluminum’s rapid 
growth to maturity in the peacetime 
family of metals is the fact that the 
nation’s economical capacity for pro- 


Aluminum Now Second to Steel in Volume 


By GEORGE R. GIBBONS 


Senior Vice-President, 
Aluminum Company of America 





ducing new aluminum is at present 
four times as great as in the highest 
pre-war year, and amounts to well 
over one billion pounds per year. 
During 1946, nearly all of the war- 
built, government-owned aluminum 
plants capable of economical peace- 
time operations were leased or sold 
to private industry. There are now 
three major producers serving the 
nation as sources of new aluminum 
metal. Each of these producers is 
independent, privately owned, and 
largely integrated. In addition, hun- 
dreds of manufacturers throughout 
the country became fabricators of 
aluminum products during and since 
the war. 

A recent estimate by the Civilian 
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NORCROSS 
aah 
cane ig FAW 


Complete Line 
Again Available 


For the first time since 1941, you 
are able to offer your customers 
the full line of Norcross Quality 
Garden Tools. 


55-N Five Prong Cultivator 


Alwa in demand. 
Stan up under hardest 
use. 4 ft. selected hard- 
wood handle, lacquered 


Cultivator 
Otherwise same as 55-N 


59-N One Prong Cultivator 
Also, No. 19-N with short handle. 


WEEDERS 


40-N V-Point Weeder, 45” long with 
ar gee handle. 134” high carbon steel 
lade, 


25-N V-Point Weeder and Asparagus 
Knife. 14” long. nisin 


Se aD 


“Out-U-Kum” Weed Puller. A long time 
popular seller. Puls ’em ovt by the roots. 


‘he ——— a 


No. 70-N Dandelion Puller 


Blade, 7%” 
by 2%", 
Length, 45” 


10 N. Norcross Garden Grower 


4 tools in one. Al- 
ig seller. Plows 
; high «quality y Cultivates 
Mulches 
Weeds 


Ask Your Independent Jobber 





Cc. S. NORCROSS & SONS 
Bushnell, Illinois 


QUALITY CARDEN TOOLS SINCE 1891 
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Production Administration indicated 
that 1946 production of new alumi- 
num in the United States will total 
about 836 million pounds. While 
this is almost three times as much as 
was produced by the nation in 1938, 
it represents only about two-thirds of 
the rated annual capacity which is 
now approaching full production. 
The lag was caused primarily by re- 
conversion problems incident to dis- 
posal of government-owned plants 
and readying these facilities for 
peacetime operation. It is probable 
that near-capacity production will 
develop in 1947, the Civilion Produc- 
tion Administration having recently 
estimated that actual production of 
new aluminum in 1947 may approxi- 
mate 1,260,000,000 pounds. 


Prices Lower 


Basic aluminum prices, reduced by 
25 per cent since the start of World 
War II, are now relatively lower than 
ever before, in the face of general 
price rises for competitive metals. 
This price advantage, plus the widely 
expanded familiarity of thousands of 
artisans with the handling of alumi- 
num as the result of war work, offer 
firm indication that aluminum’s 
future position is strong and that the 
industry will find even broader mar- 
kets for its products. This indication 
is further bolstered by the many new 
techniques and versatile new alloys 
of aluminum which have been devel- 
oped within the last six years. 

Alcoa has been guided by the di- 
versity of present and anticipated de- 
mand in projecting its plans for the 
future, and is doing its part to pro- 
mote the most desirable balance of 
the nation’s over-all economy. In 
recent months Alcéa has begun the 
readaptation of its facilities to the 
demands of peacetime markets, since 
many of the facilities operated dur- 
ing the war were primarily designed 
for production of special materials 
peculiar to wartime needs. 

Among the outstanding applica- 
tions, new and old, which are creat- 
ing the present tremendous demand 
for aluminum in the architectural 
and building field are: corrugated 
aluminum sheet for farm and indus- 
trial roofing and siding; metalclad 
buildings; prefabricated residential 
and other building; residential 
garage doors; heating and ventilat- 
ing ducts; architectural trim and fix- 
tures; lightning rods and conduc- 
tors; windows, storm sash and 
screens; venetian blinds; metal awn- 
ings; nails; hardware; and numer- 


ous other uses. There has been a 
particularly great increase in the 
use of aluminum for residential win- 
dows. Prior to the war this use was 
mainly experimental. During 1946, 
more than 500,000 such windows 
were manufactured, and the pros- 
pects for 1947 indicate the probable 
manufacture of well over 2,000,000. 

In transportation, aluminum con- 
struction now predominates in the 
light plane field. Thousands of alu- 
minum canoes, rowboats, and sail- 
boats are being produced and sold. 
Large quantities of the metal are be- 
ing used in the superstructures of 
passenger and cargo ships, for life- 
boats, and in ships’ interior parti- 
tions. Truck, trailer, and bus manu- 
facturers are using more aluminum, 
particularly in body and axle con- 
struction. There is an expanding 
market for automotive and diesel pis- 
tons, and the use of aluminum for 
bearings and bushings is making 
steady progress. At least 12 states 
will be using aluminum license plates 
for automobiles in 1947-1948. 

A number of new all-aluminum 
streamlined trains, passenger cars, 
tank cars and hopper cars are now 
in railroad service, and others are 
under construction. An experimental 
all-aluminum refrigerator car, de- 
signed with the help of Alcoa engi- 
neers, is now making regular runs 
and attracting much favorable atten- 
tion. 

The electrical manufacturing in- 
dustry is consuming an increasingly 
important tonnage of aluminum. Out- 
standing is the use of aluminum for 
electrical conductors, particularly in 
the field of building wire, which is 
showing tremendous growth and 
meeting widespread acceptance. 

Considerable amounts of alumi- 
num are being used for irrigation 
pipe, and a large potential market 
lies in use of the metal for cathodic 
protection of steel tanks, pipe lines, 
and structures. 


Refrigerator Needs 


Post-war domestic refrigerators 
will probably average five times as 
much aluminum per unit as pre-war 
models. Home freezers offer another 
substantial outlet. A surprisingly 
large quantity of aluminum is going 
into such items as clothesline wire, 
clothes pins, cigarette lighters, tooth- 
paste and shaving cream tubes, milk 
bottle caps, and into foil packaging 
for drugs, foods, cigarettes, and simi- 
lar products. 
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SWEEUCORK 


TRADE MARK 


NATURAL CORK INSULATION FOR VACUUM BOTTLES 


Pe 


STOCK No. 60 
COUNTER DISPLAY STOCK CARD 
pee Jo Lt th ot Oi 7) OX o 
eran \ Oe Tp ate o, Spare 3 e Attractively done in three colors 
erg \ be 
ESF gn ee ays Beh [eine e Holds 30 SWEETCORKS 
e Easel support 


Zi 


MILLIONS HAVE 

BEEN SOLD— 
oO)“ MILLIONS WILL 
See ee er BE SOLD! 


There are millions of vacuum bottles in daily use. This indicates a vast market 
for replacement corks ...a steady repeat business ... to be had at a good 
profit by showing the SWEETCORK display card. This new counter stock card 


catches the eye and creates sales where no buying intention existed. 


Our "PARABAKE" Process is an important step forward in the technic of cork 
treatment. "SWEETCORK" is thoroughly sterilized, coated with hot pure 
paraffin oil and heat treated. HYGIENIC and "SWEET". 


Thoughtless "corkage" is the cause of much breakage, loss of efficiency and 
health dangers. The full efficiency of all good vacuum bottles is possible only 
with a fine quality natural cork stopper ... and SWEETCORK is the one and 
only best... sold everywhere at the established price of 10¢ each. 


Available through all leading hardware jobbers 





THE ELLWOOD COMPANY e 709 Ss. CICERO AVE. © CHICAGO 44, ILL. 
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liger brip 


IN WORK GLOVES IN THE 
PAST TWENTY YEARS! 


Entirely different from any 
glove intended for the same 
purpose! Oxtwears several 
pairs of ordinary woven fabric 
gloves. Made of specially 
knitted material with hun- 
dreds of “loops” in every 
square inch, to cushion and 
protect the hand. Can be 
washed without excessive 
shrinkage—and hold their 
shape! Treated with John- 
son’s ‘““DRAX” to make them 
water repellent! Tested in 
laboratories and under 
actual working conditions. 


Send For New 
CATALOG « 


Big, new catalog 
lists full line of 
ADVANCE work 
poe including 
eather palm 
gloves, flannel 
gloves, wire 
stitched gloves, 
welder’s gloves, 
etc., as well as a 
complete line of 
safety and protec- 
tive clothing for 
every industry. 


“A Better Work Glove For Every Purpose” 


DVANCE 


GLOVE MANUFACTURING CO. 


DEPT. HA-9, 901 W. LAFAYETTE BLVD. 
DETROIT 26, MICH. 


Detroit. Toledo» Chicago+Rome, Ga. 












































































F. E. Myers & Bro. Co. Announces 


Complete New Program of Dealer Aids 





Some of the F. E. Myers & Bro. Co. display material. 


HE new dealer aid catalog of 
The F. E. Myers & Bro. Co.. 
Ashland, Ohio, captioned “Reaching 
Out for More Sales” presents a com- 
prehensive new program for local 
sales promotion of Myers pumping 
equipment. The catalog describes 
the program under five sections: dis- 
plays, identification, retail advertis- 
ing, records and merchandising sug- 
gestions. The display section shows 
various types of new store display 
fixtures, for a wide variation in store 
conditions, ranging from a compact 
water system section to a complete 
department, each unit being de- 
signed for displaying Myers water 
systems and pumps to best advan- 
tage for easy inspection. Included 
are ready-built units for Myers deal- 
ers—or detailed blueprints with a 
bill of materials for dealers prefer- 
ring to build their own display units. 
Free planning service is also avail- 
able to Myers’ dealers desiring rec- 
ommendations on store layouts. 
To round out the water system dis- 
plays, several new eye-catching dis- 





play pieces are furnished, including 
a handsomely lithographed, eight- 
color easel set, and colorful jumbo- 
size wall posters. Illustrated, in this 
page, is some of the dealer display 
material. Also shown in the new cat- 
alog are illuminated and non-illumi- 
nated signs for outdoor and indoor 
use, tacker signs, installation signs 
and decals for use singly or in com- 
bination for cars, trucks and win- 
dows. 


Dealer Advertising 


Effective material for local adver- 
tising of all kinds is offered, in- 
cluding newspaper electros, phone 
book ads, Bunting Systems ads, 
movie slides, radio scripts, blotter 
service, direct mail, consumer book- 
lets, folders, novelties, business sta- 
tionery, statements, invoices, busi- 
ness cards, shipping tags and labels. 
All of these are newly designed. 

The plan also includes installa- 
tions record forms to help in lead- 
ing to future sales of additional 
equipment. Records include handy 
prospect cards, well and pump in- 
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aa FROM YOUR JOBBER 
srerles: * * 
BR A AMERICAN GREASE STICK CO. 
‘ i MUSKEGON, MICH. AMERICAN DRIP O 






* EACH IS 4 


Whatever your Washer needs may be, 
we can fill them! For more than 25 
years we have been faithfully serving 
the hardware trade. 


Our Washers are Master Products. 


A Flat, clean cut, hand sorted— no scrap, 
no slugs, no miscuts. 

5 U.S.S. WASHERS * S. A. E. WASHERS 

4 RIVETING BURRS * SQUARE WASHERS 


EXPANSION PLUGS * MACHINERY BUSHINGS 
AIRCRAFT WASHERS + DISCS 
LIGHT STEEL WASHERS * COPPER WASHERS 
BRASS WASHERS « ALUMINUM WASHERS 
STAINLESS STEEL WASHERS ® Etc. 
and over 10,000 sets of tools for special washers 


DUCTS <o. 


— 7S Cleveland 5, Ohio 
sollte =. 
JANUARY 16, 1947 
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stallation record forms and a card 
file system covering installations. 

Five pages of the new dealer aid 
catalog are devoted to merchandis- 
ing suggestions covering fairs and 
other out-of-store exhibits, special 
window displays, inside store dis- 
plays, identification, retail advertis- 
ing, canvassing and prospect follow- 
up methods. Suggestions are given, 
with lists of materials furnished, to 
make each of these merchandising 
activities most effective and where 
practical, a “complete package” of 
dealer aid material is furnished and 
labeled for the convenience of the 
merchant. 

The new program is far more com- 
plete and elaborate than in any pre- 
vious year and is now being pre- 
sented personally to Myers distrib- 
utors and dealers in all territories. 


Sell Rock Salt 
To Motorists 


ROOF that motorists offer a rap- 
idly growing market for rock salt 
sales comes from several automobile 
clubs in various parts of the country. 
Stores in Bellefontaine and Ports- 
mouth, Ohio, report that clubs there 


When these facts are stressed 
through local newspaper and store 
advertising, sales mount rapidly. To 
help store owners increase their rock 
salt turnover, International Salt Co., 
Inc., furnishes free newspaper mats. 
store promotion cards and posters. 
Copies may be obtained from the 
company in Scranton, Pa., or from 
company representatives. 


bought 800 10-lb. bags of rock salt 

on a one-time order, and in addi- 

tion made many sales to individual 

motorists. In Johnstown, Pa., the 

local automobile club and many car 

owners also purchased a consider- 

able quantity of rock salt last winter. 
These automobile clubs gave one 

10-lb. bag free to every member to 

carry in the car trunk. Rock salt is 

clean and easy to 

use, and when mo- 

torists get stuck 

on snow and ice 

patches they can 

pull themselves 

out in a hurry by 

throwing a couple 

of handfuls of it 

under the rear 

wheels. 


In addition to 
providing instant 
traction, the rock 
salt crystals bore 
through packed 
snow and ice, 
forming a brine 
which undercuts 
them and makes 
removal easy. 





NEW 
Tone- Right 
BUZZER' 


List $1.00 each 
No. 46 


PUSH BUTTONS SELL FAST! 


Quality Products Priced Right for Easy Sales! 


Hardware dealers everywhere report fast sales on these special 
ties. These sure-fire money-makers are made by the Wm. J. Mar- 
dock Co., for 50 years a leader in communications equipment. 
MURDOCK'S Tone-Right Buzzer attracts favorable attention be 
cause of its modern louver-design. Buzzer produces a pleasing, 
, uniform tone and is guaranteed for years of trouble-free service. 
Choice of colors in attractive moulded cases. Operates on 6 te 
8 volts, A.C. only. 3/2" x 1%" x 1%" deep. This no-contact 
buzzer is fully insulated. 


These Two Push Buttons 
Ring Your Profit Bell... 


Display Them On Counter for Self-Service Sales! 


MURDOCK Push Buttons are time-tested products. Smart, com 
pact appearance ... smooth working, positive contacts... all 
metal parts rustproof and insulated. Available in attractive 
moulded cases. 

No. 10 — 1%" x 1%" x %" high. Name plate model No. 11 hes 
removable metal escutcheon, 3's" x 1%" x 7%" high. 





Murdock Representatives 





neon Seueets Co. © CHICAGO: Comes 
GELES: Keeler, White Co. © WN 


© BOSTON: 
ecler, White Co. © SAN 


ATLANTA: L. Morris Landers Co. . Inc. © CLEVELAND: He 
Betier Co. © DALLAS: pone E. Anderson Co. © DETROIT: Hemphill & Co. © LOS A 
YORK: Telephone Sales & © PHILADELPHIA: Harry G. Anschuetz © PORTLAND, OREGON: K 
FRANCISCO: Keeler, Co. @ : Keeler, White Co. © ST. LOUIS: W. T. Koch Co. © UTICA: F. Walter Laver. 


White TTLE \° 
EXPORT DIVISION—Rocke International Corporation, 13 East 40th Street, New York 16, New York 


WM. J. MURDOCK CO. 234 Carter St. Chelsea 50, Mass. 
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#41 KLEEN SWEEP LAWN RAKE LEADS THE LAWN RAKE PARADE! 


It is our belief that MORE KLEEN SWEEPS were 
sold in 1946 than ANY OTHER LAWN RAKE 
One Reason why KLEEN SWEEP LEADS IN SALES is because L ~ ) 
THIS RAKE LIVES UP TO ITS NAME "KLEEN SWEEP" [KEN 


This is made possible by the closeness of 
the fine Spring Steel Teeth, only %” apart, 
giving a rake head 18” long with 30 teeth. 


COUNT THE TEETH IN COMPETITIVE RAKES 


WE HAVE PLENTY OF MATERIAL ON HAND AND 
WE CAN DELIVER KLEEN SWEEPS PROMPTLY 


BUY KLEEN SWEEPS FROM YOUR JOBBER R I 
RUGG MFG. COMPANY 4 he 
Manufacturers of 4 Uf i I; 


GREENFIELD MASSACHUSETTS Ys )) 
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| Steel and wood Lawn and Hay Rakes, and a Complete line of 
Snow Removal Equipment 
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Mower thala Years Area 


. 
“WEIGHT PRECISION-Buy,y 
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Powered by the 
Famous 
Kotary Mowe payWwER-DAIT 













% GOOD LOOKING 
*% EASY TO 
OPERATE 






An advanced design . . . modern-to-the-minute rotary 
mower chock-full of sales points and customer satisfaction. The 
MOW-MASTER is powered by a 2 H. P. POWER-PAK Gasoline 
‘Motor . . . power head weighing only 19 Ibs. Easy to start 

. « smooth running . . . rugged and dependable. 

Economical on fuel. Quickly adjustable to vari- 
ous cutting heights. Adjustable handle. Zero pres- 
sure rubber tires on sturdy disc wheels. Cuts 21" 
swath through grass. 

The MOW-MASTER does a quick easy job on 
cutting grass and weeds. It's good looking . . . and 
popular priced. You'll sell a lot of MOW-MASTERS! 


WRITE or WIRE TODAY... 


for Illustrated Literature fully illustrating and describing 
this Lawn Mower that's years ahead in design and operation. 


PROPULSION ENGINE CORP. ., bept. 1050—7th and White Eagle Rd. 





















There is a wide and fertile sales field for this quality 
mower. A few choice territories still open for dealerships. 









Kansas City, Kansas 
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Immediate Shipment! 


That’s something you don’t often hear these days, 
But it’s true that these new DAYTON Water 
Softeners—easy to install, easy to regenerate and 
efficient in household use, durable in construction 
—are ready now for your orders. Don’t miss the 
profitable market now waiting for Life-Long 
DAYTON Water Softeners. 


Double tank, brine storage, Single tank, direct salting, 
single-valve control type. multiple-valve type. 


THE DAYTON PUMP & MFG. CO. * DAYTON, OHIO 





CLIFTON McKENNA, 
manager of the New York 
office of P. & F. Corbin, New 
Britain, Conn., first entered 
the builders’ hardware field 
back in 1896, and has devoted 
all his business hours to that 
field ever since and his en- 
tire hardware career has been 
with units of The American 
Hardware Corp. A matter of 
just a few days before he was 
eligible to cast his second vote 
—he’s 68 now—he joined 
Russell & Erwin Mfg. Co., be- 
coming a salesman in October, 
1898, with most of New York 
City, Westchester County, CLIFTON McKENNA 
N. Y., and Fairfield County, 
Conn., as his territory. Twenty years later, with the first 
World War in its final year, he was sent to Washington, 
D. C., as special representative handling all war work. 
That assignment over he was transferred to the factory as 
assistant to Isaac Black, in charge of contract work and 
making special trips to obtain new accounts. In April, 
1926, he was transferred from the Russell & Erwin divi- 
sion to the New York contract department for P. & F. 
Corbin and became manager of the New York office in 
1934, in which capacity he continues to serve. Very active 
in charity work, and always happy when helping others, 
he is a director of the Jennie Clarkson Home fer Children, 
Valhalla, N. Y., a home for underprivileged girls. The 
Clarkson home employs New York City school teachers 
for grammar school instruction and its inmates attend 
White Plains, N. Y., high school classes. For the more 
accomplished girls college courses are offered. Fond of 
golf, pitching horseshoes and playing bridge and gin 
rummy, he is also a baseball and football fan. A Mason, 


HARDWARE AGE 





and a 
of the 
New | 
for th 
of the 


E. 


rector 
ware 

ing o 
terest 
it is a 
1947, 


conti! 


ROBI 


Kline 
hardv 
the r 
centré 
and b 
buyer 
in 19: 
In 19: 
made 
the b 
and k 
1936 

Willie 
the K 
Penn: 
tion. 

eral t 
Willie 


JAN 


KENNA 


the first 
shington, 
ar work. 
ictory as 
ork and 
n April, 
vin divi- 
P. & F. 
office in 
y active 
others, 
hildren, 
ls. The 
eachers 
attend 
more 
‘ond of 
nd gin 
Mason, 


, AGE 









and a yachting enthusiast, he was for five years chairman 
of the House Committee of the Echo Bay Yacht Club, 
New Rochelle, N. Y., and a member of other committees 
for that group. He has also enjoyed serving as chairman 
of the Republican Town Committee, Newington, Conn. 


O { Oo 


E. F. BRITTINGHAM, 
sales representative in Cali- 
fornia and Hawaii for Sargent 
& Company, is 69 years of 
age and has had 54 years of 
continuous service in the hard- 
ware business, all of which 
have- been with Sargent & 
Company. Born June 3, 1877, 
Mr. Brittingham became affili- 
ated with Sargent on March 7, 
1892, and is still at it. His 
firm adds that he represented 
them on the entire Pacific 
Coast, including the western 
part of Canada, beginning in 
July, 1899. Mr. Brittingham, 
in addition to his business 
duties, served as regional di- 
rector for the American Society of Architectural Hard- 
ware Consultants in 1944-1945. His hobby is concentrat- 
ing on builders’ hardware and he also is very much in- 
terested in photography. As HARDWARE AGE goes to press 
it is announced that Mr. Brittingham will retire on July 1, 
1947, at which time he will have completed 55 years of 
continuous service with Sargent & Company. 





E. F. BRITTINGHAM 


ROBERT C. WENCK, of 
Wenck’s Hardware, Williamsport, 
Pa., is 72 years of age and has 
been in the hardware business for 
over half a century. Mr. Wenck 
was born Oct. 21, 1874, in Watson- 
town, Pa. Left an orphan at the 
age of nine he earned his first 
money by working in a planing 
mill, saw mill and on the farm and, 
for a period, taught school. On 
May 1, 1896, he entered the em- 
ploy of D. W. Fletcher, retail hard- 
ware dealer in Newberry, Pa. In 
1903 he became identified with 
Kline & Co., Williamsport, Pa., wholesale and retail 
hardware firm, as a store salesman. In 1908 he went on 
the road for the Kline company and for 11 years north 
central Pennsylvania doing most of his traveling by horse 
and buggy. In 1919 he left the road to become assistant 
buyer for the firm and, following the death of G. C. Kline 
in 1925, was made buyer, sales manager and secretary. 
In 1927 J. R. Kline, the firm’s president, died and he was 
made chairman of a board of three managers to conduct 
the business. The business was sold the following year 
and he retired from activities connected with it in 1932. In 
1936 he started his own business in the factory district of 
Williamsport. During the period of his connection with 
the Kline organization he served as vice-president of the 
Pennsylvania Wholesale Hardware and Supply Associa- 
tion. He has also served one term as president and sev- 
eral terms as a director of the Merchants Association of 
Williamsport, Pa. 





ROBERT C. WENCK 
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MONEY-MAKERS for SUMMER! 


You profit doubly when you push Allen 
garden specialties —a long-established, 
fast-selling line. Allen sprinklers, nozzles 
and other accessories are known and used 
the world over . . . They're proved and 
dependable — backed by 60 years of top 
manufacturing experience. 













Ask your jobber about Allen’s new 1947 
line. Order now for ample stock! You’ll 
enjoy the biggest season in years .. . 
Home owners want the extra quality and 
special features they get im Allen Products 
..- For full profits and fast turnover — make 
the ALLEN LINE your sales headliner! 










ALLEN ‘“‘Justrite” Cast Brass 
Garden Hose Nozzles 






CAST BRASS — precision-machined — with 
heavy, reinforced bell. Produces a perfect 
spray—no drip—no back-spray! Choice 
of straight, accurate stream for distance 
— ora heavy stream for volume. Shuts off 
completely. Leak-proof and dependable. 







Sprinklers 
Nozzles and 


Garden Hose 
Accessories 
































ALLEN ‘'Parkside” Nozzle-Type Sprinkler 


Outstanding as an all-purpose sprinkler —can be used RE- 
VOLVING or STATIONARY. With sprays, the Parkside waters 
a circle 20 to 24 feet in diameter . . . with streams, a radius of 
42 to 48 feet. Unique locking device holds arms motionless as 
desired. Operates on low or high pressure. Streamlined iron 
base. Glossy-red enamel arm and base. 










Ask Your Jobber About Alien’s Garden 
Hose Accessories and Lawn Sprinklers 


ESTABLISHED 1887 


W. D. ALLEN 


MANUFACTURING CO. 


566 West Lake Street 66 Reade Street 
Chicago 6, Illinois New York City 7, New York 
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Stroller-Walker 


A new stroller-walker is being made 
by the Ideal Novelty and Toy Co., 200 
Fifth Ave., New York 10. Magnesium 


die cast parts used in most structural 
members. The solid maple or shaped 
Corolite seat is suspended at the back 
by long elliptical springs. A narrow 
tongue permits the child a natural walk- 
ing position. A spring-type package 
rack at the rear snaps out of the way 
when not in use. Wheels are ball bear- 
ing, chrome-plated steel. When used as 
a walker, the handle folds forward 
framing the stroller and the foot rest 
folds underneath the seat. The seat is 
adjustable for height by removing three 
bolts. The “Aristocrat Strollmaster” is 
finished in chrome and two-tone baked 
enamel. Fair-traded at $23.98 in New 
York; slightly more in the West. 


Archery Sets 


The Outdoor Sports Mfg. Co., Forest- 
ville, Conn., is making archery sets in 4, 
4%, 5 and 514-ft. bow lengths, to sell 
at retail from $4.00 to $9.75. Dealer’s 
discount is 50 per cent. These sets con- 


sist of a lemonwood bow, six arrows, 
armguard, shooting tab, paper target 
face and instruction booklet. 


Glenwood Gas Range 


The new Glenwood Gas Range, Model 
12-100, with the “Roll-O-Matic” high 
broiling oven has “Air-Wash” insula- 
tion which permits flush installation 
against the wall and against steel or 


wooden cabinets on the sides. Glen- 
wood Range Co., Taunton, Mass. 


Electric Wire Coiler 
The “CordCoiler” takes up slack wire 


of lamps, radios, toasters and other ap- 
pliances. Claimed to lessen fire and 


accident hazards and improve room ap- 
pearance. Made of clear plastic, 3 in. 
wide. Packed 2 doz. to counter carton. 
To retail for 25 cents. Dadson Enter- 
prises, Inc., 420 Madison Ave., New 
York 17, N. Y. 


Kitchen Knives 


Among the new offerings of English- 
town Cutlery, Ltd., 280 Fifth Ave., New 
York 1, N. Y., is a line of kitchen 


knives, all featuring the WH122-Cut ser- 
rated blades of stainless steel, claimed 
to remain sharp without sharpening. 
Handles of hardwood. Grapefruit knife 
is shorter than most such knives and 
has sharper curve. Ham slicer, French 
cook knife and roast slicer priced at 
$1.25. Four and five-inch utility knives 
to sell for $.75 and grapefruit knife for 
$.59. 


Adjustable Hanger Bar 


The “KDK Clothesmaster” is "made 
of magnesium but is claimed to be 
strong enough to carry a heavy clothes 
load for its full width. Adjusts from 24 
to 42 ins. Telescopic, it is extended 
from wall to wall and a few clockwise 
twists at both ends screws it into wood. 
No nails or tools needed. Tubing is 
% and 1 in. in diameter. Is individually 
packaged. To sell for $1.98. K.D.K. 
Upset Forging Co., 3920 N. Christiana 
Ave., Chicago 18. 
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i is the latest in a series of 
DEALERS! Reprinted below !s ates ae 
SPECIAL MESSAGE TO ‘ “tere of America’s leading trad 
, maaan in which Du Pont tells 150,000 painters, reacier Your regular manufacturer is 


i -bristled brushes are superior. ! Ad 
esgty sr saga ss 4 he huge demand for these finer brushes. Get in touch wit 
now working 


s og 


smooth-painting brushes with bristles of Du Pont nylon. 


BETTER BRUSHES AT LESS COST! 





"AFTER 8 MONTHS’ SERVICE AFTER 5 MONTHS’ SERVICE | 


on wood, concrete, stone... on all types of paint jobs... 


BRUSH No. 1 BRUSH No. 2 | 


This brush, bristled with Du Pont nylon, tested by Cleve- This brush, bristled with Du Pont nylon, tested by C & O Rail- 
land Traction Co., is still in perfect condition! ‘‘Outstanding road, is almost as good as new! “Especially satisfactory for 
undercoating.”” 


AFTER 4 MONTHS’ SERVICE 


performance” was the report from the user. 


Test after test proves 
—the best paintbrush 
bristles are made of 


on rough concrete and doors... 


Du Pont NYL 4 This nylon-bristled brush, tested by British Brush Mfrs. Assn. 
of London, “‘ ined in lient condition, still capable of 


a great volume of high-class work.” 


Test after test after test proves 
the superiority of brushes bristled 
with Du Pont NYLON over old- 
style animal-bristled brushes. 
These modern brushes cost no 


KNOW THESE 5 FACTS ABOUT 
NYLON-BRISTLED PAINTBRUSHES 
1. You can break them in with ease. 
2. You'll find they point quickly and 

easily. 
3. You'll find they give top-notch 


results. 





4. You'll find they lest fer lenger then 
any enimal-bristied brushes. 


5. You'll be surprised at the money 
they seve. 
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more, yet they last 3 to 5 times 
longer . . . thus bring major sav- 
ings. They have every good qual- 
ity you want in a brush. AND 
they need little breaking in. 

BUT DON’T be confused. Nylon 
is no substitute. ..and there’s 
no substitute for nylon! See your 
dealer, now. Have him reserve a 








nylon-bristled brush for you. Try 
it yourself and you'll agree: the 
best paintbrush bristles are made of 
Du Pont NYLON! Nylon brushes 
are made by your regular brush 
manufacturer. E. I. du Pont de 
Nemours & Co. (In¢.), Plastics 
Department, Room 291, Arling- 
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IT’S THE NEW 
ELECTRIC TABLE GRILL! 


Yes, it’s a great new appliance for serving the modern easy way, 
created by the makers of the famous HOLLIWOOD Electric Table 
Broiler. Beautifully designed in highly polished aluminum, it’s an 
asset to any dinner table. For grilling and frying eggs, bacon, 
pancakes, hamburgers or any kind of sandwiches. 


JOIN THE FAM 






ous 
OLLIWOOD LINE 


Just look at these features: 


III III KIA IIIT 






hen 


Removable top 
plate with drip 
groove and slot. 
Just a twist of the 
E-Z Lock Device 
and heating ele- 
ment is easily re- 
moved for thor- 
ough cleaning. 


Handy drip draw- 
er to catch fat, 
grease or crumbs, 


KAREN KKE 


THE GEM SIZZLE PLATTER 


Jewel indicator 


lights up to show 
grill is in oper- 
ation, 





RAKE 


Non heat-conduct- 
ing plastic legs 
and handles, 
handsomely 
molded. 






* Tile. 








1 a Holliveed YO" the g 


You SELL a 


Here is the new, beautiful, lifetime GEM Sizzle Platter of polished 


and satin-finished cast aluminum . . 


. highly resistant to stains and 


easy to clean. Handles are removable so that the broiler can be 
used in ovens and directly over stove burners. Available now in 


two sizes. 


FINDERS MFG. CO., 3669 S. MICHIGAN AVE., CHICAGO 15 
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WHATS NEW 


Pig, Lamb Brooder 


The Campbell “Pig Saver” Electric 
Pig Brooder, is designed to provide life- 
giving, drying heat to newborn pigs 
and lambs, and assure them a bed that 





A 
i 






is always dry and warm, regardless of 
sudden and severe temperature changes. 
Fully automatic, with heavy duty closed 
type, ring type heating element, pilot 
light and thermostat. It is regulated 
from above and can be set to maintain 
any desired temperature. Unit is of 
heavy gauge steel construction, with 
fully insulated top, measuring 42 in. 
across the front, 32 in. on the sides and 
12 in. in height. Fits into any corner. 
Pilot light and radiant warmth of the 
brooder quickly attracts new born pigs 
and lambs, and not only keeps them 
warm, but provides full protection from 
the sow as she moves around or lies 
down to nurse, or from trampling by the 
ewe. The same unit is available with a 
germicidal infra-red bulb type heating 
element. The two different types of 
automatic heating units are available 
separately. H. D. Campbell Co., Ro- 
chelle, Tl. 


Furnace Humidifier 


The “Viking” Model No. 1900 Hu- 
midifier is designed especially for 
gravity furnaces. A large, 30 in. long 
by 6 in. wide copper pan is supported 
in the bonnet by an adjustable slide. 
Water is supplied to the evaporating pan 
constantly by an externally mounted 
float valve. All parts coming in con- 
tact with water are made of copper. 
The float tank and float valve are all 
copper and brass; the nipple connecting 
the float tank to the evaporating pan is 
of brass, and the evaporating pan itself 
is of heavy gage copper, die stamped in 
one picee without seams or joints. Six 
ft. of copper tubing, Viking Air Con- 
ditioning Corp., 5600 Walworth Ave., 
Cleveland, Ohio. 
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Liquid Brush Cleaner 


A non-inflammable liquid brush 


cleaner, claimed to clean any paint 
brush in two easy steps, is now being 
marketed by the Savogran Co., 28 India 
Wharf, Boston, 


Mass. Hard paint 





brushes or freshly used ones are soaked 
in Savogran Liquid Brush Cleaner a 
few hours or overnight, then rinsed in 
running water. The product is claimed 
to be harmless to hands and bristles, 
including nylon and synthetics. Milky 
white in color, it does not stain or leave 
a color deposit. 

Contains no benzol, acid or caustic 
and creates no toxic fumes. Said to 
dean out all finishes including paint, 
varnish, enamel, shellac, lacquer as- 
phalt, kalsomine, casein and resin emil- 
sion water paints. Ready to use, it 
may be used over and over. Packag- 
ing is in pints, quarts, gallons and 5-gal. 
containers. 


Sharpener Displays 


The Behr-Manning Corp., Troy, N. Y., 
is capitalizing on the fact that Ameri- 
ca’s hardware store customers are an 
army of dull tool users by bringing out 
three new sharpening stone displays. 
Two of the displays feature benchstone 
units, and the third is on the “Crysto- 
lon” Combination All-purpose Sharp- 
ener. One features 19 “Crystolon” Com- 
bination Benchstones in five sizes from 
4 in. to 8 in., at a dealer cost of $18.35. 





The smaller benchstone unit features 8 
stones in three sizes, from 6 in. to 8 in., 
with a dealer cost of $8.60. The third 
has 12 all-purpose sharpeners, at a 
dealer cost of $8.97. All priced slightly 
higher west of Denver. 
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THE 


ELECTRIC TABLE BROILER dll 


w / 
with an added grill plate \: 


Buying choice of American women... now with an added convenience 
that creates an added selling point for the famous Holliwood. Electric 
Broiler. It's complete in every detail—it broils, it fries, it cooks, it 
heats. And it combines 100% functional flexibility with beauty, 


efficiency, simplicity and easy operation. 
see SELL 7% bh. 


These superior features 


Ye SELL a 
SELL Aotiwood 


_%*% Patented “Even-Heat" Coil for over-all, 
all-at-once broiling. 


New Specially Designed Metal Drip Rack. 





* 

* Well-Tree Sizzle Platter. 

* Broils without smoke, muss or fuss. 
* 


This is the Holliwood way for 


évelling steuks, chaps, fick, etc E-Z Lock Device for removing coil unit 


for thorough cleaning. 
%* Non-Heat Conducting Bakelite handle and legs. 


* Safety hinge permits easy removal of top— 
Jocks into position when top is raised. 


%*Two-Heat Control for desired broiling. 





This is the Holliwood way for 
grilling or frying esas, bacon, 
pancakes, urgers, etc. 


* Beautifully finished Cast Aluminum with 
rich hammered effect. 


o and HOW... an extra Grill Plate 
that fits easily over prongs on lid. 


Aggressively advertised in leading national 
publications. Tie in now by requesting 
new Holliwood display materials and 
booklets from your distributor. 





This is the Holliwood way for 
heating canapes, ham slices, etc. 


FINDERS MFG. CO., 3669 S. MICHIGAN AVE., CHICAGO 15 


ATLANTIC CITY 
eeovcvesececes| VISIT US AT BOOTH 587, HOUSEWARES SHOW, eheododees 
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STEVENS - WALDEN 
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Whether he’s a mechanic, ma- 
chinist or maintenance man, the 


fellow,who uses and buys tools cain, 


really tell you what makes them 
right. What's more, he knows that 
Walden - Worcester wrenches are 
right for his requirements. 


Made of fine chrome - alloy 
steel, they stand up under the most 
rugged conditions. They're pre- 
cision machined and tested to as- 
sure permanent accuracy of design 
and size. 


If you want a _ fast-moving, 
profitable and preferred line, better 
line up with Walden - Worcester 
wrenches. They're demanded by 
men who know good tools. 






Manufacturers of a 
complete line of 
automotive, elec- 
trical and aviation 
tools. 


YorcesTe™ 






INCORPORATED 


Worcester * Massachusetts 


Stock Tank Heater 


The Warner Electric Stock Tank 
Heater is used to keep water and other 
liquids from freezing in tanks or other 

















receptacles. Recommended for use in 
stock tanks, molasses, fish oil or other 
concentrate containers. Temperature 
control can be set from 32 to 70 de- 
grees. Heavy cast base houses 1000 
watt “Chromalox” heater. Made in two 
models of 115 or 230 volts, alternating 
current. Shipping weight 55 lbs. Made 
by Warner Brooder & Appliance Corp., 
North Manchester, Ind.. Sales through 
National Ideal-Co., 906 N. Summit St., 
Toledo, Ohio. 





Fire Extinguisher 


The “Stop-Fire,” the stored-pressure 
hand extinguisher manufactured by 
Union Stop-Fire Corp., Ashland Place, 
Brooklyn, N. Y., is claimed to be as 
easy to operate as a garden hose. Car- 
bon dioxide is combined with carbon 


WHATS NEW 






















tetrachloride to make a fine spray 
which smothers the blaze. Manufacturer 
claims it will smother an oil, ether, 
gasoline or electrical fire in a matter of 
seconds. Range of stream is from 15 
to 25 ft. Pressure gage indicates pres- 
sure at all times. Made of non-corro- 
sive brass. 













Double-purpose Iron 


The “Silex Duolectric” Steam Iron 
gives horizoital steam distribution 
through three-way grooves, putting an 
invisible sheath of steam from heel to 
tip between the iron and fabric to pro- 
tect delicate materials. Can be used as 
a steam or dry iron by merely flipping 





















switch. Automatic temperature control 
maintains an even heat. Weighs 4% 
Ibs. Holds 8 oz. of water. Silex Co., 
Hartford 2, Conn. 




















Sidewalk Bicycle 


The Mead Cycle Co., 4520 W. Madi- 
son St., Chicago, has acquired the full 
manufacturing rights for the “Speed-O- 
Byke” Sidewalk Bicycle. This bicycle, 





















See the N 


This Natio 
stores. It pi 
salespeople 
shows a tot 
the register 





suitable for youngsters from five to 
eight years old, comes equipped with 
tubular steel frame, pneumatic balloon 
tires, chain drive, coaster brake, imita- 
























tion motor and gas tank, truss fork and operator's i 
luggage carrier. Finish is red and black, the consecu 
with chrome handlebar and fittings. eed ge 
This item will be marketed as “Ranger smite 
Speed-O-Byke.” 

HARDWARE AGE JANUAR’ 
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See the National Cash Register for Hardware Stores 

This National Cash Register is designed for use in hardware 
stores. It provides totals of sales in five departments and by four 
Salespeople. Each salesperson has his own cash drawer. It also 
shows a total of money paid out. In addition, on every transaction 
the register prints a receipt, dr on a sales slip, showing the date, 
operator’s initial, amount, department or kind of transaction, and 
the consecutive number of the transaction. At the end of the day, 
totals printed on the detailed audit-strip shows how much money 
must be accounted for. 
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“Tncveased sales 

and profs 
have come 

ds aresilt” 


es Ps 
“As you know, our National Cash Registers 
give us accurate and dependable printed 
records which are instantly available, showing 
how much each clerk sells. This information 
has been a big help to us. Increased sales end 
profits have come as a result of the friendly 
rivalry which this information has created. 

"We soon learned that the system gave us 
greater protection than any we had ever used. 
Losses due to mistakes in addition were 
eliminated. The entire amount of the purchase 
was added mechanically. By handing a cash 
register printed receipt to every customer, all 
money is forced into the cash drawer.”’ 

Let your local National representative show 
you how the right National Cash Register 
system will help you handle peak volume 
without trouble or congestion, and at the same 
time reduce the operating expenses of your 
hardware store. Or write to The National Cash 
Register Company, Dayton 9, Ohio. Offices 


in principal cities. 


CASH REGISTERS * ADDING MACHINES 
ACCOUNTING-BOOKKEEPING MACHINES 








































A HIGH QUALITY 
LOW COST ITEM 


LENGTH: 

9 inches 
WIDTH: 

3 1/2 inches 
DEPTH: 

2 3/8 inches 











A real go-getter for securing good- 
will that means repeat profits. Some- 
thing every householder needs, keeps 
and uses. Expertly molded of smooth, 
bright plastic for real utility. Stream- 
lined modern design with full size, 
comfortable handle. Hole in handle 
for hanging on hook. Available now. 


WRITE FOR DETAILS CONCERNING 
OTHER MACK QUALITY PREMIUMS 


MACK MOLDING CO. 


INCORPORATED 
142 MAIN ST., WAYNE, NEW JERSEY 














eee 
ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


FOLDING AUTOMOBILE 
BABY SEAT 


| BUY 
| | 

























Me. | a made 
steel frame with strap hang- 
a fasten on auto seat 
fabrics used for seat part. 
Fully assembled. Packed 
in bulk. 
BABY SWING 
Ne. 06. They will be in big de- 
mand this fall and winter. Cash 
in om this item. Meade from 
heavy white cetten materials, re- 
inforeed fer long ané hard wear. 
In ordering specify Ne. 96. 
—ecee-— 
NO. 23 
PLAID 
BIKE 
SEAT 
COVERS 






Made from high-grade fibres, cloth walls 
with drawstring, cotton pedded. Made for 
comfortable riding. 


SPRADLING'‘'S 
ST. LOUIS, MO. 



































Roadside Repair Light 


“Magnalite” is a new-type portable 
trouble light designed for use by car 
owners while making roadside repairs 
at night. Constructed of plastic, it 
plugs into any auto cigarette lighter 
socket, providing a floodlight of head- 
light brilliance. It has a crimson light- 
guard which eliminates glare from the 
user’s eyes, while at the same time serv- 
ing as a red warning light to approach- 
ing motorists. It can be seen at a 
long distance, even in foggy and murky 
weather. For cars not equipped with 
cigarette lighters, a special dashboard 
connection is available at slight extra 
cost. An outstanding feature is its base 
which is constructed of Alnico, war- 
born miracle metal that stays perma- 
nently magnetized. With this magnetic 


base, capable of rting four times 
its weight, “Magpalite” is positioned 
anywhere on the Body of the car, leav- 
ing both hands ‘free to work. Also 
serves as a night light for picnics and 
camping since it has a special re- 
tractable hanger which permits it to 





be hung. Measuring only 6% in. in 
length, it may ‘be stored in the glove 
compartment. Retails at $3.80 with 
12-ft. cord for autos and $5.50 with 
36-ft. cord for trucks. H. L. Baum- 
gardner Corp., 2018 West North Ave., 
Chicago 47. 


Remington Sales Aid 


“Shooting Dollars” is the title of a 
28-page merchandising manual for re- 
tailers of sporting firearms and am- 
munition just issued by the trade sales 
promotion division of Remington Arms 
Co., Inc., Brdgeport, Conn. The at- 
tractively illustrated brochure answers 
the question, “Who are the prospects 
for shooting equipment?”, tells how to 


organize an up-to-date sporting goods - 


department and offers ideas that will 
influence consumer buying. 

The booklet is full of sporting goods 
sales ideas, with especial emphasis on 
sporting firearms and ammunition. 





Hint S MEW 


The ideas range from methods of de- 
veloping sales personnel “know how” 
on arms and ammunition to details of 
“time payment” plans, “lay-away” clubs 
and trade-in departments. The illus- 
trations include arms and ammunition 
display units. The “do’s and don’ts” 
of trade-in business are outlined. 


‘Vision’ Sun Glasses 


The lady is wearing the “Flight 
Venus,” sleek, gold-plated frame with 
pearl temples, and her escort displays 


ites 


the “Flight Aristocrat,” 1/10-12K. gold 
filled, semi-rimless frame with pear) 
brow rest. The lenses in both styles 
are tinted a soft, soothing green. 
“Venus” is priced at $4.95, “Aristo- 
crat” at $12.50. Vision Products Co., 
Inc., 246 Halsey St., Newark 2, N. J. 


Anchor Bolts 


The Super-Grip Anchor Bolt Co., Inc., 
3333 N. 22nd St., Philadelphia 32, 
claims its anchor bolt assembly is rust- 
proof, and if properly installed cannot 
be removed without breaking out the 
masonry. Sold only through jobbers. 





Hobby Craft Color Kit 


Floquil Fountain Marker and Mark- 
ing Colors, made by Floquil Products, 
Inc., 1993 Broadway, New York 23, are 





now available with hobby craft and art 


colors. The Junior Set, shown here, is 
a $1.00 retailer. A larger Utility Set is 
to retail at $3.45. 
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*Flavor-Seal Fryer; 
extra thick; cover 
has steam vent; U- 
shaped groove in 
rim of pan “seals” 
the cover. 


*New design 8-cup 
Percolator; burn- 
proof Thermoplax 
handle; quality evi- 
dent in every detail. 


*4-quart Sauce Pot; 
inset cover and 
heavy side handles; 
burn-proof knob; 
highly polished. 







*5-quart Tea Ket- 
tle, modern design 
and excellent qual- 
ity; heavy gauge; 
cool Bakelite grip. 


*Round Roaster for 
general use; heavy 
side handles and 
burn-proof knob; 
self basting with 
adjustable vent for 
browning. 
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NEVER PICKED OVER - “Will 
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The PRISCILLA line of aluminum ware 
always has been and always will be good 
merchandise for good dealers. It is a line of 
known quality created over a period of many 
years by expert craftsmen. Above alll, it is a 
LINE and not merely a few odd,~ easy-to- 
make items. It is a LINE you can count on 
for profitable sales not only today but in 
the years ahead. 


We are making every effort to provide as 
large a variety of cooking utensils as possi- 
ble — manufactured to the highest pre-war 
quality standards. 


LEYSE ALUMINUM COMPANY 


KEWAUNEE + + + + WISCONSIN 


ALWAYS PICKED OUT 





SALES GETTER... 


Pelican 











Look at all these sales features: 


Ends all bending and stooping. No liniment needed. 


Greedily picks up, gathers and deposits grass, 
leaves and trash by fingertip control. It's almost 


child's play. 


high-grade steel. Two big jaws with eleven 


fixed teeth; ten swinging teeth. 
Rakes in sales almost all year ‘round. 


Backed by big advertising program in leading 


home magazines. 


Retails for only $2.25 (Slightly higher on West 
Coast and Canada.) 


DEPT. AH, YORK, PENNSYLVANIA 


FOR TIDY PROFITS 
Display Pelicans Prominently 


FOR TIDY LAWNS 









MEET A SPEEDY, GREEDY 


heaters are now being produced in limit- 
ed quantities by Frigidaire Div. of Gen- 
eral Motors, Dayton 1, Ohio. Both 30- 





light as a broom... sweeps like a broom, Made of ; 





and 50-gallon models, equipped with 
either one or two heating units, are be- 
ing built. Heating units are immersed 
and heat water by direct contact. Espe- 
cially designed for soft-water areas, 
these new electric water heaters are 
thermostatically controlled, operate au- 
tomatically and are insulated with ap- 
proximately three inches of spun glass 
wool. 


Chain Hoist Bulletin 


Chester Hoist Co., Lisbon, Ohio, has 
issued a new 16-page bulletin in two 
colors, covering its complete line of spur 
geared (high speed) and differential 
chain hoists, together with its army 
type low headroom Timken-equipped 
trolley hoists. 


New Gillespie Enamel 


“Plastolac,” a synthetic enamel which 
is claimed to dry quickly with a glossy, 
hard, durable finish and can be applied 
on wood or metal, has been announced 
by the Gillespie Varnish Co., Dey St., 













WHATS NEW 


Glass-lined Water Heater 


Glass-lined automatic electric water 














Jersey City 6, N. J. Said to be impervi- 
ous to frequent washings with soap and 
water, and is recommended for both 
interior and exterior use. Made in 22 
shades and colors, and is packaged in 
quarter-pints, half-pints, pints, quarts, 
and gallons. 







Roof Scaffolding Jack 


The “Babbitt” Roof Scaffolding Jack 
for shingling and sheathing work saves 
time and materials usually consumed in 
building roof scaffolds. Holds framing 
up to size 2 in. by 8 in., allowing ample 
room for stacking shingles on the 
scaffold within easy reach. Claimed to 
work equally well on any slope roof. 
Easily attached to roof. Made from 
cold rolled steel and galvanized. Over- 
all length, 20 in.; width, 2 in. Weight, 






































3 lbs. To retail at $1.98. Price to 
retailers, $1.38. Packed 1 doz. in steel 
strapped bundle. Babbitt Mfg. Co., 719 
Park Ave., Vineland, N. J. 













Garbage Can Stand 


Immediate delivery is promised by 
the A-R-W Service & Sales Co., 2916 
Farnam St., Omaha, Neb., on this gar- 



























bage can stand, which is suggested to 
retail for $1.75. Some jobbing terri- 
tories open. 
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NEW Floor Sander Designed for } WHATS new 
G Kenital ‘Treds’ on Silent 


DRUM TEEPE 4 
f Salesman 

K L A | D E i The “Treds” merchandise card is a 

colorful, silent salesman and a complete 


home-use shoe soling kit. It contains one 





e It’s compact, lightweight (86 Ibs.) ... has auto- 
matic drum lift which tapers the cut at the wall... 
single belt drive . . . simplified paper clamping... 


easy-cleaning vacuum system...more 





exclusive features than any rental 
type floor sander on the market. 


Send for FREE Booklet today! 





SKILSAW, INC. 
5033-43 Elston Avenue, Chicago 30, Ill. 


Factory Branches in All Principal Cities 
PORTABLE ELECTRIC pair of “Treds,” a scraper and a tube 


Ese R A of Arcor cement. Full directions are 
° PR. book l printed on the card. A 16-page, ac- 
‘ 2g, m cordion-fold insert is attached between 
“ i 
its 


MADE BY SKILSAW, INC. the soles and tells the “Treds” use story 
Jt, sang in rhyme. Five sizes. Retails complete 
se pecs, Ctieon for 25 cents. Auburn Rubber Co., Au- 


4 ¢ s 8 
cn SY z omer, o 
Ss A 3 of fj burn, Ind. 
8 <sciiaiibie 


Lightweight Ladders 








It Swings—When not in use, the Patented Angle Cutting Wheel — Ladders of all-welded magnesium con- 


Dazey DeLuxe Can Opener swings Self sharpening. “Irons down” can struction are being made by White Air- 
easily back against the wall. rims to prevent jagged edges. craft Corp., Palmer, Mass. Its 8-ft. step 
ladder weighs only 5% lbs., and its 24 
Holds Cans Firmly—The Dazey | ft. extension ladder weighs only 31 lbs. 
DeLuxe holds cans firmly 
while opening and releases 
gently to prevent spilling. 


Fits the Dazey “One 
for All’ Wall Bracket 


No-Spill Bottle Opener 


Can opener buyers : : . 
[he 24-ft. extension ladder, suggested 
o se 00, he deal 
will demand these DAZEY features oe ee ee ee 


lengths. 
For 20 years, more than 6,000,000 users have been completely 
satisfied with the Dazey DeLuxe Can Opener. It is the original 
wall bracket can opener. That’s why can opener buyers will " © 
demand the features of the Dazey. You'll find that Dazeys turn i 4 ; Cor rection 
over sapidiy at 0 entisfactory profit. Place your orders now! 7 The nylon faucet washers described 
When You Order— Order the Entire Dazey Line in these columns of the Dec. 19, 1946, 
The Dazey family of kitchen helps includes the Dazey Super D A |e. A : ‘ 
Juicers, the Dazey Triple Ice Crusher and the Dazey Knife ZEY | Miz. i ee me . * 
Sharpener. All fit the Dazey “One for All’ wall bracket. , Products fg. Co., as statec ese washers 
|are distributed by the Consolidated 


DAZEY CORPORATION, St. Louis 7, Missouri @, | Sales Co., 2017 N. Leithgow St., Phila- 


National Sales Representatives — D. E. Sanford Company i x delphia, which is a subsidiary of the 
Offices in principal cities li (7 7 “SG «67 G. & H. Mfg. Co. 
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Knife Sharpener 


The DeLuxe “Hone-Rite” Knife 
Sharpener has guide slots which auto- 
matically hold the knife at the proper 


angle for sharpening by corundum 
hone. All metal construction, with 
self- lubricating bronze bearing. Baked 
enamel finish in ivory, white, red or 
green. Shipping weight 2 lbs. Priced 
at $3.95. Wulff Mfg. Co., Ontarioville, 
Ml. 


Car Vacuum Cleaner 
The “Vacu-Mite” Car Vacuum 


Cleaner operates off the engine vacuum 
the same as the windshield wiper. Unit 
consists of 12 ft. of non-kink hose, 


vacuum cleaner and bag, connecting 
tee, valve and nipple for end of hose. 
To sell for $4.95. Craft Industries, Inc., 
11 Niagara St., Buffalo 2, N. Y. 


Special Grease Package 


A Farm Special Grease Package is | 


being produced by the Apex Oil Prod- 
ucts Co., Minneapolis 1, Minn., to fur- 
nish all grease for farm needs in one 
carton. Five pound cans of Pressure 


Gun, No. 3 Cup and Dark Axle Grease 


are packed in a merchandising carton | 
suitable for counter or window display. 
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9 BiG FEATURES 


“Second to None” guarantee 
with each iron @ 5-way auto- 
matic control @weighs 412 
pounds—not too heavy, not 
too light, but just right @ even 
heating over entire ironing 
surface e@tip-up heel plate 
@ modern streamlined design 
@molded handle stays cool 
® built-in7-foot cord © evenly 
distributed heat ranges up 
to 1000 watts. 


FEATURE THE NEW 


rage oy 


Guarantee 
PIOMAR eLecTRic -_ 


PRICE 
$9.95 
including Tox 


LESS 40% 


perchove onng te 60 
PONEER PRODUCTS, INC. Bolimore 


rox 


yy 








for 12 of more irons 


LESS 35% 


for 1 to 11 irons 





PIONEER PRODUCTS, INC. 


MAIN OFFICE: 5224 FAIRLAWN AVE., BALTIMORE 15, MD 





Visit Our Display 


ITT CO. rent ta 
KANSAS CITY. MO _ 














JOBBERS .. DISTRIBUTORS 


THE ITEM WITH 


For slicing 
CUCUMBERS 
COLD SLAW 

CABBAGE 

ONIONS 

BEETS 
APPLES 

CARROTS 

POTATOES 
Grating Bread 

For Crumbs 


3 Steel blades, keen cutting and 
ermanently mounted into smooth 
ae maple base. No parts to 
adjust, quick, easy cleaning. Sturdy 
construction and economical. This 
handy item is compact in size — 
only 15" x 5" x 1" and is always 
ready for instant use. 


Our increased production, enables 
us to offer more widespread 
distribution at this time. 

PRODUCTS 


~ WESCO nar 


2208 South S8th Ave. CICERO 50, ILL. 





Patent 
Pending 














\ BETWEEN YOU AND THE COLD 





fa pliable, plastic 
weatherstripping. 
Easily and quic 
applied to windows, 
doors, baseboards. 
Stops expensive heat 
leaks. 


Just press into 
place. Mortite does 
not shrink or crack. 
Keeps out dust and 
dirt. 

Rofl covers abeut 


Fg $ .25 


Higher west of Rockies LSS—= } 
and Canade — | 




















Above is one of the advertisements running in 


American Home Saturday Evening Post 
Better Homes & Gardens Time 

House & Garden Parents’ Magazine 

House Beautiful Popular Mechanics 

and other national magazines and newspapers. 


. an improved product now 
in new, transparent moisture-proof package. 


cessful year . 


ORDER THROUGH YOUR JOBBER 
4. W. MORTELL CO., 508 Burch St, Kankakee, Ml. | 


| 
Sales are growing for Mortite, in its 4th suc- | 
/ 
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WHATS NEW 


Nursery Lamp 


“Jolly Juniors” is a lamp for the 
nursery or children’s room, being made 
by Phil-Mar Electric, Inc., 1809 E. 22nd 
St., Cleveland, Ohio, manufacturer of a 


line of fiber-glas shades and cast alumi- 
num lamps. Cast aluminum plaque 
decorated in red and green, with shade 
in similar colors. Equipped with 
plastic reflector bowl and G-E Flamenol 
cord and plug set. Packed in individual 
cartons. 


Binzen Catalog No. 8 


An 8-page loose leaf type catalog of 
its entire line of miscellaneous hard- 
ware, has been issued by Binzen Hard- 
ware Mfg. Co., 211-213 E. 14l1st St., 
New York 51, N. Y. Included are: 
“Binco” master keys, coat and hat 
hooks, push button catches, elbow 
catches, sash pins, asbestos stove mats, 
weather stripping, asbestos iron rests, 
pot holders, asbestos paper, and as- 
bestos wicks. , 


Child’s Toilet Seat 


The “Comfi” Child’s Plastic Toilet 
Seat is made of white plastic and fits 
over standard toilet seat. Always in 
place for use. List for $2.79. In indi- 
vidual cartons, 24 to case. Herman M. 
Kruse & Associates, 301 Forest Ave., 
St. Louis 19, Mo. 


Hardware / 


Sole 


Canning in tin cans saves time! 
Saves flavor! Saves the producti 1947 
Burpee Can Sealers and Burpee Pressure 
Canners are being distributed to dealers 
on the most equitable basis possible. 


THE ee 


WAY 
Is the Modern Way 


m RPEE CAN’ SEALER COMPANY 


sis tA mea 





MEDITERRANEAN 
SPONGES 


for 





Similar to ROCK ISLAND 
and CUBA SHEEPSWOOL 


Some types are equivalent in shape and 
durability to the best Rock Island Sheeps- 
wool. Other types look like and are the 
equivalent of Cuba Sheepswool. 


ALL Grades and 
ANY Quantity at 
Very Attractive 
°e e e Prices © @ e@ 
| Also headquarters for all kinds of 
Florida and Cuba Sponges 


v v 


2 WAY CLEANING HARMONY! A’) 
— as 


Deliveries temporarily discontinued owing 
to yarn shortage. 








Inc 


869—Demand by B 


AMERICAN SPONGE & CHAMOIS CO. 
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Termite Poison 


“Termitgas,” a liquid which is 
claimed to kill termites, is most effec- 
tive when poured on wood. May also 


be sprayed. Non-inflammable. Gallon 
size only. Lewis Co., 232 Canal St., 
New York, N. Y. 


Pistol Grip Nozzle 


The “HoseMaster” is made of non- 
corrosive metal, with a precision tooled 
brass valve arrangement. Claimed to be 
leakproof. Automatic shut-off. Instant 


adjustment of spray by use of hand 
grip or knurled nut. Suggested to sell 
for $1.60. Mecho Products Corp., 1316 
Berger Bldg., Pittsburgh 19, Pa. 


Auto Heater Valve 


The “Peerless” Auto Hot Water 
Heater Shut-off Valve has a Zamak 
metal body, brass stem and lock nut, 
cadmium plated handle and washer and 
oil-treated lather washer. Packed 100 
or 200 per carton. Peerless Industries, 
5139 Military Ave., Detroit 10, Mich. 


i 
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? #1 Cover inverted, 
if forms perfect 
HOT PLATE, 


Toeovered 
SANDWICH 
GRILL. 


Value with a capital V! A big bargain item for top promotion 
these days of sky-high prices! 

This Speedy-Clean Broiler is no toy—it’s family size—10'% in. 
diameter—made of heavy gauge steel, triple-plated and finished 
in sparkling, high-polish chrome that Never Needs Scouring. Well 
balanced—easily handled by the big, cool, ebonized wood grips. 


IT BROILS, BOILS, TOASTS, FRIES 
—right on the dining table. Removable 
(for easy cleaning) electric element has 
High and Low heats--AC or DC current 
Triple feet on both top and base units 
Complete with 6 ft. cord and socket 
fittings—ready to use. 


Keep in close touch with your Everedy 
representative for prices and delivery 
schedules. 


The 
REDY 


Oya 4 Y 


e EAST STREET + FREDERICK, MD. 
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Oil Burner Wick 


The “Mystery Wick” is claimed by 
the Holyoke Heater Corp., Springfield 9, 
to outlast 


Mass., 10 ordinary cotton 











wicks. Claimed to require no cleaning, 
or trimming. Said to improve in 
efficiency if burned dry at least once a 
week, 


New Coleman Catalog 
The Coleman Co., Inc., Wichita 1, 
Kans., has issued a booklet, “Design for 
Better Living,” which pictures and 
describes the entire “open market” Jine 
of Coleman household appliances for 
heating, lighting, cooking and ironing. 


Hand power cutting fools for 
bolts, rods, chain, wire, rope, etc. 
The name Porter on the handle. 


The kind 


with confidence and satisfaction. 


74 FOLEY STREET 
SOMERVILLE 43, MASS. 





WHATS NEW 





Aluminum Hot-Plate 


An electric hot-plate being produced 
by the Pennsylvania Aircraft Works, 
Inc., 611 N. 40th St., Philadelphia 4, 
Pa., has an aluminum alloy frame with 
screw fastenings. Heating element of 
nickel chromium is supported in cera- 
mic insulator with a protective steel 
plate over the element to prevent break- 
age or spillage penetrating it. Weighs 





2 lbs., 14 0z.; is 3% in. high; operates 
on 110-120 volts, 600 watts, AC-DC. To 
retail for $4.98. 


Luminous Dots 


“Atomic Dots,” which give off a 
bright glow in the dark, make it easy 
to locate light switches, keyholes, lamps, 


ATOMIC DO;; 


WW IN THE Dany: 
yoo 
ait 








, 


alarm clocks or other objects in the 
dark. Made with polonium, an element 
used in various wartime projects, and 
is claimed to contain no radium and to 
be safe to handle. Made with an ad- 
hesive base. Made by Radium Indus- 
tries, Inc., 712 Federal St., Chicago 
5, TIL. 





ou have always sold 


» 








Maker for You 


ASCO CHEMICAL CO. 


641 Lexington Ave., Brooklyn 21, N. Y- 


LEATHER 
AND 


SADDLE SOAP 


For use on all leather except 


POLISHES 
PRESERVES 


Packed In 6-01., 12-02. & 5-Ib. Cans 

















Give 
USO 
4 still means @ lot fo them 
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Canned Food Hangers 
The “Quick Clip Fastener,” 


a simple 


device for holding metal containers in 
an upright position is especially de- 
signed for use in trailers, in boats, 





stores or in kitchens where space is at 
a premium. Useful to display canned 


back panels in show windows. May 
also be used to hold signs, price cards, 
soap containers, etc. Made in 3, 5, 6 
and 8 in. sizes. Industrial Metal Prod- 
ucts Laboratory, 48 Prospect St., An- 
sonia, Conn. 





Mitering Guide 

The “Miter-Master” is claimed to be 
a handy helper for the home craftsman. 
Of steel construction, it has a scale 
marked to miter 5, 6, 8-sided frames. Is 
ilso used as a diameter gage, marking 
gage, protractor-square, center finder 
and convenient ruler. Packed in carton. 










Co., 3013 E. Lake St., 
Minn. 


Minneapolis 6, 


Stringholder Ornament 


“Bashful Betty” is one of several 
tew stringholders which the Leo Kaul | 
Importing Agency, 333 S. Market St., | 





Chicago 6, has added to its line. Made 
terra cotta and in bright colors to 
make an attractive kitchen ornament. 
Nine inches high. 
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goods on vertical display boards and | 


To retail for $1.35. Master Specialty | 















All Hail to You, Mr. Dealer... 


Technical Advisor to the Consumer 


From abalones to xylophones, and 
everything in between, you come 
into the picture somewhere —— 
advising your customers as to the 
besf thing to be used for this 
and that. When you recommend 
AMBROID, you can relax . . . No 
comebacks. No returns. For 37 
years the top quality making and 
mending cement. Ready to use 


POPU 
MEC LAR 


CS 








. . 2-oz. tubes 
waterproof ... dries quickly. 4.5. tubes - 
Get ready now for your biggest year yet Pints, quarts, sree 
with AMBROID . . . consumer advertising gallons 


reaching millions of readers will make a 
bigger market than ever for this fast-sell- 
ing cement in the attractive sales-making 
display box. 

Sample 25¢ tube sent upon receipt of 
wholesalers name and !O¢ (to cover cost 


of mailing, U. S. A. only). 
AMBROID CO. 


305 FRANKLIN ST., 
BOSTON 10, MASS. 


Si 


THE Univesar 











| 


avAllAs,, 
fast- selling 


Old Fa ‘thful = 


Published by leaders in the educational field for 112 years. An extensive 
line—includes the classics of childhood. Wholesome books children never 
tire of hearing or reading. Beautiful 4-color covers — many 4-color 


illustrations. 
* 40¢ to $1.50" 


No Ww * 





* 









Elsie and the Looki 


Club © Little Black Sambo © Peter Rabbit © Billy Bunny 
New! Big book 


hildhood's Best Stories, 4 to 8 years, plus many, many others. 


Send today for FREE OLD 
FAITHFUL Book Catalog, listing 
the extensive and complete line 
of popular Old Faithful books, 
including boxed sets. 





AMERICAN CRAYON COMPANY 
Dept. HA-14, Sandusky, Ohio 





$1.00 books 


' 
' 
' 
‘Please send me FREE Old Faithful Book 
Uncle Mal's Always New Tales e 7 ne 
Story Hour with Uncle Mal © Shadow, : AMO coccccccsccccccsccccccoesecccseseseses 
the All-American Dog, and many others. ‘ pT MPTTTITITITITILIT TIT 
O  Meniecedvusnigteeasanee State...... 


























in the “Jill... 


When it comes to selling pump leathers, 
reach for a Simplex and you’ve made a 
quick, easy sale. 


These high-quality pump leathers carry | 
a clear-stamped size imprint. The cus- 
tomer will know he is getting the size he 
needs, and you know you are giving him 


WHAT'S NEW 


Electric Fencing Kit 


Sufficient accessories for one-half mile 
of electric fencing, except posts and 
fence wire, is packaged to sell as a unit 
by Electro-Line Products Corp., 120 N. 
Broadway, Milwaukee 2, Wis. This unit 
was added to complement the firm’s 
complete line of five electric fence con- 
trollers. The kit contains 100 each of 
line insulators, leather washers, wire 
clips and heavy nails; as well as six 
corner insulators, one wire connector, 
one tube insulator and one electric gate 
handle. Packed six to a master carton 
weighing 73 lb. Retail selling price of 
this package is $4.50. 


Cherry Pitter 
With the “Krasco” Cherry Pitter, a 














the size for which he asks. 


order pump leathers. 


Ask your jobber or write us 
for price list. 


MANY FACTURING 


A - Gee UR A, WN. 


Specify “‘Simplex’’ the next time you 


cherry is placed in depression in the 
cover. The plunger presses the seed into 



























DURBIN-DURCO 


MANUFACTURERS « CERTIFIED PRODUCTS 


LOAD BINDERS 


Drop Forged « Malleable-iron «+ Steel 


soem Sm nerniieeer ss 


Drop-Forged * Heat Treafed + 2 Sizes 
Durbin-Boomer F-1—2 swivels, 3%, % or 14” chain 
Duroin-Boomer F-2—2 swivels, %, 4 or %" chain 


Malleable Iron ¢ Heat Treated « 5 Sizes 
MIDGET No. 1—1 swivel, 4” chain 
DELTA No. 1—1 swivel, % or %" chain 
DIXIE No. 1—2 swivels, 4% or 44” chain 
LONE STAR 1—2 swivels, %, % or % “chain 
LONE STAR 2—2 swivels, %, 44 or %” chain 






" WIRE STRETCHERS 
DD STEEL CONSTRUCTION 


No. 3—3 Pulleys, plain bearings, %4” rope 
No. 33—3 Pulleys, roller bearings, 4%" rope 
No. 4—4 Pulleys, plain bearings, 34" rope 
No. 44—4 Pulleys, roller bearings, 44" rope 
No. 88—4 Pulleys, roller bearings, 13” rope 


ALL-STEEL ROLLER BEARING HOISTS 

















a Size | Cap. | Ship. Wt. 
No. Rope | Lbs. Lbs. Construction 


_12 1” 2000 6 lbs. | Drop Forged Hook 
13 %” 1000 | 2% lbs. | Malleable Hook 



































Shipped with or without rope. 
Write for Catalog 
DURBIN-DURCO 


6611 Olive Street Road « St. Lovis 5, Mo. 
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the jar. Metal parts are burnished- 
nickel plated. Assembled complete on 
pint Mason jar. Packed 1 doz. to car- 
ton. Shipping weight 10% lb. per doz. 
Lists at $1.00 each. R. Krasberg & 
Sons Mfg. Co., 2501 W. Homer St., 
Chicago 47. , 





Live Bait Lure 


“Live-Lure” is a transparent plastic 
shell shaped like a conventional plug, 
with two treble hooks, and has a re- 
movable head, permitting the insertion 
of a minnow or other live bait. The 





shell magnifies the bait inside. The 
water flows through the plug and keeps 
the bait alive. Claimed to be effective 
for bass, pike, pickerel and others, and 
suitable for casting and trolling. To 
sell for $1.95. Rice Engineering Co., 
912 Stephenson Bldg., Detroit 2, Mich. 





Oitheed for 1947 


Confidence in America 


You, Hardware Merchant, 
can make it another 
profitable year. 


Our endeavor to help the 
Hardware merchant will 
be greater than ever. 


Write for the Lurie Flyer 


The 


ibpiite eo 
Ce. . 


552 West Lake Street 
Chicago 6, Illinois 























ad 


VALVES 


End leakage troubles ... save 
their cost many times over in 
service calls they eliminate. Ideal 
for jet type pumps. Made in six 
sizes. Ask for Bulletin 301. 


Onder from your Jobber 


WHITE MACHINE WORKS 


FORT WAYNE 1, INDIANA 








FOOT AND CHECK 
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Nev 
Pea 


Oal 
Cal., | 
1947 
Car, 3 
Impro 
clude 
stamp 
ename 
Rubbe 
wood 


‘Kee 


“Ke 
Spong 
quanti 
Oliver 
Ave., | 
ful cot 
sponge 


Alu 
Due 


inform 
Reynol 
Louisv: 
page b 
nical | 
temper 
sents d 
cal an 
purity 

Othe 
method 
tion, p 
cial ani 
cal cor 
propert 
ness to! 
sion dat 


Fluic 


A ne 
which | 
ners, ar 
into int 
duce ht 
pastels 
nounced 
101 Pro 
line inc 
places t 
oil. Ac 
except 
paints. 
a half-p’ 


Schet 


The r 
Catalog 
George | 
St., New 








JANUA 









oe a 
1947 


merica 


erchant, 
other 
ar. 


nelp the 
ant will 
ever. 


> Flyer 


— 


treet 
ois 








a 


HECK 


» 2 « Save 
; over in 
ate. Ideal 
ide in six 
1. 


Jobber 


ORKS 
IANA 


TARE AGE 





5 OSA 


or 





New ‘Billy Boy’ 
Pedal Car 


Oakland Engineering Co., Oakland, 
Cal., announces full production on its 
1947 model of the “Billy Boy” Pedal 
Car, and promises immediate delivery. 
Improvements in the new model in- 
clude swivel action steering and a 
stamped steel steering post. Baked 
enamel finishes of red, blue and cream. 
Rubber tires and pedals and natural 
wood handle. 





‘Keen-Klean’ Sponges 


“Keen-Klean” Neoprene Rubber 
Sponges are now available in large 
quantities for the consumer market, the 
Oliver Processing Co., 1580 E. Slauson 
Ave., Los Angeles, announces. In color- 
ful combinations of red and green, the 
sponges are dual laminated. 





Aluminum Data Book 


Due to a great demand for technical 
information on aluminum alloys, the 
Reynolds Metals Co., 2500 S. Third St., 
Louisville 1, Ky., has published a 248- 
page book featuring 106 tables of tech- 
nical data. The book discusses alloy 
tempers, physical properties and pre- 
sents detailed data on chemical, physi- 
cal and mechanical properties of high 
purity aluminum. 

Other chapters discuss manufacturing 
methods, alloys and tempers, identifica- 
tion, packing, ordering data, commer- 
cial and standard sizes, specified chemi- 
cal compositions, specified mechanical 
properties, commercial size and thick- 
ness tolerances, weights, weight comver- 
sion data, etc. Price of the book is $2.00. 





Fluid Tinting Colors 


A new line of “Fluid Tinting Colors” 
which need no pre-mixing with thin- 
ners, and which can be poured directly 
into interior and exterior paints to pro- 
duce hundreds of colors ranging from 
pastels to brilliant deep colors, is an- 
nounced by the Sherwin-Williams Co., 
101 Prospect Ave., Cleveland, Ohio. The 
line includes 18 basic colors and re- 
places the pre-war paste-type colors in 
oil. Adaptable for all types of paint 
except lacquers and _ water-thinned 
paints. Available in sizes ranging from 
a half-pint to a gallon. 





Scherr Tool Catalog 


The new 96-page, 1947 Scherr Tool 
Catalog has been published by the 
George Scherr Co., Inc., 200 Lafayette 
St., New York 12. 








Latest News on 


RECONVERSION 
on page 212 


the Ceafiamer 


ee BY CRAFTSMEN 


GREENLEE 
.. DRAW KNIVES 






When a GREENLEE Razor Blade Draw Knife meets wood 
you can be sure of fast, smooth action! For its blade, from 
a single solid piece of fine steel, is formed and sharpened 
to that extra-keen, long-lasting edge which has made all 
GREENLEE tools famous. There’s real stiffness in that 
highly-polished blade, too, yet it is surprisingly light in 
weight for easy handling. Hand-fitting hardwood handles 
top off its smooth appearance... smooth workability. Sell 
top quality... sell GREENLEE! 


'GREENLEE: 


FOR THE CRAFTSMAN 


Stocked by Leading Wholesalers 
Sales Agents for Canada: Richardson & Bureau, Ltd., 129 St. Peter Street, Montreal. 


FAST SELLERS IN THE GREENLEE HIGH-QUALITY LINE 


Auger Bits e Expansive Bits e Socket Butt Chisels e Socket Firmer Chisels e Car Bits e Razor Blade 
Draw Knives e Automatic Push Drills e Spiral Screw Drivers @ Bit Extensions e Bell Hangers’ Drills « 
Turning Tools e For complete information on these and other fine GREENLEE Tools, write today to 
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Greenlee Tool Co., Division of Greenlee Bros. & Co., 180! Herbert Avenue, Rockford, Iillinols, U.S.A. 
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LUT Sa RE 
eatin Steger Te 





Wtica Tools 


FOR MORE TOOL MILEAGE 





Pliers for 
Every Need 


UTICA Tools are now bet- 
ter and stronger than ever’ 


because of electronic hard- _ 





OED 
UTIC 
DROP FORGE ETOOL 


CORPORATION 
UTICA 4,NEW YORK 








| 
| 
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| Aluminum Shoe Trees 


“Yellowjacket” Rust-proof Shoe Trees 


| are again being made by the Paul and 


| Beekman Div., Portable Products Corp., 


1800 Courtland St., Philadelphia. They 


| were removed from the market during 


the war. Constructed entirely of alu- 
minum for strength. Weighs six ounces 
per pair. Adjustable for men’s shoes in 
any size between 6 and 11%, and for 





women’s shoes in any size between 5 
| and 8. When not in use they may be 
folded up compactly. 


Magnesium Horse Shoes 


“Lawn Shoes” are magnesium horse- 


| shoes of regulation size, but weigh only 


9 oz. as compared to the 2% lb. weight 


| of a conventional steel shoe. Children 


and women can compete equally with 


| husky men. Because of their lightness. 
| they are safer and will not tear up the 





lawn. Each set consists of four shoes 
and two hardwood stakes. Metal stakes 
are unnecessary because of the lightness 
of the shoes. Have contrasting gold 
and silver colored frosted finishes. 
Saginaw Bay Industries, Inc., Bay City. 
Mich. 


‘ 


Wire Connectors 


This new “Holub” universal “4-in-1” 
size, solderless and tapeless Wire Con- 
nector eliminates the need of using four 
sizes. It is approved by Underwriters’ 
Laboratories for joining 46 different 
wire combinations. Designed for mak- 
ing fixture joints, roughing-in joints, 





sign wiring and joints in electrical 
equipment and machinery. Wires are 
merely skinned and screwed on. List 
price per 1000 cartons of 100 is $29.84. 
Holub Industries, Inc., Sycamore, Tl. 


HiT S NEW 








Tractor Seat Cushion 





The American Pad & Textile Co., 
Greenfield, Ohio, announces a new im- 
plement and tractor seat cushion, made 
of heavy drill and padded with deer 
hair and jute. Quilted for air circula- 
tion. Strong web ties to hold them in 
place. 


Plastic Coating 

A new all-purpose plastic coating, 
called “Re-Nu” All Purpose Plastic 
Coating, has been developed by the Re- 
Nu Co., 713 Lindwood Blvd., Kansas 
City, Mo. Applied with a brush or by 
spraying. Dries within a matter of 
minutes. 

Waterproof; claimed to give a non- 
skid, stainproof surface. Can be used 
on wood, concrete, stone, masonry or 
composition surface. 


New Lion Plane 


The Knapp Foundry Co., Guilford, 
Conn., has added a new size to its line 
of planes. The No. 5 is made with an 





aluminum alloy frame, 5% in. long and 
is equipped with a hardened steel blade 
114 in. wide. 


Heavy Duty Light 
Bulbs 


A four-page illustrated bulletin, No. 
103, describing four types of light bulbs 
especially designed for rugged-duty ser- 
vice where ordinary light bulbs fail to 
stand up, has just been issued by 
Lustra Corp. of America, 40 W. 25th 
St., New York 10, N. Y. 
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Jacobsen home water systems 
are built to the same quality 
standards that have estab- 
lished Jacobsen leadership in 
the grass-cutting industry. 


Designed by experienced 
pump engineers, these mod- 
ern pumps provide trouble- 
free, long-lasting service at 
low cost. Choice of models in 
deep and shallow well jet and 
reciprocating types offers a 
wide range to meet every 
pumping condition. 

When you sell a Jacobsen 
water system, it’s a satisfying 
transaction for both you and 
your customer. 
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RACINE, WISCONSIN 
SUBSIDIARIES 
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STROUDSBURG, PA 
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OTTUMWA IOWA 
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Garden Hose Accessory 


The “Iri-gator,” which is claimed by 
its maker to water a given area twice 
as fast as any sprinkler or cloth soaker, 
is of all-plastic construction, made of 
molded Bakelite and Lucite. Is at- 
tached to any hose coupling and lays 





on its side. Baffles reduce pressure to a 
minimum, when water is turned on full 
force. To retail for $1.95. Iri-Gator Mfg. 
Co., 2737 N. Campbell Ave., Tucson, 
Ariz. 


Nylon Brush Booklet 


In order to clear up points on just 
what nylon paint and varnish brushes 
will and will not do, the Wooster 
Brush Co., Wooster, Ohio, has prepared 
a 16-page booklet entitled “Answers to 
Questions Concerning Nylon Paint and 
Varnish Brushes.” Full instructions are 
given for the proper cleaning and care 
of nylon brushes. 





Gravity Window Holder 


The Automatic Gravity Window Hol- 
der has been introduced by Almor In- 
dustries, 2108 Payne Ave., Cleveland 14, 
Ohio. When attached to the window 
frame the holder serves as a locking 
mechanism, and when window is 
raised and snapped into lock position it 
cannot be raised any higher from the 
outside. If window is tampered with 
it automatically falls to a closed, lock- 
ed position. In the upper position it 
may be utilized for rattle-proofing and 
as a substitute for broken sash cords or 
sash weights. Cadmium plated. Each 
holder stapled to a card, giving simple 
instructions for attaching. A visual dis- 
play demonstrator showing how device 
works offered with introductory orders 
of 6 doz. or more. 





Plastic Metal Solder 


Duro Plastic Metal Solder, previously 
sold exclusively as an industrial item, is 
now being introduced to hardware store 
customers nationally as a result of con- 
sumer sales tests conducted last sum- 
mer in four cities, Detroit, Cleveland, 
Buffalo, and Indianapolis. 

The metal solder is applied with knife 
blade or spatula to rust spots, dents, 
cracks or holes in auto bodies. It is 
claimed to harden overnight and then 
can be filed smooth, sanded and painted. 
It retails for $1.50 per pound can and 
50 cents for the %4-lb. 

The manufacturer is Woodhill Chemi- 
cal Co., 1391 E. 33rd St., Cleveland, 
Ohio. 











During last year’s grass-cutting sea- 
son the demand for lawn mowers, 
both hand and power, was over- 
whelming. 


We at Jacobsen have done our level 
best to distribute our substantial 
production equitably. We are con- 
tinuing to produce hand and power 
mowers to the limit of our capacity, 
in an effort to catch up with our 
back-log of orders as quickly as 
possible. 


Important today when all merchan- 
dise is in great demand but even 
more important tomorrow when 
buyers can pick and choose, is the 
fact that Jacobsen standards of 
quality and value do not vary. Back 
of all Jacobsen mowers is a quarter 
century of experience as a pioneer 
in the development of quality 
grass-cutting equipment. 

Jacobsen mowers are good mowers. 
A good thing to remember. 











* 







acolsen 


MANUFACTURING COMPANY 
RACINE, WISCONSIN 
SUBSIDIARIES 
WORTHINGTON MOWER COMPANY 
STROUDSBURG, PA 


JOHNSTON LAWN MOWER CORPORATION 
OTTUMWA, IOWA 




















Fo SRE OT RU EE 


ALE DRA A NIE OETOLIP OE Op Aa PILES Ei SS 


gs cates se 


ae 


LIST PRICE 
$138 


COMPLETE 








Th ds of h holders need this prac- 
tical device that keeps drains open and 
saves plumbing bills. It's simple. Any 
woman or child can use it effectively. 
Simply attach to faucet, press cup over 
drain and flush away the trouble under 
75 Ibs. pressure. For kitchen, bath, laun- 
dry and basement drains, industrial traps, 
etc. Made of quality materials. Looks 
like Big Value and is! 


Order today, direct from this ad, or 
write for detailed circular. 


SYMONDS (VD COMPANY 


CHICAGO 





1414 S. MICHIGAN AVE. 














Sharon 


SOCKET SET SCREW 
and WRENCH ASSORTMENT 






aN 


@ This popular, fast-selling assortment 
contains a wide selection of 330 heat 
treated alloy steel pieces in attractive 
counter dispensing packag Com- 
pact stock has high profit margin, re- 
quires only small investment. Order 
direct or from your jobber. Quick re- 
’ fills available. 


Sizes 3/16 x 1/4 to 3/8 x 1/2 
With wrenches fo fit. 


Shavone hut aud Sgheat Co 


BOSTON 10, MASS. 





330 PIECES 
ALLOY 
STEEL 
HEAT- 
TREATED 

















Congress Die Casting 
Adds New Pulleys 


Congress Die Casting Division, 3750 
E. Outer Drive, Detroit 12, announces 
it is now in production on 11 in. and 16 
in. pulleys, which gives this pulley 
manufacturer a complete line from 1% 
in. to 16 in. diameters. In addition 
there are full lines of step-cone pulleys, 
variable speed pulleys and flexible coup- 
lings. 

The additions to the lines were made 
possible by the recently completed plant 
expansion program which has doubled 
the floor space and more than tripled 
capacity. 

Large stocks of Congress products are 
carried to provide prompt deliveries. 
Literature is available. 





Exhaust Fan Catalog 


“Emerson-Electric Exhaust Fans for 
Business and Industry” is a new catalog 
by the Emerson Electric Mfg. Co., St. 
Louis 21, Mo. It gives information on 
where and how to use exhaust fans, 
how to determine the size fan required 
and types and methods of installation. 





Welding Literature 


How to save money by using low tem- 
perature for welding is the subject of 
a 32-page booklet available on request 
from All-State Welding Alloys Co., Inc., 
96 W. Post Road, White Plains, N. Y. 
This booklet also serves as a catalog 
and instruction guide for all of the 
products of the “All-State” line. 





Masonry Drills 


Kennametal Inc., Latrobe, Pa., is 
now producing a line of “Kennadrills” 
for rotary drilling in concrete, brick, 
slate, marble, limestone, plaster, glazed 
tile, asbestos, and other non-metallic 
construction materials. These drills 
have cutting tips of cemented carbide, 
claimed to be much harder than tool 
steel and highly resistant to abrasion. 
No starting punch is required on very 
hard or brittle materials. No coolant 
required. When drills become dull 
from long usage, they can be sharpened 
on any tool grinder, using loose bonded 
silicon carbide wheels. Any rotary type 
of drill can be used. Nine sizes are 
available, from % in. to 1 in. 











OIL BURNER AND 
SPACE HEATERS 


We specialize in a complete line of 
Oil Burners, Cook Stoves, Oil Space 
Heaters, and all parts — Fitting, 
Wicks and Safety Valves. 


For complete information write to 


ARTHUR HAHN 
7 Jewell Ct. Hartford, Conn. 


















ELEPHANT 


STEEL WOOL 


Long, uniform, resilient 
strands for keener bite 
and longer life. Big 16- 
unit pkg. Order direct 
or from your jobber. 


Steel Wool Corp., Springfield, Ohie 

















SCREW - HYORAULE 


Jacks 


Templeton, Kenly & Co. 
Chicago (44) Ill. 





Better, Safer Jacks Since 1899 























| FAST SELLERS! 








GRAnD 


SAFETY DOOR HOLDERS 
Schools, 


and free display offer. 
GRAND SPECIALTIES CO. 
3130 W. Grand Ave., Chicage 22, 














SPAR-TEX 


MAKERS OF BETTER 
PAINTS & ENAMELS 


THE SPARTEX CO., NEW YORK 57, N.¥ 











SUPER VALUE 
NAIL CLIPPER 
Reset ZOE 


THE H. C. COOK CO. 
27 Beaver St., Ansonia, Osst 
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Sales Prove They Sell Fast! 


Ball Faucet Sealers are NEW — and 
packed with outstanding, sales pro- 
voking features. These economical 
“no drip” sealers please customers be- 
cause they stop leaks completely and 
quickly — last longer — and eliminate 
wear on faucet seats. No chattering 
or singing”. Specify sizes when order- 
ing for %", %”, and 4%" faucets. 
Immediate Delivery « Order NOW From 


JOHN L. CHANEY INSTRUMENT CO. 
LAKE GENEVA, WISCONSIN 

























( WERE'S wHar 
FOLKS NEED 
to repair walls, floors, 
futniture, woodwork or 
plaster. This plastic 
repair material comes 
ja powder form... jast 
mix with water and 
ase. Will not shrink. 
Sticks and stays pat. 


WiLL WOT SHRINK 
STICKS AND STAYS pyr 
' 
— ee, 


ie | 








Your jobber ¥& 
ean give im- 

mediate deliv- 
ery on Durham’s: 
Rock-Hard Water Putty. 
Packed twelve 1-]b. cans 
or four 4-Ib. cans to case, 
Also available in 25, 50 
and 100-lb. drums for 
large industrial users. 





The PLASTIC Repair Material 


in POWDER Form 


SELL MORE 4 Ib. CANS 


Alert hardware dealers sell one 
case of 4 lb. cans to every two 
cases of 1 Ib. cans. Be sure to 
display the 4 lb. size of Durham’s 
Rock-hard Water Putty. It’s the 
big seller to carpenters, painters, 
plumbers, electricians and home- 
craftsmen. 
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“We Serve—You Save” 
Ad Attracts Customers 


OPEN MON.. WED., SAT. UNTIL 9 P.M. 


SAVE AT MIILLER’S 


In Laurel On Your Hardware and Home Needs 

















PRESTO WASHING 
COOKERS |MACHINES 
Kitchen Cabinet Sinks Combination Radios and 

Fluorescent Desk Lamps Phonographs 
Fluorescent Kitchen Lamps Christmas Tree Lights 
Fluorescent Bed Lamps Outdoors and indoors 
Smoke Stands Christmas Tree Holders 
, Milk Strainers 

Pha enn 

on ae Electric and Oil 
Coffeemakers Tank Hee vnsy 


Clothespins 
Globe Grand Champion 
Milker 


Lee 2-Piece Men's Suits 
lowa Cream Separator 


Chinaware, Silverware 

Coal Hods and Enamelware 

22 Shorts, Longs and Long Armstrong Linoleum 
Rifle Catridges and Floor Covering 


Outstanding Selection of Christmas Toys 








Thermogas Sales and Service 


MIILLER HARDWARE & SUPPLY 
Laurel, Iowa 





“Your Friendly Hardware Store—We Rerve—You Save” 





The Miller Hardware & Supply 
Co., Laurel, Iowa, features the 
“saving” theme in its well-prepared 
advertising. Most of the ads carry 
this headline, “Save at Miller's in 
Laurel on your hardware and home 
needs.” 


A line of copy at the bottom of 
the ad states, “Your friendly hard- 
ware store—We serve —You save.” 








Booklet on 
Wild Ducks 


66Q@'PORTSMAN’S Guide to Wild 

Ducks,” an illustrated booklet 
has been published by the Wildlife 
Management Institute, as a reprint 
of “Wild Ducks,” issued several 
years ago. It contains reproductions 
of 16 male and female species studies 
in full color by the well known wild- 
life artist, Fred Everett. Descriptive 
matter, concerning breeding grounds, 
range, habits, etc., appears under 


| each full page picture. 


The foreword is written by Dr. Ira 
N. Gabrielson, president, Wildlife 
Management Institute. The history 
of national and international wild- 
fowl conservation activities is pic- 
tured in “Two Families,” an interest- 








ing article by Col. Harold P. Shel- 
don, former chief game warden of 
the United States. The various migra- 
tion flyways are described by Fred- 
erick C. Lincoln, biologist, U. S. Fish 
and Wildlife Service. 

Copies may be secured for 25 cents 
from the Wildlife Management Insti- 
tute, Investment Bldg, Washington, 
p. G 





HARD TO REACH JOBS 
CREATE EASY SALES FOR 


thim wold 
SOCKETS 


Maintenance and repair jobs today are full 

of hard-to-reach spots. Here’s why NONE- 

BETTER Thin Wall Sockets work faster, 

easier than ordinary tools: 

e THIN WALLS enter narrow openings 
and clear obstructions adjacent to the 


nut. 

e EXTRA DEPTH stretches beyond pro- 
jecting parts and clears extending bolt 
shanks. 

e FLEX SOCKET, with 90° free swivel, 
permits angular approaches. 








al 


The name NONE-BETTER insures unrivaled per- 
formance and guaranteed quality. An aggressive 
promotional program places attractive displays in 
your store to make these modern ‘NONE-BETTER 
Tools earn greater profits for you. Bring your 
stock up-to-date today. 







The new Catalog of the im- 
proved, expanded NONE- 
BETTER Line is yours for 
the asking. 


THE NEW BRITAIN MACHINE CO. 
NEW BRITAIN, CONN. 
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Beware of imitations 
4 and substitutes that 
% shred or splinter. 


\e 


It’s big— it’s tough, yet gentle 





on the hands. It’s a real soap 
miser. 

Made of genuine pure copper 
— not scrap — it won't shred, 
splinter or mat. Trade mark in 
every Pot Cleaner identifies it 





as genuine RED DEVIL. 


One of the fast- 
est selling items 
today — and how 
the customers re- 









peat. Order from 
your jobber. 


Ney Colorful display 


3 fee] ) box holds 


24 RED DEVIL 












¢ Far Pot Cleaners 
wey: 





a product of 


Red Devil Tools. 








IRVINGTON, New Jersey, U.S.A. 








ins Aa Gla-ter” PRODUCT 


Colorful 
BOWL COVERS 


EXTRA LARGE SIZES 
FIT.. MATCH YOUR NEW 














Made in 
If your California 
Jobber by 
hes not yet 
seen you 
about this 
rofitable |: 
direct for | 1178 $o. La Brea Ave. 
a los Angeles 35, Calif. 








‘We Regtsterea trade mark of Corning Glass Works 





1947 Promising for Steel 
Industry, Says Olds 


VERY member of the American 
steel industry did its utmost 
during 1946 to produce the maxi- 
mum amount of steel so that our 
national economy might promptly 
be reconverted to peace-time produc- 
tion, and so that adequate amounts 
of steel might be made available for 
housing, automobiles and the many 
other goods which the people of this 
nation had willingly done without 
during the war years, said Irving S. 
Olds, chairman of the board of the 
United States Steel Corp., in a re- 
cent year-end statement. 

Because of the steel strike at the 
beginning of the year and the ef- 
fects of the disastrous coal strikes in 
the spring and late fall, said Mr. 
Olds, the steel industry lost one-fifth 
of its expected production for 1946. 
This loss amounted to around 16,- 
000,000 tons of ingots, naturally the 
production programs of all principal 
users of steel were severely retarded 
by being deprived of so large a ton- 
nage of this basic raw material. 

A new year has dawned. The de- 
mand for steel and other products is 
still great. The opportunity for a 
sustained period of general national 
prosperity seems promising. I sin- 
cerely hope that unnecessary strikes 
or faulty economics will not stand in 
the way of a realization by the Amer- 
ican people during 1947 of the bene- 
fits to be obtained from full, con- 
tinuous and efficient production in all 
fields of business activity. 


Builders’ Hardware Quiz 
Answers 


(Questions on page 160) 





CHAPTER 34—ApvANCED CouRSE 
Metal Doors 


1. Metal covered wood doors. 
2. (A) Machine screws, 
(B) Wood screws. 
3. Sex bolts. 
4. Hardware which is made to a 
pattern with exact measure- 
ments, including the spacing of 
screw holes. 
The frames. 
. Care and proper scheduling. 
. Kalamein, hollow metal and 
channel iron frames. 


SAO 








Latest News on 


RECONVERSION 
on page 212 
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Ball Bearing Saw Arbors 






New Many Models Available 
Depart- . 
Beare f : : $9.25 
ints Write for 
’ Dealers prices 
MODEL C6 


%4"x12%” Spindle (shown) 
2%"x8” Housing 

2” Diam. Collar, 1” space 
Poly Products, 406 S. Chester Ave. Ct. #1 
Pasadena 5, Calif. 















FOLDING 


CHAIRS 


Upholstered and 
Plain. Many styles 
Folding Tables 
PROMPT SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1, N. Y. 











SPAR-TEX 


.... ANOTHER MAME FOR 


BETTER PAINTS 


THE SPAR-TEX COMPANY 
4309 THIRD AVE., NEW YORK 57, N.¥. 


“RED BIRD” PRICE CARDS 


Reg. U. 8S. Pat. Of. 
are 


convenient—orderly— 
durable 


Made in five handy sizes 











4 — 


Our Pp t p render 
the cards legible at all times. 








Sample mailed on request 


WEAVER-BEACH CO. 
Scottsville, N. Y. 














Your Customers Con Mehe 
Their Own Signs For 90% 
Less—With Attractive 
Weatherpruf Easily Put On 


D-O DECAL 


LETTERS-NUMBERS-SIGNS 
BLACK & GOLD 
Display Loose Leaf 
Steck Biader FREE! 

No. 2 Deal Costs $20.22—Sells $33.70 

Sent pocepatd to responsible dealers om approval 

© SOLD THRU JOBBERS 


D-O DECAL CO. 
462 E. Fordham Road, Bronx 58, N. Y. 


ALUMINUM ICE CUBE TRAYS 


Immediate 
Delivery 


























Write for prices 
Mention your 
jobber 


NOTE NOTCH 
FOR INSTANT RELEASE 
EDISON COOLING CORPORATION 





New York 51, N. Y. 
HARDWARE AGE 


310 E. 149th St. 
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The est ate 
BETTER BRAND 


mouse and rat 


TRAPS 








@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OIL TEMPERED SPRINGS 


MecGILL METAL Propucts Co. 
Marengo, Illinois 




















A Good Place 
To Hang 
Your Hat! 






ON A 
BROOKS 
HOOK! 





Over the years (98 of them!) 
many retailers, jobbers and manu- 
facturers have “hung their hats” 
on the high, consistently uniform, 
quality of Brooks Hooks & Wire 
Forms. As in the past, so in the 
future, this “hat rack” will be at 
the service of all who value de- 
pendability. 


M. S. Brooks & Sons, Chester, Conn. 
Since 1848 


BROGKS HOOKS 


JANUARY 16, 1947 





6. They have 





8. Kalamein, hollow metal and 
tubular. 
9. Template costs. 


10. 1. Correct hardware schedules. 


2. Proper templates. 

3. Kalamein doors with steel re- 
inforcement plates must be 
furnished with machine 
screws. 

4, Check all details. 

5. Flush bolts for hollow metal 
doors must be furnished with 
machine screws. 

6. Hollow metal frames with 
wooden doors must have tem- 
plate hardware. 

7. Blueprint templates are all 
that are necesary on labelled 
doors. 

8. Physical templates for hollow 
metal doors. 

9. Send actual hardware for 
aluminum and bronze doors. 

10. Give proper information for 
cutting for cylinders, proper 
side, etc. 


CHAPTER 35—ApDVANCED CouURSE 


Metal Door Butts, Hinges 
And Other Hardware 


1. Half surface, full surface and 


full mortise. 


2. Wrought steel, wrought bronze, 


cast iron and cast bronze. 


3. Specifying to template and speci- 


fying proper type screws or bolts. 


4. The thickness of the door. 
5. Visible ball bearing, invisible 


ball bearing, oilite and fibre. 
standardized lock 
fronts and strikes. 


7. That hardware be to template 


and that proper screws and bolts 
be furnished. 

. No. 

. Trim thickness, plus door thick- 
ness, plus clearance, minus 1% of 
one inch. 


10. Yes. 


CHAPTER 36—ADVANCED COURSE 


Surface Door Closers 


. Air closers. 
. Crank shaft, full rack and pin- 


ion, semi-rack and pinion. 


. Crank shaft and the semi-rack 


and pinion. 


. Full rack and pinion and the 


semi-rack and pinion. 


. A holding feature is incorpor- 


ated on the arm. 


. Fusible link release action. 
. These doors will hold open a few 


inches in order to give ventila- 
tion while providing privacy. 


. Soffit, corner and flush. 
. The hand 


should always be 
stated with order. 








ILA 


DIETZ 
LANTERNS 





\ LANTERNS 4 


3 R.E. DIETZ COMPANY 
1is4o— 194 
NEW YORK [tad 


GUTPUT DISTRIBUTED THROUGH THE JOBING TRADE EXCLUSIVELY 
















4 


ELECTRIC 
TRIMMER 






e@ ideal for the home 
owner, nurseryman, land- 
scape gardener, ete., 
the Hedgemaster has a 
1042” cut and well-bal- 
anced design to fit the 
hand without — bed 
operator. its exclusive 
THE double action provides 

unequaled performance, 


ONLY smooth operation and 
TRIMMER | ~ + 
WITH DOUBLE | Sisnine to ‘ebetruct 
ACTION #- 






shrubbery from entering 
the cutting blades, nor 
limit the size of stalk 
that may be admitted to 
them. quipped with 











U 
on AC or DC eurrent. Weight approximately 5 Ibs. 
model can be supplied with 7/2” biades for continuous 
heavy duty trimming . . . reasenably priced. Complete 


KAUFMAN MEFG.CO. 


MANITOWOC, WISCONSIN 
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You're building business with every sale 
of Bassick “Diamond-Arrows”. Finest of 
furniture casters, their exclusive two-level ball 
race construction provides the easy, full-float- 
ing action and long life that customers appre- 
ciate — and remember. 


Make sure “Diamond-Arrows” Nos. 7696 
and 9696 — two of the most popular of these 
fast-selling, top-quality casters —are on your 
want list next time you contact your jobber. 
Packed one set in a box and made by the 
world’s largest manufacturers of casters... 
THE BASSICK COMPANY, Bridgeport 2, Conn. 
Division of Stewart-Warner Corporation. 
Canadian Division: Stewart -Warner-Alemite 
Corporation, Ltd., Belleville, Ont. 





The “Diamond-Arrow’s” 
Smoother Action 
Brings profitable 
yee ann 






a7. lig 


Bassick 




















MAKING MORE KINDS OF CASTERS 
- ..» MAKING CASTERS DO MORE 
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and exhibit, Jan. 27-29, 1947, at the 
Hotel Sherman, Chicago. E. C. Lind- 
quist, 1319 S. Michigan Ave., Chicago 
5, Ill., secretary. 


Alabama Retail Hardware Associa- 


| tion annual convention and exhibit, May 


21-23, 1947, at the Municipal Audi- 
torium, Birmingham, Ala. Hotel head- 
quarters, Tutwiler Hotel. Mrs. J. H. 
Crowe, 509 No. 19th St., Birmingham 3, 
Ala., is secretary-treasurer. 


American Hardware Manufac- 
turers Association, 92nd semi-annual 
convention meeting jointly with the 
56th annual convention of the Southern 
Wholesale Hardware Association, April 
14-17, 1947, at the Palm Beach Bilt- 
more Hotel, Palm Beach, Fla. Charles 
F. Rockwell, 342 Madison Ave., New 
York City, is secretary-treasurer of the 
manufacturers’ association and T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association. 


American Hardware Supply Co. 
convention and exhibit, Jan. 27-28, 
1947, at company headquarters, 41-43 
Terminal Way, South Side, Pittsburgh, 
Pa. William M. Stout, executive vice- 
president and general manager. 


American Toy Fair, March 10-22, 
1947, in New York City with permanent 
exhibits at 200 Fifth Ave., 1107 Broad- 
way and other year-round display rooms. 
Temporary exhibits at the Hotel Mc- 
Alpin. Horatio D. Clark is secretary of 
the sponsor association, the Toy Manu- 
facturers of the U.S.A., Inc., 200 Fifth 
Ave., New York. 


Arkansas Retail Hardware and Im- 
plement Association annual convention 
and exhibit, Feb. 16-18, 1947, at the 
Lafayette Hotel, Little Rock. A. W. 
Porter, Lafayette Hotel, secretary. 


Bicycle Institute of America, Inc., 
winter meeting, Jan. 28-30, 1947, at the 
Hotel Commodore, New York City, 
John Auerbach, 122 E. 42nd St., New 
York City, secretary. 


Boston Gift Show, March 3-7, 1947, 
at the Hotel Statler, Boston, Mass. 


California Retail Hardware Associa- 
tion convention, Feb. 11-13, 1947, at 
Hotel Whitcomb, San Francisco. LeRoy 
Smith, 417 Market St., Rm. 237, San 
Francisco 5, Cal., secretary. 


Chicago Gift Show, Feb. 3-14, 1947, 


| at the Palmer House, Chicago, Il. 


Coast-to-Coast Stores annual meet- 
ing Feb. 10-12, 1947, at the Nicollet 
Hotel, Minneapolis, Minn. 


Coming Conventions and Events 
Corrected Each Issue According to Latest Data 


Ace Hardware Corp. convention 















Connecticut Hardware Association 
convention, Feb. 11-12, 1947, at the 
Hotel Bond, Hartford. Ned Russell, 
Harris Hardware, Southport, Conn., sec- 
retary. 


Florida Retail Hardware Assn. con- 
vention in May, 1947, at Orlando, Fla. 
William W. Howell, Waycross, Ga., sec- 
retary. 


Franklin Hardware & Supply 
Co. annual dealers’ meeting, Feb. 4, 
1947, probably at the company’s gen- 
eral offices and warehouses, 918-928 N. 
Delaware Ave., Philadelphia, Pa. 


Georgia Retail Hardware Assn. con- 
vention in May, 1947, at Atlanta, Ga. 
William W. Howell, Waycross, Ga., sec- 
retary. 


Gift Show and China, Glassware 
and Pottery Market, Feb. 3-15, 1947, 
at the Merchandise Mart, Chicago, IIl. 


Housewares and Appliance Show, 
Feb. 9-12, 1947, at San Antonio, Tex. 
San Antonio Housewares and Appliance 
Show Committee maintains offices at 
2200 Alamo National Building, San 
Antonio 5, Tex. 


Illinois Retail Hardware Association 
convention and exhibit, Feb. 24-26, 
1947, at Hotel Sherman, Chicago. Wil- 
liam F. Ewert, 1321 Merchandise Mart, 
Chicago 5, Ill., managing director. 


Indiana Retail Hardware Associa- 
tion convention and exhibit, Jan. 27-30, 
1947, at Murat Temple, Indianapolis. 
G. F. Scheely, 333 No. Pennsylvania St., 
Indianapolis 4, Ind., managing director. 


Iowa Retail Hardware Association 
convention and exhibit, Feb. 11-14, 
1947, at Des Moines, Iowa. Business 
sessions at the Hotel Savery, exhibit at 
Coliseum. Philip R. Jacobson, Mason 
City, Iowa, secretary. 


Kentucky Hardware and Implement 
Association convention and_ exhibit, 
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Vacuum Cleaner Belts of tough, 
long-lasting tree-rubber . 
compact, attractive Counter Display all ready 





Preel six vers moved on 


merchandising Display Card—also 


a self-explanatory counter card 


r NEW 
VACUUM CLEA 
CLEA 


NER BELT 


resilient, 
. . packaged in a 


300 
APEX 
MOOvVER 
ace § 


to meet a demand greater than anyone can ¥ 
. ' . . | 
estimate! A complete merchandising unit of 76 


belts which fit 95% of ali vacuum cleaners in use. A prof- 






TAKE HOME 3 NEW BELTS TODAY 


it margin of nearly three times your Original investment. 4 f 
Sold in Leading Stores Everywhere 


Retail Value 
$] 575 
Your Cost 595 
Your Profit 


$980 


Eth your Dobler 


Or write direct to us. 

















/ 











4 


124 Market St. « Phila. 6, Pa. 
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THE POLISH{IS RIGHT IN CADIE CLOTHS 











\ You'll get a long profit and a steady turnover when 
4 you put Cadie Polishing Cloths on display. These 
\. time-savers have a great sales appeal, and each 
Ny one you sell helps sell the others... at a long profit. 
\ Keep Cadie on the counter. Sells for 29¢ and 59c. 
\ . 
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| DEALERS ARE CASHING IN ON THIS UNIVERSAL DEMAND! 


The universal desire for good food, and the savings in time and mon- 
ey in the zero-temperature preservation of foods, mean a steady, lasting 
market for Harder-Freez Home Lockers. Tyler national advertising in 
such magazines as Post, Collier’s, Field and Stream, Outdoor Life, 


Country Gentleman, Farm Journal, Better Homes & a 

Gardens, and others, further stimulates this demand. T f . « 

Tyler Harder-Freez offers many outstanding advan- | | | ~ xX \ 

tages. Large capacity —up to 18 cubic feet. Chest and | | 

Upright Models. Appealing design. Low price. Ex- | | * ! 

perienced manufacturer. Dealerships available. | | Jp 
Ns ‘ 


Tie up with Tyler—for profits in the fast-moving zero- 


temperature food refrigeration field. Write today! Upright Model 


ieee deen Gaon eine 


Fixture Corp., Dept. - 
Mies. Michigan wt. HA-I { 
Rush data on Tyler Harder-Freez 
Home Locker line and dealership [ 
agreement. 


NAME 
ADDRESS_ 


I 
[a 





Goken 43: 


HARDER-FREEZ HOME 
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Today’s Biggest Value 


Solid Steel 


RODS 


Sportsmen Know 
Their Real Quality 


Premax Solid Steel Rods are 
universally known as the best sell- 
ing of popular priced rods. Sports- 
men like their snappy hi-carbon, 
i tempered steel graduated-diameter 
} blades — the formed detachable 
handles with cork grips—the aga- 
tine guides that permits the line to 
run free—and the secure-lock reel 
seat. 

We regret that current produc- 
tion is not meeting the unprece- 
dented demands for Premax Rods 
but, with the steady improvement 
in availability of materials, it 
should catch up soon. 

In the meantime, contact your 
Jobber for complete details about 
Premax Rods. 








Keep in touch with 


’ your Jobber and 
b book your orders 


, | | early. 














Division Chisholm-Ryder Co., Inc. 
4701 Highland Ave. Niegeore Falls, N. Y. 
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Jan. 20-21, 1947, at the Kentucky Hotel, 
Louisville. Morris Jones, 501 Republic 
Bldg., Louisville 2, Ky., secretary. 


Marshall-Wells Associate Stores 
Congress, March 10-12, 1947, at com- 
pany headquarters, Duluth, Minn. 


Michigan Retail Hardware Associa- 
tion convention and exhibit, Feb. 11-14, 
1947, at Detroit. Sessions at Statler 
Hotel; exhibit at Convention Hall, Har- 
old W. Schumacher, 1112 Olds Tower 
Bldg., Lansing 8, Mich., manager. 


Mid-West Toy and Housewares 
Trade Show, May 18-22, 1947, at Con- 
vention Hall, Detroit, Mich. Sponsored 
by William H. Pfau and his organiza- 
tion. Permanent headquarters of show, 
240-44 Convention Hall, 4484 Cass Ave., 
Detroit 1, Mich. 


Minnesota Retail Hardware Associ- 
ation convention and exhibit, Jan. 21-23, 
1947, at the Minneapolis Auditorium. 
C. J. Christopher, Nicollet at 24th, 
Minneapolis 4, Minn., manager. 


Missouri Retail Hardware Associa- 
tion convention and exhibit, March 
11-13, 1947, at Hotel Jefferson, St. 
Louis. Louis C. Kreh, 323-324 Wain- 
wright Bldg., St. Louis 1, Mo., secre- 
tary. 


National Housewares Show, April 
27-May 2, 1947, at Convention Hall, 
Philadelphia, Pa. Exhibit sponsored by 
the National Housewares Manufac- 
turers Association, 1402 Merchandise 
Mart, Chicago. A. W. Buddenberg, ex- 
ecutive secretary. The association is a 
new group formed by the merger of 
The Housewares Manufacturers Asso- 
ciation of Chicago and the New York 
Housewares Manufacturers Association. 


National Retail Hardware Asso- 
ciation, 48th annual Congress, June 
16-19, 1947, at the Hotel Statler, Cleve- 
land, Ohio. Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, Ind., 
managing director. 


National Association of Sporting 
Goods Manufacturers, exhibition at 
the Hotel New Yorker, New York, N. Y., 
Feb. 1-7, 1947. 


Nebraska Retail Hardware Associa- 
tion convention and exhibit, Feb. 25-27, 
1947, at Omaha, Exhibit at the City 
Auditorium; convention headquarters 
at Paxton Hotel. C. A. McCoy, 325 In- 
surance Bldg., Lincoln 8, Neb., secre- 
tary. 


New England Hardware Dealers’ 
Association convention and_ exhibit, 
Feb. 20-22, 1947, at Hotel Statler, Bos- 
ton, Mass. Russell R. Mueller, 185 Dart- 
mouth St., Boston 16, Mass., secretary. 











New England Housewares Show, 
Feb. 10-14, 1947, at the Parker House, 
Boston. Sponsored by the Housewares 
Club of New England. 


New York Gift Show, Feb. 24-29, 
1947, at the Hotels New Yorker and 
Pennsylvania, New York City. 


New York State Retail Hardware 
Association, annual convention and 
trade show. Headquarters at Seneca 
Hotel, exhibit at Convention Hall, 
Rochester, N. Y., Feb. 4-6, 1947, N. H. 
Kiley, 508 Hills Bldg., Syracuse, N. Y., 
secretary. 


North Coast Retail Hardware As- 
sociation convention, Feb. 2-3, 1947, at 
New Washington Hotel, Seattle, Wash. 
D. D. Stewart, 714 American Building, 
Seattle 4, Wash., secretary. 


North Dakota Retail Hardware As- 
sociation convention and exhibit, March 
25-27, 1947, at the Municipal World 
War Memorial Bldg., Bismarck. Miss 
Clarine Sherwood, 21 Clifford Bldg., 
Grand Forks, N. D., secretary. 


Northern Wholesale Hardware 
Co, Inc., convention and exhibit, Feb. 
23-25, 1947, at the company’s office and 
warehouse, 805 N. W. Glison St., Port- 
land, Ore. 


Ohio Hardware Association, conven- 
tion and exhibit, Feb. 4-7, 1947, at the 
Cleveland Public Auditorium, Cleve- 
land. Sessions and exhibit at Audi- 
torium; convention headquarters at Ho- 
tel Cleveland. John B. Conklin, 175 So. 
High St., Columbus 15, Ohio, secretary. 


Oklahoma Hardware and Implement 
Association convention and _ exhibit, 
Feb. 4-6, 1947, at the Municipal Audi- 
torium, Oklahoma City. R. K. Thomas, 
711 Wright Bldg., Oklahoma City, Okla., 
secretary. 


Pacific Northwest Gift, Toy and 
Housewares Show, Feb. 23-27, 1947, 
at the Olympic and New Washington 
Hotels and the Terminal Sales Bldg., 
Seattle, Wash. Sponsored by the West- 
ern Merchandise Exhibitors Association, 
323 Geary St., San Francisco 2. 


Panhandle Hardware and Imple- 
ment Association convention, Feb. 10-11, 
1947, at the Herring Hotel, Amarillo, 
Tex. Mrs. C. L. Thompson, Canyon, 
Tex., secretary. 


Pennsylvania and Atlantic Sea- 
board Hardware Association conven- 
tion and exhibit, Feb. 10-13, 1947; at 
the Wm. Penn Hotel, Pittsburgh. W. 
Glenn Pearce, 400 N. Broad St., Phila- 
delphia 30, Pa., secretary. 


South Dakota Retail Hardware As- 
sociation convention and exhibit, March 
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NO. 101 TRIPLE TREAD 
“*TRIPLE-WARE"’ STEEL WHEELS 


They're Back Again 
Yes! "CHICAGO'S" are now available in limited 
quantities. The No. 101 Flying Scout is the only model 
coming off our assembly lines at present due to the 
shortage of materials which meet our high standards 
of quality. 

We are doing our best to apportion what is available, 
to our Jobbers and Dealers, so that as many as pos- 
sible can again serve the public. Just as soon as larger 
quantities of quality materials are obtainable, we will 
be able to increase our volume on the Flying Scout and 
begin production on our Silent Flash, Zephyr and Ware 
Bros. Junior. 


You may be able to obtain a few '*CHICAGO" 
Flying Scouts by contacting your Jobber Now! 


CHICAGO ROLLER SKATE CO. 


World’s Greatest Roller Skates for Over 45 Years 


4456 WEST LAKE STREET e CHICAGO 24, ILLINOIS 

















Popular with your shooters 


LYMAN 
SIGHTS 


IDEAL RELOADING TOOLS 
TELESCOPE SIGHTS 
CUTTS COMP 


Lyman Products profitable to handle. 
They are accepted by sportsmen. 
Distributed through the trade. 
Nationally advertised. 


Write us for Catalogs and Folders 


THE LYMAN GUN SIGHT CORP. 
Established 1878 
MIDDLEFIELD, CONN. 





JANUARY 16, 1947 











agican TO SELL! 


THE POPULAR TION 
C' OMBINA’ FLOAT 


For CASTING and 
STILL FISHING! 


Every fisherman needs a set of these dual 
purpose Floats which eliminate threading, 
wedging, slipping, and other inconveniences. 
The hook clamps securely on line at any de- 
sired position for still fishing. For casting, 
merely turn hook away from hole to permit 
free movement on line. Floats are positively 
leak proof—will not cut line. Float SNAPS 9s ==> 
_— - the +. in an — are bd he meal 
red and white, in five popular sizes: 1, 1%, 

1¥%, 13%, and 2 inches. eS 


A PROVED...SENSATIONAL SELLING ITEM! 


Sy made of tenite plastic and pm ey low priced for volume sales. (Retail 
0c to 40c). Hundreds of thousands last year. A proved profit maker for dealers. 


NATIONALLY ADVERTISED... 


Nationally advertised during 1946 season. During the 1947 season, this Float will be 
advertised extensively in Field & Stream, Outdoor Life, Sports Afield, Outdoorsman and 
Fur-Fish-Game. Millions of ads will create demand for this Float. 


Pi der with jobbe . If he cannot 
ORDER NOW Pane write Girecs for samples ond prices. ‘ 


DAYTON BAIT COMPANY 


217 W. FAIRVIEW AVE. . DAYTON 5, OHIO 





































THE GRIEDER FLYER 





IMMEDIATE DELIVERY 


There's excellent profit (and a great deal of satis- 
faction) to be gained from selling the high quality 
Grieder Flyer. You have to see it to really appre- 
ciate its values. 


Extra heavy gauge metal, sturdy disc wheels, spe- 
clally designed 14 x 1% and 9 x 1% semi-pneumatic 
tires, two high quality ball bearings in each wheel, 
high gloss baked enamel finish appropriately striped, 
chrome plating are features that make it sparkle. 


The Grieder Flyer is shipped, completely assembled 
— ready for use — in specially designed carton. 


Order your requirements now while stocks 
ore available. Write for full information. 


MACHINE TOOL AND DIE CO., INC. 














332 N. Maple Street Bowling Green, Obie 
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Saveyow” 


@ TIME... 


% STRENGTH... 
% PROFITS!!! 


[OSTER} 
No. 422 
POWER 
VISE 

STAND 










Fhread wpe 
BY POWER! 


You can use your own 

hand tools on the 

OSTER No. 422 Power 
Vise Stand 


Make more money on pipe sales 
and job work by using your hand 
die-stocks, cutters, and reamers 
on the Oster Power Vise Stand. 
This high quality, low cost power 
unit pays for itself in no time! 
Weighs only 140 pounds... 
easily handled by two men. 
Nationally famous !/, H. P. 
motor concealed in stand. Oper- 
ates from ordinary light socket 
(110 volts, either A. C. single 
phase or D. C., or 220 volt can 
be furnished at same price). 
Standard threading range 34" 
to 2"; extra range !/g" & 1/4"; 
with drive shaft 2!/," to 6" pipe. 
Send for FREE illustrated catalog! 


THE OSTER MFG. COMPANY 
2528 E. 61st St. ¢ Cleveland 3, Ohio 














18-20, 1947, at the Coliseum, Sioux 
Falls. Earl Erlandson, Cottonwood, 
S. D., secretary. 


Southern California Retail Hard- 
ware Association convention and ex- 
hibit, Feb. 18-20, 1947, at Long Beach. 
Sessions at Hilton Hotel; exhibit at 
Municipal Auditorium. A. C. Kammeier, 
112 W. Ninth St., Los Angeles 15, Cal., 
secretary. 


Southern Wholesale Hardware 
Association, 56th annual convention 
meeting jointly with the 92nd semi- 
annual convention of the American 
Hardware Manufacturers Association, 
April 14-17, 1947, at the Palm Beach 
Biltmore Hotel, Palm Beach, Fla. T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association and 
Charles F. Rockwell, 342 Madison Ave., 
New York City, is secretary-treasurer of 
the Manufacturers’ association. 


Sporting Goods Show, Feb. 1-7, 
1947, at the Hotel New Yorker, New 
York City. Convention and _ exhibit 
sponsored by the National Sporting 
Goods Association, Box 1504, Shreve- 
port 93, La. 


Store Modernization Show, first 
annual, week of July 7, 1947, at the 
Grand Central Palace, New York City. 
Sponsored by Store Modernization 
Show, Inc., Grand Central Palace, New 
York, with John W. H. Evans, managing 
director. 


Tennessee Retail Hardware Associa- 
tion convention at the Andrew Jackson 
Hotel, Nashville, Feb. 24-25, 1947. Mor- 
ris Jones, 501 Republic Bldg., Louis- 
ville 2, Ky., secretary. 


Texas Hardware and Implement As- 
sociation convention and exhibit, Jan. 
28-30, 1947, at Houston. Sessions at the 
Rice Hotel. Exhibit at the Municipal 
Auditorium. Ray, M. Souder, 814-15 
Texas Bank Bldg., Dallas 2, Tex., secre- 
tary. 

Triple Mill Supply convention, May 
11-14, 1947, at the Hotel Traymore, At- 
lantic City, N. J., will be headquarters 
for American Supply & Machinery Man- 
ufacturers’ Association, Inc. The Na- 
tional Supply & Machinery Distributors’ 
Association and the Southern Supply & 
Machinery Distributors’ Association. R. 
Kennedy Hanson, 1108 Clark Bldg., 
Pittsburgh 22, Pa., is general manager 
of the American association; Henry R. 
Rinehart, 505 Arch St., Philadelphia 6, 
Pa., is secretary-treasurer of the Na- 
tional association. E. L. Pugh, Volun- 
teer Bldg., Atlanta 3, Ga., is secretary- 
treasurer of the Southern association. 


Virginia Retail Hardware Associa- 
tion convention Feb. 24-26, 1947, at the 
John Marshall Hotel, Richmond. G. T. 


Omohundro, Jr., Scottsville, Va., secre- 
tary-treasurer. 


Western Gift, Toy and House- 
wares Show, week of Feb. 9-13, 1947, 
at the Civic Auditorium, San Francisco, 
Calif. Sponsored by the Western Mer- 
chandise Exhibitors Association, 323 
Geary St., San Francisco 2. 


Western Retail Implement and 
Hardware Assn. convention and exhibit, 
Jan. 28-31, 1947, Municipal Auditorium, 
Kansas City, Mo. Frank H. Spink, 322 
Scarrit Bldg., Kansas City 6, Mo., sec- 
retary-treasurer. 


West Virginia Retail Hardware As- 
sociation, annual convention, Feb. 17- 
18, 1947, at the Frederick Hotel, Hunt- 
ington, W. Va., Sam H. Diemer, P. O. 
Box 1589, Fairmont, W. Va., secretary. 


Western Winter Mart, Feb. 3-8, 
1947, at the Merchandise Mart, San 
Francisco, Calif. Frank K. Runyan, 
Mart president. 


Wisconsin Retail Hardware Associa- 
tion convention and exhibit, Feb. 4-6, 
1947, at the Auditorium, Milwaukee. 
H. A. Lewis, Stevens Point, Wis., secre- 


tary. 





Correct Answers to 
Test Your Hardware Sense 


(Questions on page 182) 


1—Answer. Parts of a wood chisel 
are head, handle, shoulder, ferrule, 
blade, bevel, and cutting edge. 

2.—Answer. Previous margin on paint 
was 25 per cent of sales. New retail 
price per gallon should be $4 to pro- 
duce the same margin at increased cost. 

3—Answer. Moisture underneath the 
paint film will cause a good paint to 
blister. Peeling usually occurs after 
blistering. 

4—Answer. Paint too hard to expand 
and contract with the wood will crack. 
Cracks are usually parallel and run with 
or across the grain of the wood. When 
surfaces that have been painted several 
times and paint is very hard and dry 
are repainted, cracking normally is 
most likely to occur. 

5—Answer. Paint departments have 
been located at the front, rear, and at 
spots in between these two points in 
the hardware store. Where this depart- 
ment should be located in your store 
will depend upon the type of store you 
operate and importance of the paint 
department in the store. Located in a 
prominent place it will produce excel- 
lent volume in most instances. The 
paint display, however, cannot do al] 
the selling job. 








Latest News on 
RECONVERSION 
on page 212 
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— SWISS 


2 BEST-SELLERS! CHOICE OF 
2700 DEALERS EVERYWHERE! 


SWISS PLASTIC-METAL repairs cracks, dents, scratches 
in auto bodies and fenders, 
refrigerators, sinks, stoves, furniture. Patches rusted-out sections 


in auto fenders. Dries quickly —adheres permanently to bare 
metal. Big discounts and jobber's bonus. 


Swiss PLASTIC-FLO makes things glow! One coat of 

this enamel covers any wood or 
metal surface. Won't chip, crack, peel. NO brush marks. 20 
beautiful colors, including many that duplicate original auto body 
colors. Big dealer's and jobber's discounts. 


BEAUTY 2 
ow eS 


Ze MODERN 
Sass. Cie tinh % 





SWISS PLASTIC-METAL SWISS PLASTIC-FLO 
60z...50c 1%-(lb... 1.50 er ee ae 50c 
Dis cxewees E II is 16 ch is. aay wt 1.50 

















FITTED STEEL CASE 
. 
$31.75 VALUE IF PUR- 






WORKSHOP IN ONE 
KIT FOR HOBBYISTS, 
CRAFTSMEN, 
MACHINISTS 









WOOD, METAL. 
GLAGS, PLASTICS 


CASCO ELECTRI-CRAFT TOOL KIT 
SELLS ON SIGHT. PAST! 


Stores from coast to coast reportimme- now history is repeating itself 5 Casco 
diate sale of all the Casco Electri-Craft _is sold only in retail stores. It’s nation- 
Tool Kits we can deliver! Small won- ally advertised in general and special- 
der—Casco has more exclusive features interest magazines. All this means cus- 
than any other tool. Its pre-war sales tomers for you. And with Casco, one 
record put others in the shade, and customer sends another! 


Deliveries are still far from what you and we would like, still based on 
allocations, but we are shipping more Electri-Craft Tool Kits every day. 





DOUBLE HEADED 


Profits 










ACE 2-1 


RUBBER-FIBER HEADED MALLETS! 


WHEREVER shown, Ace 2-1 Mallets 
prove to be knock-outs for sales! 
Combination fiber and rubber head- 
ed. Offers dual advantages for 
double-headed dealer sales and 
profits. Suitable for large variety of 
uses in sheet metal shops, garages, 
service stations, machine shops, 
aircraft plants. Tough heads give 
long service, yet easily replaceable. 
Seasoned hickory handle. Alum- 
inum shank. Weighs only 1% Ibs., 
1%" head diameter. 

See Your Jobber — Or Write Direct 





Ask about 
Ace 2-1] Hammers with rubber and steel combination heads. 


Dan Morey 


814-16 SO. ROBERTSON BLVD. LOS ANGELES 35. CALIF 











CASCO PRODUCTS CORPORATION, BRIDGEPORT 2, CONN 
JANUARY 16, 1947 
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HOSE COUPLER 











. 
| DIRECT CLAMP TO HOSE 
NOW AVAILABLE 
J A SNAP-PY SELLER—the Snap-I'te rust- 
| proof swivel ball bearing coupler is the easi- 
| 
J 
} 













est and best connection for hose at the 
faucet, nozzle or sprinkler. Snaps on or off 
so simple a child can do-it. Leak proof 
swivel feature adds life to hose for kinking 
is impossible. Available in two styles: 


PERMANENT CLAMP TYPE with patented 
long and short claws as illustrated. 
SCREW TYPE for standard hose connec 
tions. Immediate delivery. Order now 
and prepare for the Spring business. 


ees ns 
sperunt connectt© worrtts 
9 ‘ 


INC. 


1710 French St., Erie, Pa. 


Pat. & Pat. Pend. U.S. & Foreign Countries 
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that really pays off. 
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LF CENTERING 
“PUNCH 


SAVES TWME AND MONEY 
OES AN A-1 108 


SPRING 
ACTION 
Here’s how it works 


© Phase Punch in Hohe 


Made of Hordened Steel | 





STELRAY 








i) 2 ODAY!! Place this silent 
salesman on your counter and watch 
the sales roll in. It’s the “PUNCH BOARD” 


METAL PRODUCTS INC. 


SHELTON, CONN. 






























* Strongly made without 
springs or rivets 

%* Won't jam or stick 

* Thoroughly rust-proofed 

* Guaranteed replacement 
if it fails to work 


Not One Key In 1000 


Will Fit This Lock! 
E 
Ne 


Quarter Century of Dependable Service 


Colorful tags, attached at the 
factory to each Sterling 
Rotary Shackle Lock, tell a 
quick selling story at a glance. 
They not only help customers 
to sell themselves, but they 
also provide factual informa- 
tion for your sales people. 
Two sizes: 214”—retail 85c; 
134”—retail 60c. An initial 
order will convince you that 
this system works. Ask your 
jobber, or write us. 



























forlng ROTARY SHACKL x 
STERLING LOCK MFG. co. 


1301 S. THIRD ST., MINNEAPOLIS 4, MINN. 
































IT’S EASIER AND 


NEWMAN 





HAND PRUNERS 
HAND TREE SAWS 


LINEMEN’S PLIERS 


205 WESTPORT RD. 





NEWMAN TOOLS 


FASTER, TOO, 


TO DO THE PRUNING JOB WITH 


TOOLS 


A HEAVY DUTY PROFESSIONAL MODEL FORGED FROM 
NICKEL-CHROME ALLOY STEEL, CUTLERY STEEL BLADES. 


Sx 


VOLUTE SPRING 
& SAFETY LOCK, 


= LIST PRICE $3.25 EA. 





OTHER NEWMAN rTooLs 
ORCHARD TREE TRIMMERS 


HEDGE SHEARS 
LOPPING SHEARS 


POLE TYPE TREE SAWS 


VISES 


ALUMINUM LAWN RAKES 


NEWCO 
PLASTIC HANDLE—SHOCK PROOF AND 
BREAK PROOF—SCREW DRIVERS 


NEWMAN MFG. & SALES CO. INC. 


KANSAS CITY, MO. 





INCREASE SALES AND PROFITS 





Stock our fast-selling line of 


E-Z LITE WICKS 


(fit all burner types) 


and our complete line of 
OIL BURNER SUPPLIES 


Get all your oil burner needs from 
One Reliable Source—Quickly, Easily, Profitably 
IMMEDIATE DELIVERY — WRITE FOR CATALOG 


KRIMPWICK SALES CO., HYDE PARK 36, MASS. 


Sole Distributor for Diamond Products Ce. 
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This Months 
APEX FEATURE 


FARM MACHINERY 
MAINTENANCE OILS 


Order These Necessary Oils Through Your 
Protex or Film-X Jobber Salesman. 


O1L FoR Briccs & STRATTON ENGINES 
Ort FoR MaytaG ENGINES 
Arr CompREssor OIL 
CREAM SEPARATOR OIL 
WINDMILL OIL 
IcE MACHINE OIL 


j Available in quarts, gallons, 5 gallons and drums 





: APEX OILS ARE GUARANTEED AS 
at REPRESENTED OR MONEY REFUNDED 














Be a “Complete Line” Dealer 


























APEX POINTS THE WAY TO PROFITS 








MIMULAPOLIEN 100 


Air ib weasels 


EX OiL PRODUCTS. °.. 
A : : 





NEW s4¢duanced Tlodern DESIGNED 
Gathroom réccessories 


This complete line with unique patented 
fastener feature, has won the acclaim of 
dealer and consumer alike .. . A revela- 
tion in modern bathroom accessories oe 
No set screws... Easy to install... Re- 
quires no special tools to install or remove 

. High lustre chrome finish . . . Smartly 
designed, all possessing matched har- 
mony .. . Individually packed in attrac- 
tive cartons... Also complete line of solid 





brass chrome finished recessed fixtures 
and specialties. 


HTT MEG. GEE 


aa 











Customers ga for this 
12 piece stainless-steel STEAK SET 


® There's a steady consumer 
demand for stainless-steel 
and steady profits for you 
in this handsome set. De- 
signed to grace the finest 
tables at a budget price. Six 


Jd < 





honed to give many years of 
keen-cutting service. 





Z . 
Sheffield’s Improved 








45 





handsome knives and forks, 
polished to a mirror finish. 
Smoothly and permanently 
joined to red or ivory ‘‘cata- 


’ lin" plastic handles. Every 


knife carefully ground and 


Cutlery Devistou 


rereen nt PAINTS Inc. 


a a ee ee 


Ve y St : °« New Y 


JANUARY 16, 1947 


© Attractively packaged in a 
lined and sectioned storage 
box. Makes an eye-catching 
display piece. Minimum or- 
der, one dozen sets. Specify 
red or ivory handles. 


anszlaly low 
= $995 











“FIRST AID for a 
Hundred Home Uses” 


A light colored thick, 
paste-like material that 
handles as easily as putty. 
When dry, it hardens into 
wood, with practically no 
shrinkage. A quick way to 
repair cracks, holes and 
chipped surfaces. Availa- 
ble in tubes as well as 
1/4 lb. and 1 Ib. cans. 


Shettielt Lecce 


PAINT ceueGuarien 


CLEVELAND 6, OHIO J 


























































BALL BEARING 


czmazn SAW MANDRELS 





These “QUALITY” saw mandrels are designed and con- 
structed of the finest materials available and can be used 
in the factory, in the garage, on the farm, as well as in the 











home work shop. 
These “BALL 
BEARING” 
saw mandrels 
are good for 
high speed, heavy : 
loads, shock loads and power transmission. Made of 
one piece grey iron cast housing double sealed BALL 
BEARINGS designed to exclude dirt and retain the 
lubricomt. Comes in sizes 1/2”, 5/9”, 34,” saw bore. 





"SPECIAL" HEAVY DUTY POWER GRINDERS 


These sturdy, streamlined 
machines are equal to practi- 
cally any kind of polishing 
and grinding work. Two 
heavy “Orttte” bearings give 
smooth, quiet, trouble-free op- 
eration, Complete with guards 
and tool rests. Sizes range 

ol weight from 5 Ibs. to 25 





Write for descriptive literature of our entire line 


Majestic Tool Mfg. Co. 


120 N. JEFFERSON STREET CHICAGO 6, ILL., U.S.A. 











. . The LINE of UNIVERSAL ACCEPTANCE 


The dealer who sells the Jackson Line has the advan- 
tage not only of being in position to meet all customer 
demands but also the acceptance of the Jackson name 
as an additional sales advantage. Acceptance has been 
won on the merit of the products themselves . . . and 
requirements have been met promptly. 

Ask for the name of the nearest Jackson Wholesaler. 


Est. 1876 


JACKSON MANUFACTURING CO. 
HARRISBURG, PA. 























BRAND NEW « U. S. NAVY SURPLUS 


"GOODRICH" 
RUBBER HOSE 


8 PLY-—2% INCH I. D. 





ists for $2.40 Ft. 
U. S. Navy sti ” on Contract. 


HERE ARE OUR PRICES —F. 0. B. BURBANK, CALIF. 


19c ft. for 106,000 ft. 35c ft. for 5,000 ft. lot 
24c ft. for 50,000 ft. lot 45c ft. for 1.000 ft. lot 
29c ft. for 10,000 ft. lot 50c ft. for under 1,000 ft. 


UNIVERSAL ENTERPRISES 


950 S. MAIN ST., LOS ANGELES, CAL. 
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These Four Magnets 


Draw Willing Customers 


There’s no sales problem with Hoppe’s Gun 
Cleaning Products. Millions of shooters KNOW 
them and USE them. Furthermore they’re 


Widely Advertised 


That’s why Hoppe’s No. 9—Hoppe’s Gun Clean- 
ing Patches—Hoppe’s Lubricating Oil—Hoppe’s 
Gun Grease—and Hoppe’s Gun Cleaning Packs— 
are handled and sold by almost every Jobber in 
this Country. Ask YOUR Jobber about them NOW. 


FRANK A. HOPPE, INC. 
23144 NORTH 8th ST., PHILADELPHIA 33, PA. 
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ALWAYS PLUS VALUE 


THE CHORE GIRL 


“Pot Cleaner of the Nation” 


SAFE FOR HANDS 
AND PANS 


Now, the new, exclusive eyelet closure with four 

distinct advantages: 

1. Eliminates the hazards of sewing wire ends. 

2. Increased serviceability—holds "The Chore 
Girl" together in ball or pad form to its last 
thread. 

3. A means of hanging up "The Chore Girl" 
other than through the mesh. 

4. Permanent identification—"The Chore Girl" 
brand stamped on each eyelet. 


THE CHORE GIRL FAMILY 
OF SAFE POT CLEANERS 


A family made up of every consumer-demanded type 

. pot cleaner backed by a selling policy of equitable 
fA, fairness and stability for all distributors. 

“The Chore Girl" family is a line that guarantees 
the dependent value of your inventories, the high- 
level tempo of profit and repeat sales, and the 
assured safety of your investment. 

There is continual profit for you with “The Chore 
Girl" family. 


METAL TEXTILE CORP. 


ORANGE, NEW JERSEY 








Registered Trade-mark 


















The office, home, factory, 
restaurant, garage, ware- 
house, class room or a hun- 
dred other places where pro- 
per ventilation is the prime 
requisite for health and com- 
fort, makes the new 1947 
Johnson HEALTHAIRE 
fan a MUST! 


Johnson HEALTHAIRE 
fans are available in two types 
... Belt Driven (ranging in size 
from 24 inches to 48 inches) and 
Direct Driven (from 12 inches 
to 20 inches). 


Beauty, style and ruggedness 
has been incorporated into the 
1947 HEALTHAIRE line, mak- 
ing a more modern 
and longer lasting fan 
of proven quality. 


BELT DRIVEN TYPE 
Sizes: 24” to 48” 





DIRECT DRIVEN TYPE - 
Sizes: 12” te 20” 





1319 West Lake St., Chicago 7, Ml. 


Johnson Fan & Blower Corp. 
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MORE THAN EVER 






America’s Number One 
popular price opener— 
the Edlund Juntor. 


The days of allocations are quickly passing. Produc- 
tion now surpasses pre-war levels. Supplies to job- 
bers are constantly increasing . . . more Edlund 
modern kitchen tools for more dealers. Ask your 
jobber. 


MODERN KITCHEN TOOLS 


Can Openers * Egg Beaters © Jar Openers © Cap Removers 
EDLUND COMPANY, BURLINGTON, VERMONT 
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ORDINARY SCREENS 
+ « « permit sharp- LOGAN SCREENS with 
shooting sparks to spark-proof Piano-Hinges 
ass through the ave 00% protection at 
inge gaps... to inge points. There is 
damage rugs, cloth- no gap for sparks to 
ing and home. pass through. 


Logan is the only firescreen with the 
patented, Spark-Proof PIANO-HINGE 
. » » and therefore the only one with 
absolute spark protection between the 
panels. This story of extra protection 
is reaching more than 8 million 
readers through Logan national ad- = 
vertising in consumer magazines, and 

we can deliver NOW. ro 


F Guaranteed by © 
LOGAN CO., INC, 740 CABEL ST., LOUISVILLE 6, KY, Housekeeping 
Q 7 


48 sovtanseo HE 


DIAN) HINGE 


267 





Just what is this Gta 
















Get Set for Spring Sales with 
IMPERIAL LAWN-EDGE TRIMMER! 


@ Every home-owner is a sure-fire prospect for this 
Imperial Lawn Edge Trimmer which makes quick, easy 
work of trimming straggling, over-hanging grass 
along sidewalks. Sturdily constructed and nationally 
known, this Imperial Lawn Edge Trimmer is a demand 
item that will insure quick sales and customer satis- 
faction. Put yourself in line for extra profits this 
spring—order from your jobber now! 


IMPERIAL BIT & SNAP CO.—RACINE, WIS. 








‘Follow the Leader™ 


with 


CONGRESS 
DRIVES 


Many of America's leading appli- 
ance manufacturers have stand- 
ardized on Congress Drives. They 
have done this after making ex- 
haustive tests that convinced 
their engineers that Congress 
Drives are accurate, properly 
designed, functionally strong and 
sturdy. They were also shown 
that our mammoth production 
capacity was assurance they 
would not be held up for pulleys. 


Every month national mag- 
azines carry a picture of 
this 3-color display to 
hundreds of thousands of 


hobbyists, home handy 
men and shopmen. It is 
free to you with the as- 
sortment of 27 popular 
sized pulleys that costs you 
$15.00 from your jobber 
and brings you $26.40. 


Not only are Congress Drives 
right, mechanically, but they are 
priced right, individually packed 
in handsome 3-color cartons and 
merchandised by a handsome 
store display that assures quick 
turn-over and profitable, volume 
sales. 


Ask Your Jobber — or Write for Information 


CONGRESS *ton>’ DRIVES 


3750 OUTER DR.— DETROIT 12, MICH. 
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THE NEW SISLEY NOZZLE 





IS OUTSTANDING 


IN SALES APPEAL [look at it) 

IN DESIGN (examine its features) 

IN CONSTRUCTION [look inside) 

IN PERFORMANCE [try it on your hose) 
IN RUGGEDNESS (test it) 


IN VALUE (at $1.00 list it is the outstanding noz- 
zle value for 1947) 


Its new exclusive seal will not leak at any normal 
water pressure and it actually improves with use. It 
sprays farther or finer with fine adjustment range. 
It's made of tough non-ferrous corrosion resisting 
alloy. Bright nickel plated for enduring beauty. 


LIST—$1.00 
ASK YOUR JOBBER OR WRITE FOR SAMPLE 


SISLEY PRODUCTS, INC. 


1301 MILBURN AVE. TOLEDO 6, OHIO 














IN OUR 
4™H HALF-CENTURY 


PEXTO 


—— SINCE 2 


Before many of the others 
had even begun, this really old 


R-litele) [-MaKola tol an Zel-M) o] ol balate 


mek? 8 806 


WWAaiKol aM -Takol ol i-YoMh Zolli am <iilo Mme} 
business to enjoy a PROFIT! 


AND WE’RE STILL GOING STRONG 
“Theres +t Reason” | 

| 

| 


ASK OUR WHOLESALE DISTRIBUTORS 
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% Hardware dealers can create new EXTRA 
PROFITS from ready and welting heme moderaiza- 
tion jobs by lag and ting out this Lincoln 
Speed-O-Lite sander. Peeple giadly pay up to 
$% per day In rentals alone. Besides you sell large 
amounts of supplies that are needed in any floor 
finishing or bullding modernization program. 


THE LINCOLN SPEED-O-LITE 





This famous rental sander has earned thousands upon thousands of del- 
lars for hardware and paint dealers from coast to coast. The rental 


Income that ranges up to $6 per day is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 
Figures complied by a numbe: of your fellow dealers clearly indicate 
that you can ADD SALES ef sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental custemer. We urge you—write today for full detalis about the 


Speed-O-Lite Sander Rental business. 


lhincolu-Schlucler 


FLOOR MACHINERY COMPANY, Inc 
sia OUTH PEORIA ' CHICAGO 7 ne 
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MODEL No. 211 


The New ELECTRIC 


bp O22 HAND LAMP 


Turns Darkness into Daylight 





Ideal for farmers, outdoor sportsmen, auto owners, 
truckers and hundreds of other utility, industrial and 
emergency uses. Lightweight. Finest construction. 
Fast moving. Other dry cell and rechargeable 
models with accessories. Backed by effective dealer 
helps and consistent advertising in general, trade 
and farm publications. A real source for better 
profits. Write for complete information now. 


U-C LITE MANUFACTURING CO. 





Dept. O, 1050 West Hubbard Street © Chicago 22, Illinois 


“= PORTABLE 


Hayes GARDEN PRODUCTS 


will be nationally advertised in 1947 





ily held m 
ay gun, yet easily ° . 
d. Replaces heavy expensive epraying CamP es th “ 
t attach be Hayes Jr. to your — oe, 
- rand SPRAY! Sprays up, dows, —— 
ing vegetable and Sewer | gate.’ ene paren a 
‘ te om 
or powder insecticides. A Pp pit ne 


jobs — 
Hayes HAN-D for smaller SPORINKL-AIR and 10 to 1 


ilize lawns- 
and SpoeTIONER — the easy way to fertilize 
PROPOR TE ical 24D weed killer gun 

































Notionatty disriburea by JOHN H. GRAHAM & CO. Inc. 


105 Duane St., New York 8, N. Y. 
Mfd. by HAYES SPRAY GUN CO., Pasadena 8 








gerner 
orks 


IF IT CAN BE MADE OF 
WIRE-TUBING or LIGHT METALS 


We will be glad to 
manufacture it for 
you. 


Your rights pro- 
tected. 


Write or wire 
at once, 





ALBERG-RUSSELL-WOOD 
NATIONAL REPRESENTATIVES 


1210 FARNAM OMAHA, NEB. 
705 MODOC VALLEJO, CALIF. 
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= — THERE'S A gna a COMING 


‘DEVICE You will Profit by Selling 


fs) < ee | SAFETY LOCKS re 


for Doors & Windows 
LOW Priced 


SUN METAL PRODUCTS 


221 N. LaSalle Chicago 


UPPER 
WINDOW 
FRAME 
















Hin 


~~ 5% 
- 
oz Pr. 
———$—— 


























DOOR OPEN x 




























° NOW'S THE TIME TO SELL 
> FIREPLACE 

¥. ACCESSORIES 
ELECTRIC 
FIRELOGS 
— ANDIRONS 
Featuring RED BULBS 
eee pais ALUMINUM 
Into the tace of the anemualenebd 5 TO tacronars SPINNERS 
attached to slots raised from the metal of the blank. and PINS 








gaan for the complete line @ 
Pal Fasteners ed a e ‘ 
#3 Gem = 8-17/64" Sy or 7” Wires 3 ths. 7 43 Ibs. a IMMEDIATE “<= 
#1“ = 7-29/32" 6 or 7” 3 Ibs. 7 oz. 47 Ibs. * Q > : 
$s Flue 3.19/64" Aa Mdbostate, Bands 5 ibs. 13 oz. Fi ibs. xe DELIVERIES nal 
* 
e 


Write Today for Catalog and Prices 


|| © Westchester Brickote Products Co., Inc. 
J. L. CLARK MANUFACTURING CO., Rockford, Illinois || © 1528 witiamssripce rb., NEW YORK 61, N. Y. 


PACKING—1 dozen per ee 1 gross per case. 
Order from Your Wholesaler, er Write Us for 
Reference 
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HAND AND POWER VISES 
TOOL GRINDERS SKATE SHARPENERS 
SICKLE GRINDERS . * LAWNMOWER SHARPENERS 

GRINDING WHEELS one and GARDEN TOOLS 

SHARPENING STONES Quality LAWRIE 
and A 
ABRASIVE FILES id Hardware WEED CUTTERS HOSE REELS 


GENERAL HARDWARE COM 





3618 W. PIERCE STREET ; MILWAUKEE, WISCONSIN 
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NEW TYPE 


SPECIAL Louvers Ne 
* Louvers for Attic Ventilation * 


for New Construction 


LOUVERS ——— 


Equipped with | Built Like a a 


















LUMITE PLASTIC COMBINATION 

®@ Won't Stain . 

© Outlasts Metal ¢ Nice Job : 

® No Rust or Corro- ® No Exposed Nails 
sion @ Easy to Install 


Easy to Sell 2 on Every Job 


All Arr-O-Line Louvers are selentifically designed with many exclusive 
features that make them the best en the market today. 


STANDARD LOUVERS 
"Good For The Life of Any Average Building'’ 
Our complete line includes over 30 sizes and types for every use. 
We also build special louvers for the Industrial trade. 
WHEN YOU INSULATE — YOU MUST VENTILATE 






































ie ge ae Gr Bik Arr-O-Line, MANUFACTURERS Minneapolis 8) Minn, 
HYDE sige! 
SCRAPER 


stops all “chatter” 





about 





Electrically Tempered... 
Diamond Point Tested 


scrapers! 





Chisels, punches, 
drills, nippers, 
screw drivers, staple 
pullers, and many 
other fine tools bear 
the name Dasco. 
They’re quality built 
... smoothly finish- 
ed and individually 
numbered for easy 


Speedy blade release 


The new sensational Hyde ‘‘Speedster’’ Scraper is vibra- 
tion free... eliminating chatter marks... leaving a smooth 
finish. The heavy double edge steel blade is easily removed 





re-ordering. eos by simply turning wing-nut...no tools needed. Handle 

Silent Salesmen Displays designed for natural grip... Blade can be extended side- 

Sold by help you sell more tools ways, and held firmly, to get: into hard-to-reach corners. 
Leading Jobbers more profitably 


HYD MANUFACTURING CO. 


DAMASCUS STEEL PRODUCTS CORP. 
secnrens, mssmets SOUTHBRIDGE, MASS., U.S.A. 


HENRY’S FINEST QUALITY PRUNING SHEARS 





























ERS - HENRY’S NO. 1887 SWISS RIESER PATTERN 
‘PENERS \ dns . te (Professional 
OLS , Re: i . 4 At ~ ame mp ARE. = "TAA AERO 0. © Model 


ey — — 


———e————EEEE — 


‘S 
E REELS 


Y 








ve specialized in Pruning Shears for over 80 years THE J. T. HENRY MFG. CO., Hamden 14, Conn 
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WEB STRAPS 





No. 63—%4" Olive Drab Strap. Fine weave dura- 
ble web suitable for school books, bags, laundry 
cases, skates, etc. 3, 4, 5, and 6 foot lengths. 


SAMPLES AND PRICE LIST OF OTHER ITEMS 
WILL BE CHEERFULLY MAILED ON REQUEST 








374 Broadway New York 13, N. Y. 








No. 55—56" Skate Strap made of extra-sturdy 
olive drab webbing with nickel plated buckle and 
tip. Sizes 12, 15, 18, and 21 inches. 


AMERICAN CORD & WEBBING CO., INC. 














THE NEW Streamiine 
"SIMPLEX" SPRING BUTT-HINGE 


@ Combines every important 
feature of proven advan- 


tage with the beauty of 
modern design and sim- 
plicity of application. 


@ Quality in every detalii in- 
sured by our sixty years 
experience in the design 
and manufacture of spring 
hinges. 





Double Acting Type BUT900/ 


Trim and Streamlined . . . the "Simplex" Spring Hi 
to harmonize with the most modern requirements in bull 

Application direct to ag casing without the use a a hanging 
strip is _ simple and economical, requiring a mortise cut > the 
door on 

Here is a product that maintains our tradition for quall -@ 
tradition that has guided us through more than 60 years exacting 
manufacturing requirements. 


2? designed 
* hardware. 





U.S.A. NEW YORK 


Chicagos Spring Hinae Co. 





CHICA 








When You Are Looking 
For a Certain Product 





and only the trade-name is known— 
look in the General Directory Section 
of the “WHO MAKES IT?” Number 
of HARDWARE AGE for that par- 
ticular trade-name. You will find it 
listed alphabetically under the prod- 
uct heading of the item in question. 


There alongside the trade-name you 
will find the name of the manufac- 
turer who makes it. The address of 
the maker will also appear with the 
firm name arranged aphabetically in 
the same list. 


Keep this Merchandise Directory 
Number where you can reach it 
quickly whenever you need help in 
buying hardware products. 
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100 E. 42nd Street, New York 17, N. Y. 
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CONSUMERS CRACK FILLER 


or Wood Putty. Mixes smooth, dries hard and 
stays put. Wil! not chip, crack, shrink or peel. 
Fille holes, cracks or breaks in wood, stone, 
etc. 6-oz. and 1-ib. cartons. 


TIGER GRIP LINOLEUM CEMENT 


Ready for use for laying and patching. Also 
used on drain boards and stair treads. Packed: 
_—m- pints, quarts, gallons. 
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A Fast Selling, Profitable Line 


is Consumer Products of Long Established Quality 


CONSUMERS GLUE COMPANY-— since 1906 —ST. LOUIS, MO. 


*T PAINT BR 
9 0} 


DAISY BRUSH CLEANER 


Cleans paint brushes perfectly and conditions 
them for work. Makes them last longer. 38-oz. 
cartons 10¢; 12-oz. packages 25¢. Packed 1 
gross to the case. 


DANDY WALL PAPER REMOVER 


Easily applied—soaks old wall paper off walle 
in a jiffy. Pint sufficient for average size room. 
Also quart and gallon size cans. 





HARDWARE AGE 


ley As 











JANUA 








' extra-sturdy 
d buckle and 


)., ING. 
13, N. Y. 














for kitchen aids that add attractiveness to their meals. 


portions and can be used as a meat tenderizer. 


HUOT 
DEPT. H. Foot Schultz Bidg. 





Do Housewives Ask For Your Help? 


You can help them put a new WRINKLE 
in their vegetables with a HUOT SERRATER 


SELLS FOR ONE DOLLAR 
@ SIX INCH STAINLESS STEEL CUTTING BLADE 


You will find this handy item helpful to those women who are looking 


Edge French Fried Potatoes. Cuts vegetables, fruits, pickles into attractive 


Dealers and Jobbers—Order Today—Available NOW! 
MANUFACTURING COMPANY 


Ideal for Wrinkled 





St. Paul 1, Minn. 
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GA new member of the BANA family 


# BAN 


CAN 
OPENER 
> 


AVAILABLE SOON 
THROUGH YOUR 
LOCAL JOBBER 


THE SPECIAL AGENT 45 BANA ALL METAL 


TOY PISTOL “sheers: 


SHOOTS! 
© Slip-Tite HOSE COUPLINGS © BANA SWIVEL SNAPS ® 


all BANA products 


BANA COMPANY #116 New Montgomery St., San Francisco, Calif. 
















alia 


glia 


Molded Plastic Fast Seller_/ 3) | 








COLORFUL SALT and PEPPER 


Modern! Practical! They sell on sight. Easy 





. to fill—34” high, 2” base. In molded plastic 
Jobber products it’s Modglin for quality and_profit 
or . 
Wholesaler Molded Plastic UTILITY CUP 
Bright colors to harmonize with 
bathroom or kitchen . . . of 


heavy molded plastic 


podglin Co. INC. 


MOLDED PLASTIC PRODUCTS 
"Kuown the World Quer” 
\_ 3235 San Fernando Road - Los Angeles 41 - California 1 | 
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DURAL C0., 
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Pres-to Canvas and Fabric Cement 
EASY TO USE — QUICKLY APPLIED 


DURAL waterproof cement for economically repair- 
Ing rips and tears In canvas and other fabrics— 
clothing, upholstery, etc. Unequalled for thousand 
and one uses. 
together. Seams remain strong and 

washed, boiled or ironed. Available In 2 oz., 4 o., 
8 oz., quart and gallon sizes. 


INC. 


Cement both perte—let dry—pres 
when 


MILWAUKEE 4 
WISCONSIN 





























N CORDAGE WORKS 


‘MSO 
SA BOSTON 10, MASS. 








BRAIDED CORDS 
















‘© save your 
from disappoin' ene a send . your 
special marked copy and... keep 
it handy. 


MARBLE ARMS & MFG. C0. 


eneamene, Peuieh.. “U. S.A. 














PERFECTION floating WASHER 


iT 

¢ 

| { 
ry Washer profits go up with Per- 
P| fection floating Washers. Engineered 
; to eliminate friction and prolong 
BOOSTS washer life. Perfect water seal is 
WASHER assured. The floating washer stops 
stops PROFITS faucet drip...ends water waste. 
Available in Y%4", %” and 2” 


WASHER 10 C sizes. Order through wholesale 


TROUBLES hardware jobbers. 











~ Swing-A-WaAy | 


Reg. U. 


CAN OPENER 


$925 
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JUST OFF 
THE PRESS! 


EIGHTEENTH EDITION 
OF 


HARDWARE AGE 
VERIFIED LIST 


Of 


WHOLESALE HARDWARE HOUSES 
WHOLESALE HEAVY HARDWARE HOUSES 
DISTRIBUTORS OF MILL SUPPLIES 
PLUMBERS’ AND TINNERS’ SUPPLIES JOBBERS 
MANUFACTURERS’ AGENTS 

~ HARDWARE CHAIN STORES 





These lists are without question the 
most complete, comprehensive and 
authoritative, heretofore published 
by us. 


They will be found constantly helpful 
for personal and direct mail sales 
contacts. 


PRICE $15.00 


PER COPY 


PUBLISHED BY 


HARDWARE AGE 


100 EAST FORTY-SECOND STREET 
NEW YORK 17, N. Y. 
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A GREAT LINE! 


| ELECTRIC RANGES + ELECTRIC WATER HEATERS + OIL RANGES + PORTABLE OVENS - OIL HEATERS + WICKS 
A. J. LINDEMANN & HOVERSON COMPANY 


Si *eq oe MILWAUKEE 7, WISCONSIN 
e 








U. sg, pat- 


You can hang your reputation on IMMEDIATE DELIVERY! 
MOORE Glass Door Knob No. 1036 





















ON PUSH-LESS HANGERS ( a Sz, Wrought Brass Shanks 
PUSH-PINS \ fos with or without 
Rosettes 


They’re dependable! Needed in every home 
for hanging light and heavy mirrors, pictures 


‘ G E and wall decorations. 
Use MOORE Marking Tacks 


on your own display boards 


ORDER FROM YOUR JOBBER 


MOORE PUSH-PIN COMPANY : Since 1900 / 
113-25 Berkley Street, Phila. 44, Pa 










Send for our 
catalog. 









SULTAN BROTHERS, INC. 
Manufacturers of Builder's Hardware 
1470 39th St., Brooklyn 18, N. Y. 










































MIDGI JOBBERS 
| MOWER — 
SES The new lawn trimmer \ Order a! 
§ that gets the ragged edges NOW! the original 
left by the lawn mower er glass-top fuse 
)BBERS a ¥ "No ‘more Ee an te seller at 
handle ‘while ‘Midgi-Mower does the work. $14.95 ROYAL ELECTRIC CO.y, inc. 


It adds up to real sales and profit possibilities 
for progressive jobbers and retailers. Place 
your spring order NOW. 


LEHR EQUIPMENT SALES, INC. 


Exclusive Sales Agents 
100 S. 6th St., RICHMOND, INDIANA 


retail PAWTUCKET + RHODE ISLAND 


WIRE * PLUG wid CARTRIDGE FUSES 
CORD SETS * TROUBLE LIGHTS 
* CHRISTMAS LIGHTING SETS * 



































the e a i HUNTING & FISHING These are 5” Biades 
AIDACO™ sean ieATH KNIVES ey rn 
and Ores Knob, Pollsh- 
Steet Toon Kalfe 
shed % comes in Leather 
a 
©. SB5—Sew Beet 
~ Ulistrateas $16.20 
° —eame as above, mo Saw Back................00.006 $15.00 Per D 
ipful ro . GSSE—same as SSE, with Groove..............ccececene $16.80 Per Des. 
ececcvcccocececoooces $16.80 Per Dez. 
ales o AC — Saw Blade Cuts Metal & Wood 


. All Black to prevent rust. 
$27.0" Per Doz. We also carry a complete 
line ( Pocket Knives, Hunting Knives and 
Surf Fishing Equipment. Write Dept. HA 
for Catalog. 


BERNARD GOLDWEBER 
1133 BROADWAY, NEW YORK 10, N. Y 
Mfr. & Mfrs. Representative «+ Phone WAtkins 8-6008 
8% eash discount. Check with order. Net 10 days to 
rated firma Jobber taquiries solicited. 








BET PANEF wtiwassees wisconsin 


THE ROPE YOU CAN — aeCRESE IT 1S ENGINEERED FOR YOUR JOB 




















.GE 














ROPE - BINDER TWINE - BALER TWINE - TYING TWINE PLYMOUTH, MASS. 
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* MARSHALLTOWN TROWELS * 


* MARSHALLTOWN, 


MARSHALLTOWN TROWEL COMPANY 


™ 








IOWA 











A PROFIT-PACKED 
FAST TURNOVER ITEM _ 


TESTED «© PROVED 
PATENTED 






The WOSE NOZZLE 


.. with instant control of spray or stream 





right in the palm of your hand auto- 


matic shut-off. ..leak-proofed...one hand 
operated...and built for life-time service 


Retails at $1.85. Discounts on’ request. 


KAY PRODUCTS INDUSTRY 310 CITIZENS BLDG. ¢ CLEVELAND 14, OHIO 











SELL THE 


QUWCEMCE 


EST. 1857 


SADDLE LEATHER LINE 


@ Holsters, shell cases, cartridge 
belts, and other Lawrence saddle 





SEND leather sporting goods are profit 
— producers. Made in the West since 
LAWRENCE 1857. Nationally advertised in lead- 


ing outdoor magazines. Dealerships 
available. Write for information. 


THE GEORGE LAWRENCE CO. PORTLAND 4, OREGON 


LEATHER LINE 




















Faucet Washers 
(Hapeo Brand) 


Each card holds 24 bags con- 
taining 2 washers each of 
4”, 3%” and 14” sizes. Re- 
tail profitably at 25c per bag 
of 6. Dealer price: 1 display 
card—24 bags—$4.00 each. 
25 or more cards — $3.25 
each. Immediate delivery! 
Order now from— 


CONSOLIDATED SALES CO. 


2017 N. Leithgow St. 
Philadelphia, 22, Pa. 





New NYLON 


eee 














MEASURES AS IT 
FOLEY SIFTER aaa 
The aluminum 
Foley Flour Sifter 
is light asa 
feather. Quickly 
sifts into measur- 
ing cup or elec- 
tric mixer. 2-cup 
size, coned bot- 
tom, single 
screen. 
PRICE 
Available through jobbers only 
FOLEY MANUFACTURING CO. 


120 [2nd St. N. E., Minneapolis, Minn. 


Makers of Foley Food Mill, 
Sifter, Fork, Chopper 






















SLAYMAKER 


800 and 900 Padlocks 


Rugged, rust-proof, Zamak case. 
Genuine Pin Tumbler mechanism. 


No. 800 —1}4" 
No. 900 —17%" 


SLAYMAKER LOCK CO., LANCASTER, PA. 
Paramount in Padlocks Throughout the World 







Size across case: 1 











Lied SD ty 4 i 
AUTOMATIC GRIP aA 
SCREWDRIVERS - 


MORE WORK 
IN LESS 
TIME! 


<* 


ORDER THRU 
YOUR JOBBER 


aa 


Hold-E-Zees do the job better, faster. They excel wherever screw- 
drivers are used. Gripper instantly released by spring action, slid- 
ing up out of way when not in use. All materials highest quality. 
‘ 


“ UPSON BROS., INC., 84 Exchange Street, Rochester 4, N. Y. 











STAND... 
a 


————— Se 





#10 
for Jobbers Drills 
1/16 to 1/4" ine. 


#12 
for Jobbers Drills 


# 
for Wire Gauge Drills 


#1 to 60 inc. 1/16 to 1/2" 








Sturdy Twist Drill Stands 


Made of die east metal. Can be hung on wall 

or placed on work bench. Popular priced. Seld 

through hardware and mill supply jobbers. 

Sales Agents—John H. Graham & Co., Ine. 
105 Duane Street, New York 8, N. Y. 





by 64ths 
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LINE 


ridge 
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profit 
since 
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}, OREGON 


ORDER THRU 
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rever screw- 
action, slid- 
hest quality. 


fer ay N.Y. 




















. CAULKING GUNS — AND CARTRIDGES 
te fit any job—Nozzles 1/16" up 











You can now obtain the complete original the new ''Cleer-flo” one-piece tapered nozzie—no 
"VITAL" line of *Guns and *Cartridges . . . the strain, no slipping, no excess weight. Vital-Pak 
only line offering rotary style single anit handles. Cartridges keep guns clean, eliminate messy 





Pat. Nos. 2,115,591 


We can supply these guns for any job, nozzles filling. At better hardware and paint stores, 
* Registered U. 8. 


from 1/16" up. “Vital Caulking Guns feature Guns $4.50 to $15.00. 


The VITAL PRODUCTS MFG. CO., 7500 Quincy Ave., Cleveland 4, O. 





2,106,577 
Pat. Office 











New MARSHALL Triple Duty setae mca HANDLE-TIGHT CLAMP 
UTILITY TOOL \. SE AVAILABLE NOW TO 


Retail price 15¢ each * ; XS MINUTE MOP TAY 2A 


For every home and shop. Ideal as: Ice Pick, 





Scratch Awl, Wood Center Punch. Blade is cold b+ @ + Simple, ingenious Deviee! + Quickly Attashed by 
finished steel, 3/16” round, easily re-sharpened. ‘ SAPETY<TIGUY for ODke EIVIOIENT OLZANIG 
Comfortable grip wood handle 31%” long by %” sy me, be 
diam. Overall length approx. 614” ; 
IMMEDIATE DELIVERY Ree pg Retell and stock 
Jobber inquiries invited ~ Aricce IMMEDIATE aaa CUA 


er te a bex; 
Lettie 


MARSHALL MANUFACTURING COMPANY 


3266 Elston Ave., Chicago 18, Illinois al | 4 UTE MOP (0. 13 | E. 23 LL; | ee 




















FUELLESS “aed 
INCINERATOR yP 


Maiestic 
FOR HOME USE fen 
This low-cost, portable Products 
No. 30 burns wet or dry 

refuse or garbage, Circulator 






BROODERS 


Low priced, build good will, 
yield excellent profits. 


Send Trial Order for Several Doz. 








“E-CON-O” Jr. 














" " 
E-CON-O” Sr. =  & | using waste itself as Fireplaces 
300 CHICKS Save time and labor; jar ex- 1 a ; e 
150 CHICKS $300 ist POR CORY $795 tends beyond base keeping ie fuel. Clean, conve- Home 
UST FOR ONLY water clean; safe for medicine i x ff nient safe and odor- l . 
Operates on light bulb. Many features of high-priced 5 > ee atid : 4 | ' ' ncinerators 
(not furnished) brooders. Circular heating ele- Me. Sue pacer Say intone. i } . | less. Holds 3 bu. Con- 
Fiber canopy 32x32 in. Gal- ment, thermostatic control, fi- No. 569 ‘bet he A { ° Coal Chutes 
vanized metal legs, socket ber canopy 46x46 in. Galvanized jo 36 ase ms 35 lbs y: Mt E nects to 8-in. flue. Also 
and cord. metal legs, cord and plug. ‘ ; i built-in and gas-fired Fireplace 
ORDER FROM THIS AD - - REGULAR DISCOUNTS ener aciscmeniiind: 


1103 Erie St. 


The Majestic Company Huntington, Ind. 


N19) 4-4:1¢), Me:1e) Ome). 0 INDIANAPOLIS 6 


INDIANA 




























Has the Big 4... 
EYE - GIFT - PRICE . 
VOLUME Sales Appeal! 


Add these profitable 
new Swartwout 
House Louvers to 

your pages. este 

line 


S me GE 


KNIFE SHARPENER 


Cleanly molded ivory plastic 
with genuine Alundum abra- 
sives, angled for perfect 
ening. Quickly, Easily 
demonstrated. 








‘‘Millions of new houses’’ means thousands 

of dollars profit in ventilating louvers 

alone. Swartwout Louvers are all steel 

LOA . welded construction with style for the cus- 

57 E om Z tomer and easy installation for the builder. 
P cccrodied 3 All necessary sizes. Write for bulletin. 







Manufactured By 








PRODUCTS, INC. 
Commerce Bldg. Erie, Pa 









The Swartwout Company 
18511 Euclid Ave., Cleveland 12, Ohio 


























Stands 


k Co., Ine. 
SA 
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WARE AGE 
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Your ~ Prom Oue Source Hardware Manufacturer 


Uli |) CABINET HARDWARE ~ BUILDERS HARDWARE - CABINET LOCKS - SCREWS AND BOLTS 


N NATIONAL LOCK COMPANY ROCKFORD, ILLINO 


IN 
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Classified Advertising Rates 











Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Positions Wanted 


Allow Seven Words for Keyed Address 
or Your Address 





Set solid, maximum, 50 words....... $5.00 
Each additional word......... 10 


(Special Rate) set solid, maximum, 
TP QED 550005 0000seseesecesees $2.00 
Each additional word......... .05 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 


Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more Insertions. 

No Agency Commission allowed on Classified 
Advertising. 


REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency er stampe. 











Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is Feary every other 
Thursday. Classified forms close 15 days 


quae’ to date of publication. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 














a Help Wanted 1 





CATALOGUE MAN : 
NENT POSITION in Well Established Whole- 
sale Hardware Firm in Middle West. Address 
Box K-621, care of Harnpwarz Acs, 100 East 
42nd St., New York 17, N. Y. 





SALES MANAGER WANTED BY METRO- 
POLITAN JOBBER TO ASSIST IN BUYING, 
SUPERVISING SALES FORCE. Salary, bonus. 
Give full details in first letter. Excellent oppor- 
tunity for right man. Address Box L-30, care of 





Harpware AGE, 100 East 42nd St., New York 
17, B. Y 
EXPORT MAN WANTED. HARDWARF. 


AND MACHINERY. For key position with well 
established highly rated export firm. Substantial 
salary for qualified man. Reply must give com- 


ESTABLISHED MANUFACTURER AND 
DISTRIBUTOR OF HIGH GRADE PLUMB- 
ING, HEATING AND OIL BURNER SPE- 
CIALTIES has opening for salesmen calling on 
hardware and lumber dealers. Can be sideline. 
Commission basis. Many choice territories open. 
State territory now covered and lines carried. Ad- 
dress Box L-20, care of Harpware Ace, 100 East 
42nd St., New York 17, N. Y. 


WANTED: SALES REPRESENTATIVE 
CALLING ON PLUMBING AND HEATING 
CONTRACTORS AND HARDWARE AC- 
COUNTS. Selling plumbing specialties, plumbers’ 
brass goods, malleable copper and brass pipe fit- 
tings. Commission basis. Territories open South- 
ern States, Texas and Adjacent States, some Mid- 
western States. Experience desired. Address Box 
L-31, care of Harpware Ace, 100 East 42nd St.. 





New York 17, N. Y 


SALESMAN — EXCELLENT OPPORTU- 
NITY, THOROUGHLY EXPERIENCED 
HARDWARE AND HOUSEWARES. Repre 
sent leadi Metropolitan Distributor. Must have 
Dealer following or acquaintance with Chain and 
Department Store Buyers. Carry large stock Na- 
tionally Advertised Brands. Must state complete 
details and former employers past ten years in 
first letter. Address Box L-8, care of Harpwars 
Ace, 100 East 42nd St., New York 17, N. Y. 


SPLENDID OPFORTUNITY FOR AGGRES- 
SIVE MANUFACTURER’S AGENTS. Fast 
volume seller for established sales organizations 
calling on hardware, paint, building trades. Na- 
tionally advertised product now expanding mar- 
kets. Heavy promotional support. Permanent 
connection. Write full details regarding business 
history. All inquiries answered. Address Office 
of the President, Box D, 5234 St. Clair Ave., 
Cleveland 3, Ohio. 














SIDE LINE SALESMEN 
WANTED 
by National Distributors of 





plete background and will be treated fid 
tially. Address Box L-33, care of HarpWare 
Ace, 100 East 42nd St., New York 17, N. Y 





PRODUCTION SUFERINTENDENT, MUST 
BE THOROUGHLY FAMILIAR WITH ALL 
DETAILS OF PRODUCTION, ASSEMBLY, 
ETC., particularly in the hardware or kindred 
field. State in detail your experience and salary 
desired, also references. Address Box K-910, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 





HARDWARE BUYER 
HERE'S YOUR 
OPPORTUNITY! 


NATIONAL RETAIL CHAIN ORGANIZA- 
TION, MAIN OFFICE CHICAGO, NEEDS 
AGGRESSIVE MAN QUALIFIED TO BUY 
GENERAL HARDWARE LINES AND POWER 
TOOLS FOR CHAINWIDE MERCHANDIS- 
ING. SHOULD HAVE WIDE ACQUAINT- 
ANCE bg HARDWARE SOURCES. TOP 
SALARY AND BONUS. UNLIMITED FUTURE 
ae oe FOR MAN OF PROVEN ABIL- 
ity. REPLY, STATE AGE, EDUCATION 
AND PAST EXPERIENCE. 


Address Box L-i2, care oy eee 
100 East 42nd Street, New York 17, N. 

















+ eg 





[Sales Representatives Wanted | 





























Housewares, Kite 
wares and Hardware Specialties, selling te Sebbers 
and Chain Stores only. Liberal profit sharing — 
tion. Untimited earnings. State fully: experien 

class of trade and territory covered, lines now handled. 


ANCO CORPORATION 
PITTSBURGH 22, PA. 








SOUTHEASTERN STATES 
Manufacturer’s Agents. Established 
1926. Staff of 6 men. Cover trade 4 
times yearly. Commission basis. In- 
quiries invited. 

McCUTCHEN-SIMPSON, INC. 
9822 N. E. 2nd Aveaue Miami! 38, Florida 


REPRESENTATIVES WANTED WITH ES- 
TABLISHED FOLLOWING WELL - RATED 
ACCOUNTS in Toy, Sporting Goods, Auto Ac- 
cessory, Drug Trade, etc., by Manufacturer of 
Low-Priced Line of Inflated Imitation Leather 
Beach-Balls, Basketballs, Footballs. State exactly 
territory covered and type of trade following. 
Immediate delivery beach-balls and basketballs. 
Address Box L-23, care of Harpware Ace, 100 
East 42nd St.,. New York 17, N. Y. 


CHICAGO MANUFACTURER 
of MOPS & RELATED ITEMS 


has Attractive Territory open in MICHIGAN, 
OHIO, KENTUCKY to call on Hardware & 
Janitor Supply Trade. Excellent opportunity as 
main or side line, commission basis. 
Address Box L-25, care of HARDWARE aia 
100 East 42nd St., New York 17, N. 














SIDELINE SALESMAN WANTED 
Calling on Wholesale Hardware in West Coast State 
to represent three manufacturers now producing Build- 
ers’ Hardware, Butt Hinges, and Toilet Seats. State 
experience, lines now representing and territory. 





SALES REPRESENTATIVES 


Old Established Manufacturer of High-Grade 
Paint Brushes has Opening for Manufacturers’ 
Agents calling on Hardware, Paint and Lumber 
Dealers in Massachusetts, Rhode Island, Con- 
necticut, Maine, Nebraska, Oklahoma and Iowa. 
Commission basis. 





PAUL S. ANDERSON CO. 
Veco Bidg., 341 S. Central Avenue 
Los Angeles 13 California 











Sideline Salesmen Wanted! 


We offer prompt shipments on 


MEDICINE CABINETS, HAMPERS, CASTERS, 
MOP WRINGERS, DRYERS, LAMPS, TOASTERS, 
KITCHEN STOOLS, BROILERS, | MIRRORS, 
RUGS, SMOKERS, WASTE BASKETS, SNOW 


CURTAIN RODS, ROLLING PINS, DISH 


CLOTHS. 
The WALTER S. KRAUS CO. 
woopsiDEe NEW YORK 








RELIABLE FACTORY | 
REPRESENTATIVES WANTED 


Michigan Corporation, makers of MOP- 
PAL, new labor-saving mop wringer 
that will ultimately replace all other 
types in the home, desires to contact | | 
thoroughly respensible salesmen and | | 
sales organizations. Mop-Pal is moder- | | 
ately priced and is now selling well under | |! 
its own momentum. Repeat orders run- 
ning almost 100%. Has unusual appeal. 
Fully guaranteed. Nat’l advertising cam- | | 
paign planned for early 1947. If you are | | 
now calling upon hardware, dept., variety | | 
and general stores this splendid item | | 
will add greatly to your income for years | | 
to come. Ship direct, paying commis- 
sions on all orders, repeats, and orders 
originating in your territory. This is | 
an opportunity to establish yourself with 
a product that creates its own endless 
chain of orders. Some Eastern, most 
Mid-Western, Southern and Western 
States open. Write telling something of 
yourself, references, etc. Address M. T. 
Rose— 


NU-MODE PRODUCTS CORP. 
10880 West Jefferson Avenue 











River Rouge 18, Mich. 


Address Box L-24, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











SALES REPRESENTATIVES 
Calling on Hardware and Sporting Goods Job- 
bers. Now allotting territories for "JUNGLE" 
INSECT REPELLENT CREME—New Sensational 
Attractively Packaged Fast Selling Item. Good 
commission. Write full details, territory cov- 
ered, volume business, etc. 

DOUGLAS CHEMICAL CO. 

MT. VERNON, N. Y. 








YOUR EXPORT 
BUSINESS 


when entrusted to BETTERBY merely takes 
the shape of additional domestic sales trans- 
actions. You are relieved of all details and 
worries. BETTERBY’S resident representa- 
tives abroad promote your sales and its staf 
of expertly trained export personnel compe- 
tently handles all correspondence and consular 
and other documents for shipments all over the 
world. BETTERBY also eliminates your 

risks by paying for all goods in New York. 


BETTERBY — Exporters 





230 FIFTH AVENUE NEW YORK 1, N. ¥. 
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Classified Opportunities Section... 





MANUFACTURERS OF ALL KINDS OF 
HARDWARE INTERESTED ‘TO BE REPRE- 
SENTED BY WELL ESTABLISHED 
AGENCY IN SOUTH AFRICA, Please Write 
to Box L-32, care of HArpwarE Acs, 100 East 
42nd St., New York 17, N. Y. 


WANTED SALESMEN CALLING ON hard- 
ware, Furniture, Appliance and Department Stores 
to handle several fast selling lines. State experi- 





Harpwarz Ace, 100 East 42nd St., New York 
13, HR. Y. 


PIPETITE REPRESENTATIVE. MANU- 
ey REPRESENTATIVE CALLING 
ON HARDWARE, PLUMBING AND MILL 
SUPPLY JOBBERS. Can be handled in con- 
junction with non-conflicting lines. All territories 
cs ress Box L-14, care of Hanpware Aer, 
10@ East 42nd Street, New York 17, N. Y. 


MANUFACTURER REQUIRES SALESMAN 
to Sell One or All of the Following Classes of 


Trade Direct to Hardware Dealers, A 7, 








MANUFACTURERS’ AGENTS DESIRE 
LINE FOR NEW JERSEY, Contacting Lumber 
Yards, Hardware Dealers, Mill Supply Houses. 
12 years in territery. Aggressive coverage. Com- 
mission basis. Will carry stock. Address Box 
K-883, care ef Hanpwars Aez, 100 East 42nd St., 
New York 17, N. Y. 


JOBBER SALESMAN, 6 YEARS’ DIVERSI.- 
FIED SALES AND STOCK EXFERIENCE. 
Wish to contact Established Manufacturers Sales 
Representative. Young, married, veteran. Will 
locate out of New York. Address Box L-27, care 
of Harpware Ace, 100 East 42nd St., New York 
7, HF. 


WANTED EXPERIENCED SALESMAN. TO 
SELL OLD ESTABLISHED LINE of House 
wares and Cutlery to jobbers and chains, etc 
Frotected, exclusive territory. Liberal commis 
sions. Several territories open, including lowa, 
Missouri, Kentucky, Kansas, Nebraska. Address 
Box K-904, care of Harnpware Acer, 100 East 
42nd St., New York 17, N; , a 











Hobby, Sporting Goods, Paint, and Department 
Stores. Products include hand tools, power tools 
and paint specialties. Domestic and export. Ad- 
dress Box L-1, care of Harpware AGez, 100 East 
42nd St., New York 17, N. Y¥. 


| Accounts Wanted —s | 


MANUFACTURERS’ REPRESENTATIVE 
IS INTERESTED IN EXCLUSIVE SALES 
RIGHTS ON PRODUCTS OF MERIT, to 
Wholesale and Retail Hardware, Paint and Lum- 
ber Accounts. New York State coverage (except 
N. Y. City). Experienced salesmen, excellent fol- 
lowing with real “know-how” guarantee best dis- 
tribution. Address Box L-22, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 











HAVE YOU A CHEMICAL PRODUCT THAT 
CAN BE SOLD TO THE HARDWARE AND 
THE PLUMBING SUPPLY WHOLESALERS? 
WE CAN MANUFACTURE AND DISTRIBUTE IT 
FOR YOU NATIONALLY ON A ROYALTY OR 
OUTRIGHT PURCHASE BASIS. 


Address Box L-2, care of HARDWARE AGE, 
108 East 42nd Street, New York (7, N. Y. 








ARE YOU INTERESTED IN 


EXPERIENCED REPRESENTATION 
for the Chicago Area—lIllinois, Indiana, Michigan, 
Wisconsin, Minnesota and St. Louis—Hardware Job- 
bers, Contract Bldrs., Hdwe. Chains and other recog- 
nized distributors—Two men with a record of success 
in maintaining good customer relationship and the 
development of accounts. 

Box L-19, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











SOUTHERN SELLING AGENTS 


Let us SELL It and you get a full selling ser- 
vice. Our six men are SALESMEN. We have 
no order takers. Following in Hardware and 
sporting goods dealers. 


P. O. Box 130, Monroe, N. C. 








MANUFACTURERS 


Does your product lend itself to distribution 
through the hardware jobber? 

Is your policy decided and definite? 

If so; aggressive and efficient sales representa- 
tion Is available for the following territory:— 
Wisconsin, Illinois, Michigan, Indiana, Ohio 
and Kentucky. 

Mr. D. J. Mercier and Mr. A. B. Sommers o 
erating as partners with offices in Detroit, 
Michigan and Dayton, Ohio, giving every ac- 
count personal attention. 

Acquaintance with the trade established over 
a period of fifteen years. Address: 


A. B. SOMMERS 
813 Harvard Blvd. Dayton 6, Ohio 


LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE By Experienced 
Sales Organization. Well Acquainted with Hard- 
ware, Automotive, Electric Supply Jobbers and 
Chains. Boston Showroom and Warehouse. Dun 
and Bradstreet rated. Address Perkins Sales 
Co., 610 Newbury St., Boston 15, Mass. 


MANUFACTURERS’ REPRESENTATIVE 
ESTABLISHED FOR OVER TWENTY 
YEARS with the Wholesale and Select Retail 
Trade in Indiana, K ky and is ex- 

sales force, and desires additional lines. 
Sporting goods and tools preferred. Can furmsh 
A-1 references by nationally knowa manufactur- 
ers. Address Box K-905, care of Hazpwarz Aes, 
100 East 42nd St., New York 17, N. Y. 


WESTERN CANADA ESTABLISHED MAN- 
JFACTURERS REPRESENTATIVE with offices 
in Winnipeg and Vancouver, giving complete and 
intensive coverage from the Head of the Lakes 
to West Coast, calling on Hardware and Electrical 
Jobbing Trades, also detail work with Depart- 
mental and Chain Stores, desires One Additional 
Line of Merit, (on commission basis). Address 
Box K-913, care of Harpware Acez, 100 East 
42nd St., New York 17, N. Y. 

















NEW YORK STATE & NEW JERSEY 
Sates ACENTS FOR 
HARDWARE AND Houseware ITemMs 
— with New York Show Room — 
Coverace CouNTS 
PRESSEL & TIERNEY, INC. 

305 Broadway New York 7, N. Y. 








memes ce WEST 


ATLAS DISTRIBUTORS CO., LTD. 
IMPORTERS—EXPORTERS—AGENTS 
For Active Representation 
Inquiries Solicited 
319 W. Pender St., Vancouver, Canada 








NATIONAL DISTRIBUTORS 
Established—Reliab! Ags ive 
ANCO CORPORATION, Pittsburgh 22. Pa. 
Branch Offices 
New York - Philadelphia - Detroit - Cleveland - Louisville 


Covering all classes of jobbers. We will carry the 
accounts or you can bill direct. 


Write for farther information and references. 











LONG ESTABLISHED FLORIDA 

OLESALE HOUSE DESIRES 
ADDITIONAL LINES 

Wholesale Distributing 


or 
lished 20 rs Miami. 
M. COLLOT SUPPLIES 
221 N. W. Sth Avenue, Miam! 36, Florida 




















CANADIAN 


SALESMAN COVERING WHOLESALE HARD- 
WARE AND SMALLWARES IN PROVINCES OF 
QUEBEC AND ONTARIO WITH SHELF HARD- 
WARE SEEKS ADDITIONAL LINE FOR SAME 
TRADE. 
Address Box L-29, Care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











EXPORTS 


If you plan distributing your goods in for- 
eign markets contact us. We are experts 
in the field, promote, ship and attend to all 
details. We pay you like any domestic 
wholesaler. 


RAWMEXIM CORPORATION 
130 W. 42nd St. New York 18, N. Y. 


SALESMAN WISHES TO REPRESENT 
MANUFACTURER OF PLUMBING _ SUP- 
PLIES AND HARDWARE SPECIALTIES in 
Pennsylvania and New York. Has following 
among jobbers and chain stores. Address Box 
L-21, care of Harpware Acez, 100 East 42nd St., 
New York 17, N. Y. 

[ Positiows Wanted | 

SITUATION WANTED. TOOL AND DIE- 
MAKER 28 years’ experience, age 46, references. 
Experimental work, duplicate work from sketch 
or drawing, repair dies and make new. I work 
all around on accurate dimensions. Address Box 
L-34, care of Harpware Aor, 100 East 42nd 
St.. New York 17, N. Y¥ 

CATALOGUE, SALES AND PURCHASING 
EXPERIENCE 16 years with small manufacturer 
wood and metal products well known to national 
hardware wholesalers and mill supply trade. Back- 
ground includes costs-to-sales price 
inside and outside selling, wartime purchasing, 
coordination of shop and sales. This advertiser 
seeks connection with small manufacturer New 
England or Atlantic Seaboard. Further details 
upon request. Address Box K-876, care of Harp 
—“ Acz, 100 East 42nd St., New York 17, 
mw. ¥. 
































'[ Buriness Opportunities | 





ROLLER CHAIN #40 


PROMPT DELIVERY 5000 FT. 
Ye INCH PITCH, 5/16 INSIDE WIDTH 
SENDON & CHADWICK 


67 WALLSTREET NEW YORK 5, N. Y. 
WH 3-0264-5 








BRONZE 


SCREEN WIRE 


By the Roll 


1000 Rolls 36” 
18 x 14 Mesh 


NO LIMIT 
AS LONG AS IT LASTS 


GENERAL MERCHANDISE 
DISTRIBUTORS 
3402 McKINNEY AVE. 


HOUSTON, TEXAS 
Phone C-4-3952 
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Simplify Your Stock Taking with the 
HARDWARE AGE WHITE INVENTORY SHEETS 








Aateal size of sheets 9% by 12 inches over all; writing area 
» Whe Yo inches. Sheets printed on both sides of good 

nd paper, with 28 entry lines on each side. PRICE $1 
for 200 sheets (400 pages) plus 25¢ mailing charge. 









































You can make your annual inventory taking an easier, surer 
job by using the HARDWARE AGE WHITE INVENTORY 
SHEETS which 1,000 leading retail hardware dealers helped 
us design. 


From the many suggestions received this sheet was designed , 


to sell at a new low price—200 sheets for only $1, plus a 
26¢ mailing charge. As these sheets are printed on both sides 
of good white bond paper, this means yeu really get 400 pages 
ef inventory record sheets. Each side of the sheet has room 
for 28 items. Your $1.25 investment provides inventory space 
for 11,200 items. 

Daring the past years, thousands of retail hardware dealers 
and wholesalers have used millions of HARDWARE AGE 
Inventory Sheets because they found them simple, convenient 
and handy to use. The WHITE INVENTORY SHEETS are 


































































the best ever—they are even more simple, more convenient and 
easier to use. Our entire effort was directed toward making 
your annual inventory taking an easier and surer undertaking. 


These WHITE INVENTORY SHEETS will fit the HARD- 
WARE AGE Inventory Sheet Binders which are used by thew 
sands of dealers who reorder their Inventory Sheets from us 
year in and year out. 


Due to the exceptional low price at which these sheets are 
sold and which applies to the United States and its possessions 
only, please have your money order er check accompany your 
order. 

Make your in: taking this year easier and surer with 
these WHITE INVENTORY SHEETS. Use the coupon below 
to order your supply today. 


Cusausvecsnnssesnecuccesesscouns ee SE Se tinnnsnenccusseeieesennemendanes 
1-16-47 
HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 
Gentlemen: 
Here is my $............. Please send me.......... hundred white HARDWARE AGE Inventory Sheets (200 for $1.00 plus 25¢ mailing 
charge). Also send me.......... Binders (50¢ each). Send these to me by return mail. 
I fea Hats: 8g i AS MR 2 baadhe ace a ede aceasta eles dv eee ale ee ESS ig iche cnlacw wus dba sroled oe deine Cees Me mae pewieinese bes 
eed esterase rete Rests Sa BEE cccaseee eae 


HARDWARE AGE 














JANUA 





1-16-47 
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NOKORODE SOLDERING PASTE 


Will flux all metals except Aluminum. 
Takes the place of acid in all soldering 
jobs. Absolutely non-corrosive, safe as 
resin and rapid as acid. Not affected by 
heat and does not spatter. The solder will 
not turn dark after using, and the work has high 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leading 
manufacturers in all lines. Highly economi and 
has no disagreeable fumes while under heat— not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid . . . ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
py with faucets containing approximately 55 
gallons. 


NO CHARGE FOR CONTAINER 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON COMPANY 


670 EDDY STREET 
PROVIDENCE 3, RHODE ISLAND, U. $. A. 



























Here’s one of the finest postwar 

electrical appliances. It’s a high- 
profit, reasonably priced item that 
practically every one of your cus- 
tomers will want. Many uses — 
farms, homes, camps, etc. 


HOT WATER BY THE PAILFUL 


Easily operated — a pail of water 
hung on switch arm sets unit in 
operation... when pail is removed, 
switch shuts off automatically. 


Order from Your Jobber or Write to 


THE NATIONAL IDEAL COMPANY 
DEPT. HA, TOLEDO 4, OHIO 





we IT'S PORTABLE 
—Unit is hung by slot- 
ted bracket from smal 
bolts, nails, or screws 


on walls, posts, etc 
w% UNDERWRITERS 


LABORATORIES 
APPROVED 


% HIGH PROFIT 
POPULAR SELLING 
PRICE 


% GENUINE 
CHROMALOX 








“Now you can PROFIT 
rolaMmalehitelilclibamei oh d-iairt-1°| 


» C-B PLASTICS 
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Plastics for fabricating in the 
home workshop represent a big 
and rapidly expanding market. It 
is a market that we have devel- 
oped almost single-handed through 
consistent advertising in Popular 
Science, Popular Mechanics, Me- 
chanix Illustrated, Popular Home- 
craft, Home Craftsman, Science & 
Mechanics, and other magazines. 


Now demand for C-B Plexi- 
glas, Lucite, Bakelite and other 
plastics is at a level in most cities 
that will enable you to operate a 
C-B Plastics Department at an at- 


tractive profit. We want you to 
have that profit—so that we can 
concentrate more fully on distri- 
bution! 


We are ready to give you all 
necessary information and mer- 
chandising suggestions for instal- 
ling a profitable C-B Plastics De- 
partment. To start you off with 
the proper stock, we have prepared 
special, moderately priced stock as- 
sortments of sheets, rods, tubes, 
and special] shapes—all fast movers 
—all available for immediate ship- 


ment. Write us today for complete 
details. 


BB) CARMEN-BRONSON Company 


Jobber Division 
165 EAST 3rd STREET © DEPT. IR © MOUNT VERNON, N. Y. 
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STREET 
& RINK 


SKATES 





ROLLER DERBY SKATE CO. 
4533 Payne Ave., Cleveland 3 


The Only CAULKING GUN 


with a Lifetime Guarantee 












Fer Cartridge or Bulk 
Compounds 


Vrecision made with all working 
parts accurately machined. *Extra 
neavy gauge barrels. *Uses all caulk- 
‘ng materials — even handles light 
oils. ‘*Available in three sizes— 
16", 10% and 15”. List) prices— 
$6.50, $7.50, $8.50. Write for discounts. 


All BEAVER guns are guaranteed for life. Any gun damaged or worn 
out in service will be repaired or replaced by the manufacturer for only 
fifty cents. 

WESTERN RESERVE MFG. CO., 3715 E. 93rd St., Cleveland 5, Ohio 




















When you call for 


DURO CHROME 


you're sure of getting 


DURO METAL PRODUCTS CO. 


2649 N. Kildare Ave., Beano 39, il. 








Genuit DOMES °f SILENCE 
SLIDE SILENTLY - SOFTLY - SMOOTHLY 


SAVE FURNITURE 
& FLOORS-CREATE QUIET 


Name Domes of Silence’ 


ach gen 


Domes of Silence 
Rubber Cushion Glides 
Marble, Cement and Bathr 

Sizes 
irs and all furn 


If he is not supplied write to 


Ask your Jobber 


DOMES of SILENCE, Inc., 35 Pearl St. N.Y. C. 
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-. the Sports Parade 
DRAPER-MAYNARD 
SPORTS EQUIPMENT 


The D & M “Lucky Dog” Brand has long 
been nationally known and nationally accepted as a mark of 
merit on quality athletic equipment. Painstaking research and 
product development for the goods marketed under this 
famous brand have kept their quality bigh and have given 
the brand buyer preference wherever athletic equipment is 
sold. D & M “Lucky Dog” Sporting Goods—for baseball, 
softball, football, basketball, volley ball, soccer and other 
sports—are sold only through legitimate jobbers. For com- 
plete information and catalogs, write your jobber, The 
DRAPER-MAYNARD CO., 400 York Street, Cincinnati 14, 
Ohio, U. S. A. 





Precision quality line guides and rod tips of bright nickel. Silver (hard) 
soldered joint, strong and durable. Rings burnished with steel balls to 
harden metal . . . smooth bearing surface. 


GUIDES TIPS 


4" 1D. Yy" LD. K." LD. 4" |.D. 
%" O.D. %" OD. “OD. : %"" 0.D. 
Tube diameter ¥%” 


Retail 25¢ each or $2.50 doz. Retail 30¢ each or $3.50 doz. 
IMMEDIATE DELIVERIES DELIVERIES SOON 


Other sizes guides and tips in production. 


JOBBERS—Place orders now for prompt delivery. 
DEALERS—Contact your jobber or write us for information. 


ROYAL ENGINEERING CO., 1333 Folsom St., San Francisco 3, Calif. 
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